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Heterotopias in Ears: China’s Image in Western Popular Songs 

Authors 
Dr. Lijuan Qiao - Shanghai International Studies University 

Abstract 
Popular songs are recorders and descriptions of one country or society’s image. Based on 

Michel Foucault’s Heterotopias’ theory, this paper takes western popular songs about 

China as research objects. This paper tries to find China’s symbols and China’s image in 

western popular songs and give analysis in the relationship among popular songs, politics, 

history and social cultural phenomenon. In western popular songs, China becomes illusory 

and complemental space as well as original world with romantic characteristics. 

Meanwhile, symbols of China in lyrics are heterogeneous and disordered. China is “the 

other” and special heterotopias in western society. In space dimension, China is both the 

paradise and hell at the same time; In time dimension, heterochronies have created 

repeated symbols of China, by which China’s image could be fixed. No matter what music 

style is used in playing China, what angle is given in observing China, China is always “the 

other” that different from “self”. By “calling” music listeners and the circulation of market, 
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western popular songs could fix China’s image as heterotopias to highlight their own 

characteristics. 

Submission ID 
27 

CIIE and Shanghai Image: A Content Analysis of 3 Years’ 

Coverage in English Media 

Authors 
Ms. Jiewen Huang - Shanghai International Studies University 

Ms. Jiani Lin - Shanghai International Studies University 

Abstract 
City image is people's overall cognition, impression and evaluation on a city. Global city, as 

an intersection of diverse human civilization, is an important part of global communication. 

As an international economic, financial, trade, shipping, science and technology innovation 

center , Shanghai is always an important window for China’s foreign exchanges. Its city 

image not only represents the appearance of Shanghai, but also is the core presentation 

of China’s urban development face after the reform and opening up. In recent years, large 

international exhibitions such as the World Expo and the China International Import Expo 

held in Shanghai have provided the world with an important channel to see the city image 

of Shanghai. However, few studies have been conducted to explore the extent to which 

they can change the content of media reports and media attitudes toward city image. 

Based on the second-level of agenda setting theory and framing theory, we conducted a 

content analysis of Shanghai-related news reports from 29 October to 17 November 2018, 

2019 and 2020. We selected four internationally influential media including American 

media The Wall Street Journal, The Washington Post and British media The Guardian, The 

Times as our sample sources.Two coders from major journalism were well trained. They 

divided each news into different field, and then judged the attitude.The results showed 

that, first, the CIIE did not affect significantly newspapers’ agenda-setting. Second, the 

media held relatively objective attitude towards Shanghai. Third, the newspapers’ attitudes 

toward Shanghai’s city image are improved after CIIE, particularly toward the city’s culture 

and technology. Finally, a single event cannot produce large and long-lasting effects. 

Therefore, improving city image requires further efforts. It is clear from the research data 

that the CIIE itself has not yet received a high level of attention from countries such as the 

UK and the US, and its influence overseas is much weaker than the state presented by the 

Chinese domestic media. CIIE is an important opportunity for Shanghai to carry out city 

image shaping and international communication. The subsequent studies can continue to 

focus on the reports related to the CIIE and examine the role of CIIE in shaping 

Shanghai’s city image from a long-term perspective. 
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Submission ID 
31 

Theoretical construction and Practice of positive public 

relations in crisis situations in China: A case study of local 

government press release during COVID-19 

Authors 
Prof. Xianhong Chen - School of Journalism and Information Communication, Huazhong 

University of Science and Technology 

Ms. Mingxi Du - School of Journalism and Information Communication, Huazhong 

University of Science and Technology 

Abstract 
• Research background: The practice of positive public relations is a practical activity that 

aims at constructing trust among multiple subjects, fulfilling social responsibilities well, 

transmitting values of truth, goodness and beauty, resolving social contradictions and 

promoting dialogue and consultation. In 2020, after the outbreak of COVID-19, the risk of 

infectious diseases, mandatory quarantine measures, and ways of keeping distance have 

increased the risks and hidden dangers of social relations crisis.   

• Research purpose: Based on the Chinese Yin-yang Tai Chi philosophical thinking, this 

study constructs a tai chi model of public relations in crisis situations, and verifies it with 

Chinese practice. Positive public relations practice is the behavior of the organization to 

reconstruct and heal the broken public relations. In the reconstruction of the relationship 

order in the early stage, it reflects a kind of negative information control. In the later stage, 

the relationship is continuously bridged through dialogue, and finally the relationship state 

of trust is reconstructed, hoping to reach the most positive end, that is, the most ideal 

relationship state.The Tai Chi model describes the rebuilding of the trust relationship 

between an organization and the public as a process of upward spiral from negative to 

positive. The purpose of this paper is to demonstrate the possibility of positive public 

relations practice and the operability of the application of Chinese localization theory 

through specific public crisis cases, so as to further explore the tao and strategies of 

positive public relations practice in China in the post-epidemic era. 

• Research Design: Based on the positive public relations continuum and the Tai Chi 

model, this study intends to explore the positive tendencies and practical characteristics of 

government press conferences in terms of the management of government-civilian 

relations, the method and content of public communication from the perspective of positive 

public relations. Through the content analysis and case analysis of 69 press conferences 

of the Guangdong Provincial Government during the 2020 COVID-19 epidemic, the 

questions were answered and the hypotheses were verified. 
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• Findings：In the local government press conferences in response to sudden public 

crises, the more the concept of news release tends to be public-centered, the more 

inclined the release method is to dialogue, and the more inclined the release content is to 

emotional information; The emotional information of the speaker is positively correlated; 

the willingness of the spokesperson to share information may be a positive factor affecting 

the public attention. 

• Theoretical contribution: Positive public relations emphasizes using a positive way to 

properly explain the long-standing or emerging Chinese public relations issues and gain 

positive meaning from them. It is positive at the level of discourse, positive at the level of 

action, and more positive in maintaining relationships. As a philosophy of action, public 

relations must ultimately aim at the practical mission of "saying well + doing well + doing 

good", and achieves a positive relationship ecology of harmony and goodness. This study 

constructs a positive public relations continuum in crisis situations. When a crisis event 

occurs, the organization-public relationship is in the worst relationship niche, that is, the 

most negative end. If the public relations strategy adopted by the organization can relieve 

the crisis in time and turn the crisis into safe, then this "safe" state is "0" The state, that is 

to say the organization-public relations state returning to normal, is neither good nor bad. If 

the public relations strategy adopted by the organization can not only turn the crisis into 

safety, but also turn the crisis into an opportunity, that is, it can promote the organization-

public relations state from the "0" state to the best relationship niche for value co-creation 

and win-win cooperation, and achieve the most positive relationship. 

• Practical implications: the positive public relations practice of local government news 

release should thoroughly implement the "public-centered" news release concept;Establish 

a communication mechanism of regular and diverse dialogue;Enhance the narrative 

empathy of news release content; Promote the positive personality and cultural sharing of 

the news release team;Construct cross-media multi-level news release ecology.This study 

provides a reference for the improvement and implementation of the localization theory of 

public relations in China. The research results are not only the inspection and reflection of 

the existing news release mechanism, but also the test and optimization of the positive 

public relations Tai Chi model and its continuum. 
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A Comparative Study of Online Self-Presentation on Instagram 

and WeChat among Chinese Overseas Students undergoing 

Acculturation 

Authors 
Ms. Zhiying Zhang - university of nottingham 

Abstract 
At present, China ranks the first in the number of students studying abroad in the world, 

Chinese overseas students face the problems of balancing their online self-presentation 

on various social media platforms. Fewer studies make the empirical analysis to examine 

social media usage and its influencing factors from the perspective of cross-cultural 

adaption. When the contexts of individuals’ self-presentation expand from offline physical 

space to online social media, it may affect their online presentation process (motivations 

and online identities construction) on home social media and host social media. The 

purpose of research is to fill up the gap by analyzing the similarities and differences of 

online self-presentation process on Instagram and WeChat among Chinese overseas 

students in main study destination countries (U.S.A, U.K, Australia, Hong Kong and Macao 

regions). It applies survey and in-depth interviews as mixed-method to test a) the 

motivations of self-presentation on two social media platforms in the acculturation process; 

b) the impact of Chinese students' cultural acculturation on their online identity 

construction on different social media platforms; c) whether motivations of self-

representation will influence their online identity construction on home and host social 

media. 

When entering a new country, Chinese overseas students have complex factors to impact 

how to balance their own identity on home social media and develop new relationships on 

host social media. This is related to their selection about how to adapt to a new community 

as sojourners. Previous studies already proved the correlation between social media 

usage and acculturation aspects (Cleveland et al.，2009; Schwartz et al.，2010; Li & 

Chen, 2013; Raman & Harwood, 2016), this study firstly builds a research model to 

examine the relationship among acculturation process (need, attitude, level), motivations 

(spending time, entertainment, self-enhancement, self-expression, social interaction), 

online identities construction(micro/meso/macro). this research deeply investigates the 

correlation and regression relationship about these key variables among Chinese 

overseas students on WeChat and Instagram. The findings show that the acculturation 

process has a positive impact on motivations of self-presentation, which also can predict 

different levels of online identities construction. By comparative analysis, this study uses 

paired t-test to show differences in acculturation aspects and self-presentation on the host 

and home social media. Chinese overseas students show stronger micro (personal 

identity) and macro identities construction (cultural and national identity) on Instagram than 
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on WeChat, but they prefer to construct meso identity (role and social identity) on WeChat. 

Meanwhile, multiple hierarchical regression analysis were conducted to test a contribution 

model to explain the relationship among acculturation aspects, motivations and online 

identities construction on host social media and home social media. 

Submission ID 
132 

Adversarial Attack Strategies of the Sino-American Ideological 

Game System: An Exponential Random Graph Modeling 

Approach 

Authors 
Mr. Zhicheng Tang - University of Chinese Academy of Social Sciences 

Mr. Zhirui Chen - University of Chinese Academy of Social Sciences 

Mr. Huihong Lin - Communication University of China 

Ms. Mengqiao Xiao - Communication University of China 

Abstract 
Ideology as a systematic concept has long been focused in the field of international 

communication research, and there has been a wealth of research results around inter-

national and inter-regional ideological research. As a strong promoter of trade 

protectionism, the Trump administration launched a trade war against China, a series of 

initiatives that were partially continued during the Biden administration in American. China 

is still considered an important strategic competitor by American. The friction between 

China and American is not local and static, but comprehensive and dynamic, with ideology 

as an important component of it. The ideological game system formed around it between 

China and American is an important basis for making judgments about the future pattern of 

the world. Under this system, ideological confrontation has become the focus of most 

research, but research on confrontation strategies and computational methods is still 

relatively scarce. There is an urgent need to introduce modeling methods with better 

model fitting and more flexible variable adjustment, so as to transcend the current 

Western-centered epistemology and methodology. This study is based on the exponential 

random graph model, which is a class of statistical models that describe the information of 

fixed node network connections in terms of the local structure of the network, with the aim 

of describing the role of local choices on the formation of the whole network in a concise 

way. Applied to the study of the Sino-American ideological game system, the model 

provides an adversarial attack strategy in which even if one side has an overwhelming 

ideological advantage, it can still lead to the eventual reversal of the outcome of 

ideological friction by adding small, hard-to-monitor perturbations to the network structure. 
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This study mainly uses simulation to model the adversarial attack strategy of the 

ideological game system between China and American by detailing the differences in 

ideology as well as social opinion between the two countries, to uncover the multiple 

influencing factors behind the model, and to assess the relative optimal solution in 

ideological friction, which provides a new way forward to untangle the international vicious 

competition in the new globalization context. 

Submission ID 
188 

The impact of South Korea – Southern Africa relations: An 

analysis of Southern African countries coverage in South 

Korean newspaper 

Authors 
Dr. Sooyeon Kim - Kansai Gaidai University 

Abstract 
South Korea’s interest in Africa has been on the rise in recent years. Attention and 

involvement toward Southern African countries is not an exception. The governments of 

South Korea and Southern African countries have been strengthening their various 

aspects of their relationships, including diplomatic, economic, and social relations. In a 

statement by Yun Byung-se, the Minister of Foreign Affairs of South Korea, for example, it 

was announced that the year 2016 was “The Year of Africa” for South Korean diplomacy. 

In particular, the amount of Africa-directed ODA investment in South Korea has been 

increasing annually. This research investigates the trends in news coverage of Southern 

African countries in South Korean newspaper, and attempts to identify the determinants of 

coverage, and clarify the possible impact on South Korea – Southern Africa relations. In 

order to analyze the trend of Southern African coverage in South Korea, and the possible 

impact on relations, this study examined the Chosun Daily’s coverage of sixteen Southern 

African countries over the three-year period (2015-2017). First, it utilizes quantitative and 

qualitative methods to clarify reporting trends (by countries and by topics). Second, based 

on the aforementioned results, the factors that influenced the coverage trends of the media 

in South Korea, will be identified through panel data methodology and content analysis of 

the coverage. The findings of the study have significant implications. Most significantly, 

through the use of integrated analysis, this study discovered that coverage focused on 

only a few countries, and that a large proportion of the coverage was negative. Moreover, 

Korea-centric coverage decreased over time, meaning African countries themselves 

received more attention. In addition, compared to prior research on news values on Africa 

done by Western countries, this study clarified that refugee numbers, conflict fatalities, 

GDP, and population were found to be the primary predictors of the amount of coverage 

Southern African countries received. These results are meaningful in terms of agenda-
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setting effects and impact on the South Korean government’s foreign policy making 

process with regards to Southern Africa. Furthermore, its findings shed new light on the 

determinants of news coverage in non-Western countries. 

Submission ID 
255 

EXTENT OF PAKISTAN’S SOFT IMAGE INTERVENTION IN 

AFGHANISTAN: NEED ASSESSMENT OF COMMUNICATION 

STRATEGY 

Authors 
Ms. Sophia Shafiq - Journalist 

Abstract 
Pakistan and Afghanistan are two Muslim neighboring countries with long shared border of 

2,430 km kilometer. Both the countries could be best strategic partners in the future, 

because they shared many commonalities including history, religion, literature, cultural and 

language. However, the absence of communication strategy between the two countries is 

major reason hates between the people.  

Media plays very important role in connecting people and building soft image of countries. 

Recently, social media and blogs have been replacing conventional media. Realizing this 

impact of social media, this research presents an overview of relations of the Kabul and 

Islamabad and offers potential suggestions to enhance collaboration and communication 

strategies to Pakistan to develop its soft image in Afghanistan. Pakistan, in perception of 

Afghanistan, has been supporter of United States in the war of terror and Soviet War, 

failed to portray “good image” in Afghanistan. 

This research uses descriptive research design with an aim to check Pakistan’s soft image 

and ways of reporting in social media of Afghanistan. The research is qualitative and 

based on Critical Discourse Analysis. The research reveals that Pakistan, besides initiating 

many developmental initiatives in Afghanistan, still lacking its soft image. 

The study suggested that Pakistan need to work on promoting its soft image in 

Afghanistan through traditional and non-traditional media. 

Submission ID 
304 
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Framing the Syrian Conflict: Monitoring Human Rights 

Violation Coverage in the U.S. and Syria 

Authors 
Mr. Nick Curcio - Furman University 

Ms. Savannah Hobbie - Furman University 

Ms. Ellie Roser - Furman University 

Dr. Janet Kwami - Furman University 

Abstract 
Following the refugee crisis and the rise and fall of terrorist organizations such as ISIS, the 

issue of mounting civil war and the continued violation of human rights still remains a 

crucial point of concern in Syria. The unstable security situation in Syria continues to foster 

an environment in which human rights abuses such as killings, extreme physical abuse, 

and detention continue to be reported by international news outlets. When framing this 

issue, world powers such as the United States tend to emphasize their role in the conflict 

and how it can directly affect their interests, while Syrian media has traditionally taken a 

more local and community-driven approach to discussing the specific issues at hand, 

tempered by political ideology when framing stories and deciding what issues to report. 

This study analyzed the nature, quality, and framing of reporting on human rights violations 

in Syria by both U.S. and Syrian online news media through a content analysis conducted 

over fourteen days from October 1, 2021, to October 14, 2021. The online news agencies 

CNN and SANA were monitored to provide both an American and Syrian global/regional 

news media perspective on this issue, and the online newspapers Enab Baladi and Syria 

Times were used to assess reporting from an independent and Syrian government-owned 

newspaper, respectively. The findings of the analysis reveal that SANA and Syria Times, 

owned by the Syrian government, wrote short articles with little context that framed the 

current administration as protagonists in a constant struggle against militias and foreign-

backed terrorist groups with the goal of uniting Syria under a prosperous government 

through militaristic and humanitarian frames. While CNN and Enab Baladi employed value 

conflict and political disagreement through militaristic and humanitarian frames by 

emphasizing atrocities committed by both the government and military groups fighting 

against the government, all the while providing more information and context on the 

situation at hand. These findings reaffirm what previous literature has stated regarding the 

nature of framing and agenda-setting in conflict reporting, wherein the United States media 

prioritizes their own role in the conflict while Syrian media maintain their positions as either 

staunch government watchdogs or lap dogs. This emphasizes the importance of 

situational analysis of international news reportage from multiple perspectives to fully 

assess the scope and nature of a conflict or developing conflict situation. 



 

Page 15 

Submission ID 
381 

Framing COVID-19: A Comparative Analysis of Media Coverage 

in the United States and Spain 

Authors 
Ms. Hallie Rae Jones - Furman University 

Ms. Grace van Rij - Furman University 

Ms. Greyson Boone - Furman University 

Dr. Janet Kwami - Furman University 

Abstract 
Over the past two years, the coronavirus, also known as and commonly referred to as 

COVID-19, has changed the world’s view of “normalcy” indefinitely. This paper presents 

findings from a comparative analysis of the media coverage of COVID-19 in both the 

United States and Spain. The study conducted a content analysis of CNN, Fox News, El 

Pais, and Libertad Digital, news sources purposively sampled from the United States of 

America and Spain, over a fourteen-day period – March 17th, 2020 through March 30th, 

2020, to understand the difference and similarities in the coverage of COVID-19. The study 

sought to understand how news media with different political-ideological viewpoints cover 

the issue of COVID-19 and how ideological bias impact the media coverage of COVID-19. 

The findings from the study showed a high politicization of COVD-19 by the news sources 

from the United States as news reportage often filtered through an ideological lens 

involved political blame. Both CNN and Fox News, on the extreme ends of the ideological 

spectrum, focused on COVID-19 cases and the politics of COVID-19 with Fox News 

reportage applying a conservative bias and CNN applying a liberal bias, influenced by the 

political party that was in power at the time. In March of 2020, with the President Trump 

administration in power, CNN’s coverage focused on fact-checking Trump's decisions, and 

Fox News focused on being Trumps’s mouthpiece, omitting any negative information 

regarding the administration’s COVID-19 policies. In comparison, Spain’s news media, El 

Pais, and Libertad Digital's coverage were politically and ideologically less biased. While El 

Pais focused on the rising COVID-19 cases, plan of action, and the lack of medical 

supplies, Libertad Digital focused more on the economic impacts of the pandemic. This 

comparative analysis draws out the similarities and differences between these four news 

sources with regards to the level and nature of ideological bias in the coverage of COVID-

19. The paper argues that the differences in the effectiveness of the COVID-19 pandemic 

response at the national level can be impacted negatively or positively by the level and 

nature of polarization and politicization of the media coverage. The findings from the study 

have implications for interrogating further the relationship between media agenda-setting, 
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political-ideological bias in media reportage, and the effectiveness of national responses to 

combating the COVID-19 pandemic. 
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Abstract 
The paper I want to offer for the upcoming IAMCR conference really perfectly fits into the 

general topic of the conference, especially in the rubrics saying “Reorienting Media and 

Communication Research in the Era of Neo-Globalisation” and “Studies transcending 

Western-centric approaches to the communication studies”. Yes, it is finally the time to 

reorient communication research and get away from the Western-centric approaches to 

the communication studies. It is time to give voice to media scholars having alternative 

views on the media processes all over the world. It is time to remove the Western media 

from the pedestal there were put on long time ago and start examining them objectively 

with the research rigor appropriate for unbiased scholars. 

To a large extent this research was provoked by the centennial anniversary of the first 

publication of the prolific Walter Lippmann’s book entitled Public Opinion. Exactly 100 

years later, it was interesting to see how relevant this book (and his other books written 

around that time) would still be. And it turned out that all those writings were indeed 

prophetic. All the dangers he warned us about came true. We should have listened better. 

The paper I am submitting here is an empirical study theoretically grounded in Walter 

Lippmann’s works. This research is a comparative content analysis of the media cross-

coverage of presidential elections in Russia and in the United States in 2012. That specific 

time period was chosen for three reasons. First, at that time there were no extreme 

political tensions between the Unites States and Russia. It was a relatively calm period in 

the history of relations between the two countries. Consequently, the influence of the 

extraneous variables on the cross-coverage of both countries was minimized. Secondly, at 

that time American mainstream information outlets still could be reasonably defined as 

mass media as opposed to the propaganda tools they became recently. Finally, that was 

the year when presidential elections were going on almost simultaneously in both 

countries. Specifically, the study examines the two dominating media outlets in the U.S. 

and Russia – CNN and TV1. The transcripts of the outlets’ newscasts were obtained and 

thoroughly analyzed using the methods of quantitative content analysis and qualitative 

rhetorical analysis. The research found a stark contrast between the ways the American 
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and Russian media covered the elections in the other country. As a result, it is argued that, 

according to Walter Lippmann, the manner in which the U.S. media operate may present a 

danger for the democratic way of life. 

The paper is entitled “A Russian-American News Cross-Coverage. A Hidden Threat to the 

Democratic Way of Life” and is completely finished and ready to go. 
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Abstract 
Although historically female athletes have received minimal recognition in the male-

dominated world of sports, many women have expanded their abilities in diverse sports. 

Also, pioneer females have paved the way for other women in their field who have 

succeeded in capturing perceptions of women's physical fitness to change. However, 

these achievements could not have impacted the media coverage of professional women's 

sports in Iran and it is still not appropriate. Therefore, this study utilizes content analysis to 

clarify the experiences of Iranian athletic females about poor media coverage and its 

influences on different aspects of females’ sports. Using this strategy, the researchers can 

systematically extract subscription funds from a large amount of data and theorize their 

field of research based on it. The main purpose of this strategy is to explain a 

phenomenon by identifying the key elements of that phenomenon and then classifying the 

relationships of these elements within the context and process of that phenomenon. In 

selecting the statistical sample for semi-structured (open) interviews, it was tried to use 

women sports elites in three groups (elite athletes, coaches, and Vice Presidents of the 

Federation) with more than 10 years of experience including 22 participants. In order to 

sample the interviews, purposive sampling method and snowball sampling technique were 

used. The steps proposed by Graneheim & Lundman (2004) were utilized for the data 

analysis process. Interviews were recorded, transcribed and the transcribed files were 

reread to gain a general and accurate understanding. All interview information was 

considered as a unit of analysis. An extended body of this study has demonstrated that 

women’s sport continues to be greatly underrepresented in the media under the influences 

of cultural barriers, socialization, poor sports marketing, and lack of strategy of producing a 
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program in mass media for women's sport. Consequently, these factors intensify the 

culturalization against women, as well as disrupting sports management. In contrast, the 

results reveal that social media could potentially provide a platform for the much-needed 

promotion of women's sport, additionally increasing the recognition of these remarkable 

sports achievers. 

Keywords: Barriers; Gender; Iran; Media Coverage; Women’s Sports 
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Abstract 
The other is an important issue in intercultural communication, and the attitude towards the 

other reflects different ways of perceiving. Identity is both part of the individual and a 

sociocultural construct, deriving from one’s own knowledge and the value and emotional 

significance of social group relations (Tajfel, 1981, p. 2). In the context of globalization and 

multiculturalism, the linear, bipolar model of cultural dualism is not applicable any more, 

and differences lead to the fused identity. Rather than placing the self and the other in an 

opposing and antagonistic structure, fused identity regards the two as complementary (Xu, 

2013), enabling outsiders to understand their self-identity more deeply. 

The paper analyzes the reviews of the documentary American Factory on Douban and 

IMDb, which are the most representative movie review websites in China and America 

respectively, aiming to discuss the question of “how the other is perceived”. Since the 

documentary presents the intertwined state of the two countries, most reviews involve 

intercultural interpretations. It is important to note that this is not a comparative study of 

Chinese and American film reviews, but rather an attempt to discuss how “the other” is 

perceived from a holistic perspective. 

It finds that there are three contexts in which the other is perceived. First, emphasizing the 

ascribed self when encountering with the other, arguing that the difference is absolute. The 

self is not monolithic and single, but has specific divisions inside. When the self refers to 

“us,” it is actually unconsciously choosing a certain level of identity, such as the nation at 

the whole level, the workers at the group level, and the pure self at the individual level. In 

contrast, the other is seen as an innate being, and the possibility of self-other 

communication is denied. Second, placing the self and the other in a relationship, including 

deep interactive relations such as the self-imagination in the other’s position, and relatively 

parallel relations such as game, contrast and analogy. It considers the self and the other to 
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be mutually constituted which makes the other more specific, avoiding abstract concepts 

to a certain extent, while also revealing the distrustful other. Third, the vanishing other. On 

the one hand, the negative understanding places the self and the other in a larger context 

to seek similarity; on the other hand, the present self-other relationship is transformed, in 

which the new common other is constantly generated. 

The other is not a problem, but rather creates the possibility of multiple interpretation in 

intercultural communication. Different attitudes toward the other reflect the contextualizing 

of perceiving the other. The contextualizing way goes beyond the binary cultural context 

and emerges some new issues, focusing on more micro and specific levels. For example, 

Markovich (2015) discusses the role of the private sphere in perceiving the other, i.e., the 

private sphere becomes the context for self-locating, isolating the other from the historical, 

social, and political context. Future research can further explore the question of “how the 

other is perceived” in each specific context. 
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Abstract 
Our exposure to immeasurable amounts of news and information constitutes a distinctive 

mark of the digital age. However, it is well-known that part of this information is either 

inaccurate, manipulated, or directly fabricated. In times of information overload, members 

of society must understand how misinformation networks operate. Here, "misinformation 

network" is used to refer to the entirety of the misinformation cycle, from the inception of 

fake or distorted news (or other types of information, such as political propaganda) to their 

reception by wider audiences. Although studies about misinformation and fake news 

abound, they tend to take a fragmented approach, focusing on only one or two stages of 

the misinformation cycle, such as the content of fake news or how they might affect the 

behavior of citizens. This paper identifies and dissects the networks of production and 

distribution of fake news in Brazil, giving special focus to the actors involved in 

disseminating them. It will also examine how fake news discourses relate to reactionary 

populism and other variants of political authoritarianism. The dissemination of 

misinformation does not amount to an ephemeral phenomenon that dissipates once some 

of the actors involved in its propagation lose positions of power. As something much more 

durable and enduring, the misinformation industries consist of numerous aspects, such as 

funding networks, channels of production and distribution, ideological systems, and 

different political actors (both individuals and institutions) that operate within specific 
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contexts. The use of misinformation and fake news to favor Jair Bolsonaro during the 2018 

Brazilian presidential elections demonstrates that these narratives have the potential to 

damage electoral processes and prop up political groups interested in destabilizing 

democratic systems. This paper takes an approach that blends different theoretical 

frameworks of media studies and political science, such as the political economy of the 

Internet (with a particular focus on the concept of the attention economy), frame analysis, 

fake news theories, the rise of the far-right and other antidemocratic movements, 

dependency theories, and decolonization approaches. It also explores how growing 

inequality in the global South and the consolidation of the far-right as a global and long-

lasting (although heterogenous) actor relate to the emergence of a digital environment 

characterized by information abundance. These different phenomena intersect in Brazil in 

a unique way. 
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Abstract 
In view of the current fractures and polarization tendencies within societies, we argue for 

shifting the focus to the atmospheric, affective-emotional dimensions of communication. 

While the abundance of information and knowledge is greater today than ever before, 

above all the affective dynamics of emotional attachment and arousal reinforce 

sociocultural disruptions. In order to address these challenges, intercultural communication 

studies are predestined to offer perspectives, since they have been dedicated to 

“difference-based” (Bennett 2013, p.5) forms of communication for several decades now. 

However, experiences of otherness or difference are not necessarily an issue of 

international or intercultural contacts, but arise on a daily basis in pluralistic societies. For 

individuals to cope with these experiences, it is important to be open for resonant 

communication in the sense of meaningful associations with others (Miller 2016). We use 

the term of resonance inspired by Hartmut Rosa (2019) to describe succeeding 

communication, although not in the sense of ‘effective’ outcomes based on ‘competent’ 

action, but rather as a relational, emotion-based process of affecting and being affected by 

others. Resonance emerges when difference turns into something productive in the sense 

of a mutual interest, the capacity to listen and transformative moments in all involved 

parties. 
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To facilitate resonance, it is necessary to develop an empathic sensorium which functions 

as a catalyst to explore one's own sensory world (inner experience) and enables us to deal 

competently with other worldviews, values, and beliefs (outer world). A basic prerequisite 

for improving empathy is to perceive atmospheres by which we are surrounded as 

individuals. While atmospheres (qifen, 气氛) play an important role in everyday life in 

China, this concept is hardly known in Western discourse. An important western pioneer is 

Hermann Schmitz, who developed a new phenomenology of feelings and corporeality. 

According to his understanding, the world is not “a neutral realm of already separate 

entities”, but consists of “atmospheric fields of significant situations” (Schmitz et al. 2011, 

p.247). From a Chinese perspective, qifen refers to “a kind of ambience that can be 

phenomenological, psychological, social, and sensual” (Zhang, 2016, p. 56). Creating 

qifen is enormously important, as atmosphere, content and relationship are interwoven in 

the Chinese context of communication. Establishing a positive atmosphere is thus a 

complex process, and certainly a challenge for communication when facing otherness. If 

qifen is taken into account, communication is likely to succeed in the sense of establishing 

meaningful relationships (Weggel, 2002). Atmosphere offers a helpful access point to 

deepen the understanding of empathy and resonant communication by creating a bridge 

between eastern and western perspectives. 
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Abstract 
【Background】 

 In the aftermath of the pandemic and the Trumpian “infodemic,” the western-centered 

capitalist globalization since the 1980s turned from angel of openness to devil of "West-

less-ness." 2022, two years into the global pandemic of COVID-19, the unprecedented 

ruptures call for a new agenda of international development named neo-globalisation 

dispensation that reorganizes world orders. 
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From the perspective of global communication, the pandemic brings digital media 

technology to every aspect of life, opening possibilities for constructing a new global 

communication order. As Thussu said, as a result of a mobile, globally networked, and 

digitized communication infrastructure, the “counterflow” of media contents from non-

western regions, exemplified by BRICS (Brazil, Russia, India, China, and South Africa), 

has rapidly increased in the era of neo-globalisation (Thussu. et al.,2020: 7). However, as 

important as singing about the bright future of global communication, the West does not 

want to give up their throne and tries to keep their discourse hegemony with their still 

existing dominant position in the global communication arena. In this sense, what Said 

(1978) defined as “orientalism” is still alive and has been given new meanings and 

reconceptualized as “digital orientalism” through technology and digitalization. 

Specifically, fueled by the Belt and Road Initiative (BRI) and its multiple extensions (such 

as the digital silk road mentioned in this research), China is one of the most significant 

leaders of the neo-globalisation dispensation as well as the digital development and is 

undoubtedly at the center of the debate. The rise of China in technology and the 

equalization of the technological progress conditions with the West do not prevent the 

West from continuing its orientalist discourses in the “digital dimension” (Tombul, Sarı, 

2021:9). China offers a window to see how this happen and how to break it through. The 

above is where and why this research begins. 

【Research Subjects and Questions】 

This study takes a comparative and focuses on the Western and Eastern media narrative

（we use the term "Western" and Eastern" just in the meaning of clarifying the inside and 

outside of the digital orientalism model, but not a continuation of a binary mindset ) about 

China “digital silk road,” which aims to connect the “least developing countries” (LDCs) 

digitally and bridges the gap between the East and West, between the developed and 

developing countries, and therefore can map out an alternative route to reshaping the 

order of global communication with little resort to economic, cultural, or ideological warfare. 

Based on the theoretical framework of the strategic narrative, drawn from Hang. et al. 

(2021), we want to explore three questions below: 

Q1: At the three-level of strategic narrative, how do Western and Eastern media 

understand and interpret the “Digital Silk Road”? 

Q2: Are there any differences in the strategic narratives of the Western and Eastern 

media coverage of the “Digital Silk Road”? 

Q3: Based on the above narrative analysis, how to illustrate those findings and 

differences under the vision of digital orientalism and how to break it through? 

【Research Design and Innovation Contribution】 

At the theoretical level, this study takes digital orientalism as a macro-theoretical 

framework and understands it as a representative process based on clarifying its 
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conceptual meaning and communication dimension. Then we attempt to draw on the 

theoretical framework of strategic narrative concretize it. This study focuses on three mid-

view levels of strategic narrative, namely system, identity, and policy, to illustrate the 

narrative interpretation of the East and West media upon the digital silk road. 

At the operational level, to specifically narrative construct process, we use the micro-level 

of the strategic narrative analytical framework, starting with the five dimensions of actor, 

setting, conflict or action, tool or behavior, and resolution/goal (Miskimmon. et al., 2013: 

13). 

This study intends to adopt a “gradual adjustment” research approach at the 

methodological level. By combining quantitative content analysis, semantic network 

analysis, and qualitative critical discourse analysis（CDA）, the present study optimizes 

the allocation of research resources. It effectively seeks to maximize the value and 

efficiency of research. 

Through this research, we hope to offer new critical insight the global communication in 

the era of neo-globalisation. While remaining cheerful about all the positive changes, we 

prudently examine the discursive domination and inequalities in the global communication 

arena and seek ways to break through using China as an approach. Besides, digital 

orientalism has been a hot topic in global communication research at the theoretical level 

in recent years, but there is a lack of empirical evidence. This study attempts to fill this gap 

and provide empirical evidence for its existence and operation. 

 

 

Submission ID 
612 

Exploring China’s online diplomatic network in an uncertain 

age 

Authors 
Dr. Rui Wang - Communication University of China 

Dr. Zhao Alexandre Huang - Université Paris Nanterre 

Abstract 
This study applies social network analysis to investigate China’s digital public diplomacy 

strategies in an uncertain age, especially in tackling the U.S.-China trade war and the 

COVID-19 pandemic. 

Although the Chinese diplomatic tweets have been attracted academic attention, the 

existing studies often focus on a specific diplomat (e.g. Zhao Lijian) or a relatively small 

sample. To the best of our knowledge, this study is the first time to analyze a large-scale 
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dataset that includes tweets posted by Chinese diplomatic accounts. We collected 245 

Chinese diplomatic accounts on Twitter, including organizational accounts (e.g. 

Spokesperson Office, embassies) and individual accounts (e.g. spokespersons, 

ambassadors). 

In addition, Chinese state-affiliated media are an essential part of international 

communication. For state-affiliated media accounts, we selected the five most well-known 

outlets: (1) Xinhua News Agency (@XHNews); (2) People’s Daily (@PDChina); (3) China 

Global Television Network, or CGTN (@CGTNOfficial); (4) China Daily (@ChinaDaily); and 

(5) Global Times (@globaltimesnews). 

Furthermore, we collected 128 accounts launched by the Chinese local governments such 

as provinces, cities, and districts. 

The Twitter data were collected using Twitter API. The timeframe of data collection is from 

2018-01-01 to 2021-10-31. For 245 Chinese diplomatic accounts, we collected a total of 

664,799 tweets (original tweets = 183,628 or 27.6%; reply tweets = 58,769 or 8.8%; quote 

tweets = 62,929 or 9.5%; retweets = 359,473 or 54.1%). For the five Chinese state media 

outlets, a total of 539,779 tweets were collected (original tweets = 493,313 or 91.4%; reply 

tweets = 9,249 or 1.7%; quote tweets = 12,842 or 2.4%; retweets = 24,375 or 4.5%). In 

addition, for 128 local accounts, 134,732 tweets were collected (original tweets = 112,060 

or 83.2%; reply tweets = 13,653 or 10.1%; quote tweets = 5,450 or 4.0%; retweets = 3,569 

or 2.6%). Totally, we collected 1,339,310 tweets for analysis. We used Python, R, and 

Gephi to conduct social network analysis and data visualization. 

Our results show that the Chinese government is operating an expanding online diplomatic 

network, which is not only productive and active but also asymmetric and unbalanced. 

Our data shows that China keeps launching new accounts on Twitter. For example, In the 

245 diplomatic accounts, only 30 accounts were created before 2018. In 2018, 15 

accounts were opened. However, in 2019, China accelerated the speed by launching 72 

new accounts. In addition, 97 new accounts were opened in 2020 and 31 new accounts 

were launched in 2021. Also, the Chinese diplomatic accounts created multi-level actors, 

including the official account of the Ministry of Foreign Affairs (MFA), MFA spokespersons, 

missions, embassies, consulates, other official institutions, ambassadors, consul generals, 

diplomats, other MFA officials, and spokespersons in foreign missions. 

The local governments, however, show a different pattern. For the 128 local accounts, 49 

accounts were already opened before 2018. They only launched 16 accounts in 2018, 

another 16 in 2019, 27 in 2020, and 20 in 2021. In addition, the online influence is 

unbalanced. Of the 951,893 tweets (retweets were excluded), the Chinese local accounts 

received much less likes and retweets (N = 131,163, Mean_Likes = 27.88, 

Mean_Retweets = 2.23) than that of Chinese media (N = 515,404, Mean_Likes = 101.01, 

Mean_Retweets = 22.19) and diplomatic accounts (N = 305,326, Mean_Likes = 62.94, 

Mean_Retweets = 12.38). 
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The Chinese diplomatic accounts are more active and have increasing numbers of posts, 

even surpassing the Chinese media from 2020. Chinese media and local accounts, 

however, remain relatively stable posting numbers. 

The online behavior of Chinese diplomatic accounts revealed a hierarchical pattern. The 

contents posted by high-level officials were retweeted more frequently by other diplomatic 

accounts. 

In addition, China is weaving a self-loop network. We noticed a decreased trend of 

Chinese accounts reaching outside users (e.g. counterparts of foreign diplomats, foreign 

media outlets) and turning to an inside communication circle. In the whole communication 

network weaved by the Chinese media, diplomats, and local governments, we found 

almost all the key users are from China, no matter measured by degree centrality or 

betweenness centrality. 

In summary, our article examines how Beijing uses Twitter to deploy its international 

influence during an uncertain time from a network communication perspective. Specifically, 

this research answers the following questions: 

1. Who are the actors involved in China’s online public diplomacy? How do these 

diplomats and para-diplomatic actors (Chinese state-owned media, Chinese cities, etc.) 

use Twitter to build influence networks? 

2. What are the Chinese public diplomacy actors’ network collaborative model and 

communication strategies in defending China’s national interest and promoting its foreign 

policy initiatives? 
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Abstract 
While policy regulation of global film and media flows has proven difficult, outside of the 

most determined states like China, many cultural markets have been protected, de facto, 
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by boundaries of culture and language, noted by researchers since the 1980s. The new 

global streaming services all potentially challenge these bounds, but Netflix’ approach 

seems to be the most focused. Netflix, like many platforms, collects big data about user 

behavior, then uses AI to discover individual patterns of television and film preferences, 

which it then matches against a list of genre definitions to put individual viewers into over 

800 groupings that it calls taste clusters. Netflix executives have said this is intended to 

cross lines of culture and language to track and target individual tastes. We propose a 

theorization to analyze this, transverse transnationalism: Transverse in that it cuts across 

traditional lines of cultural markets and flows, transnational in that it is done deliberately by 

a transnational media company. Continuity with traditional flows exists in part with a global 

production strategy that does create in numerous major markets, but with an eye to both 

domestic/regional consumption and the export across the world to individuals by genre. 

We will examine and develop this theory using the cases of Mexico and Brazil. 
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Abstract 
The extraordinary expansion of digital communication in the Great Bay Area (GBA) has 

altered social, political, and economic life in the region with reverberations across the 

world. The ‘Guangdong-Hong Kong-Macao-Shenzhen’ GBA, representing one of the 

world’s most economically vibrant regions, is undergoing transformational changes in 

terms of infrastructure, connectivity, and commerce. The centrality of communication in 

these international phenomena is not given the importance it deserves. This proposed 

paper aims at addressing this lacuna in academic, industry and policy discourses. 

The GBA is the world’s most intensive cluster of ports and airports with enhanced digital 

connectivity, now rivals the Silicon Valley in California as a hub for the fourth industrial 

revolution (Thussu, 2019). Shenzhen, home to such global tech giants as Tencent, DJI and 

Huawei, has one of the world’s highest investments in research and development, helping 

it emerge as a major centre for innovation and creativity. With its vibrant tourism industry, 

Macau already has a global profile. While given its position as an international financial 

centre and as Asia’s ‘global city,’ Hong Kong is well placed to benefit from the GBA 

initiative. For policy makers in the region, ‘building a globally competitive modern industrial 

system’ remains a key goal, as does leveraging respective strengths of the three cities to 

establish the Guangdong-Hong Kong-Macao-Shenzhen ‘cooperation platforms’. 
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Given the sheer scale of anti-Chinese rhetoric in Western media, one might expect that 

country to be on the ropes. Yet there is no sign of this happening. For example, Americans 

continue to invest more in China because it is in their best interests to do so (Hampden-

Turner, Peverelli & Trompenaars, 2021). In light of the above, this paper will focus on how 

financial reporting on the GBA might provide a cue for reorienting media and 

communication research, given that the financial press is a “journalistic field that does not 

follow the logic of conventional mass communication process”, but “directed to minority 

and selected audience – elites with huge decision power in political and economic issues” 

(Arrese, 2017: 369). 

Specifically, this study would examine the key rhetorical devices used by financial 

journalists in China and in the US-UK elite press regarding GBA: Is the GBA being framed 

in the elite financial press as a potential rival to the Silicon Valley, against the context of a 

‘digital Cold War’? Also, since one of the key objectives for financial journalism is enabling 

the elites to explore investment or profit opportunities, would political bias be minimized in 

the coverage of the GBA? If so, is there a convergence of rhetoric in financial journalism 

between the two sides? If not, are there any discernible patterns in the rivalry rhetoric? 
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Abstract 
South Africa, the first African country to commercialize its 5G network, has utilized 

imported Chinese 5G technology. A 5G network represents a new form of media 
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infrastructure that involves not only technology companies but also national sovereignty. 

Thus, the question is whether China’s provision of technological infrastructure to other 

countries represents support or an invasion in terms of cross-cultural communication. 

This study focuses on South Africa, as a purchaser of foreign technology, and examines 

the media response to the launch of the Chinese-developed 5G network. We analyzed 

media reports from 2015 to 2021 and found three key themes regarding the adoption of 

China’s 5G technology. First, reports on the theme of “technical assistance” focused on 

providing legal justification for the provision of 5G technologies by China, and accused 

Western countries of stigmatizing China. Second, reports on the theme of “technical 

neutrality” focused on South Africa’s national interest, outlining the benefits of the 5G 

network and avoiding the political implications of the use of foreign technologies. Third, 

reports on the theme of “technical resistance” focused on issues such as the debt-trap 

theory and neocolonialism amid concerns that the purchase of China’s 5G technology 

would create issues regarding exploitation/control for South Africa. 

Based on the abovementioned themes, we further analyzed the issues underlying these 

discourses, for example, the ideology related to cross-cultural diffusion of new 

infrastructure. On the one hand, in terms of technical involvement, although China and 

South Africa participated equally in the construction of the 5G network, a nation’s media 

infrastructure is used to disseminate the national will, and thus the existence of “dual 

infrastructure participants” raises questions about the power balance between the two 

nation states. On the other hand, in terms of the psychological effects of the adoption of 

new technology, post-colonialism anxieties continue to exist in South Africa. Disputes over 

the implementation of the 5G network, such as those related to geographical location, 

technological standards, base-station equipment, and sales of Chinese-built mobile 

phones have perpetuated the “center–periphery dependence” argument and created a gap 

in cross-cultural dialogue. In terms of solutions, we propose some measures and long-term 

strategies aimed at overcoming public resistance to the purchase of foreign technologies. 
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Authors 
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Abstract 
This paper explores China’s practice of communicating with the world in the context of 

China’s rise. 2020 marked a milestone for China’s film industry: China was the first to 

recover from the pandemic and overtook North America as the largest film market in the 
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world. China took $2.7 billion in box office revenue in contrary to $2.3 billion in North 

America in 2020 (McClintock 2021). Media industry insiders viewed this phenomenon as a 

‘historical transition’ in the global film industry (Brzeski 2020). 

Despite the attractiveness of China market as a major box office consideration, on the 

growing reliance on China's release made scholars and commentators more cautious on 

the global implications of the rapid growth of China's film industry. As Aynne Kokas, a 

media studies scholar commentated: ‘Hollywood studios have made significant 

compromises in the content they produce and that these efforts are fundamentally 

changing their products for the entire world’, which ‘presents a worrying picture for 

Hollywood studios that may have been relying on China to recoup blockbusters’ budgets’ 

(Kokas 2020, p. 407). 

In addition, film co-productions under the China-International Co-production Treaty remain 

under-researched. Existing research on co-productions has mainly focused on either 

China-US film co-productions without the condition of treaty, or China Pan-Asian partners. 

This paper specifically investigates films made under the China-UK Film Co-production 

Treaty to analyze three issues: How does China communicate with the world in the context 

of China’s rise? What are the approaches to and critical thinking behind the practice of soft 

power? What are the outcomes and implications of co-productions in soft power promotion 

for nations with distinctive political, economic, and cultural systems? Through the critical 

evaluation of film policies, interviews, and three case studies, this timely research indicates 

the changing relations between China and the other main players in relation to shifts in the 

global film industries in the post-pandemic era and contributes to the study of 

developments of local, regional, and cross-border film activities and international 

communication. 
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Abstract 
Twitter is used as a diplomatic tool both to understand how the public recognizes the 

nation and expresses personal feelings and to understand the opponent's political 

intentions. As Trump used Twitter to announce national decisions, the use of Twitter as a 

political tool and means to shorten the distance between people and decision-makers 
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arose everyone’s attention. How to use Twitter as a platform to enable conversations 

between the public and the government becomes a hot topic recently. Chinese diplomatic 

discourse based on Twitter as a new attempt to spread the voice of China caught eyes 

both abroad and at home as soon as MFA created its own Twitter account. 

This article is based on Moral Foundation Theory and eMFD to analyze Twitter accounts of 

MFA, Hua chunying and Zhao Lijian from the date they created their account or became 

the spokesperson of MFA till 1st October 2021. Subjects are restricted to English, original 

Tweets. The purpose of this study is to explore the common moral foundation of Chinese 

diplomatic discourse and the moral foundations of specific themes based on Twitter. 

The study found out that fairness is the common moral foundation of Chinese diplomatic 

discourse. Three accounts all tend to utilize fairness on topics of international cooperation, 

The Belt and Road Initiative and Coronavirus to emphasize the importance of cooperating 

to show the responsibility of China in face of global crisis, especially when it comes to 

helping developing countries. In tweets concerning the relationship between China and 

America, three accounts tend to use fairness to emphasize the importance of working 

together to go through a crisis while using cheating to condemn politicians like Pompeo, 

who smear and slander China. It's worth noting that when it comes to tweets relating to 

Xinjiang, three accounts both tremendous cheating foundation and negative sentiment to 

declare there is no such thing as forced labor in Xinjiang. Meanwhile, they use harm 

foundation to contrast that its Western society where horrible human rights problems exist. 

Care foundation is used as the second most frequent moral foundation in topics relating to 

people’s livelihood, Coronavirus, and military. It emphasizes the harm that America brings 

to its people and the world, especially when it comes to the American government's poor 

reaction to Coronavirus. Three accounts all tend to combine harm and opposition to show 

fear and death brought by American racial issues. In contrast, when it comes to topics 

about out of poverty or fighting against Coronavirus in China, three accounts use care 

foundation more than others to indicate people first policy in China. High frequency of 

fairness and care foundation also verifies the cultural universality of the two foundations 

compared to the rest. 

While former studies show that compared to individualizing moral foundations, eastern 

countries tend to use more binding foundations instead of individualizing foundations. This 

article shows the frequency of fairness and care is prominently higher than binding 

foundations like authority, loyalty, and sanctity. Chinese diplomatic course based on Twitter 

barely talks about topics on sexual violation, homosexual or religious belief, which, in other 

words, cannot trigger sanctity foundation. However, stigmatizing China and calling 

Coronavirus “Chinese Virus” did trigger a degradation foundation. 
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Self, others, and identity: foreign vloggers on the Chinese 

internet 

Authors 
Dr. Zheng Li - Henan University 

Abstract 
The study explores how cross-cultural communication is processed in a unique information 

environment. In international communication, local opinion leaders’ impact could be 

particularly pronounced due to the lack of first-hand experience. As a result, content 

creators with cross-cultural backgrounds can play a critical role in fostering mutual 

understanding across countries of various cultures. Our research focuses on a new genre 

of personal media on Chinese digital platforms: foreign vloggers. They are non-Chinese 

content creators who focus on China and their own countries. Foreign vloggers play a 

unique role in introducing foreign cultures to Chinese audiences. Given the media policy 

and widespread scepticism of Western media, these content creators obtain access to the 

domestic audience and offer them a more comprehensive portrayal of other countries. On 

the one hand, these foreigners have taken on the role of cultural ambassadors for their 

homelands, influencing public impressions of foreign countries. Meanwhile, their 

representation of China provides the domestic public with references in perceiving their 

nation. Previous studies have thoroughly discussed the interplay between identity-building 

and perceptions of foreign others. It has been argued that the vloggers boosted their 

careers by embracing Chinese nationalism. This study examines this phenomenon 

empirically. Jerry Kowal's channel is selected as the case. He is considered the most 

popular foreign online celebrity in China. In 2020, China Central Television interviewed him 

for his video on COVID-19 in New York City. We investigate how his videos shape 

audiences’ perspectives of China, America, as well as the global order. More importantly, 

what are the implications of the collaboration between state-run media and foreign online 

celebrities? The data was gathered through in-depth interviews with his fans. Grounded 

theory is used to interpret the meaning-construction process of audiences’ reception. The 

findings indicate that participants are striving to avoid the excessively politicized 

environment created by the mainstream media. However, various state-approved norms 

serve as their internal criterion for evaluating information resources. The study sheds new 

light on the relationship between state power, personal media, and audiences in the 

Chinese media environment, particularly in terms of cross-cultural communication. 
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Abstract 
      As social media has gradually become one of the main channels for the public to 

obtain information, the socialized communication mode has opened up a new field for the 

international communication of public health emergencies. Taking the "covid-19" as an 

example, this article analyzes the reports on the Twitter platform between December 31, 

2019 and March 31, 2020 by two mainstream media in China ("People's Daily", China 

Global Television Network). Through semantic network analysis, this study firstly analyzes 

the main contents and characteristics of 5500 tweets; and then by the content analysis, the 

relations between narrative frameworks and communication effects were tested. 

      The results demonstrate that the factual frame is the main reporting frame and with a 

comparative good communication effects, which indicate the scientific attitude and 

professionalism of China’s mainstream media when reporting national public emergencies 

on the oversea platform. The emotional frame has the best communication effects 

compared with other frames, which reveal that the emotional factors are essential to news 

productions and their communication effects on social media. The public is more inclined 

to respond to and agree with information from front-line sources; official sources have 

certain advantages in guiding the public to comment and discuss, while expert sources are 

better than official sources in forwarding the news. Generally, it is necessary to 

strategically select the subject and source of the news according to the specific 

communication goals. In addition, in terms of the form of tweets, pictures and videos have 

their advantages, and the communication effects of long tweets is better than "one-

sentence tweets". 

      To effectively and accurately report the public health emergencies with high uncertainty 

in the complex and changeable international public opinion fields is not easy. Although 

social media platforms provide a path, the narrative frameworks and strategy still need to 

be studied and explored. This study believes that the reports of public health emergencies 

on overseas social platforms may adopt microscopic perspectives and moderate emotional 

expressions, focusing on the source and validity of the information, and strategically 

balancing the factual, emotional, and other reporting frames according to the situation. 
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Abstract 
China Global Television Network (CGTN, launched on December 31, 2016) is a multi-

language, multi-platform media grouping, which has developed from CCTV NEWS. 

Distinct from a traditional television station, CGTN is committed to media convergence: 

consisting of six television channels, three international production branches, as well as a 

video content provider and a digital media division. 

The research tries to solve the following questions: What is the motivation for the 

launching of CGTN? Is there any difference in representation of traditional media platform 

and social media on CGTN? What are the challenges and implications for CGTN as well 

as the internationalization of China's media in the future? 

Framing theory is applied to understand the different discourse in CGTN's reports between 

television platform and social media. This study will also use content analysis and in-depth 

interviews (during internship experience in CGTN). By doing in-depth interviews with 

international correspondents, editors, managers of CGTN, in-depth motivations and 

implications will be illustrated. 

There are several new approaches in the process of Internationalizing for CGTN: 

globalization, localization, mobilization and socialization. Firstly, as for the content and 

discourse of its coverage, CGTN pays more attention to culture and social issues rather 

than political doctrine discourse in the eyes of overseas audiences. Secondly, although 

it  is headquartered in Beijing, CGTN has and hires international staff locally who are 

familiar to the targeted audiences. Overseas branches are North American branch in 

Washington D.C., African branch in Nairobi and European branch in London (under 

construction). Thirdly, to some extent, the “mobile first” principle pushes CGTN's to 

embrace various platforms of emerging media rather than merely focus on television 

broadcasting. Consequently, audiences could get access to CGTN programs 

simultaneously on television, online and on mobile. Fourthly, CGTN places emphasis on 

social media. Information is spreading by mobile applications as well as social media such 

as Twitter, Facebook, Instagram, YouTube, Weibo and WeChat. CGTN has inherent 

“media genes" adapting to the emerging media environment. 
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Abstract 
Once optimists on globalisation claim, thanks to the intensified trend of borderless free 

mobility required by global trade, the nation-state system has a decreasing dominance 

over social ties. Meanwhile, those transnational groups given the title of ‘flexibility’ who rely 

on free mobility are supposed to benefit more from new social ties formed by globalisation. 

However, the ‘pause button’ on free mobility pressed by the Covid-19 pandemic brings 

back the significance of nation-states’ border, and prompts us to rethink the myth of global 

free mobility. As a typical component of transnational groups, Chinese overseas students 

have been stigmatised as a group of people ‘being absent to from making contribution to 

their homeland, but pioneering the spread of virus from foreign countries’ on Chinese 

social media platforms, which placed them in an extreme predicament. This research 

combines transnationalism and the theory of social ties from Charles Tilly, by using the 

method of social network analysis and taking Sina weibo as research filed, to figure out the 

attitude and emotion distributions of the internet discourse on the topic of ‘Whether the 

overseas students should go back to China during the pandemic?’ According to the 

analysis result, the information network formed by the discussion over this topic on Weibo 

tells that the border crossing activities during this unconventional period caused new social 

ties within the field of social media, the new formed social ties of which forms differences 

between attitude and identity via expressions and interactives of public opinions. To be 

more detailed, the information network based on the discussion of this topic has three 

main features. First, government or official media seldom set tones for such topics, which 

left room for negotiation in the internet space. Second, weibo information about overseas 

student’s real personal experience during the pandemic is more likely to revoke heated 

discussions. It reveals that participants inside the social border lacks comprehensive 

knowledge about the outside, so narrations of story outside beyond the social border forms 

the basis for topic discussions. Third, when some key online influencers join in the 

discussion, they would push the topic to go viral. It also proves the existence of information 
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asymmetry between the inside and outside of the border, and the spontaneity of the 

network is not strong enough that it requires influencers to make the social ties more 

structured and organised. The article further points out, online discussion identified the 

topic’s focus on the ‘Whether going back to China signified an arrogation of social border?’ 

And ‘students who have conducted such a behavior should be identified as otherness from 

the outside?’ However, the attitude polarisation of the network is not quite clear, which 

means there is no dominating attitudinal bias in the network. According to the result from 

empirical data analysis, it would come to a conclusion that when stable and durable 

transnational ties were cut down by the pandemic, new social ties which emphasises the 

‘sense of border’ have been formed. Meanwhile, social interactivities generated by these 

new social ties takes border security as the key issue. However, neither could the internet 

discourse structure identify the key conflicts behind the formation of such sense of border, 

nor find the systematic reason that create such sense of border. The current conclusion 

indicates that researchers should further  ‘problematise the border’ and visualise the 

texture of transnational mobility in the post-pandemic era so that it would be possible to 

precisely discover how the pandemic impact human’s social intercourse. Especially in the 

era that the global mobility could not return to its normal track very soon, both social and 

geographic border that breed potential conflicts and issues for the global intercourse will 

be of great matter to the global communication.  

Key words: Covid-19 pandemic; Overseas students; Transnational mobility; Social ties; 

Sense of border. 

 

Submission ID 
911 

Subject and Responsibility: The Ethical Dilemma and Order 

Reshaping of Self-media Short Videos from the Perspective of 

Complex Adaptive Systems 

Authors 
Ms. Liu Qian - Communication University of China 

Ms. Wen Mohan - Communication University of China 

Prof. Tian Weigang - Communication University of China 

Abstract 
Background 

Under the theme of instant, shared, and interactive communication in the era, short videos, 

as the basic form of user expression and content consumption, have cultivated new social 

habits and information acquisition methods for users, making the communication pattern 
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undergo earth-shaking changes. In the new communication pattern, short videos from the 

self-media are chaotic frequently, the traditional media ethics are gradually becoming 

invalid, and the new media ethics have not yet been formed, making the self-media short 

videos in an ethical dilemma, and it is urgent to reshape the new communication order. 

Maintaining the healthy content ecology of self-media short videos in a benign 

communication order and realizing the dynamic circulation and balance of high-quality 

short video content are the problems that this research wants to solve. So, what is the 

reason for the ethical dilemma of self-media short videos? How can we build a benign self-

media short video dissemination order? 

Method 

The theory of "complex adaptive systems" is an important theory and research direction in 

complexity science, which was proposed by John Holland in 1994 in Hidden Order. 

Holland believes that complex social systems are composed of multiple adaptive agents, 

emphasizing that agents are adaptive and can change with other agents and the external 

environment. 

In the Chinese context, starting from the theory of "complex adaptive system", this 

research will collect the bad content cases of short video platforms from the media through 

text analysis, case analysis, in-depth interviews, and other qualitative research methods, 

and sort out the platform and government's inappropriate content. To supervise 

governance measures, conduct in-depth interviews with We-Media short video users and 

related practitioners, and analyze the ethical issues faced by Chinese We-Media short 

videos based on four adaptive subjects (content creators, users, platforms, and 

government). And try to build a benign propagation model. 

Conclusion and Discussion 

The research object of this study, "we-media short video" refers to "short video products 

produced by unofficial media". Its subject is more complex, and its presentation methods 

are more diverse. "Ethics" represents the order of human life and the relationship between 

orders, (Wang Yuhua, 2014) is a philosophical category involving people and order. In 

essence, short video ethics explores the relationship between people and technology. It 

originates from news ethics and explores the legitimacy of news practices and discourse 

norms. (Ji Weimin, 2017) Therefore, it is reasonable to discuss ethical dilemmas from the 

perspective of “subject”. 

This study believes that the ethical dilemmas faced by self-media short videos are mainly 

privacy issues and infringement issues wrapped in bad content under the penetration of 

technology (algorithms). The reasons are: first, from the perspective of users, the 

emergence of "relational subjects", and the interweaving of strong and weak ties 

exacerbates the uncertainty of the effect of short videos on self-media. Second, from the 

perspective of content creators, the quality of the massive UGC content created by 

ordinary users is uneven. As an intermediary, the MCN agency(meta-agents) ensures the 
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survival of short video producers from the media, but in the fierce competition, the main 

body Large-scale complex behaviors and emergent phenomena will emerge from the 

gathering of social media, which is the main reason for the ethical dilemma of self-media 

short videos. Third, from the perspective of the platform, as the gathering place of various 

subjects, the platform has the openness of "flow". Under the blessing of multiplier effect 

and recycling effect, the non-linear flow of various resources has caused short videos of 

self-media disorderly carnival. Fourth, from the perspective of the government, the 

government is the only subject that does not directly participate in the creation, but the lack 

of supervision and relatively unreasonable supervision methods in the early stage have 

prevented the formation of a benign communication order for short videos from the media. 

"Responsibility" is one of the basic categories of ethics. This research attempts to build a 

benign communication order model with each subject's responsibility at the core. Users 

should assume the responsibility for cognition of short videos from self-media, and content 

producers should assume the responsibility for self-discipline, the platform should assume 

the responsibility of gatekeeping, and the government should assume the responsibility of 

supervision. 
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Abstract 
The current research study aims to find out how consumption of online Chinese TV series 

affects Chinese cultural knowledge among internet consumers in Thailand. The theoretical 

framework of this research was drawn from gratification cultivation theory, which is the 

combination between two theories: Uses and Gratifications (U&G) theory and Cultivation 

theory. In order to get an accurate and reliable results, this research was design by mixed 

method consisting of qualitative research, which used in-depth interview for data collection 

from 35 respondents as Chinese series consumers by purposive-snowball sampling 

method, and quantitative study, which used survey as data collection tool from 856 

Chinese series watchers participated via online questionnaire in social media website. 

Structural Equation Model (SEM) was adopted to analyze a path effect of consumption of 

Chinese TV series to other endogenous variables. The empirical results found that 

theoretical base is workable and applicable with current media channels both digital and 
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online. Chinese TV series affected cultural awareness, cultural acceptance, and also 

Chinese cultural knowledge. 

This research helps us deepen our understanding about both U&G and Cultivation theory 

to extend academic knowledge in media and communication field very greatly. Especially, 

it demonstrated the use of a combined theory to apply with the modern communication 

contexts where technology has been advanced significantly from the past. 
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Abstract 
This panel will include each expert's opinion on the US-China conflict based on their own 

research and discuss the outlook of the US-China relations and the mainstream and social 

media's role. in framing the conflict and influence on public opinion.   This year marks the 

50th anniversary of the Shanghai Communique signed by the U.S. and China which 

normalized the relations of the two countries.  The discussion of the current conflict 

between these two world superpowers in the context of globalization and the digital 

media's role has important implications in promoting peace and de-escalating the conflict 

and set the agenda for future research on international communication.  In terms of digital 

media, we refer to both the online versions of the mainstream media and social media in 

both countries. The challenges of digital media in framing and disseminating news for 

countries in conflict will be put under the context of peace and war journalism. 

 

The panelists are contributors of the forthcoming new book to be released in April 2022, 

The US-China Trade War: Global News Framing and Public Opinion in a Digital Age and 

are continuing their work on the topic right now. They will discuss what they found on their 

surveys of people in both countries and content analysis of media coverage and social 
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media posts of the Trade war and implications for future research and outlook for US-

China relations. 

Moderator/Chair: Louisa Ha 

Panelists:  Lars Willnat 

                   Ke Guo 

                   Peiqin Chen 

                   Yanqin Lu 

                   Ruonan Zhang 

This topic directly addresses the theme of this year's IAMCR 

conference:  Communication Research in the Era of Neo-Globalisation: 

Reorientations, Challenges and Changing.    
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Abstract 
In line with the main theme for the IAMCR 2022, “Communication Research in the Era of 

Neo-Globalisation: Reorientations, Challenges and Changing Contexts,” this paper argues 

that current journalism practices and norms in Africa that are based on Western values are 

at odds with African culture and proposes a new re-oriented journalism model guided by 

African values. 

Advocates of journalism reforms in Africa have previously called for the adoption of 

journalism norms and practices that acknowledge the interdependence of individuals 

within communities but offer little guidance on how journalism practitioners can realistically 

adopt such a model (Christians, 2015). Others have suggested peace journalism (Galtung, 

2003; Hackett, 2006) or development journalism (Banda, 2006) as alternative models for 

Africa. 

Shaw (2009) argues that through the Western model, “Euro-centric assumptions and 

indicators of humanity, creativity and reality are universalized with the insensitive 

arrogance, ignorance and power,” (P. 505). He suggests that the elements of journalism 

such as “objectivity” and “watchdog” role could be substituted in Africa with notions such 

as journalism of “affiliation” and “association” (p.505). Well known Nigerian writer Chinua 
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Achebe’s famous expression that “Proverbs in Africa are the palm oil with which words are 

eaten,” suggests that story telling structures that embrace proverbs and other idioms of 

expression could tell the story in a more vivid and apt manner by embracing the succinct 

nature of proverbs. And yet it is difficult to find such African elements in journalism 

narratives. 

The African humanist philosophy of Ubuntu provides a clear foundation for developing an 

Afro-centric journalism practice. Ubuntu loosely translates to “I am because we are.” It is a 

system that venerates human nature and promotes a sense of community. A person is 

socialized to think of himself or herself as inextricably linked to others and discouraged 

from seeking their own good to the detriment of others. By teasing out the key components 

of this philosophical principle (communal relationships, value of care, solidarity, agency, 

compassion, and deliberation-- where the media serve as a forum for thoughtful and 

constructive processes of democratic deliberation), this paper discusses what it entails for 

some core obligations of the media and journalism practice and the variety of duties 

binding on reporters, editors and media owners as we seek to re-orient communication in 

the era of neo-globalisation so as to be more inclusive, respectful of diverse voices and 

one that embraces alternative models of communication. 
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Abstract 
Ha will present what she found out in analyzing the posts related to the U.S.-China trade 

war as shown in Twitter in the U.S and Weibo in China.  U.S. Twitter is dominated by 

Trump and the role of influencers in promoting anti-China rhetoric while the majority of the 

posts are neutral or not supporting the tariffs.  The lack of non-Western media sources in 

the posts is worrisome as people are strongly influenced from a U.S. perspective.  In 

China, people not as supportive of the government.  Although there are some who are 

critical of the U.S., but they are sarcastic and question the strategies and tariffs of the 

U.S.   In general social media in China aligned with the government framing but there are 

also minor discrepancies between government advocacy of free trade and globalization 

and influencers' concern about China being victimized in the trade war.  Nonetheless, in 

both countries, it is important to note the role of the influencers as frequent posters and 

ability to share and spread information regarding international affairs. 
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Abstract 
Recent years have seen a rise in corporate social advocacy (CSA), which is when 

companies get involved in civic activism to show their support for controversial socio-

political issues (Dodd & Supa, 2014, 2015; Yim, 2021). Since the onset of the Covid-19 

pandemic in early 2020, anti-Asian violence in the United States has escalated to an 

alarming level (Jeung et al., 2021; Ruiz et al., 2021), creating another context that 

amplifies public expectation for businesses’ involvement in racial injustice issues (Edelman 

Trust Barometer, 2021). Since the onset of the Covid-19 pandemic in early 2020, anti-

Asian violence in the United States has escalated to an alarming level (Jeung et al., 2021; 

Ruiz et al., 2021), creating another context that amplifies public expectation for 

businesses’ involvement in racial injustice issues (Edelman Trust Barometer, 2021). Social 

media has been prevalently used to build relationships between companies and 

stakeholders, influence public opinions, and generate collective social activism (Park & 

Jiang, 2020; Wang & Liu, 2021a). Effective and ethical CSA on social media has profound 

organizational and social impacts as businesses have evolved into significant civic players, 

influencing public opinion on sociopolitical issues and mobilizing social changes (Heffron & 

Dodd, 2021; Parcha et al., 2020; Rim et al., 2020). Failing to communicate CSA properly 

can lead to boycotts, jeopardize corporate legitimacy, and erode the societal trust system 

in the long run (Yim, 2021; Zhou & Dong, 2021). While companies are often doubted by 

their motives due to inauthentic, inconsistent, or fake stance-taking (Yim, 2021), research 

on CSA communication is still limited, especially in the context of racial justice issues. To 

address this gap, this study aims to understand the ways in which companies construct 

discourses around anti-Asian racism and promote public engagement on social media. 

With growing research studying the strategic communication aspect of CSA, most of them 

take a corporate-centered perspective focusing on message effectiveness (Lim & Yang, 

2021; Wu & Overton, 2021). Few have examined the subject from a moral perspective, 

despite the fact that CSA directly reflects a company’s moral values reflected in social and 

political ideologies, which goes beyond traditional corporate philanthropic activities (Austin 

et al., 2019). The Moral Foundations Theory (MFT) (Haidt & Graham, 2007) 

conceptualizes moral values as a multidimensional construct consisting of five 
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foundational dimensions: care, fairness, loyalty, authority, and sanctity (Graham et al., 

2013). Thus, the moral values conveyed by CSA messages must be evaluated within the 

context of the anti-Asian racism movement in order to ascertain how successfully 

corporate communication efforts correspond with public expectations for responsible 

business. 

Drawing on the moral foundation theory (MFT) (Graham et al., 2013) and CSA literature, 

this study aims to investigate corporate discourses around anti-Asian racism and their 

impacts on public engagement by asking: 

RQ1: How do companies use moral values to frame anti-Asian racism conversations on 

Twitter? 

RQ2: How are different moral values emerging from CSA messages influence the level of 

public engagement on Twitter (i.e., numbers of likes, replies, and retweets)? 

Our analysis is based on a Twitter dataset containing hashtags #StopAsianHate or 

#StopAAPI. A total of 1,060,880 tweets were retrieved between March 19, two days after 

the Atlanta spa shooting, and August 30, 2021, using the Twint python package. Business 

accounts were manually identified and verified based on the Twitter user profiles, yielding 

3,227 tweets sent by 2,677 business accounts for data analysis. To identify moral 

dimensions from each corporate tweet, we used the extended Moral Foundation Dictionary 

(eMDF) developed by Hopp et al. (2021). 

Preliminary findings reveal that care and loyalty dimensions were prevalently used in the 

companies’ anti-Asian racism messages. Furthermore, the use of care promoted a greater 

number of retweets, and the sanctity positively predicted likes and replies. Interestingly, 

the use of loyalty negatively predicted likes and retweets. These findings provide 

counterintuitive findings regarding how the public reacts to corporate moral values related 

to anti-Asian racism. 

This study investigates anti-Asian racism communication from an organizational 

communication perspective. Theoretically, this study connects moral foundations to CSA 

by providing a contextualized interpretation of firms’ moral discourses on anti-Asian 

racism, which moves away from an instrumental view of CSA. Methodologically, using a 

crowd-sourced dictionary to evaluate large amounts of social media information, this study 

contributes to a computational approach to studying CSA. Practically, this study identifies 

which moral values successfully motivate public engagement with anti-Asian racism 

conversations on social media, providing valuable insights for companies seeking to be 

drivers of change and mobilize issue advocacy through morally empowered 

communication. 
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Abstract 
Comparing Platform Systems: from Comparing Media Systems to Case Studies on 

Platforms in China and America 

 

The connectivity and intermediaries of global platforms and the media/intermediation 

metaphors of those have made the study of platformization a frontier issue in the field of 

communication and media research (Evans et al., 2016; Van Dijck, 2021). The study of 

platformization needs to elucidate the organics between digital platforms and the political, 

economic and social development of different countries/regions (Nieborg, 2018), 

discovering the specific characteristics embedded in various platform systems. 

Drawing on the historical legacies and lessons of comparing media systems studies by 

Schramm (1956), Hallin and Mancini (2004 & 2011), the key concepts such as political 

parallelism and state intervention and the attempt beyond the Western-centric comparing 

standards and models (Zhao, 2011: 143), then facing the realities of Internet 

platformization particularly in China and America, we can open up comparative ideas on 

digital platform systems. 

Current platform comparative studies are more microscopic, often comparing the 

similarities and differences of (a) different platforms in the same region, (b) the same 

(transnational) platform in different regions and (c) the same platform in different periods in 

the same region (Chen & Qiu, 2019; Kaye et al., 2021), but did not reveal the overall 

characteristics of the platform systems especially under the influence by digital geopolitics 

(Ji, 2021). 

Taking representative Chinese and American platform systems as cases, in China, the 

state intervention and political parallelism are higher than those in America, for instance, 

the Chinese government regulated DiDi and Alibaba Group in 2021. The Chinese platform 

systems and applications are more self-sustained and cater to Chinese 

communities/consumers and not limited to the mainland market, where there are more 

prominent Chinese cultural and nationalism factors. This may also explain why the 

Chinese platform systems going out firstly achieved success in the Southeast Asian 

market. American platform systems, however, continue the Neoliberalism tradition since 

the global spread of the internet in the 1990s, with more deregulation, platform self-

governance and the universalism but hidden ideology of its cultural products in a global 

capital market. 
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However, in the early 21st century, the Chinese government’s indulgence in the wild 

growth of internet companies such as Alibaba and Baidu and the relaxation of regulations 

on the content of their platform, having encouraged their pirated products to sink into mass 

markets, were also inevitable results of the rapid growth of the internet platform economy 

at a particular time. In the period of the trade war from 2018, the U.S. has also taken a 

strong regulatory approach to the expansion of some Chinese platform companies in 

America. 

Therefore, we cannot simply assume the differences between the Chinese and American 

platform systems are the results of their state/political interventions. Rather, the 

comparison has to be critically judged or contextualized in a particular historical and social 

environment. However, the two platformized hegemonies of both China and the U.S. do 

reflect the realities of China and the U.S. as the two poles of world economic development 

and geopolitics. At the same time, the articulation between platform systems and digital 

geopolitics also strengthens the difficulties and complexity of comparative studies. 

Keywords: platformization, platform systems, media systems, comparative studies, digital 

geopolitics 
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Abstract 
As an important component of international migrants, the social integration and cultural 

adaption of international students has been a long-standing concern of scholars, while few 

research focuses on Chinese students studying abroad. 

Intergroup contact is an important concept as regard of cultural adaption. According to 

Allport (1954), the intergroup contact hypothesis argues that benign intergroup 

communication can improve the relationship between groups and reduce their prejudice, 

while Pfister (2020) points out that a saturated social network of people decreases one’s 

interest in contacting out-group members due to individuals’ limited contact capacity. 
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Based on previous studies, this study applies social network analysis method to 

investigate intergroup contact and the effect of contact capacity among Chinese student 

studying abroad. The hypothesis we propose is that the amount of in-group contact a 

Chinese student has is negatively related to their intergroup contact. 

The University of Southern California (USC) is one of the American universities that have 

the greatest number of Chinese students and with much racial diversity. “datuscwall” is an 

official Instagram account followed by most of the Chinese students in USC. Thus, this 

paper chooses the Chinese students in USC as our research object and the followers of 

“datuscwall” as our samples. 

By using social network analysis, this paper sees social actors as nodes in the network. In 

order to measure the amount of in-group contact a student has in the Chinese student 

community in USC, this paper apply the degree centrality measurement to quantify the in-

group contact a node has. Intergroup contact is operationalized by the proportion of people 

of different races in the photos shared by Chinese students on their personal Instagram 

account. We crawl all the photos of the sample accounts posted during past two years and 

use computer vision method (Deepface for race detection) to calculate the proportion of 

people of different races in the photos they shared. 

Finally, a social network of followers (N = 1280) of Instagram account “datuscwall” and 

their follower-followee relationship (6159 edges) is constructed, with each individual as a 

node and mutual following relationship as edges. Then, we calculate the centrality of each 

node and the proportion of non-Asian people appearing in each node's Instagram posts 

through computer vision method. 

Linear regression analysis with degree centricity as independent variable and the 

proportion of foreign friends as dependent variable is conducted. The results demonstrate 

that users' degree centrality within the Chinese group is significantly and negatively 

correlated with the proportion of foreign friends in their photos, which is consistent with the 

hypothesis of this study. 

This study contributes to intergroup contact theory by using SNA and computer vision 

methods, highlighting the importance of contact capacity for intergroup contact for Chinese 

students in the United States. The computer vision method we use shows that not only the 

text and relationship on the social media can be analyzed for communication studies, the 

graphs and photos posted online are also useful data for social science researchers 

thanks to the developing ability of artificial intelligence and computer science. 

Submission ID 
1191 



 

Page 46 

China’s Digital Panda Diplomacy: The Intersection of Network 

and Emotional Narrative Strategy 

Authors 
Dr. Zhao Alexandre Huang - Université Paris Nanterre 

Dr. Rui Wang - Communication University of China 

Abstract 
This study aims to explore how digital journalists from Chinese state-owned media outlets 

use emotional narrative strategies on Twitter to practice digital public diplomacy (PD). To 

identify Beijing’s emotional network communication structure, we attempt to confirm that 

Chinese journalists use panda-themed tweets that convey positive emotions to attract 

favorable attention from the international public. This is not only a question about soft 

power (Nye, 2004) and China’s charm offensive (Kurlantzick, 2007), but also a 

comprehensive analysis to discover how Beijing can use social media to construct an 

“affective” communication network (Duncombe, 2019) in which attracting foreign publics by 

using panda imagery and enhancing interaction and mutual understanding. 

In the networked world, conventional PD relying on one-way broadcasting has shifted 

toward PD based on interconnection and interaction (Melissen, 2008), facilitating “social 

construction” and “identity formation” in the communication process (Wu & Wang, 2018, p. 

245). Because the social construction and maintenance of power depend on the 

“discursive and symbolic construction of meaning” (Graham, 2014, p. 522), PD scholars 

have adopted a communication perspective to examine how actors can jointly construct 

messages and knowledge through coordinated action in an increasingly complex digital 

environment. From a constructivist perspective, international journalism is no longer simply 

an information production-transmission system. It has become a dynamic instrument of 

PD, representing “an integral part of societies” and the connective tissue of various 

“network structures” (Heinrich, 2012, p. 63). Through a “peer production process” that 

involves the collaboration of various actors (Tapscott & Williams, 2010, p. 18), a 

government can mobilize, directly or indirectly, different networks in building a global 

agenda “to understand cultures, attitudes, and behavior; to build and manage 

relationships; to influence thoughts and mobilize actions to advance their interests and 

values” (Gregory, 2011, p. 353). 

Findings from PD studies about media agenda building (Cheng et al., 2016) confirm the 

importance of substantive and emotional attributes in the framing process. If substantive 

attributes refer to a particular issue or the image and ideological position of a stakeholder, 

emotional attributes define the tonality of a framed topic. The evolution of social media has 

made scholars pay attention to the role of emotional messaging in communication 

engagement (Johnston & Taylor, 2018; Nabi et al., 2020). As “social products” (Bernard, 

2015, para.13), emotions play a role in social constructs and allow continual 
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reconfiguration of the constructs on which they depend. Emotions are also “an essential 

part of the human experience” (Seaton & Wu, 2018, p. 3), vital elements of social 

convention (Goffman, 1955) and powerful messages (Ng & Kidder, 2010) because they 

help “organize the experience of creating and shaping cultural meaning” (Huang & Wang, 

2019b, p. 72). 

As part of China’s digital PD, using affective narratives in international journalism aims to a 

more attractive and empowering way to disseminate information using positive emotional 

signals (Huang & Wang, 2018, 2019) to frame Beijing’s policies and ideas through 

“affective feedback loops that generate and reproduce affective patterns of relating to 

others” (Papacharissi, 2015, p. 23). 

In the current study, we will mobilize China’s digital panda PD practice as an example to 

explore how Beijing uses state-owned media outlets and panda-themed tweets to build 

and moderate an affective network to strengthen the nation’s online interaction with foreign 

publics and to deploy its soft power. Based on previous findings and theoretical ideas, we 

proposed the following hypothesis and research questions to guide our analysis: 

H1. Compared to other types of content, panda-themed tweets achieve influential 

constructive journalism in the digital PD practice of China’s state-owned media. 

RQ1. How do Chinese state-owned media use panda-themed tweets to build a 

communication network through dynamic interaction on Twitter? 

RQ2. How does Beijing use “panda” imagery to create news stories under digital 

constructive journalism? In other words, how does Beijing use panda-themed tweets to 

enhance China’s international reputation attractively and subtly? 

In terms of research method, we will use the social media analysis tool Crimson Hexagon 

(CH) to retrieve and download all English panda-themed tweets released by the three 

most influential Chinese state-owned media outlets from 2017 to 2020: People’s Daily 

(@PDChina), Xinhua News Agency (@XHNews), and China Global Television Network 

(@CGTNOfficial). Meanwhile, a network analysis method and a semio-discursive 

perspective (Alexis et al., 2016) will be adopted to analyze panda-themed textual 

information and visual content (e.g., stable image, gif, and video) tweets in order to confirm 

and respond to our hypothesis and research questions. 
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Abstract 
     On Christmas Eve in 2021, a Shanghainese movie “Myth of love” （B for Busy） was 

released nationwide. The movie is a tender portrayal of relationships among a group of 

middle-aged Shanghai urbanites and is shot almost entirely in Shanghainese, a local 

dialect in Shanghai. As it has been more than 20 years since the last Shanghainese film, 

although affected by the pandemic, such a film has succeeded at the box office, so far has 

earned 240 million Chinese yuan, around 38 million US dollars. 

     China is a multinational and multilingual country with a population of more than 1.4 

billion. Shanghainese, which has more than 10 million speakers, is a branch of Wu Dialect 

(around 80 million speakers) in Eastern China. Comparing Shanghainese to other dialects 

being spoken in other economically developed areas such as Cantonese and Minnan 

dialect（hokkien）, there are few news, songs and dramas in the Shanghainese dialect of 

Wu. 

     According to the social-linguistics, languages are closely connected with politics, 

economics and cultures (Dai 2004) and “a language displays its speakers’ identity” 

(Coulmas 2005). As a dialect, Shanghainese is influenced by the Chinese languages 

policies. With the popularizing Mandarin, the decline in local dialects among the younger 

generation has become more apparent in recent years. As an metropolitan, since migrants 

and foreign employees who are speaking Mandarin and different dialects increased 

rapidly, although Shanghai’s economy has been greatly stimulated, the position of the local 

dialect was threatened. 

     Fei Xiaotong, a Chinese social anthropologist, emphasized “Unity in diversity” and 

suggested “Every form of beauty has its own uniqueness; We shall appreciate other forms 

of beauty with openness; If beauty represents itself with diversity and integrity; The world 

will be blessed with harmony and unity” (Fei 1989). His opinion is closely associated with 

the theory of multiculturalism respecting and promoting the co-existence of migrants and 

ethnic groups (Kymlicka 2002). As one of the most economically developed cities in China, 

Shanghai has been the predominant strategic site and frontier in China embedded in 

globalization circumstance, while facing the issue of protecting its local dialect which is 

crucial to ensure the protection of the cultural identity. 

     RQ1: After more than two decades, a Shanghainese movie “Myth of love” （B for 

Busy） returned to the big screen. Shanghai has experienced globalization in 21th century 
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and has suffered a blow since the onset of COVID-19, and the new movie portrayed 

Shanghainese ordinary life without showing the symbolic buildings such as the Oriental 

Pearl TV Tower or the Bund. Does the Shanghainese dialect movie show the local 

cultural self-confidence? How do native Shanghainese think about their cultural 

identity after watching the movie? 

     RQ2: If the paradoxical hypothesis "more local, more global" is true, the Shanghainese 

movie “Myth of love” （B for Busy） vividly portrayed local culture, and is excellent source 

material for global communication. In the age of neo-globalization, multiculturalism is 

valued in China, and Chinese media are trying to “tell China’s stories to the world”. Can 

global communication become a strategy to protect local languages and preserve 

culture? 

     In order to answer these research questions, text analysis will be applied by examining 

the movie and comments on social media platforms. Questionnaire to local Shanghainese 

and non-Shanghainese movie audiences will be distributed and interviews with producers 

or directors will be conducted. 
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Abstract 
In the past two years, the Covid-19 pandemic has greatly disrupted and reshaped human 

mobility as countries across the world implement control measures ranging from 

quarantines, lockdowns, travel restrictions, to border closures. Despite high social and 

economic costs, China continues to pursue a “zero-Covid” policy, showing no sign of lifting 

international travel restrictions in the short term. While this strategy allows the Chinese 

government to narrate a “success story” in combating the pandemic, it also risks isolating 

China from the rest of the world and compromising efforts to foster closer ties with 

strategic trader partners. Taking Africa for example, this continent has gained vital 

geopolitical importance long before the coronavirus outbreak when high-profile projects 

like the Belt and Road Initiative aim to challenge the US-led status quo by fostering 

exchanges between China and Africa. How do cross-border flows of people and goods 

look like in face of China’s strict border controls in the pandemic? What are the new 

dynamics, implications, and risks? 
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Historically, restricting human mobility to varying degrees has always been a major 

response to infectious diseases. What makes the Covid-19 pandemic stand out, however, 

is the widespread use of digital technologies in tracing and tracking Covid-19 and in 

collecting biometric data on a large scale through the employment of so-called “health 

codes” and “vaccine passports”. In such contexts, transnational travel is not only about 

crossing a physical border but also involves traversing a series of “biometric borders” 

(Amoore, 2006) that inscribe the boundaries of safe/dangerous, healthy/unhealthy, 

legitimate/illegal. In other words, when biometric technologies take a strong hold in the 

governmentality of mobility, the bodies of travellers become an important site of encoded 

boundaries that approve or deny access. 

Paying attention to the use of biometric technologies in border management and disease 

control, this study aims to explore how cross-border mobility has been datafied and 

politicized between China and Africa during the Covid-19 pandemic. The primary research 

method used is in-depth interviews. Starting from November 2021, we have been 

conducting interviews with a wide range of people who have travelled between China and 

several African countries (e.g., Ghana, South Africa, Senegal, Cameroon) during the 

pandemic. These include employees of both Chinese state and private companies in 

Africa, Chinese medical workers in Africa, as well as African students studying in China. In 

addition, we also use document analysis to collect complementary data such as China’s 

policy documents and news coverage. 

Practically, this study reveals the tensions between “unstable body” and “fragile mobility” 

when crossing the biometric borders, shedding new light on the China-Africa engagement 

at both people-to-people and geopolitical levels. Theoretically, this study will contribute to 

our understanding of how bio–techno–disciplinary techniques are reshaping the spatial 

and temporal existence of human bodies, which may contain ambivalent, antagonistic, and 

contestable moments. 

Keywords: Mobility, China-Africa, Pandemic, Body, Biometric Borders 
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Abstract 
Studies of the Belt and Road Initiative (BRI) in Europe focused heavily on the economic 

and political challenges, opportunities, and impact that the initiative would bring for the EU 

and its member states (e.g. van der Putten, 2015; Ciurtin, 2017; De Vergeron, 2018; 
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Konings, 2018). Much less attention has been paid from a media and communication 

perspective (García-Herrero & Xu, 2019; Zhang & Negro, 2019; Dagtas, 2019). Especially, 

there is a significant lack of analysis from a non-EU European country's perspective on the 

BRI. As a non-EU country that maintains neutrality by staying out of the NATO bloc and the 

economic union, Switzerland has consistently applied a low-profile and practical approach 

in working with China. Different from the significant tensions within the European 

Union when Italy announced its declaration to sign the memorandum of understanding 

(MOU) on BRI cooperation with China in 2019, the Swiss signing of MOU for BRI 

cooperation in Beijing didn't cause much international dispute. However, as the second 

Western European country confirmed its engagement with BRI, Switzerland claimed itself 

as a bridge and pioneer for cooperation between countries in Europe and Asia along the 

new silk road.  

 

This paper offers a transnational comparative framing analysis of leading legacy news 

media in Switzerland (Neue Zürcher Zeitung- in German) and China (China Daily-in 

English) in their coverage of Swiss engagement with BRI in 2017 and 2019. The results 

implied a clear dominance of both newspapers’ economic and political actors and related 

frames. By introducing geopolitical frame into the generic frame categories and adding 

economy-driven frame into domestic frame categories to the transnational comparative 

framing model's (TCFM) framing pool (Guo et al., 2012), the study discussed how the two 

newspapers shared the same focus by frequency while differing each other in the 

contextual discourse through argumentation. China Daily preferred to report from a 

general & positive overview focusing on bilateral relations between China and Switzerland. 

In contrast, NZZ intended to cover more about specific Swiss industries and more 

international actors such as the EU and the United States, presenting a mixed perspective 

towards BRI including both opportunities and risks. The study found a clear presence of 

ideology-driven and political-position-driven frames on both newspapers—NZZ in 

particular—and calls for an inclusion of more cultural notions and transcultural frames in 

future research in international news production and transnational comparative framing 

analysis. 
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Abstract 
• ( Nadeera Sri Ekanayake , Prof: Li Jidong, Gopolang Ditlhokwa ) 

The Abstract 

The sense of a retreat from globalization has been traced by many of its one-time 

advocates. The globalization paradigm has been highly influential in communication 

studies, and the social sciences. Globalization or the worldwide interconnectedness has 

been accompanied by several clashing notions of cultural difference. The awareness of the 

world ‘becoming smaller’ and cultural difference receding coincides with a growing 

sensitivity to cultural differences. Such developments pointed in the direction of 

increasingly cosmopolitan and ‘post-national’ cultural and social identities as a necessary 

precondition for the transformation of political culture towards forms of global civil society 

that could transcend nationalism and the nation-state. The globalization has always been 

accompanied by a multi-layered critique, and that the nature of globalization was highly 
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contested. “Neo- Globalization” Is one of the foremost among such critique. One important 

manifestation of neo-globalization has been around the rise of global civil society. It has 

been argued that the influence of the globalization in global communication studies is in 

decline, partly due to consistent underestimating nation-states. Some of the weaknesses 

of the globalization paradigm become apparent in arguments for new forms of 

globalization (neo-globalization), particularly around the notion that global civil society has 

emerged as a third force alongside nation-states. In such a backdrop, the emergence of 

social media creates a marked cultural identity and identification of marginalized groups in 

a world of global interconnectedness. Human communication has been widely impacted by 

the omnipresence of social media in information era. As per Nick Srnicek it’s incumbent on 

us to gain a critical understand of how the platforms perform and that the economy are 

rapidly being carved up among a small number of monopolistic platforms, and how the 

platform introduces new tendencies within capitalism. As per McKenzie Wark, the Platform 

Capitalism is a high-definition snapshot of the current political economic situation. The 

Marginality has been defined as the experience of disadvantaged people or groups. As per 

Foss and Ray the Marginality is of substantial interest in the field of communication. 

Hence, as a case study, this work explores the cultural identities of Sri Lankan Tamil 

Diaspora and South Asian Youth Action (SAYA) on Social Media Platforms as the 

population which has been a subject in the academic discussions. The differences and the 

commonness in such identities in the Neo- Global context is explored and probed whether 

said Culture identities are not equalized or standardized in neo globalization context 

whereas capitalism centered globalization standardizes the whole lot. The Qualitative 

methods have long been the dominant method used in the study of marginalized groups. A 

doctrinal approach with textual analysis will be resorted to explore the depth of the context 

in order to see how social media has impacted cultural identities of the Marginalized 

groups in a platform capitalistic setting and how the phenomenon facilitates the Neo-

globalization debate. 

Keywords- Neo-Globalization. Cultural Identity. Marginality. Diaspora. Social Media. 

Platform Capitalism. 

Submission ID 
1322 

"A Shared Future" or "Imaginary Enemy"? : A Study on African 

Media’s News Reports Related to China Illustrated by 

Rwanda's The New Times 

Authors 
Mr. Gang Wang - School of Journalism and Communication, Peking University 



 

Page 54 

Abstract 
Limited by the influence of international media’s monopoly pattern for a long time, the 

media and communication research has paid far less attention to the media in the third 

world, especially the African media, than to the British and American media. In the age of 

neo-globalization, there is an urgent need to listen to the voice from the third world, so as 

to outline the territory of the discourse power of the international media in more detail, and 

to break the shackles of western centralism. At the same time, under the background that 

the western media has constructed the stereotype of international audience on China, it is 

needed to have a more dimensional understanding of China through the media research of 

developing countries. 

Based on the above statement, this study conducted a discourse analysis of African 

media’s news reports related to China illustrated by Rwanda's The New Times. It finds that 

in May 2021 to June 2021, during United States Secretary of State Blinken's "virtual visit to 

Africa" and G7 Summit, Rwanda's The New Times mainly reported the following topics to 

shape Chinese image: pandemic, G7 Summit, trade and economic, scientific research, 

cultural activities, infrastructure construction, Chinese products, China’s policies, and so 

on. Its attitude is generally neutral or positive. especially during the G7 Summit, this media 

was not affected by western public opinion that regarding China as an "imaginary enemy", 

but believed that China should play an important role in the formulation of the global tariff 

agreement, which reflects its high recognition of China's development achievements and 

China's international status. However, in the field of economy and trade, this media 

regards China as a competitor, which also reflects its subjective ideology of safeguarding 

Rwanda's national interests. 

The reason behind these phenomena is that, after the painful baptism of colonial history 

and genocide, the mainstream media in Rwanda pay more attention to promoting the 

harmonious development of the country and society. It dares to challenge the position of 

western centrism, and breaks the stereotype of western media on the image of Africa and 

China. This paper holds that, this discovery also has enlightenment significance for the 

future trend of China's international communication. It is necessary to give full play to the 

leading role of the mainstream media, promote the benign interaction between different 

countries’ folk public opinion, improve the effectiveness of international dialogue between 

people to people, and build a community with“a shared future" for mankind. 
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Abstract 
 

 

The relationship between China and the United States suffered a freefall in recent years. 

Both the Covid-19 pandemic and the U.S.-China trade war contributed to more negative 

perceptions of China among the American public, with China’s favorability reaching a 

record low in 2021 (Gallup, 2021). Considering that most Americans do not have direct 

experience with China, how they think about this nation should be strongly influenced by 

news exposure. 

Based on two national online surveys conducted in the United States in early 2019 (N = 

1,311) and 2021 (N = 1,237), this study analyzes how Americans’ news consumption might 

affect their general perceptions of China and related foreign policy issues. Both surveys 

were conducted during a time when U.S.-China relations dominated the agenda of the 

U.S. news media. The 2019 survey mostly covered the time-period when President 

Trump’s trade war with China dominated the headlines. The 2021 survey was conducted 

after President Biden took office and defined China as the most serious economic and 

political competitor of the United States. During this period, the dispute over the origin of 

the Covid-19 pandemic also deeply troubled U.S.-China relations. 

Both surveys measured Americans’ exposure to mainstream and social media, overall 

favorability of China and Chinese, and attitudes toward various foreign affairs issues. The 

findings indicate that perceptions of China and related foreign policy issues were mostly 

shaped by exposure to partisan and social media—rather than the mainstream news 

media. However, these relationships were significantly stronger in 2021 as compared to 

2019, pointing to a growing influence of the news media in U.S.-China relations. The study 

also found that the consumption of conservative partisan media is significantly correlated 

with more negative perceptions of Chinese, an alarming finding given the rising number of 

anti-Asian hate crimes in the United States. 
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Abstract 
 

 

The US-China trade conflict, which started in 2018, has been presented as both a political 

confrontation and an economic battle between U.S. and China. The covid-19 pandemic 

which immediately followed the trade war is making US-China relations even worse. It 

could be said that US-China relations have reached the lowest since the normalization of 

US-China relations in 1972. The 2022 Winter Olympics which was held on January 4 in 

Beijing has also become unique not only because of the pandemic, but also because of 

the boycott of a few countries including the US. 

The study aims to explore how the Chinese mainstream media covered the U.S.–China 

trade war and the US boycott of the 2022 Winter Olympics under the context of war and 

peace journalism. A content analysis of news stories published by four major Chinese 

media outlets including CCTV, the WeChat accounts of People’s Daily, the Global Times 

and The Paper will be done. 
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Abstract 
This presentation will focus on 1) how the U.S. partisan media frame the US-China trade 

conflict; and 2) how social media usage affects American public opinion toward the trade 

conflict and the general US-China relationship. Findings from a content analysis of the 

U.S. television news coverage indicate that CNN and MSNBC held both countries 

responsible for the trade conflict while Fox News was supportive of the tariffs imposed on 

Chinese products and tended to blame China for the conflict by adopting provocation 

narratives. The results are consistent with previous literature on the partisan leanings of 

US television news outlets. The differences between pro-Democrat and pro-Republican 

news coverage may have caused the opinion fragmentation on this international issue 

among partisans. In addition to television news, social media sites are also important 

sources for Americans to learn about public affairs and international issues. A series of 

survey studies indicate that reading and sharing news about the trade conflict on social 

media would lead Americans to hold extreme opinions about China’s trade practices and 

even change their attitudes toward Chinese people, especially among those who trust 
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social media information and enclosed themselves in echo chambers on these platforms. 

As a result, the survey findings suggest that using social media for the trade conflict news 

would cause supportive attitudes toward tariffs imposed on Chinese products and lead 

Americans to boycott products made in China. Given the prevalence of television news 

and social media usage in the U.S., this presentation will offer insights into how digital 

media can affect public opinion on international issues and provide implications for future 

research on the US-China relationships in the current media environment. 
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Abstract 
At the backdrop of globalization and the COVID-19 pandemic, online interaction on social 

media has become a crucial part of cross-culture communication. Verbal communication 

that relies on texts is no longer sufficient to support the effective communication. In recent 

years, Emojis on the Internet have gradually been favored by a majority of users by virtue 

of their functions of compensating for non-verbal cues such as body language, demeanor, 

and emotions, and have become an effective tool for computer-mediated communication 

(Franco & Fugate, 2020). However, in cross-cultural communication, users from different 

cultural backgrounds often have different understandings of the meanings of particular 

Emojis, and miscommunication may emerge accordingly (Park et al., 2014). Therefore, 

how to effectively use emojis in different cultural backgrounds to overcome the barriers of 

culture and language in cross-cultural communication is crucial. 

This study attempts to address this general question by examining how the use pattern of 

emoji would affect individuals’ perceived clarity of message and anxiety level in two 

cultures. An online experiment with 2 (culture: China vs. Brazil) x 2 (message valence: 

positive vs. negative) x 3 (use pattern of emoji: consistent with verbal message vs. 

inconsistent with verbal message vs. no emoji) factorial design was conducted. China and 

Brazil were selected since those two cultures represent a high-context culture with low 

uncertainty avoidance and a low-context culture with high uncertainty avoidance, 

respectively (Hofstede et al., 2010). In total, 166 valid Brazilian participants and 161 valid 

Chinese participants took part in the experiment and they were randomly assigned to 

experimental conditions. They first read a fictitious conversation transcript between two 

users on a social media platform and then filled out a questionnaire. 
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The results show that overall, Chinese participants prefer more using emoji to express 

than their Brazilian counterparts. The main effects of those three key independent 

variables of culture, message valence, and use pattern of emoji are significant on 

respondents’ perceived clarity of message and their anxiety level. The subjects’ cultural 

background and the use pattern of emoji have a significant interaction effect on the 

perceived clarity of message and anxiety level. In other words, relative to their Brazilian 

counterparts, Chinese participants showed lower levels of message clarity and higher 

levels of anxiety about messages without emojis. 

This study contributes to literature of cross-cultural communication by expanding our 

understanding of online interaction using emojis in different cultures. This study examines 

the antecedents of subjects' perceived clarity and anxiety, and provides a more contextual 

perspective for understanding the effect of emoji use. The findings of this study would shed 

light on how to use emoji efficiently in cross-cultural settings. 
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Abstract 
Public diplomacy refers to “purposive communication with foreign publics”, mostly by 

governments, “to advance foreign policy objectives or otherwise [supportive] cultivate 

conditions” (Sevin et al., 2019, p. 4815). Social media have become a key channel for 

such communication, allowing diplomats to directly communicate with a wider audience. 

This has been termed digitalization of public diplomacy, or digital diplomacy. Among 

others, Twitter is one of the most popular platforms of digital diplomacy used by 

governments across the globe, including the Chinese government. 

A number of Chinese embassies and diplomats have created Twitter accounts to actively 

perform Twitter diplomacy. These diplomatic efforts have been a significant part of China’s 

recent shift of external communication strategy, namely from low-profile to proactive. 

Nevertheless, there is insufficient empirical research about the effectiveness of these 

activities. 

To address this issue, this study conducted a longitudinal analysis on Hua Chunying, the 

first spokesperson of China’s Foreign Ministry who uses Twitter for diplomacy. We 
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collected Hua’s covid-related tweets and comments within 2020 and 2022 through Python. 

By employing mixed methods (i.e., thematic analysis, machine learning, and social 

network analysis), this study assessed her communicative effectiveness from four 

dimensions: agenda formulation, presence expansion, emotional arousal, and interaction. 

We aim to understand Hua's agendas in digital diplomacy, the online dissemination of her 

tweets, the sentiments expressed by her audiences, and the interaction between Hua and 

the public. 

Through an analysis of her first two months’ tweets, the results showed that China-US 

relations was an important element of her agendas. Four main agendas were identified. 

Most of her tweets were (1) appealing for anti-epidemic scientifically instead of politicizing 

the epidemic, and (2) appreciating support from the international community. These two 

themes were strongly related to China-US relations. Moreover, she also posted about (3) 

China’s willingness to share information and help other countries, as well as (4) China’s 

confidence in combating the COVID-19 pandemic. 

This study also found that Hua was the absolute center of her communication network, but 

yet to establish strong relationships with the public. Most of her commenters were inactive 

users. Some users have played a bridging role to connect their own communities with 

Hua’s network. Moreover, it is worth noting that most of the active users and bridging users 

were ordinary users rather than opinion leaders. This suggests that Hua’s public diplomacy 

on Twitter may follow one-step flow communication rather than two-step flow 

communication. 

Despite her efforts on Twitter, Hua’s communicative effectiveness may be limited. The 

sentimental patterns of her comments remained the same: the numbers of positive and 

negative comments were approximately equal. Among the agendas, the fourth one (i.e., 

China has the confidence to combat the pandemic) was the only one that received 

comments that were generally positive, whereas the first agenda (i.e., anti-epidemic 

scientifically) received the most negative comments. 

Nevertheless, the current analysis is based on two months’ tweets posted by Hua and the 

comments. We will refine the findings through an analysis of her tweets and comments 

from the past two years. 
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Abstract 
    As digital platform has become the underlying technology of global communication, 

information infrastructure has been a hot topic in media and communication research. In 

fact, the problem domain of information infrastructure is not limited to the issues in the era 

of digital communication. Historically, information infrastructure has been closely related to 

global communication and social development. Based on the historical background of 

global communication, this article examines the construction of information infrastructure in 

the Global South by the colonial empires firstly, and then indicates the great efforts these 

former colonial countries have made to establish their national communication networks 

after gaining independence, and the difficulties they’ve encountered during the Cold War. 

The underdeveloped information communication networks left by colonists hindered the 

nation building and the realization of autonomous development, while the lack of capital 

and technology drove the majority of the Global South countries actively or passively to 

receive the international aid programs and accept the Washington Consensus, privatizing 

and liberalizing the national information infrastructure. However, the examples in this 

article shows that the pro-market development didn’t primarily reduce the access gap of 

information infrastructure between the urban and rural area, as well as the upper class and 

underclass. The symptomatic history with social and political implications reveals that the 

Global South countries have to confront some paradoxes in the process of informatization, 

such as liberation versus development and globalism versus localism. In this regard, the 

strategic adjustment and reorientation of information infrastructure development will be the 

key for us to understand communication and social development in the Global South. 

    After a brief review of the history, this article proposes an alternative pathway of 

information infrastructure development regarding both national governance and techno-

politics, to better respond the worldwide rise of digital neoliberalism. I underline the 

importance of state capacity in the context of global communication embedded in social 

development, by pointing out the interplay between information infrastructure building and 

state capacity building. In this respect, I try to avoid the stance of technological 

determinism or abstract nationalism, but to answer "what kind of information infrastructure" 

and "what kind of country" the Global South will need from the angle of critical 

communication study, and explore new possibilities of establishing NWICO again on the 

dimension of social development. Methodologically, this article also suggested that the 

perspective of information infrastructure in global communication research should be 

extended from information geopolitics to the more specific level of social development, and 

from the Global North to the Global South, promoting further academic discussions about 

the issues like information sovereignty, social justice of information technology and state 

capacity building during the modernization of the Global South. 
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Abstract 
Aiming at constructing the theory of international communication with Chinese 

characteristics, this paper rethinks the ontology, epistemology and methodology of 

international communication from the perspective of mutual learning among 

civilizations.We propose that the discipline origion of international communication should 

be traced back to publicity, and the academic history of China's international 

communication can be traced back to Practical Publicity written by Hubert S. Liang in the 

1930s.By sorting out the relevant discourses of international communication represented 

by external publicity, development tools and cultural melting pot,we rethink the ontology of 

international communication. In terms of ontology, the research proposes to bring axiology 

perspective into the discussion of Ontology,we propose an exploratory definition of 

international communication: international communication aims at information sharing and 

mutual learning among civilizations, and is an organized information communication 

activity among multiple subjects such as nation states, international organizations, 

enterprises and groups; In terms of epistemology, This paper absorbs the communication 

views of different civilization forms such as Confucian civilization, orthodox civilization, 

Japanese civilization and Islamic civilization, goes beyond the linear communication mode, 

and puts forward the epistemology of globalocation based on social constructivism,which 

means in international communication, we should abandon the binary opposition between 

East and West or North and South, focus on the dialectical relationship between the whole 

and part, encourage the autonomy of civilizations and dialogue among civilizations, and 

jointly build a community with a shared future for mankind. In terms of methodology, to go 

beyond qualitative and quantitative research,we proposed to bring non-western research 

thinking into the construction of international communication research system and adopt 

the mixed methods which integrate the interdisciplinary methods of cultural 

research.Through the innovation of ontology, epistemology and methodology based on 

mutual learning among civilizations, we can inject new vitality into the research of 

international communication. 

Key words: international communication; Mutual learning among civilizations; Ontology 
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Abstract 
In the field of global communication research and international news report dominated by 

western orientalized hegemony perspective, the journalists and researchers pay more 

attention to the competition, conflict, similarities, and differences between these two super 

developing countries. The competition between these two countries is always artificially 

described and constructed as the battle between liberal capitalism versus authoritarian 

socialism, or iconically symbolize as the fight between dragon and elephant, which ignore 

the dynamic, internal, and diachronic interaction between them. Since the big bang of 

information happened, tons of news, partial or fake messages, and rumors produced by 

professional media and common netizens from India and China have inundated the 

Internet, which can really shape each country’s people’s cognition and their pseudo-

environment. Constrained by the nationality of the author, hereby we just explore the 

media images and presentation of India on Chinese media. 

This research will be divided into two sections. The first part will use the method of text 

and discourse analysis and big data collection&analysis. In order to explore the different 

presentations between official propaganda mouthpiece and commercial media and to 

ensure reliability, validity, and media influence degree, we’d like to choose specific and 

typical media, like The People’s Daily, Global Times, Guancha Syndicate, CGTN, Nanfang 

Metropolis Daily and so on. Inputting the keyword “India” on Wisenews.com, a Chinese 

news integrated database, and inserting these texts into text sentiment analysis platform, 

we can acquire quantized data about the media report preference and report attitude and 

discover its changes. Besides the regular media, we also pay attention to social media 

platforms like WeChat, Weibo & Toutiao, and short video platforms like bilibili.com and 

Douyin due to their popularity and huge user base. In order to discover the specific 

Chinese discourse about India, we choose critical discourse analysis on the media 

production related to India to get a qualitative understanding. 

The second part is set to discover the specific effect of those media production. Through 

random sampling, subjects were given a cognitive questionnaire about media images of 

India. The questionnaire asked participants about their knowledge of India, media literacy, 

media usage, and information acquisition, and explored what factors influenced Chinese 

people's perception of India and the extent of their influence through correlation analysis 

and regression analysis. 



 

Page 63 

Through this research, we can figure out the media construction of India and enrich the 

media presentation, framework theory, and media effect research. It can also help us have 

a better understanding of Edward Said’s Travelling theory about the relocatability and 

perception bias of national images in the intercultural, transnational view in the Era of Neo-

Globalisation: Reorientations, and Changing Contexts. 
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Abstract 
In 2021, the international cultural export of China's northward migration of Asian elephants 

was so successful that Yunnan elephants even became a new calling card for Yunnan and 

China. In March 2020, 16 wild elephants from the family escaped. After 1,300-kilometer 

trek, on December 19, 2021, they returned safely to Xishuangbanna National Nature 

Reserve under the guidance of the Chinese government. 

On YouTube, CGTN's video program on wild elephant migration has received a maximum 

of 4.08 million views and more than 3,000 comments, in which overseas netizens praised 

China incessantly. In this paper, we take the short videos of migrating herd of wild 

Yunnan elephants posted by CGTN on YouTube as an example and use python to crawl 

them. The "Yunnan wild elephants", "China elephants", "China's wild elephants" and 

"Chinese elephants" are used as search keywords. The data be crawled mainly includes 

the user account, post time, title of video, summary of video, count of plays, count of 

retweet, count of like, count of comment and comment.  A total of 640 videos were finally 

obtained. In this paper, we utilize the text analysis software named KH Coder to cluster the 

commentary texts. 

The uses and gratifications theory and the discourse narrative theory were applied to 

explore the reasons for the popularity of Yunnan wild elephants overseas from the 

perspective of cross-cultural audience acceptance. Based on the analysis, we conclude 

the pattern of mainstream media in overseas cross-cultural communication. 

The results show that there are three reasons why Yunnan elephants have become a 

YouTube internet sensation. First, the themes of the wild elephant videos fit the values of 

overseas audiences. The wild elephant video not only reflects the care for nature and 
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protecting animals, but also fits the heroic and adventurous spirit of overseas audiences 

with the adventurousness and challenges embodied in the migration process. Second, the 

overall characteristics of wild elephant videos in line with aesthetic needs of videos of 

overseas audiences. The wild elephant video has lowered the viewing threshold of 

overseas audiences by more images and less words, and the relaxed style of the video 

also brings a sense of pleasure to overseas audiences. Finally, they present the 

authenticity of China in the videos. The wild elephant videos are mostly filmed by 

Unmanned aircrafts, and the good condition of the elephant herd dispels many rumors 

about China. From the videos, overseas audiences can learn about the real lives of 

ordinary people in China. The findings of the study provide inspiration for future cross-

cultural communication in China in terms of content selection, communication techniques 

and narrative techniques. 

Keywords: Yunnan elephant; CGTN; cross-cultural reception; KH Coder cluster analysis; 

the uses and gratifications theory; the discourse narrative theory 
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Abstract 
Journalism plays an important role in our society and the world. Modern journalism 

knowledge(concept, theory, value and so on) originates from and is dominated by the 

West, calls for “de-Westernizing” and “de-colonizing” media and communication studies 

have been long. The rise of digital journalism studies largely benefits from the new ecology 

brought by digital communication technology. Due to popularization of digital 

communication technology and the booming digital news practice, systematic research as 

well as knowledge production of digital journalism are emerging, and many countries 

around the world are almost at the same starting line in this field. It is necessary to 

examine journalism studies situation on the Global South in this context namely digital era. 

Academic journals as the media of knowledge production have profound influences on 

journalism knowledge. This paper uses content analysis method to research 325 

literatures on the Global South from four international mainstream journalism academic 

journals namely Journalism, Journalism Studies, Journalism Practice and Digital 

Journalism published during the past 9 years(2013-2021). It is found that although the 

Global South has an increased visibility in international academic journals, it is confined to 

a few countries such as China, India, South Africa and Chile. In addition, journalism 

knowledge on the Global South is always produced by scholars with Western background 
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as well as analysed within Western discourse and framing. That is to say, perspectives 

from the Global South are limited and indigenous theory innovations are rare. Finally, 

those research themes heavily focus on negative journalistic figures, events or 

phenomena of the Global South. It is concluded that journalism journal ought to play a 

more constructive role in knowledge production especially on the Global South in order to 

construct a pluralistic, equal and dialogic journalism knowledge production system in the 

digital era. Scholars from the Global South should contribute to and compete for the 

discourse power of their own journalism knowledge by publishing on mainstream and 

alternative academic journals. What equally important is that more special journals on the 

Global South are required. 
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Abstract 
Since the mid-2000s, the global media and communications landscape has begun to 

change significantly (Madrid-Morales, 2021). While U.S.-centric Western media still 

dominate global media and communications, emerging players, such as state-sponsored 

media from Qatar, Russia, Iran, and China, are now competing for influence in 

international broadcasting (Madrid-Morales, 2021; D. Thussu, 2018). 

Among these new players, China is particularly prominent. Since 2009, China has been 

implementing the “Media Go Global” project (Pei, 2018). The “Big Four” official Chinese 

media outlets - Xinhua News Agency, Central China Television (CCTV) (renamed CGTN in 

2016), China Radio International (CRI) and China Daily (Zhang, Wasserman, & Mano, 

2016), continue to expand rapidly around the world (Pei, 2018), giving China “a louder 

voice in global discussions around China’s development” as well as “ its engagement with 

the world” (Madrid-Morales, 2021, p132). This strategy was further reinforced after 

President Xi’s 2014 speech at the Central Foreign Affairs Work Conference, in which he 

declared that China should “tell the Chinese story well and better convey the Chinese 

message to the world” (Brazys & Dukalskis, 2020). This reinforcement is reflected both in 

width, such as combining with the Belt and Road Initiative to expand media coverage of 

countries along the route, and in depth, such as supporting by Internet technological 

innovation to deliver China’s messages with the help of social media and APPs (Gill, 2020; 

Rawnsley, 2015b; D. K. Thussu, 2018). In addition, China has initiated the United Nation of 

Media project to reshape the global information and communication sphere and to support 

the international voice of developing countries (Shi, 2017). 
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The impact of China’s attempts to reshape the global information sphere on the world 

beyond China is a subject of ongoing debate (Brazys & Dukalskis, 2020). Most scholars 

have examined it in depth from a political  perspective, using soft power or public 

diplomacy as analytical tools (e.g., Hartig, 2020; Huang & Wang, 2020; Rawnsley, 2015a; 

Zhu, 2022). However, this study argues that China’s international broadcasting service 

strategy is essentially a nation branding campaign that aims to rebrand China on three 

levels: political, economic, and cultural dimension. Focusing on the “Big Four” official 

Chinese media outlets, this paper reviews China’s strategic approach to investing in the 

development of comprehensive state-run international broadcasting services, as well as its 

history, status, and development plans. We analyze China’s intention to invest in the 

development of a comprehensive state-run foreign broadcasting service from a political, 

economic, and cultural perspective, and discusses its implications for the global media 

landscape.  

Theoretically, this paper extends the traditional political perspective on China’s 

international broadcasting service strategy, exploring the potential regional and global 

contributions and risks for China’s international boradcasting service strategy using a 

nation branding framework. Empirically, this paper provides a basis for comprehensive 

understanding and evaluation of China’s international broadcasting service strategy. 
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Abstract 
Media organizations have embraced social media platforms to distribute news and connect 

with their audience, offering a variety of channels for users to share and recommend news 

content. Generally speaking, media organizations, especially those traditional ones, would 

open social media accounts to drive on-site traffic through online interactions and expand 

off-site reach through the distribution of its content. For so long, with the political, cultural 

and language gap between Chinese and foreign media as well as their audience, the news 

information within and outside China has asymmetry. The overseas audience could hardly 

know what is happening within China through their media, and Chinese media also face 

difficulty in spreading their voice across the borders. Faced with such a dilemma, Chinese 

mainstream media need to find some ways to make themselves be seen and heard. 

Since the 18th National Congress of the Communist Party of China held in 2012, greater 

importance has been given to the international communication of China. At the same time, 

new requirements and instructions have been put in place to improve China’s publicity 

work. In this sense, Chinese media are expected to figure out the different nature of 

internal and external publicity and draw a more detailed roadmap to amplify their voices 

globally. Consequently, many Chinese mainstream media such as People’s Daily, Xinhua 

News Agency began to create and run their accounts on international social media 

platforms around 2012. 
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This study chooses four Chinese mainstream media—People’s Daily, Xinhua News 

Agency, CGTN (China Global Television Network) and China Daily, and examines the 

strategies they have adopted for publicity on Twitter, Facebook and Youtube roughly since 

2012. For example, during recent years, Xinhua News Agency has established a dedicated 

team of more than 100 people, consisting of editors and technicians, to operate and 

maintain international social media accounts. It has also formulated detailed operation 

manuals and norms for content distribution on each media platform, including the 

frequency of publication, time slots for different departments, and post types for certain 

contents. To further generate traffic and expand the visibility and influence of Chinese 

news, those media have taken various approaches like facilitating inter-media cooperation 

and cultivating opinion leaders on international social media platforms. 

By showcasing the characteristics of Chinese mainstream media’s account on major 

global social platforms and exploring the operating strategies they use, hopefully, this 

study could provide ideas and references for future research in China’s international 

communication theory and practice. 
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Abstract 
Increasing uncertainty caused by Covid-19 is a long-standing global issue that requires 

rethinking and restructuring of human society and global communication. Conflicts that 

have existed in previous global socio-economic order have been aggravated by the crisis. 

Human society is calling for a priority on the agenda of eliminating conflicts, and of 

avoiding any kind of abuse of power or totalism. Hence, it is important to discuss the 

world’s dispensation in the framework of post-pandemic neo-globalisation; the concept that 

associated more with NGOs, trying to seek reforms on already existing globalisation, and 

to build up transnational advocacy networks in global policies (Flew, 2020). Neo-

globalisation, which refers to a high measure of economic, financial, trade, technology, and 

communication with their own integrated form as a whole, has revisited and renewed 

(Namaki, 2017). Only with embrace of open and inclusive global communication strategies 
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that have been promoted in both neo-globalisation and post-pandemic world, can all 

nations build a better world. 

It is also the universal goal for all non-governmental organisations: a more organised world 

based on enhanced international trade, cooperation, cross-border investment, and, to 

more of its importance, reducing conflicts. The neo-globalisation is typical for an 

international event in the pandemic such as the Olympic Games of which communication 

policies undertake more roles in unity of all humanity. Under the framework of post-

pandemic neo-globalisation, communication policies should offer opportunities of 

understanding, and get people together. 

Therefore, this study would like to analyse Tokyo 2020 and Beijing 2022 (Winter) Olympic 

Games, two Olympic Games that have been affected by the Covid-19 with a focus on a 

shared key message “solidarity/unity” in their delivery of global communication policies 

bearing the context of neo-globalisation to see whether have they achieved the goal. It will 

also be beneficial for scholars in areas of communication and international relations to 

explore more possibilities of human society. 

To perform the study, it will be beneficial to create meaning structures of “unity” that is 

separate from the two different yet similar games in themes for cross comparison of how 

the key messages have been delivered. In its delivery, it will be much doable to use the 

opening and closing ceremonies that carried/carries substantial messages regarding the 

host countries and viewers around the world. In testing the concept, it will be asked to wee 

mutual relations in-between the constructs of overcome, cross-border, benevolence, we-

ness in future, and cooperation (Galdiolo et al., 2016; Mo & Park, 2021; Triandis, 2001, 

2004; Yang, 2019). The constructs will be elaborated from previous cross-cultural studies. 

Key words: neo-globalisation, Covid-19, global communication policies, Olympic Games 
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Abstract 
On February 4, 2022, 8 p.m, Zhang Yimou's team brought to the world the second opening 

ceremony of the Olympic games they directed in Beijing. Compared with the first opening 

ceremony they directed which is in the summer Olympic Games in 2008, this opening 

ceremony shows many distinct differences, even though it was in the same city, the same 

venue and the same core purpose by the same planning team. 

The opening ceremony of the Olympic Games has always been the best platform for 

constructing the national image and communicating with the whole world. Especially after 

entering the era of the social network, the impact is bigger and bigger. So the opening 

ceremony of the Olympic Games is a rare and efficient narrative field to tell a good 

“Chinese story” to the world. The 2008 Beijing Summer Olympic Games and the 2022 

Beijing Winter Olympic Games presented two equally successful opening ceremonies with 

different narrative strategies. How did they choose and practice the trans-cultural 

communication strategies to make the ceremony not only respond to the changes of the 

times，but also break the cultural barriers, promoting Chinese culture and integrating it 

with multiple cultures in the world are the main issues to be discussed in this paper. 

This paper mainly adopts the methods of comparative research and text analysis. By 

comparing the differences between the two opening ceremonies, this paper analyzes the 

application of special symbols and signs, analyzes how they affect the story which China 

wants to present and convey to the world, and more than that we want to explain what 

exactly is the positive trans-cultural communication strategy and how to explore it. 

This paper suggests that the grand narrative strategy of strong cultural output in 2008 and 

the “smart and exquisite” narrative strategy added with the energy conservation and 

emission reduction built by the high technology in 2022, actually have the same core 
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demands, but have made changes in display means in response to the changes of the 

background of the eras and Chinese national conditions. We can also intuitively see the 

changes of Chinese concepts about cross-cultural communication in shaping Chinese 

national image. This paper will also summarize these communication laws, and try to 

provide opinions and references for other countries to conduct cross-cultural 

communication. 
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Abstract 
This paper aims to offer insights on cross-culture organizational communication beyond 

the Global North and the ways it is evolving in China, based on communication research 

conducted within the foreign multinational organizations sector in China with expats, local 

Chinese, and overseas Chinese employees as an example. Globalization has shrunk the 

world. With China opening to foreign investment in the late 1970s, a steady stream of 

multinational organizations has begun to flow into China, establishing branches and 

integrating a global workforce (Björkman & Lu, 1999). President Xi Jinping, who advocates 

for reforming global governance architecture and building parallel institutions such as the 

Asian Infrastructure Investment Bank, regards globalization as a core economic principle 

in China (Xi, 2017). Cross-cultural and cross-national communication in the multinational 

organization sector faces a myriad of complex challenges, including managing such a 

diverse workforce with different cultural backgrounds and experiences with a high chance 

for issues and conflicts (Ting-Toomey, 1991). Previous research focused on Chinese and 

expat employees (Yuan, 2010) or between local and overseas Chinese employees (Mao & 

Hale, 2015). This paper conducted research covering expats, local Chinese, and overseas 

Chinese employees on the communication and cultural differences within a multinational 

organization environment. This research is informed by descriptive interpretive 

methodology. Twenty-eight participants with different nationalities, cultural and language 

backgrounds across advertising, PR, IT, auto, legal, transportation, and international 

business industries were recruited using network sampling and snowball sampling 

techniques, in-depth audio/video interviews with two research questions for data collection. 

Previous research (Mao & Hale, 2015) used overseas living experience as an indicator to 

define local and overseas Chinese. This research shares preliminary findings that it’s not 

the physical overseas living experience but the fluency level of a foreign language that 

reflects the depth of the influence of a foreign culture. An English-speaking Chinese 
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person without overseas experience is more international than a Chinese person who lived 

overseas but with inferior English. A Caucasian European woman with fluent Chinese 

could act more Chinese than a westernized English-speaking Chinese person. Local 

Chinese value personal relationships with leaders, while westernized Chinese would take 

more risks. Power distance, the concept of face, and communication styles are all different 

across nations and cultures between Chinese and Expats. The findings come with 

explanations from Hofstede’s (1980) cultural dimensions, Hall’s (1959) cultural context, 

and the concept of face by Ting-Toomey (1991) as the Why behind cultural communication 

differences and barriers among different nations; integrated with real life intercultural 

organizational communication issues and research findings; drawing on Kent and Taylor's 

(2002) five features of dialogic and rhizomatous dialogue theoretical framework (Kent & 

Lane, 2017) as the How To communication guide. This paper offers suggestions for 

multinational organizations' communication training and cultural management. It also adds 

value as a guide for both Chinese and expats seeking to better understand cultural and 

communication challenges in order to excel in international communication. 
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Abstract 
Twitter is one of the largest social media platforms globally and essential for new 

international communication in the new media era. However, China's state-affiliated 

overseas accounts have not yet formed a good dissemination power. The main reason is 

that ideology and regulatory systems restrict the content and methods of China’s state-

affiliated overseas accounts. For example, Wu et al. analyzed the dissemination of 13 

China's Twitter accounts and found that the official overseas accounts are restricted by 

ideology and censorship mechanisms (Wu & Mai, 2019). Wei and Ding draw a picture of 

the spread of Chinese media agency accounts on the Twitter platform through social 

network analysis (Wei & Ding, 2015). To sum up, there is still a gap in the research on how 

different types of overseas accounts cooperate on overseas social platforms to strengthen 

the communication effect. 

This study divided China's state-affiliated overseas accounts into individual and media 

categories selected 4 state-affiliated individual accounts and 3 state-affiliated media 

accounts as representatives of China’s state-affiliated overseas accounts, and obtained 

their tweets through Python. We use the structural topic modeling (STM) model to analyze 

the text, obtain the topic words posted by individual overseas accounts and media 

accounts, and name each topic. To present the trend of each topic changing over time, we 

draw a line graph with time as the horizontal axis and the percentage of topics in the 

current month as the vertical axis and compare the topic line graphs posted by two types 

of accounts describing the same topic. Pairwise comparisons are made to determine 

whether the two have similar trends. Then use Jensen-Shannon divergence (JS 

divergence) to calculate the similarity of topic distribution between accounts within the two 

types of subjects and to judge whether the tweet topics of different authors within the main 

subjects are similar. JS divergence measures the similarity of two probability distributions 

and takes a value between 0 and 1. The more similar the subject distribution of two 

subjects is, the smaller the value of Jensen-Shannon divergence, which is 0 when they are 

identical. 

The results of the STM show the main topics posted by state-affiliated individual overseas 

accounts and media overseas accounts. Eleven subject words are obtained for individual 

accounts and 18 for media accounts. After naming and comparing all the subject words of 

the two types of accounts, select the same subjects and draw their subject line graphs. By 

comparison, it is found that the subject line graphs of the two types of accounts are the 

same for the same subject word. After comparing the line graphs, we calculated the JS 

divergence of different overseas accounts within state-affiliated individual and media 

accounts. Among the sate-affiliated individual accounts, the JS divergence between Hua 

Chunying and Liu Xin is only 0.196, the lowest degree of divergence (highest degree of 

homogeneity) between the two accounts. Among the state-affiliated media accounts, the 

highest JS divergence (lowest degree of homogeneity) occurs between People's Daily, 

China and CGTN, 0.082. The highest JS divergence value among media accounts is 
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significantly smaller than the lowest JS divergence value among individual accounts, 

indicating that media accounts exhibit a higher degree of homogeneity. 

Because individual accounts are less affected by political censorship pressure than media 

accounts, and the content they post is more likely to be influenced by personal factors, the 

internal homogeneity of personal accounts is lower than that of media accounts. 

Therefore, in the process of building overseas accounts in the future, it is possible to 

consider the content of state-affiliated individual accounts as a supplement to state-

affiliated media accounts and use communication techniques such as cultural resonance 

and emotional empathy in the construction of state-affiliated individual accounts to 

strengthen the communication effect of China's state-affiliated overseas accounts. The 

limitation and more detailed discussion and conclusion would be included in the future 

progress of this study. 
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Abstract 
In his “Declaration of the Independence of Cyberspace,” the early internet visionary John 

Perry Barlow described “the new home of Mind” as being free from coercions imposed by 

states and their borders, as well as any type of race, national or other prejudice (Barlow 

1996). This echoed another bold statement attributed to the ancient Greek thinker 

Diogenes who proclaimed himself “kosmopolites,” or “the citizen of the world” to 

demonstrate his indifference to local laws and customs in preference to what he saw to be 

human nature (Long 2008). 

While Barlow’s vision for the internet as a truly global space has been criticised for its 

elitism and lack of understanding of the history of both the internet and the political ideals 

he subscribes to (Morrisson 2009), it highlights the early vision of potential of the digital 

communicative spaces for enabling identification and solidarity with Others beyond the 

national borders. As the internet evolved from web 1.0 which consisted of static pages, 

and an idealised version of which Barlow described, to networks of more dynamic, 

collaborative spaces ran by both corporations and open-source communities (Bruns 2013), 

multiple studies have either included the presupposition that platforms enabling these 

communicative spaces, like Twitter, are “site[s] of global information flow” (Lotan et al. 

2011: 1337), or at least situated them as a potential locus of “global audience” (Bruns 

2018: 164). Conversely, other research not only found exchanges on digital platforms to be 



 

Page 75 

underpinned by national identities (Bouvier 2012), but also characterised them as 

advancing nationalism (Fuchs 2016). 

Overall, the research on the potential of social media platforms to foster cosmopolitan 

communication is inconclusive, and such studies rarely incorporate cosmopolitanism as a 

primary concept for evaluating the inclusiveness of digital communication, as has been 

done in earlier attempts (Jeffres et al 2006). To create a foundation for such empirical 

studies, this paper will provide an overview of cosmopolitan thought, including the attempts 

to amend the western centrism of the concept (Mingolo 2010), while maintaining distinction 

between studies treating cosmopolitanism as a social phenomenon and as a normative 

theory (Delanty 2020). It will then look at the existing attempts to operationalize the 

concept in communication theory and identify the strategies that could be reused for the 

investigation of the nature of interactions on social media platforms. This will enable future 

studies of digital platforms to assess the inclusivity of digital spaces, as well as the 

potential they have for people across national borders to develop solidarity in the face of 

issues global in their scope. 
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Abstract 
 

The conference paper presents the latest data of the longitudinal research of the 

Czech landscape of TV from the perspective of convergence and its current phase 

of digital platformization, algorithmization of the television environment and the use 

of AI in the process of TV transformation (comp. Jin, 2021, 2019). 

The Czech television market offers equal opportunities to international and local digital 

platforms in the era of neoglobalization. In the previous period of neoliberalization, the 

czech media landscape was literally "colonized" by multinational conglomerate holding 

companies (MTG, AT&T, Warner Bros.). Convergent influences came from the "West" from 

fully digitized countries (Sweden, USA) according to changes in ownership structures 

(Prima TV and TV Nova), with considerable time lag and foreign investment capital. 

Conversely, current neoglobalization convergent phenomenon are generated from the 

center of the national television environment. Local private television companies are 
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currently exclusively owned by Czech entrepreneurs. The local digital environment is 

available to foreign and local providers and distributors at the same time – here and now, 

as other digital markets around the world are. The inflow of foreign investment capital 

in the neoliberal age of digitalization has turned into an even possibility for the 

outflow of local capital from platformization in the era of neo-globalization. 

The convergence of TV was binary during the neoliberalization era. This means that it was 

perceived differently by countries that converged new markets and by countries that were 

converged. On the contrary, in the current era of neoglobalization, the local market 

appears “unified” externally. What appears to be “unification” – a unified strategy against 

foreign digital platforms from the perspective of foreign digital providers and distributors, is 

in fact “fragmentation” – a strong competitive struggle from the perspective of the local TV 

market. „The conquest“ of the local digital environment by local actors generates a side 

effect of "defending" the national digital space against foreign colonizers like Netflix is. At 

the same time, every local actor tries to secure a privileged position by introducing a new 

original digital platform of a new generation with an original or largest content offer. These 

distribution strategies lead to local actors not allowing foreign global providers like 

Netflix or Amazon easy access to the digital footprint of Czech viewers. This means global 

providers are not getting the necessary data to develop algorithms for specific national 

European markets. This significantly slows down the Netflixization of the Czech audience. 

Currently, local actors are busy to learn how to use metadata sources to define 

unique algorithms for personalized recommendation systems and to develop and 

use AI in TV operations.  

Until now, the most active and youngest "start up" company Seznam behaved differently. 

Seznam is originated only as a digital platform provider without the background of a linear 

TV. The company launched linear television channel of the same label Seznam in the 

period of the biggest boom of digital platformization. This step can be called a 

contraconvergency from the point of view of the evolution of convergence and its 

phases. Amazon took a similar step. It also launched the linear television channel during 

the advanced age of digital platformization in France. Currently, Seznam has changed its 

strategy. It focuses more on reach a privileged position in digital distribution and creating a 

central HUB for other TV and audio-visual content owners than on a digital platform with 

its own content. The idea of central distribution would be visionary in the case that TV 

companies fail to platformization. However, based on the current market developments, it 

seems that the vision will remain unfulfilled and Seznam will have to reorient itself in a 

different direction. Digital platformization, in the era of neoglobalization, is 

characterized by the combination of still functional neoliberal mechanisms from the 

time of "digital colonization TV markets" and convergence generates unique 

phenomenons typical for the local television market.  

The public broadcaster ČT (Czech Television) is also very actively entering into digital 

platformization. In the previous period, it responded to the convergent changes of private 

broadcasters very slowly according to the action-response model, but efficiently. ČT, as the 
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last linear TV broadcaster, implemented the multi-channel and multimedia strategy typical 

of the neoliberal era. It is now working very proactively to secure a privileged position in 

the space of television digital platforms. Czech Television has an advantage over other 

gradually developing platforms of private companies. Czech Television provides its 

viewers with content paid from licence fees "seemingly free" within the public 

service only through another distribution channel and another mediatype and also 

without advertisements.  
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Abstract 
In recent years, especially since 2019, the Ministry of Foreign Affairs of People’s Republic 

of China (PRC) has boosted its public diplomacy practices with initiative innovation, having 

set up accounts on Weibo (@外交部发言人办公室) and Twitter (@MFA_China). 

The two accounts mentioned above have mainly been used to publish the transcript of 

regular press conferences of the Ministry of Foreign Affairs of PRC. Yet the posts are not 

simply copies of all the questions and answers but selective presentation of some topics, 

sometimes with paraphrase and prominence. And the selection of content to post varies 

from two platforms. 

Therefore, this paper focuses the differences in the agenda-setting of the content released 

by the Spokesperson's Office of the Ministry of Foreign Affairs on different digital platforms. 

What topics does Chinese foreign diplomatic department initiatively choose to post on 

domestic and oversea digital social platforms? What are the differences between the 

issues selected on different accounts? This paper makes a comparative analysis between 

the content of regular press conferences of the Ministry of Foreign Affairs of China, the 

content released by Chinese foreign diplomatic department on Weibo and that on Twitter 

from 2020 to 2021, highlighting the differences of the issues posted of the Chinese foreign 

diplomatic department on varied digital social platforms. 
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In this paper, isometric sampling is conducted in every three regular press conferences of 

Chinese foreign diplomatic department so as to obtain the transcript for analysis. The 

issues discussed, selected separately and posted on Weibo and Twitter are summarized 

and analyzed. 

It’s discovered that the differences of the selective presentation of issues on two accounts 

mainly origin from the characteristics of audience on the domestic and oversea platforms. 

It’s also believed that the Ministry of Foreign Affairs of PRC expects to present distinct 

images in internal and external communication. 

At present, digital public diplomacy is in the stage of rapid development with disputes 

regarding its forms, practical effect and audiences of digital public diplomacy. From the 

perspective of dialogue theory, the two accounts of the Spokesperson's Office of Ministry 

of Foreign Affairs of China haven’t fostered dialogic communication between the public 

and the foreign diplomatic department. The comparison helps to understand China’s voice 

and images on different social platforms. Also, this paper provides a practical case, in 

which posts by foreign diplomatic department are faced with the public both at home and 

abroad, for digital public diplomacy theories and broadens the theoretical path of public 

diplomacy and press releases. 
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Abstract 
"Language is a tool for spreading culture", while loanwords are known as "messengers of 

foreign cultures", which shows that translation plays an indispensable role in cross-cultural 

communication. Throughout its history, China has experienced several waves of 

translation lead cultural change. The translation of Buddhist scriptures, science and 

technology texts as well as the translation of Western academic works are but a few 

examples. 

Due to the rapid expansion of the internet and an increased output of high quality 

entertainment around Asia, China has recently experienced a large influx of loanwords. 

These words come through different channels such as inaccurate artificial intelligence 

subtitle translations of famous series and movies. 
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This phenomenon of network and technology empowerment has led to the emergence of a 

large number of alienated translations from the Korean language such as "Mu tai dan 

shen"( 母胎单身：A person who has never been in a romantic relationship), "Oppa "(欧

巴：one's elder brother). These words and phrases originally do not conform to the 

Chinese grammar structures. In saying that these words and phrases have spread like 

wildfire through the means of meme theory on Chinese social media platforms. They are 

then accepted by the population and thus we see a reintegration of cultural identities within 

the Eastern region. 

This study will collect such words in online video translation through a combination of 

empirical evidence and interviews. We will analyze the translation methods and the 

different sectors they influence, such as social culture. We will interview the creators of 

these artificial intelligence mass translators and their users to explain the causes of these 

newly formed words. We will further evaluate the process of their dissemination, and the 

impact on Chinese society and culture by combining translation theory and meme theory, 

in order to see how online video translation can reduce cultural discounts and enhance 

cultural identity. 

We will argue that in the context of the continuous obstruction of the globalization 

processes and the increasing formation of dis-identities online artificial video subtitle 

translators have become an effective entry point for the following: inter-regional language 

exchange as evidence of cross-cultural communication, social and psychological 

exchanges, lastly, effective enhancement, unification and reintegration of cultural identities 

within the region. 
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Abstract 
The so-called “info-pandemic” became a serious hurdle on the global path towards post-

pandemic normality. Despite the simplification and acceleration of global connections, the 

overall process has exposed the threats internet might possess due to the weakly-

controlled nature of misinformation. Notably, social media became an important node for 
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the spread of unverified and controversial information about Covid-19, negatively affecting 

the large scales of the population across the globe. 

Focusing on the Covid-19 pandemic, the previous studies have demonstrated that key 

factors, including trust in science and health authorities, trust in traditional/mainstream 

media, political orientation, educational level, as well as certain psychological drivers, such 

as level of anxiety, may predict the higher susceptibility to misinformation. 

This study examines the spread of misinformation about Covid-19 across social media. 

The research is based on the dataset “Values in Crisis International” provided by the 

Austrian Social Science Data Archive. At the same time, the growing impact of stringent 

Covid-19 restrictions has turned the focus of the project on East Asia, namely Hong Kong, 

South Korea, and Japan. East Asia is known for having one of the most burdensome 

Covid-19 related restrictions in the world. 

Following the literature, the study targets to examine the factors that might affect the 

degree of exposure to the misleading information on the Covid-19 pandemic circulating in 

social media across different cultures and communities in East Asia. The study introduces 

the relationship between the trust in social media/traditional media as the main predictor of 

the belief in misinformation stemming from the corresponding source of information. We 

also introduce trust in health authorities as a possible moderating variable and feeling of 

anxiety as a mediator that might provide further explanations. We also controlled several 

variables in the analysis, including the general demographics, political orientation, social 

trust, and freedom index. 

According to the preliminary results of the research project, the analysis demonstrated a 

higher degree of susceptibility to the misinformation by participants with higher trust in the 

social media as a preferred source of information and lower trust in local health authorities. 

Moreover, the analysis revealed a positive connection between trust in social media and a 

higher level of anxiety. It is expected that the relationship will subsequently increase the 

exposure to misinformation among the people with stronger trust in social media and 

higher anxiety levels. The final results will be represented in the statistical format following 

the regression analysis with the corresponding visualization of the results. 
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Abstract 
The continuous development of media technology in the digital age has profoundly 

changed mass communication environment. As an emerging media form in the digital age, 

short videos have been affecting and shaping our society and cultural communication in an 

increasing large scope. 

Under this background, many people living in another country produce their videos based 

on life experience from different contexts of culture on online video platforms. These 

"other-shaping" videos can not only be loved by audiences from the country they live in but 

from their own countries. They, to a large extent, contribute to cultural exchanges and a 

new pattern of neo-globalisation. Among them, Blondie in China and the China traveller 

are two representative intercultural short video vloggers. Both of them have made a series 

of short videos themed on life experience in China from the perspective of "others". 

However, the analysis of user interactive data on major video platforms and social media 

platforms at home and abroad show that Blondie in China's videos are more popular with 

foreign audiences, while the China traveller’s videos are more popular with Chinese 

audiences. Compared with Blondie in China's videos, the China traveller's videos are 

worse in intercultural communication. 

In the view of different feedback from audiences at home and abroad, this paper further 

analyses the differences of videos made by these two vloggers from aspect of text, theme, 

form, image presentation by methods of content analysis and quantitative research. As a 

result, Blondie in China's videos show characteristics of diversity, objective statement. On 

the contrary, the China traveller's videos show simplicity, subjective compliment. Our 

research suggests that the intercultural communication in the way of "other-shaping" are 

still supposed to take the style of objective statement, without biased attitude and contain 

more relevant information obtained from adequate study of Chinese culture as much as 

possible. 
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Abstract 
In emerging economies, platform companies are racing to connect the unconnected by 

investing in the internet infrastructure of the Global South (Goel, 2013). Academically, the 
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infrastructural turn in internet studies foregrounded concepts such as the 

infrastructuralization of platforms to refer to the essentiality of tech-companies, such as 

Facebook and Google, to global communication(Plantin et al., 2018). Building on and 

extending the scope of this notion, this paper examines two case studies of infrastructural 

projects of connectivity, led by Facebook and Google, in African countries. The first case 

study is fiber network extensions in both Democratic Republic of Congo (Barton, 2021) 

and Uganda (Wexler, 2018). This first case study focuses on Facebook. The second case 

study analyzes the rise and fall of Google’s Loon, with a focus on Kenya (Singh, 2021). In 

this paper, I will conduct document analysis and content analysis on the promotional 

material as well as publicly available documents on the aforementioned project. This 

analysis would be done both through the framework of critical infrastructures studies and 

the concepts of platform imperialism and digital colonialism. 

The expected findings are that these cases studies show a need to broaden the scope of 

the infrastructuralization of platform concept to also account for the encroachment of 

platform companies onto services previously reserved to the telecoms. 

As such this paper aims (1) to contribute to an emerging literature around the connectivity 

initiatives led by platform companies (Nothias, 2020; Oyedemi, 2021), (2) argue for a 

broader understanding of the infrastructural nature of platform companies; by putting 

concepts from the infrastructural turn in internet studies in dialogue with the political 

economy (Hesmondhalgh, 2021; Winseck, 2017) and (3) suggest a historically-grounded 

(Larkin, 2008; Rodney, 1973) understanding of platform colonialism as it pertains to the 

material(Parks, 2015) elements of the global communication infrastructure. 
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Abstract 
The MOOC (Massive Open Online Course), as a rising phenomenon of the digital age, is a 

platform for intercultural communication involving large groups of individuals across all the 

divisions of gender, age, and more importantly, culture. This research highlights a MOOC 

on “Intercultural Communication” (Run 3, Fall, 2016), a five-week course presented by 

Shanghai International Studies University (SISU), as a case to explore the types of 

communication dynamics (network analysis) starting with a grounded theory approach and 

exploring the relevance of network analysis and machine learning tools. The MOOC case 

chosen attracted 8225 enrollments, with 4635 learners starting the course, from which 
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criteria were set to examine those “active” in the course (N=733) by making three or more 

comments. 

This study provides a brief review of MOOCs' definition and background, theoretical 

foundations for the analysis of such big online databases, and how it may facilitate 

intercultural competence as a learning goal and foster the engagement of speech acts as 

online comments. Data mining tools followed step by step and detailed grounded analysis 

of the extensive data pool to help uncover the main demographic and typological 

information participants voluntarily provided throughout the course. Further extractions 

from the embedded data helped reveal a viable set of participant categories relevant to 

this research: country of residence, being an inhabitant or a sojourner, original country if a 

sojourner, gender, and being a learner or a mentor. The various ways learners disclosed 

these identity components are examined and discussed, along with the efficacy of various 

data mining methods. 

Posting comments is the main measurable activity of course participants. Commenting 

behavior is evaluated for each of the participant categories. To address the participants' 

cultural diversity, country (of residence) affiliations at the micro-level were considered 

along five macro geo-cultural regions: 1. Europe, North America, and the Pacific; 2. 

Greater Asia; 3. Latin America and the Caribbean; 4. The Middle East and North Africa, 

and 5. Sub-Saharan Africa. 

“Following” and “Replying” are determined to be two primary directional communication 

behaviors (from participant A to B) and analyzed using NodeXL Pro software to determine 

networks and interactive communities in the course. Examining this multiplex network of 

communication helped categorize the types of participants. Mentors were first analyzed as 

a specific group of participants volunteering and selected to willingly involve in 

communication to encourage other participants to communicate. Then the converse group 

of non-communicative participants was examined. For the other “active learners,” three 

centrality measures were extracted (Betweenness centrality, Eigenvector centrality, and 

PageRank in the following and replying network) to categorize three groups initially. (1) 

Low-communicative participants (n=117) ranked in the lower third on all three measures of 

centrality, and (2) High-communicative participants (n=103) ranked in the high third on all 

three measures. All others were categorized as medium-communicative participants 

(n=299). Among the comments made by each group, five significant topics were extracted 

for all of the above groups using the LDAvis topic modeling method to examine aspects of 

engagement and competence. 

Further calculation of centrality measures showed differences across countries and geo-

cultural regions and revealed how participants within a region could be divided into types 

of social learners. Among 88 “communities” developed in the course, 61 stayed in small 

communities (with an average of 2.8 participants in each), 24 were part of medium-sized 

communities (with an average of 6 participants in each), and three large communities were 

formed (with an average of 15.3 participants in each). Exploring participants' intercultural 
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diversity within communities reveals that they tend to communicate with people with 

different cultural backgrounds, meeting the course's stated goals. 

The four key research questions were answered, providing findings on (1) participant types 

and the essential demographics in this type of MOOC (showing that even identity-

protected hidden demographics can be reliably elicited with software tools), (2) two types 

of communication dynamics (replying and following), (3) five ways that levels of depth 

(“communities”) are formed based on varying types of online networking patterns (based 

on the degree of active engagement: low, middle and high, in addition to the highly 

involved mentors and contrasting non-communicative participants), and (4) ways that level 

of activity and types of topics facilitate intercultural competence (in sequences similar to 

Deardorff’s process model). The study also shows how selected social networks and 

machine learning software can help identify, elicit, or analyze MOOC big data (to 

determine missing demographics, types of dynamics, communication levels, and 

processes that show competence).  
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Abstract 
Digital platforms are supporting a new universe of audiovisual production, distribution, and 

audience viewing, and they are now tightly integrated into many people’s everyday lives. 

The changes in commercial and public service media business strategies demand the 

analysis of emerging trends and perspectives in the audiovisual landscape. This panel 

aims to address some of the impacts of “platformization” in the audiovisual industry, 

focusing on developments on the European Union. They highlight successful instances of 

adaptation to changing market conditions in the case of television production and public 

service media. They also call attention to how new cultural, political and economic 

dynamics, regulations, and changes in the competitive environment in Europe are 

challenging the financial sustainability of local audiovisual content production and efforts to 

strengthen media plurality and diversity, as well as online public service media 

discoverability. This panel also signals a continuing need for research to monitor 

interactions between changing technologies for monetizing audience data, commercial 

business strategies, and the constraints and opportunities facing European commercial 

and public service media players. 

Chair: Karen Arriaza Ibarra, Complutense University Madrid 
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Paper 1: PSB in the age of online television and digital platforms. PSM as content, 

platform and infrastructure, Maria Michalis, University of Westminster - London 

Paper 2: The production of Spanish series in public and television channels in the era of 

on-demand consumption, Karen Arriaza Ibarra, Complutense University of Madrid, and 

Celina Navarro, Autonomous University of Barcelona 

Paper 3: Impacts of Digital Platforms on Community Television in the Liberal-North Atlantic 

countries, Andrew Ó Baoill, National University of Ireland at Galway, and Salvatore Scifo, 

Bournemouth University 

Paper 4: New ways to engage with live audiovisual content: The Case of Twitch, 

Sergio Gutiérrez Manjón, Complutense University of Madrid 
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Abstract 
In the unprecedented global COVID-19 pandemic, information barriers not only came from 

the quarantines and travel bans that prevent foreign corresponds to conduct the boot-on-

the ground reporting, but also derived from the world’s long-existed distrust of the Chinese 

official media outlets. Thus, vloggers on YouTube from Western societies, who broadcast 

first-hand experience and insider’s perspective from China, have become important 

information bridges to fill the information void during the pandemic. 

The concept of “bridge blog” refers to blogs that serve as bridges between a local 

community and the outside audience. They realize bridging function through two-ways: to 

translate and explain local media coverage and public opinion to the overseas audiences, 

or visa versa, to gather information from foreign lands and interpret it to local audience. 

Theoretically, bridge blogs can be understood as important connects within the networked 

global news arena, a space that mediates the increasing mutual awareness and 

interactions among regional, national, and local news outlets as well as user-generated 

news content on the Internet. Bridge blogs contribute to the global news arena by breaking 

away from the national insularity and boundary between professional and citizen media to 

circulate news and perspectives about a region of the world. 
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When ideological frictions between China and the world are intensified with China’s rising 

economic and political power in the world, it is difficult for the bridge vlogs of China to be 

neutral bridges but become a contested ideological territory themselves. Bridging, 

therefore, has developed two layers of connotation: bridging in the geographical and 

spatial sense--between the local and the faraway, and in the cultural and ideological 

sense--between the local mainstream values and the perspective of others. Then, the 

paradox is, if bridge vlogs are largely situated in the ideological containers of pro and anti-

China, are they still bridging? How to theorize the political leaning of the vlogs within the 

original bridge blogs’ concept? Would they still serve as “weak ties” (Granovetter, 1982) to 

advance truth-seeking and promote a more informed public deliberation across the world 

or eventually become another political echo chamber? 

In this study, we examine four popular bridge vlogs of China that falls into two camps, pro 

(Nathan Rich & Barrett) and anti-China (Laowhy86 & Serpentza). We define pro-China 

vlogs as those generally show approval or respectful attitude towards Chinese authorities, 

society and people, and defend China on controversial issues such as Hong Kong protest, 

Tibet issue, COVID-19, etc., in combating the western media’s anti-China rhetoric. We 

define anti-China vlogs, as those generally show hostility and disapproval towards Chinese 

authorities, society and people, and attack China whenever controversies about China 

rises. 

Methodologically, we use 997 YouTube’s recommendation algorithms around the selected 

videos of the bridge vlogs to map the bridging function of bridge vlogs. Through both 

content analysis and network analysis, we aim to answer: To what extent does the bridge 

vlogs facilitate the formation of a global network in the geographic sense? To what extent 

do the pro-China or anti-China bridge vlogs facilitate the links between different political 

leaning? And, to what extent bridge vlogs still bridge, if they are largely situated in the 

ideological containers as pro-China or anti-China groups? 

Findings of the study bridge vlogs show, firstly, the bridge vlogs have bridge function in the 

geographic sense. The vlogs’ recommendation network includes legacy and social media 

from 16 countries and world regions, including both the West and the East. Secondly, Pro-

China vs. anti-China camps present different recommendation patterns, with Pro-China 

vlogs connecting to more diverse media outlets than anti-China vlogs. Meanwhile, the 

network analysis confirmed that the pro-China (Nathan Rich & Barrett) and anti-China 

vlogs (Laowhy86 & Serpentza) tend to share more recommendations among themselves. 

That is to say, vlogs with the same political leaning are likely to refer to each other, 

reinforcing the widely proved “echo chamber” and “filter bubble” effect in social media. 

Thirdly, there are a few shared recommendations across the pro-China and anti-China 

bridge vlogs, indicating that some recommended videos bridged beyond the ideological 

containers. Although the number of recommendations across the pro-China and anti-China 

political leanings are less than those within the same camps, vlogs of different camps all 

connected to each other, without an exception. In other words, these crossly 
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recommended videos functioned as weak ties, filling the structural holes between different 

political camps. 

In sum, bridge vlogs present the potential to bridge among various geographic locality, and 

bridging beyond ideological containers. The significance of the bridge vlogs in shaping the 

global news arena will be further discussed. 
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Abstract 
With the development of Omnimedia, the international public opinion environment and 

international communication methods have undergone such profound changes that 

China's foreign publicity work is facing great challenges but also new opportunities. At a 

time when China's high-tech industry has entered a critical stage of development, China is 

putting great efforts into getting involved in international news and entertainment media to 

promote international cooperation in technology and update its public image. For example, 

China Global Television Network(CGTN) launched a video program called “Space China” 

on YouTube to tell China's space stories. China’s media tried to actively set the media 

agenda for Beijing 2022 Winter Olympics and depicted China’s new development model 

as green, open, and clean. 

It is argued in this article, however, that China media’s discourse power in international 

media platforms is still weak and little attention has been given to how audiences actually 

react to the output from China’s media and how they engage with international media 

content. 

This paper examines international audiences’ feedback on China’s media, analyzes the 

characteristics and the effectiveness of news transmission of China’s media, and offers 

some feasible suggestions by analyzing the challenges and opportunities for China in 

growing its international cultural soft power in a ‘post-globalization’ era. 
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Abstract 
As we encounter ever greater cultural diversity in the era of neo-globalisation, the analysis 

of intercultural data becomes increasingly important to all professions. Especially in 

research, therefore, we need to dedicate more effort to the idea of obtaining high quality 

data and not simply amassing vast amounts of similarly biased data due to specific 

methodological choices. Since human beings have to be understood as both – living 

subjectivity and living organism – ‘the socio-cultural’ and ‘the biological’ aspects need to be 

analysed as constitutive parts of an inseparable whole when it comes to communication. 

Based on interlinked perceptive-affective-cognitive-action systems wired into the human 

organism, it is through the culturalization of an organism that people communicate, think, 

feel, etc. We refer to ‘better data’ when various kinds of data sets have been obtained by 

combining explicit and implicit method, taking context into account for a more profound 

data analysis. For this purpose culture needs to be approached as deeply built into a 

human’s neurological wiring, i.e. not so much a ‘thing’ but existing in relations and 

interactions emergent from diverse experiences. In multicultural settings, new directions in 

communication are needed to understand the interface of communication, culture and 

biology. Perception is considered pivotal in this matter: based on culturalized perception 

people make judgements and adapt communication and behaviour accordingly. In an 

attempt to realise an experimental design accommodating the required complexity of bio-

cultural data, a perceptuo-cognitive pilot has been conceived that is built on an integrative 

and enactive framework postulating that for ‘truly’ intercultural communication, a functional, 

experiential integration of cultural differences and cultural others into the dynamic PACA- 

system (perceptive-affective-cognitive-action systems) of the individual is needed. The 

level of integration is divided into three phases: ethnocentric, ethnorelative and 

intercultural, and tracked in vision (gaze protocols obtained by eyetracking) as well as 

reported (questionnaire results). Initial data of this experimental pilot (n=34) is introduced 

to show how one can approach the complexity of contextualised multi-level data (bio-

socio-cultural data) in intercultural communication. 
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Metaphors Used by Chinese Embassies and Consulates 

abroad at Twitter during the COVID-19 Epidemic 

Authors 
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Abstract 
During the COVID-19 outbreak, Chinese embassies and consulates abroad carried out 

public diplomacy activities mainly through three ways: the ambassador delivering a 

speech, holding a special press conference and the ambassador being interviewed. They 

also directly disseminated information to the host countries and the international 

community through the Twitter platform. 

Modern metaphor studies argue that metaphor is essentially an unconscious human act of 

understanding what surrounds us, and that through intuitively comprehensible originating 

domains with a holistic structure, people can experience target domains that are vague 

and difficult to understand.[1] Jonathan Charteris-Black divides it into three dimensions: 

linguistic, pragmatic, and cognitive. [2]In the cognitive dimension, the user and receiver of 

a metaphor know the world through it, and to some extent the metaphor is a reflection of 

the user's cognition and also constructs the receiver's cognition. At the pragmatic level, the 

user selects the originating domain of the metaphor to highlight certain features of the 

target domain and to obscure certain features of the target domain in order to achieve 

unobtrusive persuasion. 

The study of corpus-based metaphor combines qualitative and quantitative methods, 

which makes it possible to reproduce the features and intentions of metaphor at both 

macro and micro levels. This paper refers to Blake’s method of critical metaphor analysis, 

which is a corpus-based approach to critical metaphor analysis through three key steps: 

metaphor identification, metaphor interpretation, and metaphor explanation. The purpose 

of this study is to explore the characteristics of the use of metaphors of Chinese 

embassies and consulates in their Twitter accounts, and what Chinese ideas are 

conveyed. 

Metaphor has become an important research issue in the field of communication, 

especially in the field of public diplomacy and political communication. Some scholars 

focus on the characteristics and motives of metaphor use by multiple parties in 

international conferences in the same period. Some scholars also focus on metaphors in 

different political periods. This paper selects the metaphorical use of the Chinese 

embassies and consulates abroad on the Twitter platform during the period from the 

outbreak of the COVID-19 epidemic to the unblocking of Wuhan. 
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Taking into account the comprehensive strength, international influence and international 

relations of a country or region, seven embassies or missions of the Chinese embassy in 

the United States, the Chinese embassy in the United Kingdom, the Chinese embassy in 

Canada, the Chinese embassy in Pakistan, the Chinese embassy in Kenya, the Chinese 

mission to the European Union and the Chinese mission to the United Nations are 

selected as the study objects in this paper. It’s a total of 1,077 tweets from seven Twitter 

accounts during the outbreak from January 23 to April 8,2020 (Table 1). 

 

Characteristics of Metaphor Used: Highlighting Team, War, Journey, and Morality 

 

The research samples mainly involved 9 kinds of metaphors, including team, war, morality, 

journey, family, season, architecture, human and plant, among which four metaphors of 

team, war, journey and morality ran through the whole process, while the rest metaphors 

were only used as tools to interpret or understand other texts. Team metaphor (51.46%) 

and war metaphor (35.45%) have the highest resonance, indicating that Chinese 

embassies and consulates abroad was more inclined to view the response to COVID-19 

as team work and war. 

Metaphor Carrier: Expanding the Connotation of Metaphor 

In the in-depth analysis of its metaphorical interpretation and explanation, it can be found 

that Chinese embassies and consulates  has expanded the connotation of these four types 

of metaphors through different metaphorical carriers. But its metaphorical intention is 

consistent in two aspects, highlighting China’s international image as a responsible nation 

and conveying the core idea of a community of human destiny to the international 

community. 

In the metaphorical use, they highlight China’s international image of taking responsibility, 

and the aspects highlighted by each metaphor is different. In the metaphor of team, war, 

morality, and journey, the Chinese embassies and consulates abroad respectively highlight 

the image of a win-win partner, an active mobilization of the fighters, an active and 

responsible undertaker, and a steady march forward. 

 

In the metaphorical use, they implicitly or explicitly convey the core idea of the community 

of human destiny, and hope to construct the community of human destiny through 

international cooperation. In moral metaphor, China mainly expresses that it is willing and 

has taken its due responsibility. In journey metaphor, China hopes to benefit from the 

journey hand in hand. In war metaphor, China says it wants all countries to join the fight. In 

team metaphor, they clearly point out that each country is an international community. 
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Abstract 
This paper examines the digital transformation of public service broadcasting (PSB) 

focusing on the challenge of online television and related digital platforms. PSB is often 

equated with public service content in which case the obvious question is whether, in the 

evolving online television environment and the growing financial and political constraints, 

public service broadcasters should concentrate on investing in original productions, and 

less on the infrastructure that will deliver such content. The paper critically analyses this 

proposition by looking at the traditional definition of PSB and what it might look like going 

forward. It discusses this drawing mostly on the case of the BBC in Britain but also on 

other countries as needed. Methodologically, it is based on extensive documentary 

analysis of policy documents, industry and company reports. Based on the key elements 

and fundamental aims of ‘public service broadcasting,’ the paper argues that we cannot 

disentangle the provision of and access to content from the underlying infrastructure that 

delivers it. The paper further maintains that looking ahead at the move towards PSM it is 

imperative that the question of PSB/PSM forms an integral part of debates on the 

regulation of digital platforms, and also makes the case for supporting PSB VoD services 

and more broadly public service infrastructure. 

Keywords: public service broadcasting (PSB), BBC, video-on-demand (VoD), online TV, 

media policy, infrastructure, platform 
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Abstract 
In the last decade, television industry has undergone major changes in terms of 

production, distribution, and consumption due to the consequences of digitization. Local 

markets are nowadays made up of a wide variety of audiovisual services that include free-

to-air television with DTT channels, free catch-up services, satellite or IPTV pay television 

platforms, and national and transnational subscription-on-demand (SVOD) services. 

Despite this complex ecosystem, traditional broadcasters, including public and commercial 

linear television channels, remain as dominant players in European markets, but this 

hegemony is being threatened by the changes in viewers' consumption habits with the 

increase of SVOD viewing and from the consolidation of SVOD's transnational services, 

mostly based in the United States, which are achieving high penetration rates in European 

audiovisual markets. 

The local production of television series has been deeply affected by the new conformation 

of the audiovisual markets. In Spain, the increase of productions since the launch of main 

transnational SVOD services such as Netflix in 2015, or Amazon Prime Video in 2016, has 

been significant (Vassallo de Lopes & Alvarado Miquilena, 2021), thus becoming one of 

the main strategic markets for these services (Arriaza Ibarra & Navarro, 2022). In addition, 

there have also been significant commissioners of the series with a significant rise of co-

productions, the production companies and the windowing processes of the Spanish titles. 

This market makes an interesting case of study to discuss the current and future role of 

local legacy players in the transnational audiovisual market and invites a reflection of the 

“local” character of domestic productions. Considering this, the main objective of this paper 

is to critically examine the dynamics of the different local and transnational actors when 

producing and distributing Spanish series, highlighting the difference between public and 

commercial broadcasters. 

The result shows the significant increase of co-productions between legacy players and 

transnational SVOD services, in some cases the linear channels giving up the first window 

of exploitation of the series in their lineal channels, particularly in the case of commercial 

channels. Furthermore, the broad types of genres being produced and distributed of 

Spanish series, in contrast of what happens in other regions such as Turkey or South 

Korea (Alankus & Yanardagoglu, 2016; Ju, 2020; Yörük & Vatikiotis, 2013), hinders 

ongoing relationships between the different local and transnational actors involved in the 

Spanish television productions. 

Keywords: Spain, SVOD, on-demand, television, audiovisual 
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Abstract 
The transition to digitisation of television has had significant implications for community 

television – both for existing channels, and for the prospects of future projects. The 

increased channel capacity of the digital era has been associated with a number of shifts 

in regulatory structures, including decreasing provision for dedicated community-based 

channels and services. Alongside increased channel capacity, a significant aspect of 

recent stages of digitisation has consisted of platformisation – a shift away from linear 

channel provision, to video-on-demand services, including both subscription and 

advertising-supported models. The impact of these new platforms and services on 

community media projects has been ambiguous. Some content and projects that would 

previously have made use of dedicated community channels have leveraged the 

affordances of new platforms, especially open access spaces such as YouTube. This has 

opened up new modes for community interaction, and for distributed (if not always open) 

archiving of content. The particular affordances of online platforms have also supported, 

and shaped, the development of projects that would nto have easily fit within the linear, 

geographically-based, model of traditional television. Projects such as The Real News 

Network, which would previously have been reliant on numerous agreements for carriage 

on individual local cable services, can reach their geographically dispersed audience via 

platforms such as YouTube. However, these platforms have also brought particular 

challenges for non-commercial, community-focused projects, including issues of visibility, 

commitments to localism, and operation within explicitly commercialised platform settings. 

In this presentation, recent developments in this sector, particularly in the countries 

associated with what Hallin & Mancini termed the Liberal North-Atlantic model, are 

outlined. Prospects for the sector, including suggestions for strategic responses, are 

suggested. 
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Prof. Ruhan Zhao - Communication University of China 

Abstract 
Cultural shock is precipitated by the anxiety that results from losing all our familiar signs 

and symbols of social intercourse(K Oberg, 1960), Multicultural domestic and international 

relations create a cultural shock for both immigrant and resident groups. (M Winkelman, 

1994). As a special group, international students were faced with cultural shock due to 

differences between their domestic background and the host country. 

In the age of short video communication, international students in China are becoming 

internet celebrities who generated content about cultural shock experiences. By using 

short videos, those overseas students interpret cultural differences and break the 

stereotypes by presenting cultural shocks they felt in their daily life or study experiences in 

China. 

For understanding the upsurge of short video consumption, this research explored how 

international students interpret cultural shocks between their domestic cultural background 

and Chinese culture. The narrative analysis and content analysis were employed as 

research methods. The top 10 most viewed videos (Bilibili.com.) of each international 

students’ bloggers, which 50 short videos in total were chosen as samples to analyze in 

five dimensions: narrative strategies, content theme, cultural similarities, cultural 

differences, and cultural bias. 

The primary result shows that video-sharing social media Bilibili.com became a valuable 

platform for the young generation with different nationalities to cross-cultural 

communication, especially by using Bullet Screen. Although online social media facilitate 

global access to cross-cultural communication, the research find the cultural convergence 

depends on the celebrities’ effect and video topics. The research will further analyze the 

screen content and make a comparison between different bloggers to summarize the 

cultural differences and convergence presented in their videos. 
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Abstract 
Social networks have changed the way people relate to each other. The consumption of 

live content has grown exponentially, giving rise to audiovisual platforms such as Twitch. 
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Twitch as a social network allows the collective viewing of different audiovisual content, 

most of whose audience are centennials. This generation spends a lot of time on the 

Internet and are the first to get into everything related to the use of mobile devices and 

digital, spending an average of 11 hours a week, not including work. Likewise, their 

consumption of content on traditional devices such as television has decreased 

considerably compared to previous generations. 

To know their consumption habits and their way of interacting with the contents in this 

collective viewing experience, the parasocial relationships and interactions established in 

the conversations of the viewers who are present in the live broadcasts are analyzed. 

A quantitative and qualitative methodology is established to verify the results obtained 

through virtual ethnography and content analysis of 6 broadcasts in total with an 

approximate duration of 3 Spanish-speaking streamers and 3 English-speaking streamers. 

Each of them from a different country although they broadcast in one of those two 

languages. 

By exploring this phenomenon, a model of collective content consumption analysis is 

constructed through a descriptive systematization of the audience's consumption habits 

and uses by studying the conversations and messages generated in the transmissions. 

This format of audiovisual consumption and live interaction follows a common pattern of 

broadcasting, participation, interface and type of messages within the platform itself. In this 

sense, with the development of this communicative model, the aim is to find out the 

references and expressive codes specific to each community to check whether factors 

such as language, nationality or the contents consumed in these broadcasts condition their 

way of relating to the rest. 

Keywords: Twitch, content, audiovisual, centennials, social networks 
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Abstract 
As a leading international academic association with strong orientations towards 

strengthening international public value and improving communication in the Third World 

(Cees Hamelink and Kaarle Nordenstreng, 2016), the International Association for Media 
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and Communication Research (IAMCR) has been linked with Chinese academics since 

1980s when communication studies was introduced to China from the USA partially as a 

post-positivist alternative of the former political-laden party press theories. Against this de-

politicized intellectual context, the president of IAMCR visited China in 1985 while Anxiang 

Ming from Chinese Academy of Social Sciences got his article published on IAMCR’s 

newsletter in 1987. These two pioneering contacts laid the foundation for slow but 

enhancing interactions between IAMCR and China in the next decades. By increasing 

participation in IAMCR’s organization and activities, communication studies in China went 

abroad, the scholars’ network was built, and the intellectual legacies of IAMCR has been 

articulated with Chinese scholars’ quest for both indigenous and international academic 

subjectivity (Hu & Chai, 2013; Wu, 2018). 

Though being rarely discussed or even underestimated in both English and Chinese 

literature, the intellectual legacies of IAMCR are of great relevance in shaping the 

communication scholarship in contemporary China. For example, among other leading 

figures in the international academic community who were connected with IAMCR, Dallas 

Smythe and Wilbur Schramm demonstrated clearly different influences on their Chinese 

colleagues of different generations, despite the contradictory fact that Dallas Smythe came 

earlier in 1970s and was largely - and arguably by intention - forgotten until recent years' 

revitalization of his anti-capitalist critiques mainly promoted by Yuezhi Zhao (Smythe and 

Wang, 2014) while the acknowledgment of Wilbur Schramm’s groundbreaking contribution 

has been well documented in textbooks since 1983. This is not only a divide of two 

different schools of communication scholarship institutionalized within the establishment of 

this field but also an embodiment of academic politics in the history of a reformed and 

globalizing China.  

With the above-mentioned ambiguous history in mind, this article aims to fill the gap of the 

intellectual interactions between IAMCR and communication scholars in China, particularly 

those who reside in the Chinese mainland. Representatives of three generations of 

communication scholars, namely who were born in 1960s, 1970s, and 1980s, respectively, 

will be chosen to do the oral history interviewing. A total number of 12 scholars, 4 out of 

each generation, will be interviewed. Beyond an individual perspective, this article also 

aims to develop a larger set of interpretations of how IAMCR and China can intellectually 

influence each other instead of repeating a linear model of scholarly communication from 

an active West to a passive China. It is also worthy to mention that a group of oversea 

Chinese scholars, such as Qi Wang and Jonathan Zhu, played important roles in bridging 

communication scholarship between West and East in the 65 years’ history of IAMCR. 

However, due to technical difficulties in organizing the interview in person during the 

Covid-19 pandemic, this article will unfortunately exclude them. This is certainly a limitation 

of the research.  

Keywords: IAMCR; China; oral history; intellectual legacy; scholarly communication 
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Abstract 
TikTok (Douyin/ByteDance), the social networking site focused on sharing of mobile short-

form user-made videos, is a relative newcomer among highly influential global cultural 

platforms. Established in 2017 as an international version of Douyin (2016), TikTok has 

become the seventh most popular social media platform in the world, with over 700M 

monthly users (i.e. apart from around 600M Douyin users in China). The short-form videos 

of fifteen seconds to three minutes originally featured music, dance, memes, and pranks, 

but with the expanding popularity of the platform, the repertoires have broadened to 

include videos on cooking, health, news, weather, and many other sorts of content. The 

success of TikTok is attributed to the ease with which video content can be created, 

shared, and viewed; clever marketing and promotion; and strong algorithmic 

recommendation technology (Xu, Yan & Zhang, 2019). 

The global expansion of TikTok has induced a rise in interest among researchers around 

the world. In the present paper, I provide a bibliometric analysis of the corpus of published 

research literature on TikTok. The research questions are: 1) where is research on TikTok 

being published, and who is publishing it? 2) which questions, issues, themes, or problems 

does TikTok research investigate? 3) which research is attracting the most attention 

among other researchers, and why? Documents were identified in the abstract and citation 

database Scopus (Elsevier), one of the most comprehensive databases of research 

literature available, with the words ‘TikTok,’ ‘Douyin,’ or ‘Musical.ly’ in the title, abstract, or 

keywords. The search resulted in a corpus of 380 papers to February 2022, over 95% of 

them in English. 
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TikTok papers constitute a relatively small and young pool of research knowledge 

compared to the volume of research publications about YouTube, Twitter, Facebook, or 

Instagram. I analyze the TikTok research corpus with bibliometrix in R Studio, a widely-

used software tool for mapping research literature (Aria & Cuccurllo, 2017). The English-

language abstracts were further analyzed with WordStat9, a commercial text mining/topic 

modeling tool. The TikTok research literature is very recent; about two-thirds of the 

publications appeared in 2021, and therefore overall citation rates are relatively low. 

Around one-third of the publications appeared as conference papers. Nearly 40% of the 

1066 authors are located in the US or China. Research themes include behavior or 

motivations of various groups of TikTok users; dissemination of health and medical 

information on TikTok; mental health issues among TikTok users; political messaging on 

TikTok; privacy issues; and marketing with TikTok. Results indicate burgeoning 

development of an international field of TikTok-related research. 
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Abstract 
China's Belt and Road Initiative (BRI) is an ambitious program to connect Asia with Africa 

and Europe via land and maritime networks. As an essential component of BRI, China Rail 

Express (CRE)runs between China and Europe, which is the international container train 

line. It has emerged as the most stable channel in the global supply chain when the spread 

of COVID-19 has incurred global traffic restrictions. 

As the "Silk Road of the new era", CRE has been studied by many researchers. However, 

research gaps remain. In addition to their functional role, transportation tools and their 

infrastructure also have structural parts. For example, the invention of containers promotes 

the problem of Globalization——these containers, decorated with repeated company logos 

as always, are the most invisible objects of our time. Nevertheless, this banal object 

makes the world manufacturing system possible, as containers transport the components 

of a new method of production scattered across the globe. More than that, in the relevant 

trend of "reorienting media communication research", these sealed containers with unique 

capabilities are also beginning to show essential characteristics of mediatization——they 

not only make the transportation of goods through the port faster (and therefore cheaper) 

than ever before but also form a complex network of non-human actors such as people, 

goods and information. 
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In terms of "redefining communication", this study is deeply influenced by communications 

and mobility: the migrant, the mobile phone, and the container box， which was written by 

David Molly, who is committed to (re)expanding the definition of communication by 

covering the mobility of things, transportation and geography. The research intends to 

return to the material dimension of communication research and take the mediatization 

practice of China Europe train as an example. Use the research paradigm of sociological 

"mobility" to expand the communication research agenda: go beyond the traditional 

dichotomy between transportation research and social research, and integrate social 

relations into the transportation process; it also links different forms of transportation with 

complex social experience patterns long-distance communication. 

Specifically, this study will expand in the flow of people (immigration), the flow of goods 

(containers) and information flow (mobile phones), and further think about geopolitics, 

Globalization and the mediatization world. As a "symbol of mobile modernity" in this study, 

the mobile phone has become a magical "object" for connecting and interacting between 

virtual and physical spaces. The online shopping platform under the China Europe 

Express connects symbol information, food, beauty products, electronic products, 

transportation, and other issues due to flow. It is a necessary confirmation to restore the 

relationship between symbol and substance. 
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Abstract 
COVID-19 pandemic broke out worldwide in 2020. In 2021, people all over the world 

began to get vaccinated. The development of the COVID-19 vaccine and vaccination plans 

have become the focus of media attention. 

At present, there are nearly 400 overseas Chinese media operating globally, and most of 

them have their social media platforms. Overseas Chinese media can help overseas 

Chinese acquire information about China and enhance their sense of belonging. They also 

tweet local information and promote the integration of Chinese into the local mainstream 

society. 
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Hence, this study raises the following questions: 1. What kind of framework has been 

adopted by overseas Chinese media in reporting on the COVID-19 vaccine? 2. What are 

the similarities and differences between the frameworks of overseas Chinese media in 

different regions when reporting on the COVID-19 vaccine? 3. What are the factors that 

affect the media’s choice of different reporting frameworks? 

This study refers to the "List of World Chinese Media New Media in the First Half of 2021" 

released by China News Service and selects the top two media, NewsForChinese.com of 

the United States and Lianhe Zaobao of Singapore, as samples. This study selects the 

tweets about the COVID-19 vaccine published by two media on Facebook in 2021 and 

uses the keywords "vaccine" "inoculation" and "immunity" to screen and clean the text. 

Finally, a total of 2319 tweets are obtained. Based on the "three-level structure of 

framework" proposed by Zang Guoren(1999), this study mainly adopts the method of 

content analysis with NLP approaches based on the LDA topic model, sentiment analysis 

model, and word frequency analysis. 

This study finds that both media pay more attention to the plan and progress of the 

vaccination, as well as the effect of the vaccine, and their emotional tendencies are 

primarily neutral. The framework of Lianhe Zaobao focuses on reporting the vaccination 

status of countries and international relations in vaccine diplomacy, paying attention to 

more than 20 countries and regions, including India, the United Kingdom, and Taiwan. In 

addition, Lianhe Zaobao pays attention to the impact of the COVID-19 and vaccination in 

various industries. The reporting framework of NewsForChinese.com focuses more on the 

vaccination situation in the United States and pays attention to the impact of vaccines on 

personal immunity, health, and freedom of travel. However, NewsForChinese.com does 

not emphasize much on national action and joint anti-epidemic. It can be seen that Lianhe 

Zaobao has a more international perspective and is in line with China's idea of "a Global 

Community of Health for All", while NewsForChinese.com pays attention to domestic 

issues and focuses more on national interests. 

Differences in reporting frameworks of the two world Chinese media result from their 

various media positioning, which is the result of multiple factors such as geographic 

location, international relationship, and the country's attitude toward China. Different media 

have been shaped into different forms under specific backgrounds and environments, 

forming different reporting structures and discourses. This also accounts for the 

phenomenon of stratification in world Chinese media. 
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Abstract 
Along with the advent of the ‘digital are’ and the transformation of the international system 

order, the world is currently facing extremely intense discursive conflicts and narrative 

battles, especially under the circumstance of COVID-19. Based on the theories research of 

discourse power after World War II, this paper focuses on the innovative practice of ‘public 

opinion discourse’ by non-Western countries in the context of the digital era, which is with 

Internet technology as the core. 

Abundant practice experience by nations calls for more solid doctrinal support. However, 

previous research review reveals that the comprehensive understanding of discourse 

power is still very vague, coupled with the failure to break the gap between the 

perspectives of different disciplines involved, mostly discussed from a functionalist 

perspective, which make the public opinion discourse power research marginalized. Based 

on this, this paper adopts an interdisciplinary perspective combining international politics 

and communication studies, focusing on how digital media empowers non-western 

countries to autonomously build international public opinion discourse power in the context 

of technological change, in order to provide a new perspective and analytical tool for a 

comprehensive understanding of the current international power struggle. 

Thus, by taking Russia, Iran and China as the case study examples of non-western 

countries, and through the method of network discourse analysis, this paper concludes the 

three-color information warfare model of Russia, the digital public diplomacy model driven 

by Iran, and the mass communication model with multi-subject participation in China.  

This paper argues that the expansion of non-western subjects and the change of digital 

media technology have changed the traditional international competition based on hard 

power, and operational factors such as optimal selection of discourse subjects, efficient 

use of media channels, customized design of communication contents, and precise 

reaching of target audiences can create convergent public pressure and attention, so that 

discourse disadvantaged countries that do not have the advantage of hard power can 

have the opportunity to promote its claims and help promote the legitimacy of the their own 

behavior, and ultimately serving the improvement of the state's overall strength. 
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Identity and Otherness in a Global Pandemic: Foreign 

Correspondents' Discourses on Covid-19 in China 
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Abstract 
This paper seeks to analyze the construction of identity and otherness in media discourse, 

taking the coverage of the Covid-19 crisis in China by foreign correspondents of Spanish 

and U.K. newspapers as case study. It focuses on foreign correspondents specifically 

because they have been linked to cosmopolitanism, both as cosmopolitan figures 

themselves and as cultivators of cosmopolitanism in their audiences (Hannerz, 2004, 

2007). This study, thus, explores foreign correspondents as producers of discourses with a 

heavy intercultural component as well as correspondents’ perceptions about their own 

cultural identity. Through an analysis of the articles published by the China correspondents 

of El País, ABC, The Guardian and The Telegraph, this research looks at the strategies of 

identification with or othering of social actors represented in discourse. The sample, 

collected through news database Factiva, encompasses the height of the coronavirus 

crisis in China and runs from the first stories about the outbreak of a new coronavirus in 

January 2020 until March 13, 2020, when the World Health Organization announced that 

Europe had replaced China as the world’s epicenter of what was by then already a 

pandemic caused by a disease that had been named Covid-19. That analysis is then 

complemented by interviews with correspondents whose articles have been analyzed. In 

the interviews, correspondents are questioned about their cultural identities and the role of 

foreign correspondence in intercultural and international communication. This may allow to 

situate correspondents’ self-perceptions of their cultural identity within the framework of 

intercultural communication theories such as third-culture building or cross-cultural 

adaptation (Casmir, 1997; Kim, 2007). The results from the analysis of correspondents’ 

coverage of the Covid-19 crisis in China combined with the findings obtained from the 

interviews offer some nuances on Hannerz’s view of correspondents as cosmopolitan 

figures that make their audiences feel at home in the world (2004, 2007). 
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Abstract 
The narrow definition of echo chambers (EC) and lack of a unified measurement system 

(Dubois & Blank, 2018; Kitchens et al., 2020) is problematic for examining homophily 

networks on social media (Baumann et al., 2020). While evidence supports the existence 

of EC, research is conflicting, with some studies struggling to locate EC on Facebook. In 

response to Dubois and Blank (2018), we expand the definition of EC to incorporate a 

degree of porousness, to recognize that conflicting information can penetrate the EC or 

filter bubble without extinguishing a homophily network. We also offer the quadrant of 

polarization as a standardized measurement system and use the categories of polarization 

to analyze online news feeds in India. We use existing categories of polarization (Kitchens 

et al., 2020), including social (Cinelli et al., 2021), attitudinal (Barberá, 2020), and affective 

(Iyengar & Hahn., 2009; Barberá et al., 2015, Iyengar & Westwood, 2015, Mason, 2018; 

Iyengar et al., 2019), before introducing the concept of cultural polarization, where we pull 

from scholarship around cultural and subjective homophily (Barnett & Benefield, 2017) and 

Geert Hofstede’s (2010) cultural dimensions. Given the Anglo-centric nature of this 

research, we introduce the category of cultural polarization to underscore the ritualistic 

cultural aspects of EC that are not noticeable to a mainstream culture, but which have 

profound impacts on non-Western diasporic communication. Categories within the 

quadrant blend, overlap, and, in most cases, scholars should use several categories of 

polarization for EC analysis. 

To illustrate the poles of polarization, we analyze the news feeds and homophily networks 

for two Facebook pages, OpIndia.com and the Wire to represent the political and 

ideological spectrum from the right to left, using the Aryan Khan (AK) case from India. 

Within OpIndia.com and the Wire, we input “Aryan Khan” into the search bar and turned 

the Facebook filters for “posts you’ve seen” and “most” recent to off. We collected the top 

25 posts in the order of appearance on Facebook, which is not chronological but based on 

the predictions the algorithm makes according to its multi-layered machine learning model 

and ranking system (Cooper, 2021). The top 25 posts for each page (50 posts in total) 

were put through a multimodal content analysis, occasionally translating posts from Hindi 

to English, to examine the news article headlines, Facebook captions, emotional reactions, 

frequency of shares, and key comments. From there, we mapped each of the 50 posts into 

the quadrant of polarization according to key codes for each category. For example, the 

codebook for social polarization includes interactions, emoticon reactions, affiliations to 

each Facebook page, and homophily tendencies that emerge in the comments section. 

Within affective polarization, we examine political affiliations, partisanship, behaviours 

indicative of opinion challenging content, and policy. The attitudinal polarization codes 

include beliefs, values, ideological preferences, and algorithmic influences. In cultural 

polarization, we examine race, religion, language, rituals, traditions, symbols, artefacts, 

entertainment, class, caste, and gender. After each post was put through the quadrant of 

polarization, we collectively assembled key thematics across the posts within the quadrant 
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to illustrate the overarching patterns of polarization for both the far-right page, 

OpIndia.com and the left-liberal page, the Wire. 

The Aryan Khan example shows how EC unfold on Facebook and the contours that 

formulate the homophily network within each space. Preliminary findings illustrate political 

news feeds in India are rife with propaganda and partisanship, but most importantly, our 

data infiltrates every category of polarization, demonstrating the value of using the 

quadrant of polarization as a unified measurement system for social media researchers to 

examine EC, homophily networks, imagined communities, and so forth. 
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Abstract 
Introduction 

Media outlets has their own political leaning. For example, right-leaning conservative 

press, which is well-known for hypersexualizing and objectifying women, devoted strikingly 

little coverage to #Metoo (a social movement against sexual harassment based social 

media), whereas #MeToo was overwhelmingly embraced by the left-leaning liberal press 

(De Benedictis, Orgad & Rottenberg, 2019). Apart from its domestic political affiliation, 

media is widely recognized as an integral part of the state-apparatus used for ideological 

confrontation on a global scale. Although these two attributes of media received 

considerable attention in communication studies independently, little remains known about 

the interaction between them. The media coverage of sexual harassment cases in China 

by U.S. news outlets is suitable for analyzing the interaction between the political affiliation 

of US news media and their role in global ideological confrontations, because first and 

foremost, sexual harassment is a politically polarizing issue in the United States, and 

secondly, China, as the world's second largest economic entity with a different ideology 

compared to the United States, will be an obvious target of ideological confrontation of the 

U.S.. 

Sources, as social actors who adopt media to address issues of social importance with 

their embedded interests, can influence key aspects of the coverage, such as news frames 

(Li, Liang & Wu, 2020). Examining the relationship between the source interest and the 

associated news frames enables a more precise comprehension of how the US media 
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defend its own domestic political position and functioned as a state apparatus 

internationally. 

Research Question 

Through a content analysis of U.S. newspapers' coverage of sexual harassment cases in 

China, our study seeks to explore the interaction between U.S. news media's political 

affiliation and their role in global ideological confrontations, as well as how the association 

between source interests and news frame contributes to the fulfillment of the two attributes 

of US media. 

Methodology 

This study employs a content analysis to examine U.S. newspapers’ coverage of sexual 

harassment cases in China. Relevant articles are collected from the widely used 

database—Factiva. 

Findings and Implications 

Our findings include but not limit to: (1) The distribution of sexual harassment articles 

largely mirrors the familiar ideological lines, with almost all articles coming from left, lean 

left and central U.S media. (2) Among the articles from left, lean-left and central U.S. 

media, the source of sexual harassment victims and activists who express strong support 

for anti-sexual harassment movements is positively correlated with the anti-Chinese 

authority frame. These findings indicate that right-wing media are unwilling to compromise 

the party’s consistent negative view of sexual harassment or feminism in order to engage 

in anti-China allegations, whereas left-wing media’s political affiliation in supporting anti-

sexual harassment movement naturally combines with its role in conducting ideological 

confrontation with China, by quoting victims and activists who express dissatisfaction with 

China’s imperfect protection of women’s rights and even Chinese authority. 
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Abstract 
For years, the Hungarian-American philanthropist and investor George Soros has been 

demonized by extreme-right politicians, fringe outlets, junk news websites, and right-wing 

media personalities who accuse him of manipulating the global economy and 

masterminding the radical left around the world. Indeed, the proliferation of the conspiracy 

theories surrounding Soros and the "Globalist invasion" had been concentrated primarily in 

Eastern Europe, Russia, and the United States. However, since Jair Bolsonaro’s 

presidential victory in Brazil, George Soros has become a far-right target in the country. 

On Soros' 90th Birthday in August 2020, the right-wing group "Movement for Conservative 

Brazil" (Movimento Brasil Conservador - MBC) launched a campaign called “International 

Day Against George Soros” to attack the billionaire’s reputation (Zanini, 2020). Thus, the 

purpose of this paper is to investigate how this campaign worked across online platforms 

as a strategy to popularize the conspiratorial theory of Globalism in the biggest Latin 

American country. We aim (1) to map the dynamics of disinformation dissemination across 

chat apps using hyperlink analysis; and (2) to interpret conspiratorial narratives about 

George Soros shared on chat apps during the month of his 90th birthday. 

Given the interconnected nature of the online media ecosystem, the proliferation of 

conspiracy theories is not limited to one or two online platforms. However, most research 

on disinformation has thus far focused on a single platform in isolation. Thus, increased 

cross-platform research is needed to uncover disinformation-sharing dynamics. In recent 

years, instant message applications or chat apps gained prominence among users for 

offering a low-cost online alternative to SMS, but quickly evolved to become multimedia 

applications. Chat apps differ from conventional social media platforms by not providing a 

public “news feed” of algorithmic recommendations, which aggregates, classifies and 

displays content in a simple way. Content circulation is neither moderated nor filtered by 

WhatsApp and Telegram, and popularity indicators, such as trending topics on Twitter, are 

not accessible and trackable, guaranteeing the opacity of these apps. 

Following this research agenda, we collected messages mentioning the anti-Soros 

campaign in Whatsapp and Telegram public groups and channels in Brazil during August 

2020. From these messages, we extracted hyperlinks, manually categorized their domains 

and descriptively scrutinized the sharing and hyperlinking dynamics. We performed a 

narrative analysis of the URL content and identified two main conspiratorial theories about 

George Soros disseminated on chat apps in portuguese . The first is structured around 

ideological and economic arguments, in which Soros, his supported organizations, the 

mainstream media, billionaires, online platforms and the “left” are represented as plotters 

threatening both the Brazilian people and international masses. The second narrative is 

associated with religious claims, in which conservatives are represented as the victims of 

an “immoral” attack perpetrated and financed by Soros against “traditional” Brazilian 

values. 
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The dissemination of narratives attacking Soros in Brazil demonstrates a high level of 

professionalism and were orchestrated using a cross-platform strategy. We found that 

Brazilian activists protesting against the “globalist movement” used chat apps to leverage 

national and foreign far-right websites in conjunction with extremist social media content to 

manipulate the public’s perception of George Soros. Closely inspecting the circulation of 

conspiracies on chat apps, our results showed that most of the content that constitutes the 

present upsurge of anti-Soros narratives does not appear to be related to micro-targeting 

marketing techniques allowed by big data. Moreover, their effectiveness does not seem to 

depend on the “cognitive adherence” of their receptors. Instead, the circulation of 

conspiracy theories on the internet seems to be increasingly evolving to include global 

topics and political mobilization, embodying an anti-establishment ethos, a paranoid 

disposition and an attitude typical of extremist on-line communities. That is, conspiracy 

theories are less and less segmented and evermore globalized. 

This case study illustrates how the rise of a transnationally networked political right has 

been accompanied by an emerging alternative digital communication infrastructure 

through which conspiracy theories circulate. Beliefs in global conspiracy theories indicate 

an active and intentional strategy of propaganda, in which the Global South, in this case 

Brazil, is engaged both as consumers and as producers of narrative fragments that are 

collectively and internationally recognized and signified. 
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Abstract 
National image is a clear information cognition of a country in the international community, 

including the cognition of its own nationals and the cognition of nationals of other 

countries. National image is an important part of national cultural soft power, which reflects 

a country's international influence and comprehensive national strength. As the main 

window and basic channel of information source, overseas mainstream media plays an 

important role in the information input and output of a national image, and plays a very 

important role in the construction of national image. The 2020 COVID-19 epidemic 

spreading around China has attracted the attention of international organizations such as 

the United Nations and WHO, and has also led to different travel trade control measures in 

China by different countries such as the United States and Germany. The mainstream 
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media in different countries, from their own interests, have taken different positions in 

China's COVID-19 epidemic and adopted different reporting methods. They have 

produced different public opinion effects on China and the international community. 

National image relies on the evaluation and identification of international audiences, which 

has strong subjectivity and variability. As the "center of public opinion" of the "troublemaker 

of the epidemic", China not only passively accepts the "image shaping" of overseas media, 

but also takes action to actively shape its image.  This study selects five representative 

overseas mainstream media, including the New York Times, CNN, BBC, Ahram and Der 

Spiegel,  using online tools, to retrieve relevant reports from overseas media on China's 

COVID-19 break from January 23rd to February 24th 2020.   

This study investigates China's national image on the mainstream media of other countries 

in their epidemic report, helps to further understand the position and attitude of the 

mainstream media abroad, the cultural basis and realistic causes of the theoretical 

cognitive bias, and finally makes suggestions after preliminary analysis. Continuing to pay 

attention to the reports of overseas media on China's epidemic situation and deepening 

our understanding and understanding of China's national image and cultural impact in the 

storm of international public opinion will help us continuously improve the methods and 

strategies of international communication and change and improve the government's 

foreign exchange methods and the interaction mechanism between China and the 

international community from the outside, so as to create a better national image cognition 

and international public opinion environment conducive to China's social and economic 

development. 
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Built upon original blueprint of “the League of Nations” driven by “a shared normative 

commitment to rule of laws" aiming to resolve the “state of nature” among geopolitics in 

sovereignty of his times, Kant put forward his weltanschauung (worldview) in his refining 

work of Perpetual Peace by holding onto a genuine wish of “making war to cease”. In this 

somewhat generic wishful attempt of a “supersensible intuition of the world”, the 

fundamental frameworks of the international organizations (IOs) such as the United Nation 

and World Health Organization emerged and initiated a sustainable continuum in the 

pursuit of a globally shared peace, development, and prosperity transculturally and 

transnationally. The constant and consumable decades of warfare among nations led to 

Kant’s urge in global peace and order, which ironically could be a satire in its analogy with 

the world today. Mounting in misinformation and disinformation, the ruthlessness of a 

virtually boundless and borderless information sharing network has evoked dangerous 

deviation of the general public(prosumers online) away from rationality and sensibility. 

Such dysfunctional and undisciplined network hangs like the Damocles' sword which led to 

infodemics and actual physical harm of human lives during the unexpected global outbreak 

of COVID-19. 

As the neo-globalisation and anthropogenic era approaches, this essay aims to bring forth 

academic interests in the agenda setting and public opinion influencing communicative 

method and effectiveness of the IOs, focusing upon counteractive cases of the above 

dysfunctionality of the network once IOs as WHO stepped in by setting agenda and 

commendably leading on the global media timely and reliably providing accurate and 

precise health information through interactive big data and newscasts. As Henry Kissinger 

regards the post-pandemic as the “epochal times of unprecedented transformations”, 

every aspect of our current international relations and global order is calling for the existing 

global communication to evolve and necessitate a globally collaborative mediator, a 

credible supernational agenda setting conductor and moreover, a public opinion influencer. 

As the world moving towards a much-shared future, the topic of communicative role and 

relevant influence of the IOs such as the UN and WHO in this digital age of global 

communication remains overlooked by existing researches. Through empirical findings, 

this essay identifies that the IOs possess growing influence over the global communication 

sphere particularly in the era of neo-globalisaiton and post-pandemic. The IOs such as the 

UN and WHO act as the reliable source generator and message-delivered concerning 

global health, international affairs, transnational geopolitics, and supernational agendas 

with growing importance. This essay employs econometrical method at first level in 

evaluating the effectiveness of agenda setting by collecting relevant data for the selected 

IOs. By constructing three modes of a) awareness, b) salience and c) priority, the role of 

agenda setting and collaboratively communicative role of the selected IOs is found to be 

statistically significant. 

Keywords：International Organization; Global communication; Infodemics; COVID-19; 
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Abstract 
“My God, this is the end of diplomacy” exclaimed Lord Palmersion, British Foreign 

Secretary, upon receiving the first telegraph message in the 1860s. Every invention 

prompted concerns like this in various periods of history. In the 1960s, an astute analyst of 

diplomatic practice, Harold Nicolson, considered telephone as “a dangerous little 

instrument through which to convey information or transmit instructions” (Hocking & 

Melissen, 2015). However, diplomacy has not just survived the telegraph and other 

technological innovations of respective eras – such as radio, telephone, television, faxes, 

etc – it has adopted and utilized these technological innovations to advance its practices 

and objectives. 

Public diplomacy has always depended upon emerging media technologies. There were 

always discussions about how specific tools of influence can be used in ways that fit new 

thinking in public diplomacy. New media with its ubiquity and interactive features has 

provided abundant opportunities to engage with a foreign population in a myriad of ways. 

Pamment (2013) for example, states that new public diplomacy “represents a break from 

the ‘broadcasting’ models and takes advantage of social media to establish two-way 

engagement with the public”. Traditional diplomacy tends to situate around the elite class 

and power circles, whereas new public diplomacy via social media created a rather new 

environment for grassroots public diplomacy. 

This study attempts to understand the changing aspects of public diplomacy through social 

media by taking the case of Chinese media. India is a country known for its diversity 

comprising many languages, ethnicities, societal norms, and cultural cues. It would be 

intriguing to observe how a foreign nation addresses the challenges and engage with a 

specific audience using the tools provided by social media. This study tries to understand 

the nuances of social media-enabled diplomacy executed by state-affiliated Chinese 

media in India. It will consider the communication practices of China Media Group (CMG) 

in the Indian language of Tamil, through its Facebook page which enjoys much popularity 

with 6 million followers and counting. A method of content analysis will be employed to 

collect and analyze Facebook posts and responses during a specific period to reach 

conclusion. 

The study will make use of the three-dimensional framework for examining the 

effectiveness of social media in public diplomacy as proposed by Bjola and Jiang (2015). 
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This conceptual framework assesses social media effectiveness in public diplomacy by 

considering the perspective of the message as well as of the audience. These mutually 

exclusive dimensions of social media impact provide a comprehensive and reliable 

framework for evaluating the effectiveness of digital diplomacy. As one of the important 

purposes of public diplomacy is to advance foreign policy goals by influencing public 

opinion in the host country, it is important to understand what kind of information is being 

used to inform and influence the public (agenda setting), how far this influence can reach 

(presence expansion), and finally, through what kind of mechanism is influence is exerted 

(conversation generating)? 

With this framework, it is possible not just to showcase how social media assists public 

diplomacy but can also explain the mechanisms by which social media makes or does not 

make a difference in public diplomacy.  

Studies on the global communication of China often focus on its English-speaking 

international media and do not pay attention to the public diplomacy efforts done by other 

initiatives. It is important to understand the non-traditional communication practices of 

Chinese media which use social media as a platform to focus on specific regions and 

populations around the world. 

Ji, Hu, & Muhammad (2016) call for a self-reflection from the Chinese online media about 

its cultural ego-centrism, orientalism, and westernizing political-economic modernization 

process in their study of Chinese media’s representation of India. New public diplomacy is 

considered less propagandistic in nature and requires a new set of skills and active 

engagement with different cultures. This study is an effort to understand how efficiently 

Chinese media make use of the possibilities of social media and to what extent when 

communicating with a specific foreign population. 
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Abstract 
Although human migration has a history as old as human history itself, ‘transnational 

migration’ is a relatively recent categorisation (Ní Éigeartaig & Berg, 2010). It was not until 

nation-states were formed and geographical boundaries were defined that migration from 

one nation-state to another was deemed as “transnational”. Migration studies has largely 

been not only methodologically nationalistic, but also Atlanto-centric (Hoerder, 2012). 

Wimmer and Glick-Schiller (2002) argue that the social sciences (including migration 
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studies) naturalise methodological nationalism or “the assumption that the 

nation/state/society is the natural social and political form of the modern world” (p. 302). 

Owing to this preoccupation with the nation-state, transnational migration has focused on 

migration from the south to the north (Croucher, 2012; Kunz, 2016), leading to particular 

ideas of who a migrant is (Fechter & Walsh, 2010). 

In this paper, I focus on highly-mobile individuals, often dubbed “Third Culture Kids” (or 

TCKs) by certain academic literature. So-called “Third Culture Kids” are characterised by 

several transnational moves during childhood and adolescence, resulting in an upbringing 

involving various cultural encounters and experiences (see Pollock & Van Reken, 2019). In 

some studies, TCKs are said to grow up with a heightened understanding of different 

cultures and a large world view (Fail, Thompson, & Walker, 2004). However, others 

conclude that living a TCK lifestyle may result in the lack of “owning a national identity” 

(Fedorak, 2013: 118). 

Straddling several migration categories and multiple transnational social fields (see Glick-

Schiller and Fouron, 1999), so-called “Third Culture Kids” navigate their sense of identity 

and belonging through various means. Drawing from interviews with 16 to 35-year-old 

current “Third Culture Kids” and adults who grew up as “Third Culture Kids”, this paper 

argues that by “doing family” digitally, transnational individuals (such as TCKs) maintain 

ties and networks that transcend the confines of the nation state. This thereby normalises 

transnational relationships and friendships and shapes identities and identifications with 

several cultures. Digital communication platforms such as WhatsApp, Skype, Zoom, have 

always been (but have especially become since the pandemic) indispensable forms of 

“doing family” for TCKs. They have provided emotional spaces linking TCKs to countries 

and cultures of their families and friends. With the pandemic and Covid restrictions on 

travel between certain nation-states, sporadic visits to family and friends have been 

replaced by digital means of transnational connectivity. 
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Abstract 
Conflicts between media in different countries and with different positions have always 

been hot topics in the field of international communication research. Recent years, China 

tends to take a tougher stance in the international opinion field. Both diplomatic statements 
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and media reports are involving more conflict talks to highlight its national positions. This 

paper focuses on the conflict talk of a Chinese news anchor and tries to look through the 

values and ideologies behind. 

The term "conflict talk" was firstly used by Grimshaw (1990) to refer to the verbal 

interaction known as arguments, disputes, quarrels, squabbles and the like. Conflict talk 

can be denoted in both a narrow sense and a broad sense. In a narrow way, it means a 

type of speech act such as disagreement (Pomerantz, 1984), opposing and arguing; while 

in a broad sense, it means a type of interaction such as the adversative episode 

(Eisenberg & Garvey, 1981), oppositional argument (Schiffrin, 1985), quarrel (Antaki, 

1994), and disputing (Brenneis, 1988; Kotthoff, 1993). In short, conflict talk refers to a type 

of discourse arising from differences of opinion, interest, principle, or purpose between 

groups. 

With this regard, this paper pays attention to Headline Buster, an English news 

commentary program that produced by China Global Television Network (CGTN). In this 

program, headline news from all over the world were collected, argued and criticized. As 

Chinese state media usually represent the will of the state, Headline Buster can be viewed 

as a platform for direct confrontation between Chinese and Western views. The anchor of 

the program Liu Xin, who has been famous for the debate with Trish Regan, is also known 

for being sharp and incisive with her language style. 

According to the theory of news discourse analysis proposed by Teun A.Van Dijk (2003), 

news is not only one of the forms of public discourse, but also the discourse itself. The 

micro words and sentences and macro semantic structure of news can reflect the norms, 

values and ideologies in the process of news production (Li, 2012). Therefore, this paper 

conducts a discourse analysis of conflict talk that appeared in Liu Xin's program and tries 

to answer three questions: (1) What kinds of conflict talk did Liu Xin use when commenting 

on the headline news? (2) What is the difference between Liu Xin's conflict talk when 

commenting on the news of different topics? (3) What is the difference between Liu Xin's 

conflict talk when commenting on the news of/from different countries and regions? 

73 episodes of Headline Buster date from January 3, 2020 to December 24, 2021 were 

selected as the research corpus. It is found that there are several type of conflict talk that 

Liu Xin usually use when commenting on headline news such as negative assertion, 

negative reference, belittle, information enhancer, threat language, etc. Moreover, the 

categories and quantities of conflict talk varies towards the topics and related 

countries/regions of the news. The paper also provides a discussion about what leads to 

the variation from a perspective of media value and media ideology. 
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Abstract 
Poverty governance is an important global public issue. The year 2020 marks China's 

eliminating absolute poverty. As a developing country, China's contribution to global 

poverty reduction can reach 70%. To study the current situation of developing countries 

setting agendas for global governance, this paper takes the Network Agenda Setting 

(NSA) as the theoretical starting point, selects the poverty alleviation content on the 

Facebook platform by China Daily during 2015-2021 as the research object, and uses the 

content analysis method and social network analysis method, using Gephi to construct 

media’s agenda setting network and weighted-communication-effect network respectively. 

According to the cluster analysis results, the characteristics of the two networks are 

discussed; the attribute weights of the two networks are calculated respectively. 

Commonality and resonance in the poverty alleviation agenda network are further 

discussed. 

Through cluster analysis, it is found that on the media agenda network, the poverty 

alleviation agenda network set by China Daily consists of 3 major themes: Political lead 

and achievements (11 attributes); Primary industry and economic growth (8 

attributes)； Policy support and better livelihood (6 attributes). In the weighted-

communication-effect network, there are 3 categories from strong to weak: Strong effect: 

multiple poverty alleviation achievements (12 attributes); Medium effect: political 

leaders and people's livelihood (11 attributes); Weak Effect: poverty prevention and rural 

revitalization (2 attributes). 

The weighted degree calculation results show that, compared with the weighted degree 

ranking in the agenda setting network, in the weighted-communication-effect network, 4 

attribute rankings are improved (>3): females' development (+8), tertiary industry 

(+12), science, and technology (+5) and social welfare (+5). 3 attributes overlap: 

achievement, employment, and secondary industry. 5 attribute rankings dropped (<-3): 

goals (-7), infrastructure construction (-5), Communist Party of China (-4), and better 

livelihood (-4). 
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In general, for Chinese media, to strengthen the ability to set the agenda for poverty 

alleviation on social media and promote the communication of  sustainable development 

issues for international society, efforts can be made in the following three aspects: 

(1) Finding commonalities: In the national narrative of China's poverty alleviation, 

employment issues related to the secondary industry and its achievements may 

become the common concerns among audiences in international communication. 

(2) Explore resonance: In the era of Neo-globalization, to find deeper empathy with 

international audiences, technology, women's development, and the tertiary industry 

should be paid more attention to. 

(3) Shift context: poverty alleviation appearing as a goal no longer meets the audience's 

expectations for poverty reduction and governance, as the deadline of the poverty 

reduction goal set by the UN is approaching. Achievements and experience are highly 

welcomed. In addition, with a higher non-material pursuit, material issues such as 

infrastructure construction and livelihood in poverty alleviation work are not very attractive 

for setting agendas on social media. Focusing on spiritual prosperity and equality of 

human rights are of significance in promoting the dissemination of global poverty 

alleviation issues. 
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Abstract 
Taliban leaders influence followers and potential supporters by using digital technologies 

such as social media (Bahar, 2020; Drissel, 2015) to disseminate their information. They 

use it widely to support the interpretation of their ideology and operations (Sediqi & Jain, 

2019; Taylor, 2019). 

This study examines the Taliban´s social media communication strategy and how they use 

social media in times of hybrid warfare. 

It may come as a surprise to some that a group that once banned people from all forms of 

modern entertainment to "return to the early days of Islam" is now using the Internet as 

part of its campaign to return to power (Bernatis, 2014). 

With the signing of the US-Taliban peace agreement in February 2020, peace talks 

between the Afghans and the Taliban began on September 12, 2020 (Heistein et al., 

2020). The intra-Afghan peace talks ceased with hard progress. Nevertheless, the 
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battlefield is also social media, a new form of battlefield (Singer & Brooking, 2018). Social 

media developing rapidly and is one of most dynamic communication platforms (Salem, 

2017). The change in the digital information environment can be described as the 

weaponization of social media, which means that social networks are being transformed 

into a field of hostile information activities targeting audiences in the grey area between 

peace and war (Biały, 2017). 

The objective of this research was to examine the Taliban's communication approach in a 

specific period after the start of the intra-Afghan peace talks (Sep 12, 2020), on the Taliban 

spokesman's Twitter (@leaOffice) until six months after, in mid-February 2021. What were 

the main themes in the Taliban tweets (RQ1)? What strategic communication concepts are 

behind those tweets? (RQ2)? In addition, how they report on the Afghan government 

(RQ3)? A quantitative content analysis was conducted using formal and inductive 

variables. A sample of 789 tweets was collected during this period. The tweets were 

gathered in five languages (Arabic, English, Pashto, Persian, Urdu). 250 of the 789 tweets 

were examined in the content analysis. Due to the different languages, tweets occurred 

twice. The analyzed tweets were in English, Pashto and Persian. 

The content analysis shows that most of the topics in the Taliban tweets concern their 

engagement with foreign countries for peace and the future of Afghanistan, as well as talks 

with the Afghan government, which is a rather isolated topic. The Taliban's Twitter 

communications represent a turning point in professional strategic communications. 

Previously, the Taliban used Twitter to report casualty figures and ongoing operations 

(Bahar, 2020). 

Afghan soldiers are referred to as mercenaries and foreign forces as invaders. The Taliban 

uses social media as an effective propaganda tool during peace negotiations. Further 

studies can evaluate the Taliban's Twitter communications during its advance through the 

country in August 2021. For countries beyond the north, social media also plays a key role 

in targeted strategic communication. 
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Abstract 
Mental illness is a global health epidemic (Patel & Prince, 2010). It is the leading cause of 

disability across nations of the world (Marcus et al., 2012). Low-income countries like 

Nigeria have significant mental health treatment gaps when compared with developed 
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nations like the United States (Kohn et al., 2004; Wang et al., 2007). In Nigeria, only about 

3.3% of the federal budget goes towards improving the mental health of the population, 

and with only a rate of 0.15 psychiatrists per 100,000 persons (WHO, 2006). In their 

research on policy development and challenges of global mental health, Zhou et. al, 

(2018) argue that mental health policy can be a tool for countries to improve and reduce 

the burden of mental disorders. They maintain that the future of mental health policies in 

middle and low-income countries is not just about developing policies, but rather promoting 

implementation within their local context. In low-income countries with a significantly low 

ratio of mental health practitioners to the nation’s population, non-governmental 

organizations and community-based organizations have taken the charge in leading efforts 

and interventions in the mental health space. It is imperative to investigate how these “ad-

hoc” personnels implement their functions using the government’s mental health policy 

documents and law as a guide to improving the population’s mental health, to achieving 

set policy objectives, and attaining relevant global sustainable development goals. Texts 

have significant influence on activities and organizations of social groups (Bazerman, 

2004). In light of this, I address the following relevant questions about framing mental 

illness and mental health in Nigeria: how does the Nigerian government frame mental 

illness and mental health in laws and policy documents? how do relevant stakeholders use 

mental health laws and policy documents?, Is there a correlation between frames used by 

the government in communicating mental health and mental illness and the efforts of 

stakeholders in Nigeria? To address these research questions, I analyze existing laws and 

related mental health policy documents in Nigeria, using framing as a theoretical and a 

methodological lens (Entman, 1993). I interview stakeholders in the mental health 

ecosystem to discover how they use mental health laws and policies in Nigeria to guide 

their various intervention efforts. I quantitatively analyzed the relationship between frames 

used by the government in communicating mental health and mental illness and the 

modalities of intervention implemented by relevant stakeholders. This research contributes 

to understanding the influence of communicative frames on mental health policy 

development in specific and policy building in general and also how the textual elements of 

policy as a genre influences social practices. 
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Abstract 
Introduction 

Taiwan often represents "The Third Wave" democratization that swept many parts of the 

world (Bush, 2021). As a budding democracy, Taiwan regularly holds national and local 

elections and has experienced significant political reshuffling in the past 20 years (BBC 

News, 2018). However, the Taiwanese path to a constructed national identity has recently 

been linked to the emergence of innovative cultural products that depict Taiwanese 

historical and cultural experiences through books, movies, TV dramas, documentaries, 

and digital games. While mass media play a role in forming national identity among its 

readership (Smith & Phillips, 2006), its direct effects in forming national identification at the 

individual level seem inconclusive (Smith & Phillips, 2006). Mass media can "offer the 

extraordinary potential for furthering the creation of imagined community, both as objects 

of identification and as objects of antagonism" (Calhoun, 1991, p.111). 

This proposed study will focus on the roles of digital games as engagement with the 

suppressed collective memory of Taiwan's decades-long Martial Law (May 20, 1949-July 

15, 1987). The period is characterized by the disappearance of political dissidents, the 

deprivation of speech freedom and other civil liberties, and the unspoken traumas of fear 

experienced by most Taiwanese residents. Digital games as an emerging media platform 

in the creative cultural industry sector have recently played a similar role in enabling 

Taiwan's young Generation Millennials and Generation Z gameplayers to relive (re-

experience) these historical White Terror experiences of their parents and grandparents 

(Oh, 2018). As part of the unintentional tool to reconstruct its national identity, this study 

will focus on the very successful digital game, Detention that was released in 2017 by Red 

Candle as a horror, puzzle, and adventure game genre that will operate on Microsoft 

Windows, macOS, Linus, Playstation 4, Nintendo Switch, Android, and iOS platforms. 

Detention is situated with the historical context of Taiwan during the Martial Law period in 

the 1960s (Oh, 2018). Detention relied on Taiwan's cultural heritage, religious, and cultural 

symbols (such as Black-White Ghosts, Evil Spirits, God of Land, Worshiping Meals for the 

Dead, poa̍h-poe, Daoism spells, and sı̍p-pat-á [gambling blocks]). 

Literature Review 

The statement that historical game studies have rarely studied the active role of game 

audiences to examine their reactions to this emerging game genre inspires our study 

(Chapman et al., 2017). However, we argue that the sole focus on game players fails to 

capture the rich experiences during the gameplay. Recent scholarship in game studies has 

begun to examine the experiential aspect of digital games and gameplay (Banks, 2002; 

Consalvo, 2006). Consalvo (2006) argues games "are not simply a text to be read, but an 

experience to be had, and so we must also consider the performative level of gameplay" 

(p. 173). Rhetorically, playing digital games can be equated with involvement in creation, 

delivery, and comprehension of symbolic acts (Klabbers, 2003), in which gamers try to 

make sense of symbols, icons, characters, scenes created by game designers, but at the 
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same time, they also want to understand what other gamers say and act. To explain 

gameplay experiences further, we reason that when gamers enter into a digital game by 

adapting themselves to structural and aesthetic design elements within the game, they 

learn the narratives from game designers, as well as other gamers, and transform and 

construct their own identities through the adoption of online avatars. Such experience is 

what Klabbers characterizes as "engaging in embodied experience" (Klabbers, 2003, p.1). 

Our study conceptualizes gamer interactions in digital games as an object that can be 

studied and analyzed to develop a game rhetorical theory. We ask the following research 

questions: 

Q1: What is the current state of historical games in Taiwan? 

Q2: What characteristics do these interactions take? 

Q3: How can digital game scholars approach the dynamic, intensive, and non-linear 

interactions that gamers have experienced? 

Q4: Most importantly, how would this encompassing analysis of digital games shed light on 

how to understand better digital games as a phenomenon that allows players to relive past 

historical and cultural experiences? 
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Abstract 
This paper will review China’s soft power project by drawing on the ideological tensions 

between the Chinese state's international pursuit of soft power and its efforts at reviving 

the popularity of socialist ideology at home. Such ideological tensions have been largely 

ignored by the existing studies, which are mainly concerned with the success or failure of 

China’s soft power efforts. This paper thus will contextualise such ideological tensions by 

borrowing Reisigl and Wodak’s discourse-historical approach (DHA) in addition to the 

analytical devices for the study of ideology from Eagleton and van Dijk. Some notable 

examples of the publicity videos, including the CPC is With You Along the Way film, will be 

critically analysed in the context of China’s pursuit of soft power. 
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Abstract 
While people who live or descend from Upper Egypt’s communities mostly cherish what is 

known as the Sa'idi identity when they travel, they have subdivisions and struggles over 

sorts of regional hegemonies when they are in Al-Ṣaʿīd “Southern part of Egypt. 

Journalists, who are working as regional correspondents for Cairo centered media outlets 

or as reporters for local ones, belong to these competing ethnic groups. Few of the 

international studies conducted in developing countries investigated the different variables 

which probably cause biased coverage of the stories, such as political, ideological, 

religious, or gender differences, and have highlighted the impact of tribal affiliation in 

journalistic practices. No one of them examined this factor in the Upper Egyptian context 

as of the reviewed literature. 

This qualitative study adopted D'Alessio and Allen classification of media bias (2000) to 

scrutinize the impact of tribal self-assertion over the professional codes during five months 

(July 15th - December 15th, 2020) of the coverage of the general elections for the two 

chambers of the Egyptian parliament, starting with nominating Senate candidates until 

declaring the official results of the House of Representatives elections. The tribal 

affiliations have been identified for eight local journalists) and forty leading candidates 

covered by those journalists. 

Local journalists representing the media landscape: five of them are working in national 

online newspapers, and 3 of the local online newspapers. 

60 news stories published on the eight digital media outlets written by the identified 

journalists, and 150 election-related semi-journalistic incremental posts from their 

Facebook accounts have been analyzed. 

After analyzing the aforementioned content in the context of the severe electoral race and 

the ultimate results of the elections, the study concluded that most of the journalists failed 

to adhere to professionalism when challenged by tribal loyalty. Their analytical coverage 

includes subjective wishes more than fact-based conclusions. When the results were not 

in favor of their tribes’ candidates; they published the official results as declared on the 

news websites while implying a lack of integrity on their personal social media accounts. 

Those practices considered big ethical challenge and are expected to impact the political 

development of their societies. 
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Abstract 
Not every country is reported equally in the global Covid-19 pandemic news. Within multi-

level factors on influencing international news contents, geopolitical factors could be 

considered as one key determinant (Jeong & Lee, 2017). To what extents do China’s 

geopolitical factors determine the media representation of distant suffering? How does 

Chinese television news construct the spectatorship of distant suffering in different 

countries’ Covid-19 pandemic? The purpose of this study is to explore the relationship 

between Chinese geopolitics and Chinese news production on global Covid-19 pandemic. 

The mediation of distant suffering, as Boltanski (1999) argues, is a politics. Who is 

watching and who is suffering reflects an asymmetry in the viewing relationships of 

television. It points to the differences on the psychological level—the comfort of spectators 

in their living room, comparing with those vulnerability of sufferers on the spectator’s 

television screens (Chouliaraki, 2006). Who are the sufferers? Why their misfortune rather 

than another? The concepts of proximity and distance in the mediation of suffering are 

always more than geographical. They are political, cultural and public concepts. While 

most of previous studies focus on western logics in mediated humanitarianism (e.g., 

Chouliaraki, 2006; Joye, 2015; Matthews, 2019), this study seeks to provide a de-

Westernizing perspective on the mediation of global Covid-19 suffering. 

The dataset of this study consists of 2247 pieces of news items in the Oriental News in 

Shanghai Media Group (SMG) from Jan 22, 2020 (the day China announced the lockdown 

of Wuhan City) to Dec 31, 2020. Following Lilie Chouliaraki’s approach (2006) on the 

analytics of mediation, this study focuses on the mediation of different countries’ Covid-19 

suffering through three dimensions—(1) the mode of news presentation; (2) Space-Time 

presentation and (3) presentation of agency in the news. The countries are divided into 

different groups, in terms of their GDPs, geographic proximity, ideological proximity, as well 

as trade relations with China. Both content analysis and discourse analysis are applied to 

explore the comparison of news coverages on different countries’ Covid-19 suffering in 

2020. 

The findings of this study are organized in two parts. The first part presents the whole 

picture of the statistics results from content analysis on the relationship between the 

geographical locations of the countries and the mode of news presentation of their Covid-

19 news, including the length of using footages, the times of anchor’s commentaries, the 
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times of overseas journalistic connections, etc. The second part applies critical discourse 

analysis to further explore four countries cases—United States, England, Italy and India. 

This study argues that television news on different countries’ suffering in Covid-19 

pandemic produces different emotional connections and reactions from Chinese 

audiences. The mediation of distant suffering legitimates the Chinese government’s 

decisions in the pandemic on the one hand, and commends China's achievements in 

fighting Covid-19 on the other. 
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Abstract 
Cultural diplomacy is defined as the “cross-cultural exchanges of ideas, information, art 

and other aspects of culture between countries to improve mutual understanding” 

(Cummings, 2003:1). Despite its many definitions, national projection and cultural relations 

constitute the two main paradigms of cultural diplomacy (Grincheva, 2015). Historically, 

museums as national cultural institutions have been important cultural diplomacy actors 

with the goal of communicating national culture and values and building cultural bridges 

across borders by travelling exhibitions, cross-cultural museum loans, professional 

exchanges and other international events (Arndt, 2005). Empowered by digital 

technologies, heritage collections have been digitalized for online presentations. Museums 

are now employing digital platforms like YouTube, Twitter, Instagram to expand their global 

reach for national cultural projection to international audiences, and engaging them in the 

dialogical forms of communications amongst themselves. 

The Covid-19 together with the global mass closures and national lockdowns have 

prompted cultural institutions like museums to take institutional initiatives and complement 

official cultural diplomacy exchanges by navigating online avenues to support a cross-

cultural exchange and dialogue (Grincheva, 2021). Accompanying this trend are concerns 

of how to construct intriguing narratives for both cultural projection and engaging 

international audiences and to what extent the digital communication of museums can 

contribute to cultural diplomacy. As narrative strategies that tap into the power of 

dramaturgy and visual elements to mediate emotions and identity, storytelling is a known 

component of public diplomacy (Hedling, 2019). In the context of social media, micro 

stories emphasized on personalization and intimacy which can evoke emotional 

connections are more likely to be favored (Hedling, 2019; Duncombe, 2019). Regarding 

storytelling as important narrative strategies in museums' digital communication, this study 
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intends to deconstruct those narratives and strategies for the purpose of composing 

effective cultural diplomacy. 

To this end, British Museum’s YouTube Channel is taken as the research object. With 493 

short videos and 510,000 followers, it is one of the most welcoming museum channel on 

YouTube. The Curator’s Tours and Curator’s Cornor sections are popular among 

international audiences, with the most welcoming video being viewed for more than 1.6 

million times and commented by more than 3,000 times. Following questions will be 

answered:  

• What are the main narratives employed in those videos? 

• What specific storytelling strategies do museums use in constructing those narra-

tives? 

• What narratives and narrative strategies help facilitate cross-cultural understanding 

and build relations from the perspective of international audiences? 

Top 10 most viewed videos, together with their comments will be selected for textual 

analysis. Then there will be a comparison between self-constructed narratives and 

narratives perceived and co-created by audiences. By deconstruct the cultural narratives 

in the online museum spaces as well as their storytelling strategies, strategic suggestions 

will be proposed on how to construct intriguing narratives to facilitate national projection 

and cultural relations building in the era of digital cultural diplomacy. To conclude, the role 

of museums as non-state actors in the era of digital cultural diplomacy will be further 

discussed.  
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