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Title:  Social media and diasporic discourse: how the Internet encourages cultural resistance of 
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Abstract:  While many works have focused on how Mexican migrants living in the United States of 

America use social media to create diasporic communities and to stay in contact with the cultural 

assets left behind in Mexico, little attention has been paid to how these virtual spaces encourages 

the empowering of diasporic communities of Mexicans living in Europe, like the case of migrants 

living in Barcelona. Those communities, besides having to settle in a less favorable situation than 

those in the United States of America in which there are about 33 million people with Mexican 

roots, have found the way through social media to preserve their culture and to challenge the 

institutional and cultural restrictions. 

 

The purpose of this work is to inquire more about the impact of social media in the life of Mexican 

migrants in Barcelona, Spain. The main aim focuses on understanding how social media serves as a 

link in between Mexicans and their homeland, in the way migrants use these spaces not only to 

share real-world information to improve their daily life in Spain, but to preserve their cultural 

identity, sharing information about relevant events that happened in Mexico from traditional 

elements like food or festivities.  

 

Methodology has a strong emphasis on qualitative research. Fieldwork consisted in 17 “in situ” 

interviews to Mexicans living in Barcelona whose ages are in between 21 and 60 years during 2016, 

and the analysis of information shared in a Facebook closed group called “Mexicanos en 

Barcelona” (Mexicans in Barcelona) that has more than 5, 000 members. Field work targeted on 

harvesting data related with the following topics a) demographic data, b) actual context in Spain, c) 

traveling and reception, d) social media use e) Information consumption. 

Final outcomes will show that while there is a substantial increment of Internet use between 

migrants, especially of social media to share practical information about their daily life in Spain, 

relocation issues, education and labor opportunities, there is a clear predisposition to “close lines,” 

increasing synergies that enables them to preserve their culture and to stay in contact with their 

homeland.  
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Abstract:  This article analyzes how the Arab / Semitic immigrants who have built one of their 

diasporic communities in Goian cities get informed and perceive the war that takes place in their 

countries of origin through the means of communication. Considering the size of the universe and 

the complexity of this community, a cut out is made that privileges immigrants from Syria who, 

according to Yasbec (2011), constitute together with Lebanese immigrants, the largest portion of 

this diasporic group in Goiás. Around 300,000 Arab and descendant immigrants live in Goiás, and 

many already express the idea of  belonging to the place that received them (Yasbec, 2011). The 

present research investigates, mainly, the issues related to the relationship of these refugees, which 

is at a distance, with the humanitarian crisis that Syria currently lives. In this way, a study of 

reception is conducted  here to relate the different media to the relevance they represent for these 

individuals. As a methodology, questionnaires were applied to Syrian immigrants living in Goiás 

and semi-structured interviews with a smaller portion of this group - five that have been in Brazil 

for the longest time and five that were recently received, refugees. The collected material is treated 

from the concepts and categories established within the classical proposal of Content Analysis 

(Bardin, 2011). The intention is to realize how much these immigrants retain their residual memory 

of their country, what media they use to inform themselves, if they see distortions in the media 

coverage about the reality they have lived and that accompany at a distance, if they feel emotionally 

committed to the Conflicts, and understand how digital social media transform the ways they have 

access to distant reality and the feeling they nourish from the information they receive about their 

place of origin. It also seeks to understand how the identity of these individuals is affected by this 

context and how the constant process of cultural formation (Hall, 2003) is related to the Arab 

presence in Goiás. 

 

Keywords: Diaspora; Immigration; Arab Community; Syria; Goiás; Refugees.  
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Abstract:  Este panel discute los resultados de investigaciones cualitativas que analizan la 

conformación de espacios sociales y mediáticos de las diásporas contemporáneas en la era digital. 

Se analizan prácticas de consumo y usos de las tecnologías de la comunicación por migrantes, redes 

y colectivos migratorios. Se examinan las dimensiones de la ciudadanía social, política, económica, 

cultural y comunicativa de las diásporas contemporáneas. A nivel teórico, se recogen las 

aportaciones conceptuales de la sociedad red y las tecnologías de la comunicación (Castells, 2010; 

Subirats, 2013), así como el transnacionalismo (Beck, 2006; Schiller, Basch, & Szanton-

Blanc,1995; Vertovec, 1999; Smith & Guarnizo,1998), el consumo y los usos de las tecnologías de 

la comunicación entre las diásporas contemporáneas (Cogo, El Hajji, Huertas, 2012; Georgiou, 

2010; Retis, 2006), y el activismo, la acción colectiva y la ciudadanía de las migraciones (Sassen, 

2013; Tarrow, 2012; Varela, 2013). A nivel metodológico, los panelistas aportan experiencias de 

trabajo de campo cualitativo: observación participante, entrevistas en profundidad, análisis de los 

usos de las tecnologías de la comunicación por las diasporas contemporáneas, así como la 

recolección y el análisis de los materiales digitales producidos por inmigrantes.  
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Abstract:  “Tecnologías de la comunicación e identidades trasnacionales en contextos diaspóricos” 

 

Se propone un análisis comparado de la formación de espacios mediáticos por parte de los 

inmigrantes latinoamericanos en las ciudades globales. A partir de entrevistas en profundidad y 

prácticas de observación participante, se analiza la génesis y desarrollo de medios en español en 

áreas urbanas de Nueva York, Miami y Los Ángeles.  
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Abstract:  “Haiti es Aquí. Activismo, narrativas mediáticas y ciudadanía de inmigrantes haitianos 

en Brasil” 

 

Se presenta un análisis de las prácticas de activismo de los inmigrantes haitianos en Brasil, 

focalizando las narrativas mediáticas que producen sobre sus trayectorias migratorias. A partir de la 

recolección de materiales digitales y entrevistas en profundidad, analizamos cómo estas narrativas 

proponen otras representaciones sobre Haití y movilizan el debate sobre el racismo vivenciado por 

los haitianos.  
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Abstract:  “E-migrantes españoles: Net-activismo, nuevos espacios tecnológicos, geográficos y 

sociales” 

 

A partir del concepto "e-migrante" se analiza si la introducción de las TIC posibilita renovar las 

formas tradicionales de participación política y decisiones públicas. Buscamos identificar las redes 

de comunicación y participación (política) a distancia de los migrantes españoles y problematizarlas 

en la línea de las ciencias sociales y la investigación crítica de la SIC.  
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Abstract:  “Prácticas culturales y políticas en entornos digitales de inmigrantes latinoamericanos en 

Chile: dinámicas de comunicación para el cambio social" 

 

La ponencia examina la inmigración intrarregional hacia Chile y la formación de colectivos que se 

comunican en espacios digitales para generar discursos políticos y culturales que permiten 

promover cambios a la legislación migratoria al mismo tiempo que generan redes de pertenencia 

identitaria al interior del país y a nivel transnacional.  



 

Id:  14663 

 

Title:  Juventud y Consumo Mediático: exploraciones etnográficas en tiempos de convergencia.  

 

Session Type:  Individual submission  

 

Authors:   

Name: Nilda Aparecida Jacks  

Email: jacks-xyz-ufrgs.br  

Country: BR (Brazil)  

Affiliation: Universidade Federal do Rio Grande do Sul - UFRGS  

 

Name: Mariângela Machado Toaldo  

Email: mariangela.toaldo-xyz-gmail.com  

Country: BR (Brazil)  

Affiliation: Universidade Federal do Rio Grande do Sul - UFRGS  

 

Name: Jane Aparecida Marques  

Email: janemarq-xyz-usp.br  

Country: BR (Brazil)  

Affiliation: Universidade de São Paulo - USP  

 

Name: Fernando Gonçalves  

Email: fernandoggoncalves-xyz-yahoo.com.br  

Country: BR (Brazil)  

Affiliation: Universidade Federal do Rio Grande do Sul - UFRGS  

 

Name: Roger Seula  

Email: rogerseula-xyz-gmail.com  

Country: BR (Brazil)  

Affiliation: Universidade Federal do rio Grande do Sul - UFRGS  

 

Abstract:  Presentamos resultados parciales de exploraciones etnográficas realizadas en dos  

incursionesenTavares, en elsur de Brasil . La intención fue de conocer las prácticas de consumo 

mediático y el uso de plataformas digitales por jóvenes de 18 a 24 años, habitantes de las zonas 

urbana y rural del municipio. Entre los jóvenes abordadosalgunos trabajan en elcomercio y en el 

sector público, algunos todavía estudiando,o en la pescayla agricultura, entre esos algunos 

sonquilombolas. 

Entre los procedimientos, observamos y describimos los ambientes en donde viven y, en algunos 

casos,donde trabajan. Realizamos entrevistas etnográficas conlos jóvenesyliderazgos para 

conocerloscontextos socioculturales. Esa fase será la basede un guión de entrevistas estructuradas, 

para abarcar una representación mayor de los jóvenestavarenses.  

Entre las principales prácticas, verificamosque los medios tradicionales pierdenla relevancia frente 

alosdigitales, destacando que la radio la escuchan pocos. Tener un dispositivo 

móvilescasiunanimidad (dos notenían smartphone), con el cual   desempeñan todas las actividades 

por la internet. Consultan noticias e informaciones, escuchan música y participan de redes sociales 

(WhatsApp, Facebook, Instagram, YouTube, en menor escala, Twitter).Además del entretenimiento, 

también la usan profesionalmente para acompañar la cotización del pescado, la cebolla y otros 

productos agrícolas de la región, bien como vídeos y tutoriales para impartir clases, etc. 

Losjóvenestambiénexplotan la convergencia mediática (JENKINS, 2009), usando el celular y 

algunos otros medios tradicionales, principalmente la televisión. 



La perspectiva sociocultural adoptada explica las prácticas y apropiaciones tecnológicas a partir del 

contexto y de la experiencia en donde se da (MARTIN-BARBERO, 1987; ROCHA, 2015). En ese 

segmento, hay sentidos comunes compartidos conjóvenes metropolitanos (JACKS et al., 2016), 

peromanteniendo singularidades de contexto. O sea, existen usos ycompetencias tecnológicas 

comunes, pero con diferencias relativas a las condiciones de acceso, de tiempo libre ydel ambiente 

cultural. Partimos de la noción de juventud (MARGULIS; URRESTI, 2008) vinculada al capital 

temporal y moratoria social, lo que nos permite percibir que anticipan responsabilidades de la fase 

adulta por el hecho de constituir familiatemprano y/o precisar participar en la economía doméstica, 

en general, siguiendo la profesión de los padres.  

 

JENKINS, Henry. Cultura da convergência. São Paulo: Aleph, 2009. 

MARGULIS, M.; URRESTI, M. La juventude es más que una palabra. In: MARGULIS, M. (org.). 

La juventude es más que una palavra: ensaios sobre cultura y juventude. Buenos Aires: Biblos, 

2008. 

MARTIN-BARBERO, Jesús. De los medios a las mediaciones. Comunicación, cultura y 

hegemonia. Barcelona: GG, 1987. 

JACKS, Nilda, SCHMITZ, Daniela. Jóvenes brasileiros e convergênciamidiática. Espiando o 

cenário nacional. IN CAMPANELLA, Bruno, BARROS, Carla (org.). Etnografia e consumo 

midiático. Novas tendências e desafios metodológicos. Rio de Janeiro: E-papers, 2016. 

ROCHA, Everardo. Coisasestranhas, coisasbanais: notas para umareflexão sobre o consumo. In: 

ROCHA, Everardo et al. Comunicação, consumo e espaço urbano: novas sensibilidades nas  
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Abstract:  “Presentation in Spanish”. Aun cuando en el Perú la población afroperuana es tanto una 

de las más representativas para el legado cultural actual como también una de las más vulneradas y 

discriminadas, de acuerdo a varios trabajos como el Estudio Encuesta de la Población Afroperuana - 

EEAP (2014), la Encuesta Nacional de Hogares (2014) y la Encuesta Nacional de Derechos 

Humanos (2015); y al amparo de una amplia base legal que cuenta más de veinte referencias que 

barren la Constitución Política, leyes diversas y decretos supremos, a mediados del año pasado, 

2016, se aprobó el Plan Nacional de Desarrollo para la Población Afroperuana 2016 – 2020  tras 

una discusión que involucró a varios sectores y muchos años previos, este documento rector -ahora 

en proceso de implementación- no considera el papel de los medios de comunicación como parte 

del trato y empoderamiento de la población afroperuana, como por ejemplo sí ha pasado con otras 

poblaciones vulnerables desde otros planes dedicados (por ejemplo, los de la mujer, los niños y 

adolescentes y las personas adultas mayores). Sobre los componentes de dicho Plan Nacional de 

Desarrollo para la Población Afroperuana 2016 – 2020 como dimensiones (a) discriminación étnico 

– racial, b) reconocimiento de aportes al desarrollo, y c) inclusión social), y cruzando los principios 

rectores como indicadores (a) derecho a la igualdad, b) equidad y justicia social, c) respeto a la 

identidad cultural, d) derecho a la cultura de paz, e) derecho a la igualdad de género y generacional 

y f) respeto y fomento a la diversidad étnica y cultural), esta investigación encara dos grandes 

aspectos de la representación afroperuana en la TV nacional: 1) Discriminación simbólica y 2) 

Persistencia de estereotipos negativos, como parte de un todo de presencias / ausencias a través de 

un análisis desde el paradigma naturalista, la metodología cualitativa y una tipología hermenéutica. 

Se estudia desde el liderazgo de un investigador titular y la activa participación de los alumnos de 

un curso de Sociología de la Comunicación de la Escuela de Ciencias de la Comunicación de la 

Universidad Señor de Sipán en Chiclayo – Perú, tanto piezas publicitarias, formatos periodísticos, 

de ficción, y géneros híbridos (como reality shows y concursos) en los tres principales canales 

televisivos nacionales de señal abierta, a sabiendas de su influencia como medios en la formación 

de los imaginarios colectivos. Se busca evaluar la situación de la población del afroperuano a partir 

de su representación en la TV nacional contestando las siguientes preguntas guía: ¿Cómo es la 

presencia de la población afroperuana en la TV? ¿Qué tipo de discriminación sufre desde estos 

medios? ¿Qué estereotipos se construyen sobre los afroperuanos? ¿Se reconocen aportes de su 

cultura al resto de lo peruano? ¿Se le incluye socialmente?...  
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Abstract:  In 2010, Brazilian federal authorities engaged for the first time in decades the challenges 

of reception and social inclusion of thousands of Haitian immigrants that arrived in Brazil in this 

period. Different segments of Brazilian State and Society had to put into place policy instruments 

and to deal with social demands related to the reception of this unanticipated migratory flow, under 

unprecedented public scrutiny. Media played a definitive role in framing and continuously 

reframing these episodes and in defining how different stakeholders swung between the subtle 

balance of ideas used to ascribe the situation in. Evoking a “migratory crises” or a “humanitarian 

situation” was a strategy to mobilize resources and to connect agendas across government and non-

government sectors. The gloomy background of the 7,0 Mw earthquake that struck the capital 

province of Haiti, Port-au-Prince, in January 12th 2010, killing thousands and displacing millions of 

people internally and internationally emphasized the need of a humanitarian reception, sheltering 

and social inclusion efforts. Security and Health risks were commonly conjured as reasons to 

activate vigilance, distrust and movement and rights restrictions against migrant persons and asylum 

seekers. In either case, Brazilian media coverage, articulated migration and crisis in a fashion that 

demanded immediate action, though its contours could not be clearly conceptualized. The relation 

between State, Brazilian Civil Society and the growing Haitian diaspora took the form of a disputed 

territory by the fields and values of border/national security, and the umbrella of the humanitarian 

action, both in terms of diagnosing the situation and proposing and intervention to its response. This 

tension is captured in my work through the glasses of a moral economy, as seen by Didier Fassin, 

that focus on a certain governance of rights engendered by conflicting forms of action of a Liberal, 

a Social and a Penal State (FASSIN, 2014). Between mid-2010 and 2016, more than 90 thousand 

Haitian immigrants entered Brazilian borders, what started as a route that reached the northern 

border of the country, particularly in two small villages, Brasileia and Epitaciolandia, located in the 

state of Acre, one of the smallest and less affluent states in the country, where they sought asylum 

(IOM, 2014). Since 2011, Brazilian Government authorized the issuance of humanitarian visas 

directly in Port-au-Prince, and made efforts to channel the flow to this route. In this process, fears 

were spark among locals about the amount of extra resources demanded to keep municipality public 

services running and on local authorities about how to appease their constituencies. This proposal 

briefly analyses how tensions such as these shaped the entire relationship between Media, State 

norms and practices and Haitian migration in Brazil.  
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Abstract:  This paper examines online political engagement of Filipino migrants six months prior 

to both the 2016 Philippine and U.S. elections. It looks at how “elite,” highly educated Filipino 

migrants residing in the Washington DC area use social media in engaging in politics. Although 

Philippine and U.S. elections have previously occurred in the same year, this paper is interested in 

the current conjuncture because of the recent developments in new media and information 

communication technologies (ICTs). These changes have paved the way for the Philippine diaspora 

to comment, participate, and react to the presidential campaign in both places. To be sure, 

transnational migrants have always found ways to keep tabs of what is going on in the homeland, 

especially regarding politics and regime change. However, the growing ubiquity of new media 

technologies and ICTs has heightened their interaction with the homeland, as well as made more 

visible their participation in American politics.  

 

This paper is also interested in “elite” migrants, understood as related to a kind of cosmopolitanism, 

where, as Vertovec and Cohen point out, “many individuals now seem to be, more than ever, prone 

to articulate complex affiliations, meaningful attachments and multiple allegiances to issues, people, 

places, and traditions that lie beyond the boundaries of their resident nation-state” (2002, 2). Elite 

Filipino migrants have the economic, political, and social capital to navigate both worlds. In the 

nation of settlement they successful and are often seen as the “model minority.” In the homeland, 

they belong to the ruling class and thus have a continued sense of belonging. While previous 

research has shown that elite Filipino migrants are engaged but not immersed (Ong and Cabañes, 

2011) and participate in an kind of ambivalent nationalism-from-afar (Uy-Tioco, 2017), the 

contentiousness of both presidential elections coupled with accelerating popularity of social media 

sites calls for a re-inquiry. As Georgiou (2010) notes, both the nation-state of origin and nation-state 

of settlement requires loyalty and commitment, thus this paper seeks to examine the ways in which 

they are enacted on social media sites, particularly during presidential elections when allegiance to 

nation is at the forefront.  
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Abstract:  Across the international migration spectrum, the relationship between labour and 

development presents both opportunities and challenges for destination and home countries alike. 

Foreign labour is fuelling industrialisation, while the rapid transformation of expanding economies 

offers migrant workers a strategy for livelihood (Castles, et al., 2014). But, as the influx of labour 

migrants continues to rise alongside economic growth in nations like Qatar, communication 

challenges are also increasing in complexity. Language diversity, literacy, and related cultural 

barriers contribute to intra-community distancing and socio-cultural exclusion (LO, 2014; Everett, 

2012). Exclusion from communication channels also plays a significant role in the distancing of 

foreign workers from public discourse. 

 

According to scholars like Thomas (2006), improving communication deficits involves increasing 

media access and engaging communities in contemporary discourse. Focusing on communication 

rights, in particular, stimulates discussion and action to occur around the idea of generating mutual 

respect amongst diverse groups and advancing the rights of people to have their voices heard 

(Thomas & van de Fliert, 2015; Universal Declaration of Human Rights, 1948). Despite the 

implications of improved communication rights in a context such as Qatar, however, surprisingly 

little scholarly research exists on the role of communication as part of a human rights agenda in 

GCC countries (Article 19, Declaration of Human Rights, United Nations, 1948). By employing a 

case study approach, this paper investigates the discourse around foreign labour in traditional news 

media as compared to digital news sources, and the subsequent need to support the communication 

rights of migrant groups.  

 

The dataset of the research is a corpus of news articles published in The Peninsula Qatar and Gulf 

Times, in comparative perspective with Qatar’s first digital news service, Doha News. By linking 

frame theory to critical discourse analysis, this comparative study examines emerging 

communication themes and neglected dimensions facing migrant workers across news media. 

Findings indicate, digital news sources are more accessible to migrant workers and engage readers 

through the principles of dialogic communication. The frame analysis goes on to reveal the 

discourse around foreign labour is overwhelmingly favourable and humanitarian in nature in both 

traditional and digital news sites. However, through the lens of critical discourse analysis, the 

argumentative strategies exacted by the news media reaffirm communication inequities including 

economic objectification, restricted voices, and social stratification at the micro-structural level. In 

response to these conclusions, this comparative study aims to stimulate debate about the need for 

communication rights advocacy and the appropriation of news media as a site of struggle for 

migrant workers.  
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Abstract:  This work is linked to a Post-Doctorate research on the community group Migraflix 

(www.migraflix.com.br), a “social non-profit action” that promotes the accomplishment of “cultural 

workshops, world culinary services, motivational talks and events conducted by immigrants and 

refugees”. Migraflix spreads these events through its website with the aim of “empower immigrants 

economically, boosting integration by means of the wealth of knowledge and life experiences, and 

promoting different cultures and world perspectives”. 

For this paper, we analyze “My Refugee Friend”, a campaign launched by Migraflix in the main 

Brazilian cities, with support of UNHCR, in December 2016. The campaign consisted of a Brazilian 

family receiving a refugee for the Christmas dinner. The interested families had to register at the 

campaign’s website and choose a refugee from an available list of profiles.  

In all, Migraflix organized 35 encounters between families and refugees. The campaign had a 

remarkable impact: two days after its launching in social networks and Brazilian media, more than 

550 families had registered at Migraflix in order to receive a refugee for Christmas dinner, 

totalizing 2,000 participants. This notable adherence can be also explained by a wide media 

repercussion; according to information provided by the organizers, the campaign generated near to 

135 news in different Brazilian and international media. 

After the encounters, survey forms with open questions were sent both to the participant refugees 

and the Brazilian families, through a partnership between Migraflix and the Post-Doctorate 

research. The methodological proposal of the present work consists of the interpretation of both the 

results gathered through the survey forms and the content analysis of media material.  

Our hypothesis meets the discussions rose by M. Nussbaum (2002), according to which the 

cosmopolite ethos became a moral need in the connectivity era. Contemporary world citizens are 

linked to the advent of global media, which makes possible to know and follow-up, in real time, the 

atrocities committed around the world.  

According to Nussbaum, contemporary cosmopolitism propose to cultivate the goodwill of local or 

national people in order to be empathic with foreigners and to develop a sense of responsibility 

about foreigners at risk, no matter their identity group, belonging or social distinction. In this 

context, the foreigner — the migrant or refugee in the case — is welcome not as a stranger, but as a 

cosmopolite teacher of world citizens. This argument meets the proposal of the events promoted by 

Migraflix. 

The general aim of this paper is, therefore, to observe how these events stand according to a 

perspective of cultural consumption, building of diversity and cosmopolitism. As specific 

objectives, we propose to grasp the senses that Brazilian society constructs about the concepts of 

refuge and refugees, as well as to perceive how the refugees understand their involvement within 

Migraflix’s events.  
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Abstract:  Panel description 

Entre las transformaciones actuales que atraviesan las sociedades, el flujo transfronterizo de 

poblaciones e informaciones, los encuentros interculturales e intralingüísticos y los conflictos que 

éstos generan constituyen temas de reflexión. Estas nuevas transformaciones se encuentran al centro 

de las preocupaciones de los investigadores del GERACII. 

Among the actual transformations, societies are experiencing, the cross-border flows of populations 

and information, the intercultural and interlinguistic exchanges and the conflicts that those can 

generate are now subjects of thought. These new transformations are core concerns for the 

researchers of the GERACII. As the only research group specialized on international and 

intercultural communication in Canada, the GERACII reunites researchers from Canada and 

elsewhere, and also includes graduate students interested in this field of study. The diverse research 

projects of the group are intended to structure the field of international and intercultural 

communication and to develop a new comprehension on the harmonization of intercultural 

relationships in a context of globalization and migrations. One axis of the scientific program of the 

GERACII covers diasporas and the new configuration of intercultural relationships. In 2013, many 

members of the GERACII participated in the publication of a book that underlines the importance 

of communication in the harmonization of intercultural relationships between the members of 

diasporas and societies (Agbobli, Hsab and Kane, 2013). Are they from here or elsewhere? How 

does the communication processes privileged for the harmonization of intercultural relationships 

present themselves in the citizenship participation and the phenomenon of diasporas? Which 

representations and which theoretical and methodological frames used today are likely to influence 

tomorrow’s research? What are the challenges, the threats and the opportunities that technologies of 

communication and information now bring with their new platforms of communication? These 

questions are examples of what drives the studies on diasporas of the GERACII’s researchers. On 

this panel, some of the newest research projects from members of the GERACII will be presented 

and the inputs of the Canadian research on the field of international and intercultural 

communication will be discussed, more specifically on the theme of diasporas and media and the 

new configuration of intercultural relationships. 

Este panel tiene como objetivo presentar algunos de los trabajos más recientes de los miembros del 

grupo de investigación GERACII y de discutir sobre el aporte de la investigación canadiense en el 

campo de la comunicación internacional y intercultural y, en particular, sobre el tema de las 

diásporas y medios de comunicación y de la nueva configuración de las relaciones interculturales. 

 

Agbobli, Christian, Oumar Kane and Gaby Hsab (dir). 2013. Identités diasporiques et 

communication. Québec: Presses de l’Université du Québec. 206 pages. 
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Abstract:  Facebook (FB), the most popular social media platform (Pew, 2016), can provide 

individuals seeking information about their heritage a hub to share knowledge, discover history, 

hear other family’s narratives and “meet” family members. Participants build upon each others' 

contributions through an informal, nonacademic exchange and create a learning experience. This 

process is described by collectivism, a recent and evolving learning theory (Manca and Ranieri, 

2016). The Facebook page "Ottoman Greeks of the US 1904-1924" with more than 1000 

“followers” exemplifies this model as participants of a historic and under-studied diaspora seek and 

share information. The term Ottoman Greeks refers to the 2.8 million Greek Orthodox minority who 

were citizens of the Ottoman Empire, specifically the territories that are included in modern Turkey. 

Descendants of this immigrant group in the US identify primarily as Greek-Americans, although in 

most instances their ancestors’ homelands were in Turkey. Prior to, during and following World War 

I hundreds of thousands fled as the Turkish army perpetrated genocide aimed at Christian subjects, 

including Armenians, Greeks and Assyrians. Almost all Ottoman Christians lost their right of return 

to Turkey after the 1923 Treaty of Lausanne. 

 

Deep knowledge of what led to this diaspora and how their ancestors were permanently exiled from 

homelands without right of return is not necessarily familiar to many US descendants of the 

Ottoman Greek diaspora (Matthews & Topalidis, 2017). Although most of the FB participants 

eagerly embrace the collectivism process of knowledge building—others exhibit the cognitive 

dissonance associated with selective perception. The name of the Facebook page itself “Ottoman 

Greeks in the US 1904-1924” is hotly contested by some participants. E.g.: 

 

The name should be Greeks under the slavery of the Ottomans. There is no Ottoman Greeks. If you 

can’t understand that you are an idiot or you are doing paid propaganda.  (FB Comment, February 

3, 2017) 

 

The slavery evoked by the commentator has some validity but totally ignores the substantive 

economic and cultural success of Greek Christians who were Ottoman citizens. In contrast to this 

vitriol, another commentor expresses appreciation for an opportunity to learn and connect: 

 

I come to learn. All I know is that the man I know, Greek, told me stories whenever I sat in his lap. 

He used the term Ottoman. He used the term Greek. Everything he told me was from a historical 

perspective. Please let us who know nothing of our sad history learn more. I’d tell you what I heard, 

but I was just a child. please stop the shouting. (FB, February 3, 2017) 



 

Our qualitative analysis of these comments (as text) reveals a continuum from collectivism (i.e., 

constructive knowledge building) to selective perception (i.e., rejection of comments that are not 

consistent with commentators’ preexisting beliefs). Our observations suggest that a Facebook 

conversation may both reveal and thwart descendants’ learning about their roots in an under-

documented diaspora. Furthermore, the ferment indicates that understanding of their origins 

remains contested and incomplete three generations later.  
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Abstract:  Titre : La movilización artística al servicio de la comunicación para la Paz (Bogota). 

 

 Desplazamientos forzados dentro o fuera de las fronteras, animados por los conflictos 

armados de carácter político, que no aumenta. Aparecer como resultado de estos trágicos 

acontecimientos y todo el daño que a veces inhumana, física y psicológica a las poblaciones más 

vulnerables. En este contexto global, entonces es apropiado estar preocupado por la cuestión de la 

armonización y la reconstrucción social tanto individuales como colectivas.  Cómo representar con 

precisión las realidades de las cuestiones de paz más cerca de los individuos y por qué medio (s) ?  

Históricamente influida por importantes movimientos migratorios y por numerosos conflictos 

políticos, Colombia fue y sigue siendo conmocionada a diferentes niveles. Sin embargo, el arte en el 

contexto social de Colombia puede estar al tanto de catalizador, y le permite redefinir el imaginario 

común de los colombianos en recuperar el significado de las imágenes de violencia. Trataremos de 

responder a los objectivos siguientes : i) entender el lugar que ocupa el arte en el contexto 

colombiano y ii) discernir su papel como una respuesta para intentar hacer frente a los traumas a 

través de una estrategia de autonomía para el cambio social Colombia. ¿Cómo los actores 

colombianos artísticas expresan su compromiso pacífico y percibir su práctica? 

Nuestra investigación se basa en algunos fundamentos epistemológicos posmodernos y se inspira en 

el enfoque idealista-humanista del campo de estudio de la comunicación internacional e 

intercultural como pormenorizado por Carmen Rico y Christian Agbobli (2011) desarrolloyendo  

este campo de Investigación "como un enfoque particular, una perspectiva de los problemas socio-

culturales contemporáneos y las posibles soluciones" (2005, p.189).Adémas, nos proponemos 

desarrollar un enfoque « comprensible » del fenómeno participativo del arte, aprehendido desde la 

perspectiva de los actores sociales. Durante el trabajo de campo planeado desde marzo hasta agosto 

2017 en Bogota, y gracias al uso de una metodología cualitativa, esperamos entrevistas 

semiestructuradas con i) los artistas profesionales comprometidos con la paz, ii) los participantes en 

los talleres artísticos que trabajan por la paz, y iii) los grupos de interés locales, profesores, 

directores o socios (en escuela o organización de actividades de la comunidad) que han emprendido 

la creación de iniciativas artísticas que trabajan por la paz. No participan directamente en los 

talleres, pero sin embargo son la piedra angular del cambio social en Colombia. 

 Vamos a estudiar uno detrás de otro el marco repositorio que motiva la práctica, los valores 

y objetivos que sustentan esta práctica artística, modos de expresión artística privilegiados para 

traducir esta participación y el impacto en términos de la transformación social. 

 

BIBLIOGRAFÍA : 

  

Agbobli, C. et Hsab, G. (sous la direction de), (2011), Communication internationale et 

communication interculturelle : regards épistémologiques et espaces de pratique. Les Presses de 

l’Université du Québec, pp. 251.  



Agbobli, C. et Rico de Sotelo, C. (2005). « La communication internationale, le développement et 

l'interculturalité », in Johanne St Charles et Pierre Mongeau, Communication:horizons de pratiques 

et de recherche. Presses de l'Université du Québec, Ste Foy, pp.186-21.  
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Abstract:  Paper title: The Uses of the Internet in Canada : What Kinds of Empowerment for 

Immigrants ? 

Since the last 10 years, the Canadian portrait of immigration has changed : its diversity, its 

relationship with the media and technologies uses. Indeed, the internet generalization, the arrival of 

social networks and new forms of "digital communication" led us to observe new behaviors related 

to the integration of immigrants. The few studies that have been conducted on immigration and new 

technologies date back several years. The analysis of the use of the Internet by Canadian 

immigrants is rare so as the research made on young Canadians immigrants. Among these rare 

studies, one can be strike by the fact that, in Canada, the use of the Internet by the immigrants is 

most important than in the general population (Aizelwood & Doody, 2002, p.6). A decade later, data 

showed that in 2012, “83 % of Canadian households had access to the Internet at home, compared 

with 79% in 2010 ». But no data is available about Canadian immigrants. What would be the 

statistics today ? 

 

Our research also leads to the place of language in their uses of the Internet. An old study showed 

that if English and French are the main languages of Internet use in Canada, we can count 27 other 

languages used by immigrant communities in the country (Zamaria, Caron, Fletcher, 2005, p.48).  

Today, what would be the factors that leads to the use of the other languages used by immigrants on 

the Internet ? 

 

Based upon a qualitative research conducted since the summer of 2016 in 4 cities (Calgary, 

Montreal, Toronto, Vancouver), we analyze the behavior of three groups: young people, women and 

newly arrived immigrants. Through our research, we find that our respondents did not suffer from 

digital divide or digital exclusion. Further, their uses of the Internet leads to two forms of 

empowerment : maintaning links with their home country and freedom of action. But some of then 

are subjected to social exclusion. To what extent this social exclusion prevent them from 

empowering ? 

 

 

References 

 

Aizlewood, Amanda and Doody, Maureen (2002). Seeking Community on the 



Internet:Ethnocultural Use of Information and Communication Technologies, in 2002 International 

Symposium on Technology and Society: Social Implications of Information and Communication 

Technology, Conference Proceedings,June 6-8. 2002, Raleigh, North Carolina, pp. 5-12. IEEE 

Catalogue Number: 02CH37293 

 

Zamaria, Charles, Caron, André H., & Fletcher, Fred. (2005). Canada online! A comparative 

analysis of Internet users and non-users in Canada and the world: Behaviour, attitudes and trends 

2004. Toronto, ON: Canadian Internet Project  



 

Id:  15264 

 

Title:  El escozor de la alteridad en un "país isla': un análisis sobre la construcción mediática del 

migrante colombiano en la televisión chilena  

 

Session Type:  Individual submission  

 

Authors:   

Name: Vanessa Solano Cohen  

Email: vasoco-xyz-gmail.com  

Country: CL (Chile)  

Affiliation: Universidad Diego Portales  

 

Name: Fernanda Stang  

Email: ferstang-xyz-yahoo.com.ar  

Country: CL (Chile)  

Affiliation: Universidad Alberto Hurtado  

 

Abstract:  El modo en que una formación social resignifica la alteridad, a partir de la figura del 

migrante, permite cuestionar  los procesos de construcción de identidad nacional de un determinado 

país. A partir de una lectura de la normativa migratoria internacional en Chile desde 1845 hasta hoy,  

es posible afirmar que el discurso estatal chileno sobre las migraciones se ha construido 

históricamente  desde la defensa del Estado-nación frente al “extranjero”; discurso que dota de 

sentido el imaginario de homogeneidad nacional que configura al sujeto migrante como amenaza. 

Actualmente, observamos en los medios de comunicación chilenos, y particularmente en la 

televisión, que el migrante colombiano ha empezado a condensar esta alteridad que se significa en 

la amenaza; y por ende, a representar algunos miedos sociales que se detonan y renuevan a partir de 

la figura misma del migrante: pobreza, delincuencia, violencia, criminalidad, entre otros.  

En este trabajo nos interesa indagar en los modos en que se construye mediáticamente la alteridad, 

representada en el migrante colombiano, para poder comprender desde la configuración discursiva 

del Otro, los procesos de construcción de la identidad nacional chilena; es decir, consideramos que 

la alteridad/amenaza y su mediatización, nos permite analizar los constructos identitarios 

nacionales, sustentados en una autopercepción geográfica que ha hecho de sus fronteras naturales, 

símbolos de una nación aislada y protegida; lo que Thayer et al. (2013) llaman geo-identidad, que 

puede verse afectada por la llegada de otro que habite más allá de esos límites de seguridad.  Es de 

particular interés entender cómo la reciente configuración de Chile como país receptor de 

migrantes, es signo del nuevo mapa geopolítico global en el que se deshace la dicotomía norte-sur, 

y espacio enunciativo de las nuevas relaciones discursivas, de las que dan cuenta los medios de 

comunicación,  entre centro y periferia.   

Para cumplir con nuestro objetivo, hemos seleccionado tres tipos de formatos de lenguaje 

audiovisual televisivo, que tematizan y figurativizan al migrante colombiano: tres reportajes, un 

stage en un programa de humor y una telenovela, transmitidos por televisión abierta desde julio del 

2012 hasta febrero de 2017. Desde una perspectiva sociosemiótica (Angenot, 2012) el análisis de 

discurso nos permite indagar en la construcción mediática de la alteridad y analizar la producción 

de sentido sobre los migrantes colombianos en Chile. El corpus, a su vez, delimita un periodo de 

tiempo que coincide con un aumento en el otorgamiento de visas a este grupo nacional, por parte 

del Departamento de Extranjería y Migración.  

El análisis propuesto permite reflexionar sobre el rol de  los medios masivos de comunicación en el  

actual régimen global de control de las migraciones (Kalm, 2008), pues consideramos que al 

construir y resignificar ciertas imágenes de las migraciones y los migrantes, se hace posible la 

legitimación de su expulsabilidad, el nacionalismo sustentado en la protección a partir de muros  



(literales, figurados); y por último, el reconocimiento político, social y discursivo del migrante 

como amenaza.  
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Abstract:  This paper is the result of the homonymous dissertation PhD just defended (in February 

of 2017) at Escola de Comunicação from Universidade Federal do Rio de Janeiro (UFRJ). It is 

about a peculiar aspect of the organization of immigrant groups – the cultural repertoires – and their 

relationship with the communicational substratum inherent to the current globalization process, 

marked by intense human mobility and the advancement of Information and Communication 

Technologies (ICTs). It considers cultural mediations and symbolic exchanges in the construction of 

subjective spaces and identities and explores processes of re-signification and re-symbolization 

from a relation of otherness. As a snippet of the universe for research, we propose an object of study 

composed by three elements: 1) immigrant subjects culturally engaged in migratory organizations 

of Latin American origin established in Chicago (USA) and São Paulo (Brazil); 2) their artistic, 

folkloric, festive and/or celebratory manifestations related to the country of origin and carried out in 

the host territory; and 3) their webdiaspora (here, in short, virtual spaces made to and from 

immigrants). As the main theoretical-methodological resources used, we highlight the concepts of 

transnationalism, ethnicity, diasporic community and interculturalism. Among the applied research 

techniques are semi-open depth interviews, discourse and content analysis, and systematic 

observation, as well as an extensive bibliographical research. The main results point out that, as a 

discourse, such artistic and cultural activities involving groups of immigrants usually show constant 

alternation of focus of the particularity and are oriented towards a great diversity of goals. What is 

important is that, through these experiences, immigrants become more aware of the practice in 

which they are involved as producers and consumers of those sensations: from the social forces and 

interests that shape them, from the power relations and ideologies that invest them, its effects on 

social, cultural, ethnic and national identities, as well as on symbolic interactions and its role in the 

process of cultural and social change.  
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Abstract:  There are more than 30 million Russian speakers living outside of the current borders of 

the Russian Federation. “Russian abroad” can partly be viewed as diaspora (e.g. Cohen 1997, Hoyle 

2013, Safran 1991, Sheffer 2003, Vertovec 1999) and partly as a cultural macro-social group. Its 

specificity is its multilayered (different waves of migration) and multiethnic character (see Pivovar 

2008, 2010). “Russian abroad” consists of two groups: Russian migrants who left the country in 

different periods and their descendants, and Russian-speakers who found themselves abroad after 

the collapse of the USSR. In eighty countries of the world, there are published around 3.5 thousand 

media in Russian language. 

The printed media of the three first waves of the Russian emigration are thoroughly studied (e.g., 

Bogomolov 1994, 2004; Esin 2003; Mikhalev 2009; Suomela 2014; Zhirkov 2003). There are as 

well several studies on the online space of the “Russian abroad” (e.g., Morgunova 2014; Reut and 

Teterevleva 2014). Yet, the currently existing printed Russian-language media, their role, political 

orientation, functions, professional views of the journalists, diapason of influence, audiences - 

remain somewhat of a blind spot on the map of the diaspora studies and media studies alike, despite 

the scale of this media segment. Empirical studies of these media are challenged by the fact that not 

all of these media have their online versions and absence of a common catalogue (see O. Voronova 

2016). The existing studies are either country-based or focus on the linguistic aspects exclusively.  

This study focuses on the printed media segment and suggests a typology of the Russian-language 

press abroad. The study is based on a twelve-year long monitoring of Russian-language press that 

consisted of a basic content analysis of 65 printed media and survey of 64 journalists working for 

50 outlets. The materials were collected during the trainings for these journalists organized by the 

Universal Association of Russian Press (VARP) and Faculty of Journalism, Moscow State 

University. 

The study maps the space of the Russian-language press abroad, describes the tendencies 

characteristic for it, and highlights the typological models within this segment. On the one hand, the 

Russian-language media abroad are influenced by global processes, which lead to their 

commercialization, standardization, concentration and integration with non-established media 

online. On the other hand, these media are oriented at specific audiences, united by the Russian 

language, culture, traditions; for the post-Soviet countries – by the common experience of living in 

the same state. These media have features of both global and national media, as their audiences are 

influenced by at least two cultures. Being spread in the world, these media have the same language, 

similar functions and, often, a common agenda. The current challenges of these media are related to 

the political events (such as Ukrainian conflict), as well as the broader problem of self-identification 

of the Russian-language diaspora. The study suggests viewing the Russian-language media abroad 



as a cultural phenomenon that should be analyzed in dynamics and in the context of the geopolitical 

changes and challenges.  
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Abstract:  This paper is based on current progress of my field work for my PhD project. My focus 

lays on the media use/consumption of second generation British Chinese. Some well-known 

studies（P. Kuhn，trans2016; Wong, 2013; Hu—Dehart, trans2015; Benton,2008）focusing on 

Chinese immigrants and diasporas have given persuasive descriptions on the stories of Chinese 

immigrations and diasporas in the past few centuries, as for how these people are really like in the 

very modern days remains in discussion. As one of the most globalised cities among the world, 

London is the place where globalisation has the greatest impact on ordinary people. Due to this, if 

we want to answer the question above, London may be the most representative place for such a 

study. Meanwhile, as a Chinese media researcher, I prefer to choose second generation British 

Chinese people who were raised up in London as my subjects, since I assume they might have 

overwhelmingly different lives from their ancestors. Philip A Kuhn(trans2016,365-374) discusses 

the systematical transformation of oversea Chinese communities, for which Kuhn gives dense 

analytic descriptions showing how the function of families, organisations and the employment 

relationships have been varying in the last few decades. For me, I am more interested in the changes 

brought by modern media to migration activities. To be more specific, immigrants have more 

availability to access the modern media technologies than ever before, by which they have a brand 

new method to learn to adapt to their living environment and to establish their connection to the 

outside world (including where they are from originally). Not until half a century ago, Chinese 

immigrants can only achieve these by their family connections and local Chinese organisations. 

Therefore, it is of great significance to study these people in the perspective of media use, which I 

believe would show us a solid conclusion on Chinese immigrants’ lives nowadays. Having 

interviewed a selected number of British Chinese respondents since October,2016, and drawing on 

an ethnographical writing, this paper tries to answer questions below: How and where do they 

access China-related media content, and are there any generational differences in their media use 

comparing those of their parents? What do they like or dislike about the media representation of 

Chinese culture and society? I assume answering these questions would help to figure out three 

further questions as follows: Compare to the history, are there any differences in the process of 

identity construction for immigrants when modern media technologies are involved and how do 

these differences happen? In such a globalised era, to what extent do media technologies function to 

help construct immigrants’ imagination on their “mother culture”?   
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Abstract:  Research has shown that digital technologies have transformed migrants’ experience of 

connectedness with homelands. New media have facilitated long-distance caring relationships 

between migrants and family members left behind (Madinou & Miller, 2012), allowed migrant 

families to create “virtual intimacy” and continuity with family in countries of origin (Bacigalupe & 

Lambe, 2011), and helped to maintain ties with their past life and memories (Hiller & Franz, 2004; 

Kim 2016; Chin, 2016). For the most part, however, this research has focused on the experiences of 

younger migrants. Older people are often considered to be on the “other” side of the digital divide 

and, until recently, migration and diaspora studies have largely ignored older migrants. The few 

exceptions, moreover, suggest that use of new media among older migrants is a limited part of the 

communication repertoire of older migrants seeking to maintain connections with homelands 

(Zontini 2015; Goodall, Ward, & Newman, 2010; Khvorostianov, Elias, & Nimrod, 2012; Li, 

Hodgetts, & Sonn, 2014).  

 

This article explores a different experience. Drawing on qualitative data from a study of media use 

among older members of the Irish diaspora in Australia, it examines the experience of a group who 

have a high level of digital media take-up, and use a range of media to connect with Ireland and 

Irish culture. The study found that this group, mostly in their 60s, 70s and 80s, deployed a range of 

internet platforms to connect with their homeland several times a day. Its key finding is that they 

used the internet to access Irish newspapers, television and radio to immerse themselves in the 

rhythms of daily life in their homeland.  At the same time, this mediated connectivity with Ireland 

structured participants’ quotidian lives in Melbourne, as they used routine contact with their 

homeland through these platforms to mark out the tempo of their daily activities.  
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Abstract:  Much of the global coverage of Syrian refugee crisis has focused on the Syrian refugees 

in the different Arab countries and the rest of the world. Media coverage of war and its aftermath on 

people many times fail to address issues that are inextricably interconnected with the war but are 

not prioritized as much as the immediate problems being faced by people. Such is the case with the 

Palestinian diasporas in the Arab countries. The Syrians who have been displaced by the civil war 

are temporarily in many Arab countries forming diaspora communities. However, many of these 

countries already have diaspora communities that were formed by the displacement of the 

Palestinians in the late 70s and 80s. The  failed peace plans in the region and shifting political 

priorities have now resulted in a second Palestinian catastrophe – this one at hands of the Arab 

governments. Specifically in Lebanon, the Palestinian diasporas are "(m)arginalised, deprived of 

basic political and economic rights, trapped in the camps, bereft of realistic prospects, heavily 

armed and standing atop multiple fault lines," a report by the International Crisis Group (ICG) in 

Lebanon recently observed, "the refugee population constitutes a time bomb." In 2001, Palestinians 

in Lebanon were stripped of the right to own property, or to pass on the property that they already 

owned to their children – and banned from working as doctors, lawyers, pharmacists or in 20 other 

professions. Lebanon, where Palestinians led by Yasser Arafat are widely blamed for having 

sparked the 1975 civil war, is the worst offender against international norms. They share a political 

desire to sublimate the rights of Palestinian residents, treating them as unwanted guests or as tools 

to be used in pursuing wider political interests – but rarely as fully-fledged members of society. 

Moreover, there are Syria-born Palestinian refugees who are now fleeing to Lebanon because of the 

Syrian civil war. Then there are the Syrians who are now refugees in Lebanon as a result of the 

same war. In light of these political and economic contexts, this paper examines the ways in which 

media in Lebanon cover the plight of the Palestinians and the Syrians, and the Palestinian diasporas 

members’ own efforts to communicate the difficulties being faced by them.  
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Abstract:  Is the culture the base of the development (Senghor, 1977 ; Onana, 1997) ? would it be 

necessary to integrate various dimensions of the communication in a total definition of  the culture ? 

Is the communication and especially new technologies of the communication were to be put at the 

service of the development, their integration in the companies in the process in the development 

should be done by taking absolutely fo specific cultural particularism to each country or at the least 

with each geographical surface (Onana, 1997 ; Trigilia, 2002) ? To asking the question in this way 

as that was fact a time supposes that there exist a consensual definition of these terms (Touraine, 

1992, Wallerstein, 1982). However, their frequent use, even abusive, does mean therefore the 

existence of minimal agreement on their significance (Legouté, 2001 ; Bernsteinn, 1971). That 

could it explain why the various disciplines wich are learning on the study of these concepts 

become objects, approached it more in termes of constrcution of models than of circumscribed 

system theorical good. It is clear, for example, that the environnemental dimension of the 

communication did not appear in the major stakes treated by the experts meeting within the 

McBride Commission of UNESCO (McBride, 1980), even the environmental challenges was 

adressed by the Brundtland report published in 1987 following work of the worls Commission on 

the environnement of United Nations. Which is then the relevance of a theoretical speech and 

practical proposal produced within the framework of a reflection on the international 

communication, today that the challenges on the matter move towards new objects 

(cybercrimanility, globalization, new media, social networks, environment, etc.) more adapted to a 

political environment, economic and tchnical which changed and which more is, seems in perfect 

inadequacy with the contexts where built the conclusions from the works of Mc Bride Commission 

between 1977 and 1980, without risk of an epistemic skew which consist in being unaware of new 

problems directly linked with current challenges of development and which open prospects for 

research requiring an impossible circumvent theorical renewal, like the environmental 

communication for example ? By  revisiting the models in the studies under development and 

communication, this contribution will clarify the conditions of the relevance of the an investigation 

which would combine the development, the culture and the communication in the light of the 

current total challengers with which the contemporary companies are confronted.  
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Abstract:  This paper discusses the relation between capitalism and migration through the lens of 

consumption and corporative discourses. We take campaigns and projects of tree major brands that 

built upon the migration and refugee global crises narratives to develop their communication 

strategies. The objective is to reflect on how capitalism set its agenda in relation with social changes 

to update itself, while covering its own contradictions. More specifically, we discuss how migration 

and refugee themes are associated with corporative values in Johnnie Walker’s global campaign 

“Joy will take you further”, Ikea’s project “Better Shelter”, developed together with UN Refugee 

Agency; and Budweiser 2017 Super Bowl’s ad film “Born the Hard Way”. In 2016, Johnnie Walker 

Whisky launched a documentary about the European migration crisis directed by Sundance 

Festival-winning director Talal Derki, himself a Syrian exile. This initiative was also reproduced in 

other local contexts, specially migrants and refugees’ destinations. In Brazil, a version of it was 

shot, consisting in testimonial ads released in 2016 celebrating the joy of diversity and migration 

coinciding with Brazilian Congress discussion on extensive migratory reform in the country.  

The Better Shelter project create a temporary 17.5 m2 lightweight, modular emergency shelter for 

vulnerable people living in refugee camps. As explained in its website, “It meets the basic needs for 

the activities of basic living, for privacy, security and familiarity” (Better Shelter, 2017). Despite 

not being a commercial product, the project brought Ikea public recognition and won the 9th  

Beazley Designs of the Year awards.  

The “Born the Hard Way” Budweiser’s film begins with the tale of a foreigner’s arduous journey by 

sea and land facing risks, hostility and, at last, hospitality. It is punctuated with short dialogue lines 

like “You don’t look like you’re from around here”, “you’re not wanted here” and “Go back home”. 

This ad, as disclosed at its ending, intends to show how two entrepreneur German immigrants – 

Adolphus Busch and Eberhard Anheuser – first met in Saint Louis, in 1850 and founded Anheuser-

Busch brewery company, mother brand of one of most iconic American beverages, Budweiser. The 

ad was released days after President Donald Trump’s executive order was signed into effect, 

temporarily banning refugees and nearly all citizens from seven Muslim-majority countries. 

Methodology is inspired in representation analysis as seen by Stuart Hall (1997), and is employed to 

observe how “otherness” is given meaning through discursive exhibition (poetics) and power 

relations (politics), particularly emphasizing how narrative and the dominion over narrative voice 

display which points of view media production intend to privilege or to exclude, in a process Hall 

(1997) calls estereotypification. Through this lenses, we analyze how values and characteristics are 

highlighted/overshadowed in migration and refugee narratives, to converge with corporative-

friendly narratives of challenges and frustrations irreconcilable under capitalism larger frame.  

Examples of this dynamics are the emphasis on cosmopolitism, entrepreneurship, resilience and 

hope, and obfuscation of power relations, conflicts and suffering in the roots of such displacements, 

or its growing human toll.  
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Abstract:  Según van Dijk (1997), los medios de comunicación desempeñan un rol estelar en la  

mediación de la realidad social, toda vez que no se limitan a describir y registrar los 

acontecimientos pasivamente; antes bien, los re-construyen y les confieren sentido, de donde se 

sigue la creación de marcos de percepción, interpretación e interacción de los individuos con el 

mundo. 

 

Siguiendo esta premisa, los procesos migratorios contemporáneos plantean retos significativos al 

repertorio de investigación de la comunicación, en particular por lo que respecta al estudio del 

impacto de las narrativas mediáticas sobre la construcción de las identidades de los colectivos 

migrantes, así como también sobre la elaboración de imaginarios en torno a la experiencia de 

emigrar y su representación en las comunidades receptoras. Además, no menos relevante se perfila 

el abordaje desde la perspectiva de las comunidades de origen, vale decir, la mirada de “los que se 

quedan” frente al fenómeno de “la diáspora” (Kafle, 2010).  

 

Durante las últimas dos décadas, Venezuela ha protagonizado el mayor flujo de emigración de su 

historia republicana, con tendencia hacia la profundización desde el 2014 en adelante, lo que ha 

supuesto la salida de alrededor de dos millones de personas, quienes comparten como rasgo común 

una alta cualificación profesional (Freitez y Osorio, 2008; León, 2010). Ello ha revestido de 

singularidad al proceso migratorio venezolano si se le compara con otros en América Latina, a lo 

que se suma la condición tradicional de Venezuela como país receptor de inmigrantes (De la Vega, 

2003 y 2005), y la aplicación de una “política de la no política” hacia los emigrados por parte del 

gobierno (Muñoz, 2015), a contravía de la “diplomacia de la diáspora” como estrategia de política 

exterior (Rana, 2011).  

 

Por tratarse de un proceso atípico, las investigaciones sobre la migración internacional de los 

venezolanos son escasas y de reciente data, guiadas por una orientación socio-histórica referida, en 

concreto, al ámbito científico (De la Vega y Vargas, 2014). No obstante, este acervo académico se 

ha articulado progresivamente con el incremento de la visibilidad del tema en la agenda pública, 

evidenciando la pertinencia de una arista todavía inexplorada: la cobertura de la emigración en los 

medios de comunicación. 

 

El presente texto propone las bases teóricas y contextuales para el estudio del discurso de los 

medios de comunicación en Venezuela en relación con el “proceso de diasporización” (Friedman, 

2003), estableciéndose así el enmarcado de un proyecto de investigación amplio y de largo aliento, 

apalancado en cuatro ejes: 

 

1.- La incorporación de la visión de la sociedad de origen (¿qué significa la migración y cómo la 

experimenta?). 



 

2.- La configuración de la identidad diaspórica con soporte en el reconocimiento que le conceden 

los medios (¿quiénes la componen y cómo son mostrados?). 

 

3.- El uso nativo y la red de sentidos generada en torno al concepto “diáspora” y sus términos 

asociados. 

 

4.- La alteridad auspiciada desde las narrativas mediáticas, traducida en lógicas de inclusión-

exclusión-estigmatización de los colectivos migrantes, sobre todo en contextos de polarización 

política (construcción de una “otredad” simbólica).  
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Abstract:  Los imaginarios y las representaciones sociales son dos conceptos desarrollados 

respectivamente por Cornelius Castoriadis y Sergei Moscovici. Dichas nociones se entretejen con el 

cine como invención de la técnica que representa los imaginarios sociales y a la vez provoca la 

elaboración de nuevos en el público espectador, al decir de Edgar Morin (2001). El cine construye 

memoria, reflexión y provoca percepciones sobre la realidad histórica. Asimismo, un filme es un 

acto de representación que edifica realidades inspiradas en la experiencia. No obstante, una película 

es un punto de vista, un acercamiento a la realidad permeado por decisiones prácticas, estéticas o 

personales. El director de cine tiene una posición y una perspectiva de la realidad. De manera que, 

el público es influenciado por la narración audiovisual que provoca tensiones con su propia 

percepción de la verdad. 

 

El conflicto armado colombiano es complejo y diverso al igual que el país que lo sufre. La 

producción cinematográfica nacional también ha sido receptora de esa complejidad. La diáspora de 

las poblaciones producto de la violencia en las diferentes regiones del territorio nacional tiene 

diversas aristas que se ha representado en filmes como: Retratos en un mar de mentiras (Gaviria, 

2010) en dónde se narra el regreso, en Los colores de la montaña (Arbeláez, 2011) dónde se 

exponen algunas de las causas del desplazamiento, en Pequeñas voces (Andrade & Jaramillo, 2012) 

se recuerda el ya lejano terruño, en La playa D.C. (Arango, 2012) se describe la necesidad de 

adaptarse al nuevo territorio. Entre otros, los filmes señalados manifiestan de manera directa o 

indirecta que el desplazado es un actor permanente y que el cine colombiano está contribuyendo a 

construir una representación del conflicto. 

 

Sin embargo, ¿qué se está narrando? ¿para qué? ¿para quién? ¿a quién se le da voz? ¿a quién se 

silencia? Se desconoce la manera en que los desplazados se perciben en los filmes que los 

representan, los imaginarios que se crean y la tensiones que se producen con la realidad histórica. 

Se parte de la hipótesis de que el cine nacional que representa el conflicto armado está permeado 

por intereses oficiales, artísticos o comerciales que reconfiguran los imaginarios que ya posee el 

desplazado. En la presente ponencia se pretende socializar los avances y hallazgos alcanzados a la 

fecha con el proyecto de investigación en cuestión. Para ello se expondrá el alcance de los 

conceptos de imaginario y representación social, a continuación se presentará el diseño 

metodológico con el que se intenta llevar a cabo el estudio; para terminar se socializaran los 

avances obtenidos. La base metodológica se sustenta en la revisión documental. Los conceptos a 

tratar son: diáspora, imaginario social, representación social y realidad semi-imaginaria.  
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Abstract:  La migración mexicana a Estados Unidos no es un fenómeno reciente y es quizá uno de 

los flujos más estudiados en todo el mundo bajo diversos enfoques y abordando una gran 

heterogeneidad de temáticas. Sin lugar a dudas, hoy ha tomado un mayor protagonismo ante el 

contexto sociopolítico que se presenta.  

 Este texto busca contribuir a la discusión del enfoque transnacional de las migraciones que 

plantea en términos generales que las migraciones han contribuido significativamente al despliegue 

de “múltiples redes entrelazadas de relaciones sociales a través de las cuales se intercambian de 

manera desigual, se organizan y se transforman la ideas, las prácticas y los recursos. Estos campos 

son multidimensionales y engloban interactividades estructuradas de formas, profundidades y 

alcances que se diferencian, en la teoría social, por los términos de organización, institución y 

movimiento social” (Levitt y Glick Schiller, 2008: 66-67). Diversos autores han discutido desde 

este enfoque aportando algunos nociones y conceptos que problematizan con mayor densidad los 

planteamientos iniciales (Rouse, 1989, (Sorenseng, 2002;. Goldring, 1992; Glick-Schiller et al, 

1992; Rouse, 1989; Smith, 1994; Pries, 1997; Levitt, 2002; Portes, Guarnizo y Landolt, 2003; 

Bauböck y Faist, 2010).  

 En el documento, se discute particularmente  la construcción de espacio público 

transnacional  y la producción de visibilidad (Aguilera, 2016) de la diáspora mexicana ,  en un 

contexto dominado por la “producción legal de la ilegalidad de los migrantes” (De Genova, 2002). 

Partimos del supuesto de que el espacio  se construye (De Certeau, 1984), y que no es posible 

comprenderlo sino es a través de las diversas  intersecciones de elementos móviles, ensamblajes y 

puntos de encuentro (Georgiou, 2010). Pero sobre todo apuntamos a que esta producción de espacio 

se da en un contexto de desigualdades y de expulsiones (Sassen, 2014 ). Dos expresiones límite de 

estos procesos son: el fortalecimiento de un muro fronterizo, y el elevado número de deportaciones 

en los últimos 8 años, pero no son los únicos.  

 En este sentido, este trabajo busca documentar y construir una mirada teórica sobre las 

formas diversas en que la diáspora mexicana despliega prácticas de visibilidad en el espacio virtual 

y los vínculos con sus comunidades de origen. Retomamos los trabajos de Castells (2012) y 

mantenemos que las movilizaciones surgen a partir de los conflictos que se generan en los contextos 

pero que es a través de las redes interactivas y de las plataformas de internet que  se construyen las 

redes y que a través de ellas las personas logran conectarse entre sí y compartir su indignación. El 

internet es un soporte material  que facilita la movilización, la organización, la coordinación y la 

toma de decisiones.  
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Abstract:  Actualmente, las instituciones públicas de Ecuador están creando nuevas políticas y 

estrategias dirigidas hacia la transformación y difusión de la cultura ecuatoriana en todo el 

territorio, utilizando como vehículo la comunicación, concretamente a través de la radio. La Ley 

Orgánica de Comunicación (artículo 36) aprobada por la Asamblea en junio de 2013 en Ecuador 

estableció la obligatoriedad de contenidos interculturales en los medios de comunicación 

ecuatorianos. En base a este postulado y, con la finalidad de aportar una respuesta viable y tangible 

a las necesidades detectadas, nació Ñueca Ecuador. 

Los objetivos del presente estudio han sido los siguientes: (1) describir el papel de los medios de 

comunicación, específicamente la radio, en la transmisión de los valores culturales; (2) la creación 

de contenidos interculturales en producción radial; (3) la difusión del material intercultural en el 

programa Ñuca Ecuador. Específicamente, se describe el papel de la radio como vehículo de la 

cultura de los ciudadanos/as de Ecuador. Esto es, la transmisión de contenidos que expresan y 

reflejan la cosmovisión, la cultura, las tradiciones, los conocimientos y saberes de los pueblos y 

nacionalidades indígenas, afroecuatorianas y montubias de Ecuador.  

En relación al procedimiento, la recogida de información se efectuó durante ocho meses 

comprendidos entre enero y agosto del año 2016. Se han recabado datos de diferentes provincias de 

Ecuador como la del Guayas y Manabí, destacando la zona Norte de Esmeraldas, ya que se han 

visitado comunidades a las que el único acceso ha sido mediante pequeñas embarcaciones. 

Se trata de un estudio con un enfoque cualitativo de tipo descriptivo, utilizando diversas técnicas de 

investigación para la recogida de información como entrevistas, observación participante y 

coberturas periodísticas. Se han obtenido más de trece mil minutos de producción radial sobre 

contenidos interculturales, retransmitido en más de 200 emisoras que integran la Asociación 

Ecuatoriana de Radiodifusión y con un gran éxito a nivel nacional, incluyendo un reconocimiento 

por la institución reguladora (Supercom) de la comunicación del país. 

Palabras clave: política, cultura, interculturalidad, comunicación, radio. 
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Abstract:  Abstract  

 

It is widely agreed that cell phones, laptops, and personal tablets have increasingly transformed the 

trajectories of transnational migration. Various researches indicate that refugees and migrants make 

use of various communication devices in various parts of their immigration endeavor. In this paper I 

examine the use of communication devises amongst Eritrean refugees and migrants in Columbus, 

Ohio the United States of America. It considers how mediated technology enables refugees and 

migrants to integrate with the host society. I am particularly interested on the role of smartphones, 

because for refugees and migrants mobile phone is “an indispensable ‘space-adjusting’ technology,” 

(Harney, 2013, p. 542). A snowball sampling technique was employed to recruit informants, as it 

helps to recruit “hard-to reach” communities such as refugees (Barbie, 2010). Semi-structured 

interviews were conducted in a form of conversation, in order to give voice to informants. In the 

interviews, the use of ICTs, the notion of social support, relationships both with country of origin 

and host society, and understanding of integration were discussed. The collected qualitative data 

was analyzed using thematic analysis. Thematic analysis of the interviews complemented with 

findings from personal experience and observation that extended use of communication devises 

could potentially alienate refugees and migrants from their host societies. Hence, calls for further 

research into the use of ICTs with other refugee and migrant groups is necessary, as it would 

immensely contribute to the existing knowledge and expand the frontiers of our understanding of 

contemporary global migration and the role of communication devises with regards to integration 

measures.  

 

Keywords: Eritrea, ICTs, Integration, Migrants, Refugees, and Social Support  



 



 


