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Id:  19487

Title:  Social Media Role in Relieving the Rohingya Humanitarian Crisis 

Session Type:  Individual submission 

Authors:  
Name: Fatma Elzahraa Elsayed 
Email: zahraafat -at- cu.edu.eg 
Country: EG (Egypt) 
Affiliation: Associate Professor 

Abstract:  This research explores the possibilities and limitations associated with utilising new 
media technologies in relieving humanitarian crises by focusing on the Rohingyan case. The main 
interest is to approach a conceptual communication framework based on the current Rohingya 
refugees’ perceptions about social media networks and mobile apps and the potential suggestions to 
optimise its usefulness in relieving their crisis. Addressing the obstructive challenges that interrupt 
the new media technologies functionality is another objective of the study.
The methodological design is an attempt to apply the mixed methods technique that interlace 
qualitative findings of the questionnaire that would be distributed to the British Rohingya refugees’ 
community in Bradford/UK with the qualitative outcomes of the semi structured interviews with 
Rohingyan and Bengali professionals, academics, and activists to reach an inclusive investigation to
the research questions. An examination to the significance of relationships between Rohingya 
demographic attributes and their preferences and perceptions toward social media platforms and 
mobile apps is substantial to explore the dominant factors that may influence the relationship 
between the Rohingya and different media platforms.
Studying the Rohingya crisis led to reconsideration of the validity of applying the traditional crisis 
communication models during humanitarian disasters as a short-term strategy takes into account the
extensive political and historical background that requires an alter treatment based on the 
Rohingyas specificity. On the other hand, the social information processing model to interact with 
users’ interactions as a long-term strategy includes the uploaded and posted content on social media
networks should be applied before and after the crisis to eliminate hatred speech, divisiveness 
discourses, and focus on building social peace and spread love and forgiveness values.
To approach a communication model that explains the functionality of the social media platforms 
and traditional media performance in relieving the humanitarian crisis of the Rohingya, three 
aspects should be considered. First, the media governmental policy that believes in empowering 
people with media is better than depriving them of expressing themselves. Second, the NGOs can 
compensate the communication inadequate by providing communicative alternatives and facilitate 
accessing services in addition to its role to eliminate media illiteracy that may lead to media misuse.
Finally, the Rohingya themselves should broaden their vision to the potential horizons of using 
social platforms and be aware of new media technologies possibilities and limitation that optimise 
the supportive functions to their cause. 
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Title:  Cultural Proximity and Genre Proximity: How do Chinese Viewers Enjoy American and 
Korean TV Dramas' 
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Authors:  
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Country: CN (China) 
Affiliation: Peking University 

Name: YAOYAO CHENG 
Email: cyythu -at- sina.com 
Country: CN (China) 
Affiliation: Tsinghua  University 

Abstract:  In China, watching foreign television dramas is not only an important means to know 
about the outside world but also a trendy lifestyle. The popularity of foreign TV dramas reflects the 
cultural logic of media globalization, which is shaped in two competing processes – globalized 
demand of media industry and localized demand of indigenous cultures (Waisbord, 2004). Thus, 
Chinese viewers’ consumption of foreign TV dramas is simultaneously global and regional (Chan 
& Ma, 1996). American and Korean dramas are respectively characterized with global and regional 
features, and become the most popular in the Chinese market.
This paper aimed to examine this transnational viewing process, in which Chinese audience watch 
American and Korean TV dramas. Specifically, cultural proximity and genre proximity were 
adopted to predict media involvement and enjoyment. The theory of cultural proximity was often 
used to explain transnational media consumption. It argued that audience would like to choose 
media products that are proximate to their own cultural backgrounds (Straubhaar, 1991). As an 
extension of cultural proximity, genre proximity refers to particular genres, which have similar 
structures, formulas, and archetypes that can reach past cultural differences and be accepted in 
different countries (La Pastina & Straubhaar, 2005).
Staying at the heart of media entertainment, enjoyment was used to describe the outcome of 
viewing experiences (Vorderer, Klimmt, & Ritterfeld, 2004). It was often defined as “a general 
positive disposition towards and liking of media content” (Nabi & Krcmar, 2004, p. 290). Raney 
and Bryant (2002) saw enjoyment as a consequence of the interactions between audience and media
contents, where audience input cognition and affect, and media input characters and the narrative. 
Levy and Windhal (1985) used the term of involvement to capture the interactions between 
audience and media, referring to individuals’ personal participation in message reception, involving 
cognitive engagement in information processing and emotional reaction to media content (also see 
Perse, 1990). Prior studies generally pointed out two major categories – involvement with 
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characters and involvement with the narrative (Green & Brock, 2004; Greenwood, 2008; 
Greenwood & Long, 2009; Murphy et al., 2011). 
 A quantitative content analysis was conducted to study Chinese viewers’ comments and ratings for 
American and Korean dramas at Douban.com, one of the largest social networking platforms in 
China. A cluster sampling method was used to obtain a sample of 16,440 comments from 411 TV 
dramas in a period of 2016 – 2017. 
Statistical analyses found that cultural proximity failed to predict enjoyment but succeeded in 
explaining involvement. It also revealed two different routes to enjoyment – to enjoy Korean 
dramas through involvement with characters and American dramas through involvement with the 
narrative. In addition, cultural proximity served as an alternative resource to alleviate the mutual 
reliance between involvement with character and involvement with the narrative. 
Genre proximity was found in action/crime but not in fantasy/adventure. Genre difference also 
affected involvement. Romance and horror/crux respectively had higher level of involvement with 
characters and involvement with the narrative. In sit-coms, overdependence on performance 
highlighted involvement with characters through which Chinese viewers acquire enjoyment and 
accept the narrative. 
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Title:  Research on Foreign Online Celebrities of We-media in China: Based on 57 Bloggers in 
Sina Weibo 
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Authors:  
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Abstract:  Introduction: With the development of international exchanges and Internet celebrity 
economy, more and more foreigners are attracted to become online celebrities in China, most of 
whom master fluent mandarin and know Chinese audiences’ preferences. The main objective of this
study is to identify features, influences, and problems of these foreign online celebrities.

Materials and methods: data mining and content analysis. 57 foreign celebrities with followers > 
200 in Sina Weibo. Their countries, followers, registration date, and top contents are collected. 
Influences are assessed by Analytic Hierarchy Process.

Results: Foreign online celebrities usually have long net ages from three to five in Sina Weibo. 
They post 1204 twitters on average. Most of them come from Japan, America, Britain and Korea, 
and live in Beijing and Shanghai at present. Individuals are the majority while organizations are 
more influential. For example, Foreigner Research Institution, founded by a group of foreign 
students from Israel, America and British at Tsinghua University, has attracted 2,582,402 followers 
and been reported by Chinese official media. Besides, short videos, especially series, are dominated.
Contents not only include China’s society, culture and food, but also include their own cultures. For
instance, OMG Laughing Club has three series: OMG Feeding Room which invites foreigners to 
comment on Chines pop stars, Little Ma’s Food (a British man looks for Chinese food in Britain), 
and OMG Questions which interviews foreigners and Chinese on the same topic to compare 
differences between foreign countries and China.

Conclusions: Foreign online celebrities usually focus on vertical fields, such as recommending 
foreign special products. What’s more, they pay attention to interactions with fans. Korean 
Dongdong, for example, often gives presents to her fans though transmitting and lottery. Thirdly, 
collaboration is given the priority. Fourthly, they cate to mainstream values in China. For example, 
Gao Yousi, the leader of Foreigner Research Institution, often volunteers to experience different 
Chinese roles, such as delivery man, village schoolmaster, and Taobao shopkeeper. Finally, they 
also actively frame positive images of their own countries. Foreigners in Neighbor, for example, 
operated by two Africa men, often introduces Africa customs to break Chinese stereotypes.    

However, they have their own hidden potential crisis. First of all, homogenization of content: 
differences between China and foreign countries are too much. Beauty fatigue is emerging. 
Secondly, some individuals are motived to create high-quality videos at first, yet gradually lose 
passion. Finally, to catch Chinese’s eyes, some foreign bloggers blindly flatter China. For example, 
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Fu Lifang, a Britain, once made a video, titled “After eating Chinese steamed stuffed bun, a Britain 
considered British hamburger rubbish.” 
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Title:  Above the law and below poverty: Digital activism and online publicity in the Global South 

Session Type:  Individual submission 

Authors:  
Name: Payal Arora 
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Affiliation: Erasmus University Rotterdam 

Abstract:  In a favela ruled by the drug lords in Rio de Janeiro, an activist uses Facebook Live to 
capture the dealings in his neighborhood, putting himself and some of his community members at 
risk (Arora, Forthcoming). In Jeddah, Saudi Arabia, a few teenage girls Instagram the fashions of 
the week, unveiled, an act that can be persecuted by the morality police. In Jammu and Kashmir, 
some activists through the hashtag #justiceforkathua draw attention to the case of an eight-year old 
nomadic girl who was gang raped, defying the privacy law on revealing identities of minors. 
Contrary to the popular narrative of activists in the Global South seeking to be protected through 
anonymity, many at the margins continue to put themselves at high risk by being visible and heard 
(Ganesh, Schulte, & Deutch, 2016). 

These are just some of the many cases that shed light on the tensions between privacy, law, and 
protest. The General Data Protection Regulation (GDPR) holds the law as sacrosanct and sees it as 
the key weapon to fight against the rising privacy violations in today’s platform age (Albrecht, 
2016). Implicit in this sweeping and major reform is that society can transform for the better by 
reigning in corporations and changing platform design and usage through governance rooted in 
human rights . GDPR centers individual choice and data protection as its cornerstone innovation, 
serving as not just a golden standard to privacy regulation but a global standard (Sloot & 
Zuiderveen Borgesius, 2018). 

The fact is that an estimated 25 percent of the world’s urban population live in informal settlements,
with 213 million residents added to this kind of global habitation in last year alone (Arora & 
Scheiber, 2017). For this kind of vast and global marginalized public, laws are often an obstacle to 
justice or may be subservient to parallel systems of local governance and traditional social norms. 
Drawing from the author’s decade of ethnographic fieldwork on activism among vulnerable 
communities beyond the West, (India, Brazil and recently South Africa and Namibia) and content 
analysis of empirical, theoretical and popular media narratives on visibility and activism in the 
Global South, this paper critiques the question of whether privacy and activism are after all 
compatible. GDPR while well intended, may have created a privacy universalism, reminding us of 
how privacy is a privilege and a luxury for the global marginalized majority. 

References

Albrecht, J. P. (2016). How the GDPR Will Change the World. Eur. Data Prot. L. Rev., 2, 287.
Arora, P. (Forthcoming). The next billion users: Digital life beyond the West. Harvard University 
Press.
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Title:  The internal and external soft power dimensions of the Chinese government's new 
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Abstract:  Soft power has two vectors – internal and external – as theorized by Chitty: Good 
governance and rule of law represent high-quality internal soft power (or I-soft power) that 
generates external soft power (or E-soft power) as a by-product. This paper further examines this 
proposition empirically in the Chinese context to understand better the relationship between rule of 
law, governance approach, soft power, and discourse power.  It draws on Western and Chinese 
literature on rule of law, governance, soft power and discourse power. China has begun to play an 
increasingly important role in the international community as the second largest economy in the 
world. Being sensitive to wariness in the international community of its military development, a 
development that it views as commensurate with its economic size, China invests heavily in 
developing soft power messaging resources to influence attitudes and discourse. However, Some 
commentators have argued that China’s soft power strategy places too much weight on the 
mediation of its cultural resources (which Chinese scholars call soft power) and too little weight on 
the mediation of it political values and governance approach such as emphasizing rule of law 
(which the Chinese classify under discourse power). After 2013, the new administration initiated an 
anti-corruption campaign that has gained international media attention and attracted considerable 
discussion in Chinese social media and in the press and academy. This anti-corruption campaign is 
selected as a case to examine if China’s efforts to curb corruption and enhance its rule of law are 
viewed as an enhancement of its soft power overseas. As there are several distinctions in China’s 
political discourse compared with the Western understanding of rule of law and good governance, 
China’s efforts to improve its rule of law and governance approach might seem unique and 
debatable from the Western perspective. This paper throws light on how Australian intermediate 
elites view China’s anti-corruption campaign and its governance approach. A case study of China’s 
anti-corruption campaign examines if western observers view China’s efforts to curb corruption and
enhance its rule of law as an enhancement of its soft power. This paper will answer the following 
research questions: Is China mindful of potential E-soft power effects of it governance and rule of 
law stances and practices? What are the views intermediate elites in the Australian public 
diplomacy policy community on China’s governance approach and its soft power implications? 
How do Chinese and Australian newspapers reportage on China’s governance approach and anti-
corruption campaign compare with each other? In-depth interviews with policy community 
members in Australia and Chinese and Australian news media frames will offer data for frame 
analysis. The results show a lack of congruence between Chinese intended frames as culled from 
Chinese media and preferred frames as evinced in Australian media and interviews with members 
of the Australian public diplomacy policy community. 
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Title:  Twitter, race and 'sousveillance' in South Africa 

Session Type:  Individual submission 

Authors:  
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Abstract:  This paper explores social media conversations about race and racism in South Africa, 
arguing that processes of polarization can privilege certain positions. More specifically, the paper 
explores notions of surveillance and social media etiquette, i.e. what is acceptable to post about 
others, taking into account the notion that etiquette is a contested space and is governed by politics 
of inclusion and exclusion. More specifically, the paper is based on qualitative content analysis and 
discourse analysis of Tweets using specific hashtags. These will include hashtags such as 
#AshwinWillemse – referring to the incident in which a black rugby commentator and former 
national team player accused his fellow white commentators of racism on national television, 
resulting in a huge social media debate on the issue. “Posts on Facebook and Twitter have also led 
to major controversies around racism and identity politics, ranging from racist comments made by a
DA member and estate agent Penny Sparrow about Black people on South African beaches during 
the festive period, to a judge, Mabel Jansen, who claimed in a Facebook exchange that race was part
of black ‘culture’, to the student activist Ntokozo Qwabe who used Facebook to gloat about having 
refused to pay a White waiter a tip until she ‘returns the land’”  (Wasserman, 2018, 163). 

While hashtags are used to mark interpretive frames, the paper explores how and why platforms like
Twitter have become important sites for activism around issues of racial 
Inequality. Methodologically, this paper uses a mixed methods approach, creating a dataset using 
the open tool Mecodify, and exploring the notion of hashtag activism, hashtag ethnography and the 
contested notion of the hashtag as a field site. Theoretically, the paper draws on Papacharissi’s 
(2015) work on affective publics, which focuses on affect as one of the main driving forces of 
internet engagement, participating in online conversations with narratives of the self. She proposes 
that affective engagement revives political discussions and promotes engagement. 

The paper also draws on Chen’s (2017) work on online incivility and public debate, who explores 
how and when online incivility can lead to strategies to reclaim the online public debate. Chen 
(2017) describes incivility as (online) speech which exhibits “at least one of three main attributes: 
insulting language or name-calling; profanity; and a larger category that encompasses stereotypes, 
and homophobic, racist, sexist, and xenophobic terms that may at times dip into hate speech… 
Incivility is part of a larger continuum of aversive speech that both violates what is considered 
normal in conversation and also has the potential to cause harm (6). In addition, Steve Mann’s 
concept of ‘sousveillance’ also becomes relevant in this exploration. This refers to the notion of 
watching from below (sous = below in French), i.e. ordinary people watching as opposed to being 
watched from above. “The act of holding a mirror up to society, or the social environment, allows 
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for a transformation of surveillance techniques into sousveillance techniques in order to watch the 
watchers” (Mann and Ferenbok, 2013). 
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Abstract:  Following discussions on how to analyze different media systems (e.g. Hallin & 
Mancini, 2005; Blum 2005; Meyen, 2018) and bridging some of the core topics of the International 
Communication Section in Madrid (e.g. the influence of new technologies, the development of the 
internet / social media) this paper looks at the non-state media system of the Kurdish people in the 
Middle East.

With more than 30 million people worldwide, the Kurds are the largest people without an own 
nation-state. They primarily live in four countries: Turkey, Iraq, Syria and Iran. With the 
dissemination of satellite television in the early 1990s and, later, with the advancing possibilities of 
the internet in the last 25 years, an independent cross-border Kurdish media system developed with 
its own organisations, values and rules. Here, characteristics do not seem to be national borders, but 
a common language and culture. At the same time, Kurdish media are in conflict with the respective
nation states where they are being produced. In Turkey, Kurdish media services are banned, and 
several dozen Kurdish journalists are imprisoned. In northern Iraq and northern Syria, Kurdish 
media have only been able to develop with a relative freedom in recent years and are still exposed 
to governmental threats from Baghdad and Damascus. Using the example of the Kurds, this paper 
discusses the functioning of a media system without national borders, ensuring the trans-national 
dissemination of news.

The theoretical basis is that of the actor-structure-dynamic developed by the German sociologist 
Uwe Schimank (2007). It examines the interaction between individual action and social structures. 
Three types of social structures are important here: structures of constellation (resources, etc.), of 
expectation (laws, agreements, etc.) and of interpretation (e.g. journalistic beliefs, self-images). 
These structures restrict and, at the same time, enable the actions of actors. Schimank’s complex 
theory provides the basis for a category system that structures the qualitative research process and 
allows intersubjective understanding.

This paper is based on 39 interviews with journalists from various Kurdish media, civil servants, 
military personal and representatives of journalists' associations, which were conducted during 
several stays in Northern Iraq (South Kurdistan) and Northern Syria (West Kurdistan) in 
2017/2018, and by Skype in Eastern Turkey (Northern Kurdistan). The interviewees were chosen 
according to the category system and the factor reachability. This was added by field observation, 
for example in various editorial offices, and a collecting of documents.
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Following Schimank theoretical approach, the talk provides insight into relatively new media 
structures established by different Kurdish actors, the self-image of Kurdish journalists, the 
influence of the internet, and those media outlets dependent to different political parties. 
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political participation in Taiwan 
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Authors:  
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Abstract:  The impact of Internet and social media use in political participation has been discussed 
in numerous studies. However, most studies focused on the West and the role of the Internet in 
Asian societies is still not fully understood. Scholars have found different factors that could affect 
the relationship between Internet use and civic engagement, such as socio-economic status, social 
network, personality, and other related factors. However, the influence of “political generation” has 
not been examined. Borrowed from political psychology, “impressionable year” is a hypothesis 
which argues that there is a lasting effect of experiencing political events during late adolescence 
and early adulthood on individual’s political behaviors. Those generations who have experienced 
the same political events during the same time period are categorized as one political generation. 
This study thus aims to look at whether political generation matters in relation to the role of Internet
and social media in political participations in Taiwan. The political generation is classified into two 
groups for the analysis: the younger political generation who was born in 1979 and before and the 
older political generation who was born after 1979 based on historical events and memories in 
modern Taiwan. The data analyzed in this study is derived from Asian Barometer (Wave IV), 
conducted between June and November of 2014 in Taiwan by face-to-face interviews. Through 
descriptive analysis, Chi-square test, and multiple regression analysis, this study found that the two 
political generations behave differently in voting and election campaign. The older political 
generations are more likely to vote and participate in election than the younger political generation. 
In addition, political generation also has a moderation effect on expression of ideas and 
unconventional participation, such as protest. Instead of simply considering age as numbers, this 
study takes a step further to look at the implication of those political events behind age. As 
significance of this study, it contributes to our understanding of the relationship between digital 
tools and political participation in a new emerged democracy as well as within an Asian society, 
with consideration of a broader context, political generation. 
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Abstract:  In the age of information, the world is witnessing rapid changes in various arenas that 
required the mediated public diplomacy to familiarize the new advanced technology on term of 
dealing effectively and reacting speedily with global affairs, particularly human rights issues. For 
instance; RT extended its global spread via the adaptation of various social media platforms 
including Twitter, Facebook, and YouTube (Kelly, 2012). 

Lately, the world community has paid a great attention over human rights issues in the Arab world, 
which suffers from massive of wars and changes in political systems as well as the grave tensions in
regional and international relations, for instance; the diplomatic ties between Canada and Saud 
Arabia has been frozen over human right concerns on Aug, 2018.

Consequently, the significant of the study aims to examine the mediated public diplomacy efforts of
top five international broadcasters to the Arab world namely; BBC, Aljazeera, Al-Arabiya, Russian 
Today, and France24 through evaluating their coverages of women rights issues specifically the 
case of Saudi women (Rahaf Al-Qnoon) who got asylum in Canada and highlighted globally on 
January, 2019. 

Accordingly, the Theoretical framework of current study has inspired by Golan (2013) integrated 
model of public diplomacy. The first level of Golan (2013) model it’s to deals with mediated public 
diplomacy, the second level with nation branding and the third level with relational public 
diplomacy. The mediated public diplomacy approach is concentrated on government efforts to 
shape and effect it’s framing in the global news media (Entman, 2008). The success or failure of 
mediated public diplomacy efforts can have straight consequences concerning global public opinion
(Manheim, 1994).

 For the purposes of the present study, we use Entman’s (2004) definition of framing: “selecting and
highlighting some facets of events or issues, and making connections among them so as to promote 
a particular interpretation, evaluation, and solution”. By comparing the BBC, Aljazeera, Al-
Arabiya, Russian Today, and France24 beyond their coverages the case of “Rahaf”.

Systematically, the current study applied social media analytics method which combines different 
methods to create insights, such as, sentiment analysis, social network analysis, topic modeling, 
trend analysis (Thelwall, 2018). Evaluators of public diplomacy believe that a mixed-method 
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approach, integrating the collection of both quantitative and qualitative data, produces the accurate 
and best evaluations for public diplomacy efforts (Banks, 2011).

The author conducted In-depth analysis of top 100 user comments on top 10 most viewed YouTube 
videos and content analysis of top 10 most viewed YouTube videos, user comments number, views,
Likes and headlines, which have been broadcasted by the BBC, Aljazeera, Al-Arabiya, Russian 
Today, and France24 in YouTube during their coverages of “Rahaf” case. The comments were 
collected on 29th January, 2019 using YouTube comments scraper software.

The main finding indicates that international frame-building and public engagement have played a 
major role to brand BBC and Aljazeera as more effectively than Al-Arabia, France 24 and RT.

Keywords: Mediated Public Diplomacy, International Broadcasting, Women Rights, Social Media 
Analytics, International Frame-Building 
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Abstract:  As a genre prime time news and current affairs talk shows occupy a distinct space within
the Indian television universe. Typically built around a single editor/interrogator and invited guests, 
talk shows have come to constitute a relatively inexpensive format which most leading news 
channels deploy to brand and market themselves. As a result, even though the viewership of such 
shows tends to be confined to the urban educated elite in the country, they have been increasingly 
“embraced,” by news channels and according to Mehta (2008) have come to “serve as important 
agencies for political debate,” and have been “harnessed explicitly in the political arena,” their 
implications for public deliberation remain open to question. Put differently, although prime time 
talk shows are characterized by an “argumentative,” and “animated” style, in which politics and 
spectacle are closely intertwined, the extent to which such shows make “the news more 
comprehensible and interesting,” and enhance the “potential of “rational-critical” debate,” as has 
sometimes been asserted (Harrington, 2005), remains unclear at least in the context of India. This 
chapter seeks to explore the role of these talk shows as a form of political communication focusing 
primarily on the two most-watched English news channels, Times Now and the newly-established 
Republic TV. In exploring Times Now shows such as Newshour and India Upfront as well as 
Republic’s Debate and The Nation Wants to Know, the chapter will seek to analyze both the 
manner of presentation adopted by these programs (which not surprisingly tend to differ 
significantly from the stylistic conventions of their Western counterparts) as well as their content 
both in terms of the participants invited and the range and types of topics discussed. In doing so, it 
will examine the relationship between these shows and the manner in which they engage with the 
country’s political discourse. That is to say, do the style and content of these shows amplify or 
challenge dominant political beliefs, especially those associated with the ruling party and thus 
evaluate the impact of these shows with regard to the Indian public sphere. 

Page 17



Id:  20304

Title:  Representation of China: A content analysis of media coverage in mainstream media of non-
English speaking countries 

Session Type:  Individual submission 

Authors:  
Name: jie gu 
Email: johnnygubbi -at- hotmail.com 
Country: CN (China) 
Affiliation: School of Television,Communication University of China 

Name: weigang tian 
Email: tianweigang -at- hotmail.com 
Country: CN (China) 
Affiliation: School of Television,Communication University of China 

Abstract:  National image in media is a significant research topic in the age of globalization. 
Nevertheless, in view of English hegemony across the globe and the ensuing dominance of media of
English-speaking countries in the international communication market, previous studies on how 
foreign media represents China pay more attention to western developed countries by which 
English is used as official language. In recent years China has rolled out some new diplomatic 
strategies in favor of non-English speaking countries, such as the launch of the “Belt & Road 
initiative”, the development of good-neighborly relations and the consolidation of relations with 
developing countries. Therefore, by treating official language as a cut-in point, this study is a first 
attempt of examining how China is represented by mainstream media of eight non-English speaking
countries. Since ‘non-English’ is not so much a concept as language but as cultural relations and 
geographic politics, this study supplies an alternative, as well as a relatively holistic, outlook on 
how foreign media builds up China’s national image.
One national mainstream media is sampled from each of eight non-English speaking countries: 
Germany, Austria, Spain, Italy, Netherlands, Mexico, Kenya and Bangladesh. By using Cina, 
cinese, Taiwan and Honkong as keywords, a total of 2669 China-related news articles are sampled 
from 2008, 2010, 2012 and 2015.       
It first finds that the image of China is primarily represented through economic (39.1%), social 
(15.4%), diplomatic (14.3%) and political (13.9) news. Second, by employing source of information
to measure objectivity, this study reveals that over a half of sources of information come from 
China and their homelands of the eight countries. Third, as to favorability, despite the fact that 
negative reports are a bit higher than positive ones, the overall image of China is neutral with 60.9%
coverage of China evincing an objective stance. Fourth, China’s national image has remained 
relatively consistent in mainstream media of non-English speaking countries. 
The above-mentioned findings highlight the leading role played by economic factors in media 
representation of China. Therefore this study serves as an important addition to preceding literature 
that always highlights how western developed countries politicize China in news coverage. 
Moreover, this study exposes a notable difference in media representation of China between 
developing countries in Asia, Africa and Latin America and developed countries in Europe, of 
which the division is also grounded in economic situations. Specifically, developing countries 
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devote themselves more to diplomatic issues as well as positive reports, while developed countries 
hold more critical and negative stances towards China’s political situations and so-called ‘China 
Threat’. 
Another significant contribution made by this study is dynamics between news topics, source of 
information and favorability. Negative reports from those eight media mainly point to political and 
social issues. Furthermore, the expression of negative tones sometimes can be explained by their 
proactive usage of information sources from third parties with the purpose of covering up their true 
stances, and sometimes is a passive result of their partnership with news agencies of third parties. 
As such, source of information becomes a pivot that in a degree is able to shape how national image
is represented by media. 
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Abstract:  Facebook’s growing role as a political intermediary led to critical inquiries from 
scholars, activists, and policy makers about misinformation, political polarization, privacy and 
content moderation. Less studied, however, are Facebook’s efforts to increase connectivity and 
build network infrastructures throughout the Global South. From fiber cables and Internet exchange 
points to satellites and WIFI mesh networks, Facebook has been experimenting widely in this area. 
One such initiative – the Free Basics app which provides mobile phone users access to data-lite 
versions of a limited number of websites – gained significant visibility in 2015. Upon its launch in 
India, a coalition of civil society groups generated public backlash against the project and led to a 
ban on such programs seen as violations of net neutrality principles. Although perceived as a 
significant blow to Facebook’s connectivity efforts, the Indian case did not prevent the expansion of
Free Basics. As of 2018, it is live in 64 countries - including 30 in Africa – and offers access to 
some 1500 services worldwide. This paper fleshes out the implications of this initiative for civic 
engagement in authoritarian and hybrid regimes. I explore Facebook’s efforts to partner with civil 
society organizations (CSOs) to join Free Basics using case studies from Kenya, Rwanda and the 
DRC. I provide a content analysis of the services and CSOs available on the app in those three 
countries, while highlighting influential local CSOs missing from it. In conclusion, I discuss the 
tension between opportunities to expand civic space and risks of seeing the civil society co-opted by
corporate interests. 
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Abstract:  This panel proposes Netflix as a site of symbolic production, circulation, and 
consumption of disparate discourses of Latinidad, Hispanicity, and Latin American conceptions 
within a global mediascape. The presentations that form this panel depart from the idea of 
algorithmic cultures as theoretical frameworks to suggest the way Netflix -as a cultural engine- is 1)
producing a Latinx global discourse; 2) reinventing and mimeticizing traditional narrative tropes 
from Latin America’s telenovelas to appeal to a global audience; and 3) bringing forward new ideas
of Latinidad, Hispanidad, Latin America and Spain. Some of the media texts that this panel will 
tackle are Netflix’s original shows Ingobernable, One Day at a Time and the promo for Latin 
America of the show, Orange is the New Black. The panel also discusses Netflix’s production 
strategies for the Latinx global market through analysis of productions companies in Mexico and 
Spain. Netflix’s first fiction series filmed entirely in Spanish, Club de Cuervos (2015-2019) and its 
most recent House of Flowers (La casa de la flores, 2018-) are Mexican productions. While 
recently, Bambu Production in Spain has brought two of the companies most successful global 
series in Spanish Money Heist (La casa de papel, 2018-) and Cable Girls (Las chicas del cable, 
2017-).

Names of Panelists and Academic Affiliation and Title of their Papers:

1. Manu Avilés-Santiago, PhD.
maviless -at- asu.edu
Associate Professor
Communication and Culture
Arizona State University
Paper Title: Netflixeando and The Logics of Nostalgia

2. Eliseo R. Colón Zayas; Ph.D.
eliseo.colon -at- upr.edu
Professor
School of Communication
University of Puerto Rico
Paper Title: Netflix’s Latinidad-Hispanicidad: Distribution and Cultural Production, The Río 
Grande Way
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3. Dr. Francisco Javier Gómez Pérez
frangomez -at- ugr.es
Dpto. Información y Comunicación
Universidad de Granada
Paper Title: La impronta Netflix: producir para Netflix vs producir para otros medios, el caso 
Bambú Producciones.

4. María José Higueras Ruiz
mhiguer -at- ugr.es
Dpto. Información y Comunicación
Universidad de Granada
Paper Title: Creación y producción de ficción televisiva Latinoamérica en la plataforma de 
streaming Netflix. De Club de Cuervos a La Casa de las Flores.

Panel Chair: 

Eliseo R. Colón Zayas, Ph.D.
eliseo.colon -at- upr.edu
Professor
School of Communication
University of Puerto Rico 
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Abstract:  This paper studies Netflix’s algorithm of prediction, recommendation and mediation to 
promote audiovisual consumption and symbolic mediation of Latino images in global markets. I 
explore some of the mechanisms used by Netflix for cultural symbolic construction analyzing its 
portrayal of a global Latino discourse through what has been defined as public relevance 
algorithms. I focus on the question regarding Netflix’s audience building algorithm in engaging in 
cultural symbolic production through a recommendation system that produces human cognition 
through habit, chance and necessity by addressing its construction of a Latino global discourse. I 
argue that Latino culture serves Netflix as a mechanism of textual production that operates through 
the tensions between three global market geographies: 1) the United States and Europe where the 
so-called Latino cultural communities construct, live and interpret themselves, while being situated 
outside the hegemonic culture of each country; 2) Latin America and the Caribbean, where Latino 
culture is organized and constructed as an imaginary culture projected around the cultural 
circulation model of globalization, in its neoliberal sense, of transnational communities of markets 
and consumers, where Latino culture belongs to a repertoire of signs classified as constitutive of 
some tastes, aesthetics and narratives define by global markets as Latino; and 3) those regions 
where market and consumer communities build Latino culture as something alien and exotic. 
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Abstract:  Netflix has been producing content not only in a nostalgic style but also as a trigger for 
nostalgia: shows like The Get Down, Stranger Things, Glow, and Fuller House bank on nostalgia 
for the ’70s, ’80s, and ’90s, respectively. As a platform for the projection of nostalgia, some of 
Netflix’s original shows engage in a bittersweet longing for earlier times and spaces and a possible 
return—most often to the remembered past, but sometimes to an imagined future (Boym, 2001; 
Niemeyer, 2014). This presentation considers how Netflix capitalizes on nostalgia as a marketing 
tactic aimed at bringing Latina/o audiences to its original shows, as a template for producing, 
adapting, and marketing the revival of an older show, and as an emotional atmosphere provoked by 
viewers’ anxieties about cancellation and salved by the narrative of saving a show. I conduct a 
critical textual and industrial analysis of the series One Day at A Time (ODAT) and its Netflix 
reboot. Created by Norman Lear in 1975, ODAT told the story of a divorced working-class white 
woman from Indianapolis raising strong-willed daughters and the family’s interactions with the 
handyman for the building in which they lived. For the new version, Lear hired Gloria Calderón 
Kellet as showrunner and cultural translator (Rivero, 2005) of the show that has been coined by the 
press as the Latina/o remake/reboot/reimagination/twist. Within the realms of reimagining there are 
several deployments of nostalgia in the marketing and narrative, and within the anxiety provoked 
after the announcement of the possible cancellation of the show. My interest is to explore whether it
is possible for nostalgia to be deployed as a source of creative renewal and/or as a means of 
critiquing present conditions of production, circulation, and consumption of Latina/o 
representations. 
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Abstract:  La industria de la producción de ficción televisiva contemporánea se halla caracterizada 
por nuevas formas de producción, difusión y recepción de series de televisión en la era digital. Las 
plataformas de video bajo demanda –en adelante, VOD– o de streaming, han establecido un nuevo 
modelo de negocio que influye en las estrategias de producción, en el contenido de los proyectos 
audiovisuales, y en el consumo realizado por parte de la audiencia. Resulta esencial destacar el 
servicio de streaming ofrecido por Netflix debido, entre otros factores, a la variedad de los 
productos de su catálogo, y a la promoción y difusión internacional de los mismos. En este 
contexto, incidimos en el incremento y novedades que dicha plataforma ha supuesto para la 
creación y producción de series de ficción latinoamericanas en la última década. La presente 
propuesta de investigación responde a un doble objetivo. Por una parte, se estudian las estrategias 
de producción de contenido latino por parte de la plataforma Netflix. A continuación, se examinan 
dichos productos audiovisuales, incidiendo en dos proyectos concretos: la primera serie de ficción 
original de Netflix rodada íntegramente en español, Club de Cuervos (2015- 2019); y la última, La 
Casa de las Flores (2018- ). Empleamos una metodología cualitativa cuyo diseño de investigación 
se basa en dos técnicas diferentes. En primer lugar, se realiza una revisión bibliográfica sobre el 
desarrollo de las plataformas de VOD (Sepinwall, 2012; Douglas 2015) y, específicamente, del 
servicio de Netflix (Jenner, 2016), insistiendo en su modelo de negocio (Izquierdo-Castillo, 2015) y
en el contenido de los proyectos que produce (Waybe, 2018). Asimismo, se atiende a trabajos que 
analizan series de televisión latinas y su repercusión social (Mastro & Behm-Morawitz, 2005; 
Denzel de Tirado, 2013). Por otra parte, los datos son complementados con testimonios extraídos de
una entrevista personal en profundidad a Diego Ávalos, Director de contenidos originales 
internacionales para Latinoamérica y España; y productor ejecutivo de, entre otras, las series de 
ficción objeto de estudio. Los resultados de la investigación destacan el papel desarrollado por la 
plataforma de Netflix en el incremento de la producción de series de ficción latinoamericanas, en la 
difusión internacional de dichos productos, y en la representación de la comunidad latina a través de
contenidos novedosos y poco convencionales. En este punto, los trabajos analizados responden a 
dichos parámetros y permiten ejemplificar los datos obtenidos. Por lo tanto, se hace patente la 
configuración de un panorama televisivo que reformula la producción de proyectos audiovisuales 
gracias a las plataformas de VOD y, en este contexto, promueve interesantes cambios para las series
latinoamericanas, su percepción y su alcance. 
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Abstract:  In an increasingly globalized world where the boundary of nation-states no longer 
constrains the flows of media goods and technologies, the Democratic People’s Republic of Korea 
is one of the few isolated countries in the world.  The North Korean government prohibits citizens 
from using any form of foreign media because they are deemed harmful to socialist ideals. 
However, pirated media of South Korean TV shows and Hollywood movies are readily avail-able in
the black market. The question then is whether societal change will lead to large-scale economic 
and political reforms in North Korea.  If yes, then whether both economic and polit-ical reforms 
will take place simultaneously?  Or will economic reform precede political reform or vice versa?  
How would either or both political and economic reforms bring changes to the media?  If societal 
change will not lead to large-scale political and economic reforms, then how would North Korean 
leaders use political and economic means to curb foreign media consumption because they deem 
such to be acts of dissent? Changes in the political system in North Korea are desirable because 
North Korean citizens do not have basic human rights.  The government uses various tactics such as
murder, torture, and imprisonment to punish dissent-ing citizens (“Human rights in North Korea”, 
2018).  The central objective of the paper is to reflect on and discuss a possible path to liberalization
in the North Korean media system.  In order to outline possible ways of liberalization we compare 
the North Korean media system with two other socialist media systems. The comparative method 
allows for a systematic com-parison of a small number of cases that belong to a phenomenon 
(Collier, 1993).  We have chosen the People's Republic of China and the German Democratic 
Republic as two countries of comparison.  To conduct a comparative political analysis, we examine 
the media of present North Korea, East Germany before the reunification, and China in the late 
1970s.  For each country, we look at government control of media ownership and content; the flow 
and con-sumption of western (“capitalist”) media among citizens; the size of media economy and 
the black market in which illegal media circulates; and the adoption of western (“capitalist”) cul-
tures in relation to citizens’ political views.  The interaction between politics, economies, and 
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cultures will show how socialist states negotiated tension between political control, market 
liberalization, and underground media cultures.  How the PRC and the GDR managed the tension 
also led to different outcomes in different political and economic paths.  We compare and contrast 
the three countries in order to discuss if North Korea is going to normalize its political and 
economic relationship with South Korea and other countries, how a liberalization and 
westernization of its media system could be like and whether it may choose the Chinese or the East 
German path.  

Sources:
“Human rights in North Korea”. (2018, June 5). Human Rights Watch. 
https://www.hrw.org/news/2018/06/05/human-rights-north-korea [01-03-2019]
Collier, David (1993). “The comparative method” In Ada W. Finifter (Ed.), Political science: The 
state of the discipline II (pp. 105-119). Washington, DC: American Political Science Association. 
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Abstract:  L'objectif de notre travail préparatoire est de présenter nos résultats préliminaires sur la 
construction d'un modèle de traduction automatique de syntagmes écrits en « signagrammes », pour 
la protection des données à caractère personnel. La signalétique est un système de communication 
imagée qui donne une information sur un sujet, pour à terme simplifier la communication entre des 
usagers à l’échelle mondiale. Le signagramme, qui est de type figuratif, est son unité d'écriture 
(Klinkenberg, 1996). La protection des données personnelles se définit par les lois et 
réglementations interdisant le stockage ou le partage de certains types d'informations sur des 
personnes à leur insu et sans leur permission (Kennedy et Millard, 2016). Le modèle de traduction 
automatique, quant à lui, sert à traduire instantanément le texte d'entrée d'un utilisateur en 
signagrammes (Hutchins, 2003). Il serait utilisé à partir d'une application Web, à savoir un réseau 
social. Des utilisateurs de tout âge et de toute culture utiliseraient ce modèle. À notre connaissance, 
les projets publiés abordant ce sujet sont limités. 

Ce travail de rercherche se fonde sur les méthodes du transfert sémantique et de l'ontologie. La 
méthode du transfert sémantique agit comme un système de réécriture qui traite une entrée d'une 
langue source (p. ex., le texte d'entrée d'un usager) et construit une nouvelle sortie en un système de 
communication cible (p. ex., les signagrammes), en appliquant des règles linguistiques (Emele et 
al., 2000). L'ontologie est l'ensemble structuré de mots et concepts, qui représentent le sens d'un 
système d'informations dans un domaine particulier, et les relations entre ces concepts (Grueber, 
1993).

Notre modèle de traduction automatique de syntagmes écrits en signagrammes est composé de 
l'adaptation de l'ontologie pour la protection des données personnelles (Bartolini et Muthuri, 2015), 
ainsi que des constructions d'un dictionnaire de signagrammes relatifs au même cas (Holtz et al., 
2010 ; Economic Commission for Europe, 2006) et d'une fonction qui fait la traduction du texte 
d'entrée en signagrammes (Emele et al., 2000).

La démarche de travail proposée s'appliquerait à des établissements appartenant à différents 
domaines, comme celui du commerce électronique, de la santé. Nous nous intéressons au domaine 
des autorités administratives, à savoir la Commission Nationale de l'Informatique et des Libertés 
(CNIL). La CNIL est chargée du suivi de la protection des données des professionnels et 
particuliers.
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Un premier prototype de ce modèle est développé pour tester son fonctionnement dans une 
application Web. Nous mettons en relation les fichiers de l'ontologie et du dictionnaire avec ceux de
la fonction de la traduction automatique afin d'exécuter cette dernière. Le modèle mis en place 
facilite la communication autour de la protection des données personnelles. Afin d'assurer sa bonne 
utilisation, des prototypes doivent être rendus disponibles dans des espaces numériques libres, pour 
aider les usagers à s'y familiariser.

En conclusion, dans un futur proche, nous améliorerons ce premier modèle pour traduire 
automatiquement un paragraphe écrit en une série de séquences de signagrammes. Nous mènerons 
des études qualitatives et quantitatives pour analyser le comportement des participants lors de 
l'utilisation de cet outil. 
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Abstract:  Introduction and Literature Review
Twitter has become a prime channel for public diplomacy (Bjola, 2015). Many studies have shown 
how governments are using twitter for international communication (Dodd & Collins, 2017; 
Christensen, 2013). However, many previous researches lacked to consider the online 
communication of non-state actors who, especially in times of social media, are actively co-creating
content and influencing the communication discourse about nations (Sevin & Ingenhoff, 2018). 
Therefore, the study investigates the country image based on content analysis of English tweets that 
mention #country. 

Theory and Hypotheses
News has always been important in constructing and shaping the image of foreign countries (Segev,
2016), particularly for the most prominent countries such as the US, China and Russia. Although 
Twitter is a prime channel for news-related information, it is still possible that the discourse on 
countries would evolve around other topics and differ from the discourse in traditional media (Wu, 
Groshek, Elasmar, 2016; Xiang, 2013). The tweets will be therefore analyzed thanks to the new 
developed five-dimensional model of country image (Authors, year). In line with the theory of 
reasoned action (Ajzen & Fishbein 1980), the model operationalizes the country image as an 
attitudinal construct, comprising a functional (e.g., political/economic news), a normative (ethical 
issues), a cultural (entertainment, food, sports), a natural (landscape) and an emotional (affective 
evaluations) dimension.
We propose that the discourse on prominent countries in the news will be dominated by news 
content in twitter corresponding to the functional dimension. Also, for the less prominent countries 
in the news, the discourse will cover different dimensions as well (e.g., nature and cultural 
dimensions).
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Method
The content analysis of #country in Twitter followed several stages. First, using twitter API we 
collected tweets mentioning the hashtags of four prominent countries in world news (#USA, #UK, 
#Russia, and #China), and four less prominent countries in world news (#Canada, #Australia, 
#Spain, and #Brazil) during two different time frames (October 2018 and January 2019). We 
randomly chose 2,500 tweets and generated a list of the 100 most frequently occurring words. We 
created a network of co-mentioned words appearing in the same tweet. Finally, using Louvain 
method we identified clusters of words that were frequently mentioned together in the same tweet.  

Results
Our results confirm our assumptions that countries that are prominent in international news are 
discussed in Twitter in local and international news contexts, emphasizing their functional 
dimension. Countries that are less prominent in international news are often mentioned also in 
broader contexts, emphasizing their culture and nature dimensions. 
These findings are of greatest significance for international communication and public diplomacy as
they could review the discourse on and topics of countries in social media and the effect of news in 
these discourses. For the prominent countries, they mirror actual debates and ongoing issues and 
how they are linked to each other, while for the less prominent countries, the effect is less 
observable. We will also show which implications this has on developing a public diplomacy policy
and the international communication strategy of countries. 
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Abstract:  Since October 2017, #MeToo and #Time’s Up movements have made some ‘big noise’ 
to raise up the voice against men abuse in several domains, not only by anonymous women, but also
from Hollywood celebrities and powerful women. On January 8, 2018, during the 2018 Golden 
Globes Awards ceremony the audience stood up with applauses to the passionate discourse of 
Oprah Winfrey against ‘the powerful and brutal men who have ruled the world for too many years’ 
(…) ‘Time’s Up!’, Oprah repeated, holding in her hand the Cecil B. De Mille award to a lifetime 
trajectory. Finally, world-known Time magazine appointed ‘persons of the year’ to those famous 
women (mostly ‘showbusiness’ women like Ashley Judd, Alyssa Milano, Rose McGowan or 
Taylor Swift) who first denounced all these abuses, calling them ‘The Silence Breakers’. The 
movement was “a collective wrath that provoked immediate and shocking results”, according to the 
magazine. 

For some others, though, the frequent repetition of this movement and its continuous use in 
everyday newspapers also implied the hidden danger of transforming the main purpose of these 
movements into some kind of ‘white noise’ that would end up in nothing. “If everything is a 
scandal, then nothing is a scandal”, said writer Lee Drutman. The New York Times also published: 
“The takeaway from this shouldn’t be, men and women can’t work together”, and “What can 
someone accused of sexual misconduct reasonable expect, what is fair, and what range of 
punishments should be considered beyond the abrupt torching of someone’s career?”

There were also other kinds of reactions: On January 9 the French newspaper Le Monde published a
manifesto led by world-known actress Catherine Deneuve and signed by many prestigious French 
actresses, writers, singers and artists that declared that “Rape is a crime. But the continuous, even 
clumsy, attempt to seduce a woman should not be portrayed as a crime. Gallantry is not a chauvinist
aggression.” And it continued lamenting that “there is an attempt to portray women as poor, 
defenseless victims under the control of phallocratic demons”. This letter was backed up by Oscar-
winner actresses such as Marion Cotillard, Juliette Binoche, and Oscar nominee Isabelle Huppert.

Therefore, it is relevant to ask ourselves one year later: What have been the mid-term and long-term
reactions and effects to the #MeToo and #Time’s Up movements in other parts of the world? To 
what extent these movements have actually brought up new feminist initiatives or associations that 
have seen the light with similar purposes? Are there any other ‘counter movements’ to consider? 
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Have the political authorities / parties taken part in any of these debates – either for or against these 
arguments?

In this panel we want to provide a very complete overview (with some interesting conclusions) on 
what has been the reaction to the #Me Too and #Time’s Up movements one year they started, in 
regions as different as the United States, Mexico, Japan & Hong Kong, Brazil, Spain and Sweden. 
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Abstract:  It is not surprising that in Spain, a country where Hollywood’s star system has millions 
of followers, a lot of attention was paid to the #Me Too initiative started by Alyssa Milano in 
October 2017 and later fueled by Oprah Winfrey and her #Time’s Up claim in January 2018. Both 
actresses urged women to stop all the sexual harassment they had gone through in the present or in 
the past and to stand up in front of powerful men they would have never dreamed of defying 
otherwise – like for instance, the now world-known Harvey Weinstein.

As it was expected, initially both movements spread around the world rapidly through the social 
networks. However, one year later it has been proved that in countries like Spain these movements, 
although clearly reflected in the traditional media, didn’t go far beyond its interpretation as another 
Hollywood’s female stars’ strategy directed to take vengeance over those who had abused from 
their privileged positions at the beginning of their careers.

There are several reasons for this: Spain is a country where the inequality of salaries between men 
and women is very big; a country with a historic chauvinist stereotype of the male and with one of 
the highest rates of gender violence in Europe. According to statistics from the Ministry of Health, 
Social Services and Equality, in 2018 47 women were killed by their male mates – something that 
was celebrated in the media as ‘the lowest rate in fifteen years’ (El Mundo newspaper, 31 Dec. 
2018). If we talk about work environments, male workers still earn approximately 6.000 euros more
(per year) than their women colleagues, thus reflecting that inequalities towards gender still exist 
(Simona & Giusti, 2017).Luckily, when it comes to the Congress representatives 40,6% of the seats 
are occupied by women, a honorable third place in the European ranking (ABC newspaper, 7 March
2018) that is only increased by Sweden (46,1%) and Finland (42%).

So, given these and other figures it is not surprising that Spain still has a long way to go towards 
gender equality. However, for this article the questions are: What have been the real effects of the 
#Me Too movement in Spain? Will the recent presence of far-right political party VOX, which has 
already declared its intention to derogate the Gender Law Violence approved in 2017, represent a 
withdrawal of women’s rights in Spain? In this article there is a clear display and analysis of the 
current situation of Spanish women and Spanish society in general, as well as an analysis of what 
are the possibilities of echoing social movements such as ‘#Me Too’ and ‘#Time’s Up’ in the 
future.
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Abstract:  The #MeToo initiatives were quickly taken up in all the Nordic countries during the 
autumn of 2017, though in very different ways. It grew most extensively in Sweden and actresses, 
singers, journalists, law practitioners, academics, trade union representatives – after sharing their 
stories in closed forums like Facebook and Instagram – united under different hashtags and decided 
to make their testimonies public. The allegations typically related to sexual misconducts in the past 
and were described as men’s misuse of power in relation to women in weaker positions, often 
younger and dependent.

Many of the first public accusations concerned well-known media personalities, journalists, 
actors, and leaders in the cultural sphere. In the most debated case a cultural club owner, affiliated 
with the Swedish Academy through his marriage, was accused of leaking the names of former 
winners of the Nobel prize in literature. He was also brought to trial in two rape cases, and in 
December 2018, sentenced to two and a half year of imprisonment. Because of these and other 
scandals, a decision to withhold the Nobel prize in literature 2018 was made.

Legacy media became the main arena for several public debates. This included the 
movement within the political sphere #inthecorridorsofpower. A couple of male Swedish politicians
hastily exited the political realm, with only their party affiliation named in the media. Several other 
well-known politicians were publicly accused of sexual assault or misconduct; and in a few cases to
resignation or dismissal from party assignments (Pollack, et al 2018). The Swedish #MeToo 
movement also led to some political action: In December 17, 2017, a new law prohibiting non-
consensual sex was quickly proposed by Swedish Prime Minister Stefan Löfven. This law come 
into force in July 2018.   

Beside this reform, the #Metoo-movement did not seem to influence the political debates 
during the national and local Swedish elections later the same year. Structural changes in gender 
relations are dependent on a more long-lasting work than a few months with intense media debates 
and news headlines.

Pollack, E, Sigurd, A., Kantola, A. & Ørsten, B. (2018) "The New Normal: Scandals as a Standard 
Feature of Political Life in Nordic Countries", International Journal of Communication (ISSN 132-
8036), Volume 12, p. 3087-3108 
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Abstract:  Violence against women in Brazil continues to grow. The data from 2018 is alarming, 
and the country is already in fifth place, losing only to El Salvador, Colombia, Guatemala, and 
Russia. The trend will only increase given Brazil's new political outlook.

The #EleNão movement fits into a continuous line of various other female protest 
movements in Brazil - internationally articulated as #MeToo - throughout this new millennium, 
such as Chega de Fiu Fiu (2014) or "Enough with the Catcalls", #EuNãoMerecoSerEstuprada 
(2014) "I Don't Deserve to be Raped". Others include: #PrimeiroAssedio (2015) "The First 
Harrassment", and #MexeuComUmaMexeuComTodas (2017) "Mess with one of us, mess with us 
all".

Less than two months from the first round of the 2018 general election, various groups 
began to mobilize intensely on the internet around the campaigns of the candidates for the President
of the Republic. One of the movements which had the most impact on - and off - the networks 
began with the creation of the Facebook group "Mulheres Unidas Contra Bolsonaro" (Women 
United Against Bolsonaro) on August 30th, in response to the misogynist, racist, and homophobic 
declarations made by the candidate of the PSL political party, Jair Bolsonaro, throughout his public 
life.

A study developed by the Fundação Getúlio Vargas Public Policies Analysis Board (FGV - 
DAPP) revealed that the #EleNão hashtag earned more the 1.6 million Twitter mentions between 
September 12th, when the first tweets arose, and the 24th. Tweets that were critical of the candidate 
were the majority among the collected publications, with around 1.2 million mentions.

The use of the #EleNão hashtag, associated with other hashtags (such as 
#mulherescontrabolsonaro [#WomenAgainstBolsonaro], #mucb [#M.A.B.], and 
#nãosomosumafraquejada [related to Bolsonaro's comment disparaging the birth of his own 
daughter]), also helped to drive the movement, which mobilized 114 cities in Brazil and 66 cities 
across the world, with support from numerous Brazilian artists as well as foreign ones, such as 
Madonna, Cher, Dua Lipa, and Ellen Page, among others. Bolsonaro was the candidate most 
rejected by the electorate: 43% of voters affirmed that they would never vote for him, a percentage 
which rose to 49% among female voters. It is important to remember that women represent 52% of 
the Brazilian electorate, a total of 147 million voters.

Finally, despite all electoral assessments recognizing the expressive nature of the female and
feminist movement, it was incapable of reversing the general outcome, especially because it was not
able to increase its base. After the election, many feminist groups and collectives have been formed 
with a specific profile, such as women who live in favelas, black women, and rural women, all 
committed to maintaining their historically achieved rights and fighting against general violence 
against women as well as femicide, whose number of victims has increased considerably. 
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Abstract:  The #MeToo movement, which started in the US, extended its influence globally. It has 
become an opportunity for discussion about issues of sexual harassment and assault towards women
as well as a call for change. However, up until February-March 2018, Western media outlets had 
been describing the movement in Russia and Japan as being “slow”, “facing hurdles” or not existing
at all (Ryall 2018, Ferris-Rotman 2017, Khurshudyan 2018, Shoji 2018).
In Russia, while some media outlets such as Meduza covered the subject of harassment in domestic 
entertainment industry, government-loyal news agency Life.ru portrayed Harvey Weinstein as a 
sufferer, and the host of a liberal online TV-channel “Dozhd” blamed his victims for not speaking 
up earlier. Meanwhile, in Japan, the case of a freelance journalist Shiori Ito who filed a lawsuit as a 
victim of rape by former co-worker, stayed underreported by the media across the political 
spectrum. However, in February and April 2018 journalists in both Russia and Japan respectively 
were confronted with another issue to cover, when female reporters accused Russian lawmaker 
Leonid Slutsky and high-ranking Japanese financial ministry official Junichi Fukuda of sexual 
harassment. 
This paper aims to assess whether the media of the two countries were able to expand the issue of 
journalists facing sexual harassment from their news sources to a larger debate on the position of 
women in media companies and in society, and whether these events had led to any changes in 
government or media company policies. To identify which actors were seen as responsible for the 
problem, how its importance was explained and what solutions were proposed, framing analysis of 
opinion pieces covering sexual harassment published in 3 Russian (Kommersant, Komsomolskaya 
Pravda, Novaya Gazeta) and 5 Japanese national newspapers (Asahi, Mainichi, Nikkei, Sankei, 
Yomiuri) is chosen. The examination of newspaper coverage is complemented by the analysis of 
articles and podcasts from web-only news sources such as Meduza and Buzzfeed Japan. Lastly, the 
paper gives an overview of journalists’ movements following the accusations  protests organized 
by female reporter networks in Japan and the boycott of the Russia’s State Duma by several Russian
media  as well as reactions of the political authorities in both countries. 
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Abstract:  Throughout 2018 celebrities in the United States continued to publicize both the 
#MeToo and Time’s Up movements throughout 2018. At the Golden Globes in January many in 
attendance wore all black in solidarity. Oprah Winfrey gave a widely publicized speech about the 
movement, saying that we have all ‘lived, too many years in a culture broken by brutally powerful 
men. And for too long, women have not been heard or believed if they dared to speak their truth to 
the power of those men. But their time is up. Their time is up. Their time is up’ (Winfrey 2018). 
Indeed, it seemed their time was up, as in April comedian Bill Cosby was convicted of rape, singer 
R. Kelly was dropped from Spotify playlists, and CBS Chief Les Moonves resigned in the wake of 
sexual misconduct accusations. However, in September of 2018, #MeToo was brought into the 
national spotlight and the realm of politics when Dr. Christine Blasey Ford accused Supreme Court 
nominee Brett Kavanaugh of sexually assaulting her in high school. During the hearing, the 
#MeToo movement became politicized in new ways and polarized along party lines. This piece 
looks at both the positive and negative impacts of the Kavanaugh hearing on the #MeToo 
movement. 
Indeed, on NPR’s “Morning Edition” from October 31, 2018, Tovia Smith said that “polls show the
nation deeply divided on sexual assault and harassment, with fissures running more along party 
lines than gender” (Smith 2018). This division along party lines is due, in large part, to the 
September and October 2018 hearings and Supreme Court appointment of Brett Kavanaugh. These 
events have politicized and polarized the #MeToo movement, changing its course. This article 
examines how the Kavanaugh hearings became a defining moment for #MeToo, in terms of 
politicization, and looks at some of the divided opinions on #MeToo, as expressed in the United 
States media. I begin by reviewing the highlights of the past year of the movement, and then move 
on to discuss the Kavanaugh hearings and what the politicization and polarization of #MeToo 
means for the movement. While some articles argue that the Kavanaugh hearings had a positive 
impact on #MeToo, others argue that they negatively affected the movement. 
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Abstract:  Mexico’s women hadn’t been indifferent to sexual violence. In April 2016, two activists 
invited women to use hashtag #MiPrimerAcoso to share their experiences about violence against 
them. Response was overwhelming, and the hashtag became trending topic. Valuable information 
was obtained to get a profile of the victims of sexual abuse. 

The problem, as it happened a year and a half later with #MeToo, is that, for women, sexual 
harrasment is not only in their jobs, but it can be part of their day by day and since they are 
children, with deepest roots in the lack of gender equity, that later prevents women from preparing 
and obtaining the same jobs and salaries as men.

Movements like #MiPrimerAcoso and #MeToo give notoriety to this critical situation, but in 
Mexico, government and ONG don’t have the resources to fight against its structural causes. 

The analysis of the media coverage of #MeToo in Mexico and the public response in social media 
shows information about the issues that most concern women in Mexico. 
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Abstract:  The role of the media in our society has been addressed through various approaches and 
theories, such as agenda-setting, framing, indexing, priming, hegemony, or concentrated media 
ownership structures. The research on the analysis of the media representation through a framing 
theory has been growing, and the theory posits that the media tend to present a constructed “reality”
by selecting and highlighting particular aspects of reality while obscuring or omitting others 
(Entman 1993). Hence, this process leads the audience or readers to a particular understanding of 
the reality. Depending on how each event or issue is defined, the same event can be presented and 
understood in different ways or through different frames. 

“Traditional” or typical framing research has used content or text analysis to identify such frames 
by examining major news sources that each story adopted, words used, and the tone of the stories. 
However, this study aims to extend this framing research to a different level by using computer-
assisted analysis. The data-mining method (a popular method in the computer science field) allows 
us to analyze a massive data and to visualize the representation through text-mining, natural 
language processing, and emotion lexicon. Within the broad framing approach, this study intends to
show how a major newspaper of five countries depicts leaders of two Koreas (Jung Un Kim and Jae
In Moon) and US President Donald Trump. 

The past two years (2017 and 2018) are important in a geopolitical sense as the relationships 
between the two Koreas and the relationships between North Korea and U.S have transformed 
through summit meetings or talks. Under such developing geopolitical circumstances, this study 
addresses the following questions: What is the overall representation of each leader portrayed in 
international newspapers? What image is dominant? How similar or different is the portrayed image
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of each leader across international newspapers? Have such representations changed between the 
years 2017 and 2018?

A total of six newspapers written in English from five countries (including two newspapers from 
South Korea) were selected for this study: The Chosunilbo (“conservative” newspaper) and The 
Hankyoreh (“liberal” newspaper) from South Korea, Rodong Sinmun from North Korea, The New 
York Times from USA, The Globe and Mail from Canada, and People’s Daily from China. These 
countries were selected based on the history and geopolitical relations with two Koreas and the 
USA.  Instead of traditional content analysis, this study uses a data-mining method through key 
word search, text mining, and Natural Language Processing algorithms (Zhang, Yoshida & Tang, 
2010; Manning, Surdeanu, Bauer, Finkel, Bethard & McClosky, 2014). As a Lexicon-based 
method, emotion analysis detects different emotions expressed in news stories by analyzing words 
describing each leader. Various degrees of emotions associated with each leader would indicate the 
nature or orientation of reported frames. The significant contribution of this study is to present a 
new method of text mining and big data analysis for framing studies and to show how the overall 
media frames could be visualized for a clear and better understanding of media representation. 
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Abstract:  Many studied already the Western media representations of 'Africa', mostly stating that 
colonial and Afro-pessimistic discourses are still present (Mudimbe 1988: Toussaint 2016). 
However, this research has been conducted for the media of the biggest colonizers in Africa, being 
France and the UK (Toussaint 2016), but not for Belgium, despite its violent colonial past in among
others the Democratic Republic of Congo. Views of the African countries on 'the West' and issues 
of Occidentalism are on the other hand almost completely neglected (Buruma & Margalit 2005; 
Mohmoh 2003). Acknowledging the historic colonial bonds between states, this paper studies the 
range of contemporary representations of Belgium in the Congolese printed press and vice versa, 
thus taking into account a reciprocal perspective. 

Focusing on newspaper coverage of the Congolese elections, which were postponed from 2016 to 
2017 and finally took place in December of 2018, this paper discusses the contemporary 
representations of DR Congo and Belgium in each other’s printed press. We identified the 
preparatory phases (Frère 2011) of the elections in 2017 as critical discourse moments, or periods 
which could ‘challenge the “established” discursive positions’ (Carvalho 2004: 166) of DR Congo, 
as an ex-colony, towards ex-colonizer Belgium and vice versa. Thereby, we follow the suggestion 
of Willems (2012: 92) to step away from the dominant view on elections in the African countries as 
a necessary step to install a liberal democracy, where the media ‘must act as watchdogs guarding 
against possible abuses of power by governments’. Instead, we focus on the power relations and the 
ideological role that media play in constructing a reality about these key moments (Willems 2012). 

Using a Multimodal Critical Discourse analysis (Fairclough 1995; Machin & Mayr 2012) we 
analysed articles and their images on the Congolese elections in 2017 in the six main Belgian 
newspapers and three Congolese newspapers. The selection of the Belgian press is divided between 
mid- and upmarket and Dutch- and French-language newspapers. The selection of the Congolese 
press is Kinshasa-based and divided between independent newspapers and the ones that are strong 
or moderately supportive of the ruling party (Frère 2011) as well as between printed and online 
media. Our findings suggest a substantial difference in discourses on Belgium among the Congolese
media, with the pro-state newspaper articulating the strongest nationalist and anti-colonial 
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discourses. On the Belgium side, the research hints at a liberal democratic framework on the 
postponement of the elections, which resonates the approach of European development policies 
(Willems 2012: 92). Additionally, the paper will feature the preliminary results of a quantitative 
content analysis, which shows a strong connection between the French-language Belgian and 
Congolese press. This touches upon what Frère (2011: 165) calls ‘campaigning through foreign 
media’, where foreign newspapers are seen as important communication channels for Congolese 
contenders. 
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Abstract:  Globalization has caused in the growth of international public relations as transnational 
organizations enter new markets and adapt their strategic communications efforts to cultural 
differences. Globalization also has opened a new role in public diplomacy for multinational 
corporations. Whereas traditional diplomacy was conducted between governments, public 
diplomacy is no longer simply a government's international public relations (Candace, Antoaneta & 
Ioana, 2011). 

The shift from government-to-government diplomacy to government-to-people or even people-to-
people diplomacy brings about a blank map to be filled. Signitzer and Wamser (2006) emphasize 
that this shift sheds light on the similarities between public relations (PR) and public diplomacy 
(PD). Also they emphasize how the mass participation in foreign policies extends far beyond the 
interactions between national governments. 

Moreover, Lawniczak (2007) stated clearly that CSR initiatives in particular can have great impact 
in developing and transitional countries where they have the potential not only to reduce poverty 
and affect public policy global issues, but also to contribute to societal transformation to help the 
transformation succeed. And numerous scholars have argued for the significance of the public 
relations standpoint as a useful model for the study and practice of public diplomacy (Fitzpatrick, 
2007; Signitzer & Coombs, 1992; Signitzer & Wasmer, 2006). 

Therefore the significant of this study is to explore the role of business in public diplomacy by 
examining CSR activities of U.K. corporations in Middle East, particularly the British Petroleum 
Company (BP) in Oman, and how this activities and programs have employed extremely to 
empower the women’s rights in particular. 

The theoretical framework of current study has motivated by Golan (2013) integrated model of 
public diplomacy. The first level of Golan’s model is to deals with mediated public diplomacy, the 
second level with nation branding and the third level with relational public diplomacy. 
Consequently this study is concentrating on the third level of Golan’s model through applying the 
relationship management theories from the public relations field which can be a useful framework 
in public diplomacy.
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The methodology of current study used multiple qualitative approach over conducting textual 
analysis of British Petroleum Company’s (BP) media outlet such as press release, news, magazines, 
annual reports and social media contents which have been published from 2014 until 2018, and 
specifically were targeted to Oman’s society, as well as in-depth interview with the (BP) 
community liaison officers and corporate communication managers in Oman.
In conclusion, the key Findings indicates that the British Petroleum Company has played a major 
role in empowering women rights in Oman specifically by transforming local women from 
traditional work condition to professional atmosphere through corporate social responsibility 
activities which ultimately achieved the UK public diplomacy objectives in the Middle East.

Keywords: Public Diplomacy, Corporate Social Responsibility, Women Rights, International Public
Relations, Transnational Corporations 
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Abstract:  Historically, the supply of films and TV series in the United States has been dominated 
almost exclusively by local/national programming produced by the powerful media conglomerates 
based on the country, significantly limiting the geographic diversity of choices American viewers 
have had. The offer of films and series from other countries has been extremely restrictive or non-
existent due to the pervasive control or influence of these media conglomerates over U.S. television 
networks and cinema venues.
Netflix and other videos-on-demand platforms seem to be changing this situation, increasing 
significantly the availability in the U.S. of fiction produced in different countries and regions of the 
world. Through multiples screens (TV sets, computers, tablets, smartphones) these platforms are 
offering to thousands of American viewers unprecedented access to an immense volume of movies 
and television programs from many different origins and genres.
These platforms have done the latter mostly for economic reasons (productions from these other 
regions are much more cheaper and Netflix and the rest of the VOD platforms face significant 
restrictions when buying American programming because of competitors in the local market). 
Another force driving this growing acquisition of international programming or even the investment
and financing of foreign audiovisual content is the need to cater to local markets outside the U.S. as 
well as to ethnic minorities and migrants from those geographical regions residing in the United 
States. For the reasons and more, these platforms have increased substantially the contact of 
American audiences with productions from other countries, potentially exposing them to new 
narrative styles, locations, ethnicities, nationalities, languages, and cultural meanings.
This paper discusses the findings of a content analysis of one year and a half of new television 
releases by Netflix (January 2017-June 2018). In particular, the study analyzes the geographical 
origin and genre of all monthly new television fiction releases in this popular platform to assess the 
percentage international programs represent in the total number of Netflix’s new offerings, as well 
as the main countries or world regions these international options come from.
The paper discusses how diverse the supply of fiction in Netflix is in terms of national origin of the 
productions, and whether and in what degree American productions are still dominant over all other
national/regional contents. Also, the paper analyzes what percentage of the non-American 
productions is presented as “Netflix Originals,” and how many of the foreign contents are actually 
produced in part or completely by Netflix. 
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Abstract:  The results of Brazil's 2018 elections helped to raise the growing wave of
rightwing politics which has spread throughout different regions of the
world, with its flagrant risks to established democracies and human rights.
The most symptomatic point of this new moment is the expansive phenomenon of
the social networks. In little over a decade, the diverse resources
available principally via cellular phone have popularized and fragmented the
diffusion of information, indistinguishably transforming all users into both
producers and consumers. Communication studies, despite having focused on
this new moment for a long time, were not capable of predicting the
destructive effects that capillary dissemination tools, such as WhatsApp,
could produce.
        Acquired by Facebook for 22 million dollars in 2014, the application became
the population's most widely used communication channel in countries such as
Brazil, with its extremely low education index and high telephone costs.
Initially dedicated to the circulation of private messages, the application
soon came to be used by communication outlets, as begun by the Rio de
Janeiro newspaper Extra in 2015; in 2017, it became a promising tool for
business marketing, and, finally, in 2018, the defining instrument in the
presidential elections through the dissemination en masse of fake news,
through automation features.
        The final result was that a supposedly neutral or innocent tool, oriented
toward the full-time connection of family, friends, employees and consumers,
was transformed into the most efficient electoral tool in Brazil. The
phenomenon caught traditional institutions by surprise, as they were unable
to react against the highly effective, new mobilizing resource: neither
legislation, established powers such as political parties, nor traditional
media outlets, or even academia managed to effectively react. Fake news and
rumors were spread at an unimaginable speed. After the unpredictable
ascension of the new right, other variables came to be defined through
reported data and investigation. The proposal of this article is to analyze
this data within the conceptual framework of this phenomenon, as well as
investigate the role of traditional media, indicating, as far as possible,
new paths for research. 
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Abstract:  Since the pivotal moment of the Arab Spring, Egypt has gone through several 
tumultuous years culminating in the contested elections of 2014 which saw Abdel-Fattah al-Sisi 
elected president. Within this context, how is the Egyptian digital public sphere, once so dynamic, 
responding? In addressing this question theoretically, we make use of  Kraidy’s (2006) concept of 
hypermedia space alongside Chadwick’s (2013) notion of hybrid media; through these, we 
understand the media ecosystem as a complex and contested space, characterised by control, 
tensions, relative unpredictability and creative remediation. Our main research question therefore is,
how is this hybrid media space reconfigured in post-Arab Spring Egypt?  
In empirically examining this question, the proposed article relies on a three-pronged investigation. 
In a first step, we map the social media sphere in Egypt, focusing on the most popular accounts. 
Secondly, we undertake a more focused analysis of some of the most popular pages and accounts, 
looking both at the topics and themes of their posts as well as through a qualitative content analysis 
of a random sample of the reactions/comments they receive. Specifically, we selected the Facebook 
pages of four news outlets, Al Masry Al Yom, Al Yom Al 7, Al Ahram, and Daily News Egypt, 
representing some of the most influential media and the YouTube presence of Lamis El Hadidi and 
Amr Adeeb, both popular TV hosts. In a third step, we conducted a set of 30 in-depth interviews 
with young people (18-40) in Cairo regarding their media habits and practices. 
Preliminary findings suggest a broad depoliticisation of the digital public sphere, with religious 
personalities, TV hosts, entertainers and lifestyle media dominating. Secondly, this depoliticisation 
is encountered among younger people who have turned away from politics, are sceptical about all 
kinds of media, rely on close family and friends for news, and use social media primarily for 
personal connections. Thirdly, among comments left in media and other social media accounts, we 
see that a particular kind of political sentiment is emerging as dominant, revolving around dark 
humour and irony, but which also includes anger, displayed in rude comments and insults.  All 
these point to a shift from the hope and promise of the Arab Spring to disaffection and frustration. 
While disaffection may had been present in the years before the January uprising, the current hybrid
media space leaves little room for collective political mobilisation. 
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Abstract:  Over the past two decades, Chinese media have seen a rapid expansion globally as part 
of what is often referred to in the existing literature as China’s “Going Out” strategy. This 
globalization process of Chinese media, as reflected by the establishment of foreign offices of major
news outlets such as Xinhua News Agency, China Daily and China Radio International, as well as 
the launch in 2016 of China Global Television Network (CGTN), is regarded by most media 
scholars as an instrument of Chinese public diplomacy or as a way to achieve greater soft power as 
conceptualized by Joseph Nye. In other words, media are instrumental in China’s goal to make its 
policies, culture, and political perspectives attractive to the foreign audience.
This study examines the effectiveness of the current use of Chinese media as a tool to enhance the 
country’s soft power. However, unlike previous studies that have mainly focused on evaluating the 
reach, impact and influence of Chinese media on non-Chinese audience abroad - i.e. in African 
countries and in Latin America- this paper focuses on foreigners living in China. It investigates the 
use of Chinese media by the international students of Chinese universities in Beijing.  By looking 
into the source selection habits of international students in Beijing, this study also aims at 
evaluating their exposure to the Chinese perspective on global socio-political issues and at 
understanding the potential motives behind such exposure and its impact on their opinions about 
China and China’s foreign policies. 
The uses and gratifications theory is used as the theoretical framework to understand the reasons 
behind the selection of Chinese media as daily news sources. Assuming that in today’s information-
rich societies, individuals tend to combine news content from multiple platforms and multiple 
information sources, this study adopts a media repertoire approach to information consumption. 
In order to reach the objectives of this paper, a survey of international students affiliated to Chinese 
universities in Beijing is carried out. Based on findings from the previous literature, factors 
investigated in the selection of news sources by international students include acculturation, 
gratifications, media skepticism, accessibility and availability, as well as political interest. As for 
the media repertoire patterns, both complementary and convergent patterns, as introduced by Steven
H. Chaffee, are investigated among participants.  Drawing on the results, this paper concludes by 
reflecting on the impact of Chinese media on the perceived attractiveness of China, its policies and 
political ideals by the foreign community in the country.

Keywords: Chinese media, Soft power, Media repertoires, Source selection 
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Abstract:  The global discussions on the ‘free flow of information’ in the 1960s (see Guback, 1969;
Hamelink, 1983; Schiller, 1971) have since kept the focus of transnational media flows on the 
imbalances between markets. Over time, EU media policies have attempted to strengthen the 
internal market for audiovisual services in order to counter US dominance. This has been done 
through measures of both economic and cultural nature. Recent changes in the media industry, 
primarily brought about by digitalisation, have made it increasingly difficult for audiovisual policy 
to keep up. The global market for video-on-demand (VOD) services has particularly grown (Doyle, 
2018), as have services distributed over the Internet, so-called over-the-top (OTT) (Arthofer et al., 
2016).
Discussions on the imbalance between markets have resurfaced due to the rising dominance of US 
companies in SVOD markets. In an attempt to anticipate the dominance of platforms like Netflix 
and Amazon, the revised AVMSD extends its quota regime and obligation to invest in European 
works to on-demand audiovisual players, also when targeting a foreign market. But are production 
incentives and distribution quotas still the way to go? Through document analysis, this paper 
examines the existing financial investment obligations on VOD platforms in nine EU countries. 
We found that policies are very fragmented between Member States, both with regards to quotas 
and investment obligations. So far, only a few countries have, or are in the process of imposing 
investment obligations on foreign players. We paid particular attention to the calculation methods of
the investments required, as well as the calculation bases, and the motivations listed in the 
regulatory documents for extending the obligations to on-demand audiovisual services providers. 
The contributions were found to be limited and rather symbolic. Furthermore, as with previous 
measures of this type, they are more likely to reinforce the production, rather than the circulation of 
EU audiovisual works.  Thus, their impact on the transnational, and particularly intra-European, 
flow of content is expected to be limited. Especially since many countries are found to promote 
domestic content, over non-national European content. 
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Abstract:  The world of academic publication has been changing against the backdrops of both the 
digital revolution in the publication industry and the emergence of non-Western players. For 
example, in order to build global academic reputation there is a recent clear trend for some leading 
public Chinese universities to publish in English language journals in collaboration with 
international academic publishers. In the meantime, the arena of international communication 
research has also been under transformation largely because of the fast-changing global media 
environment, which is characterized, as it happens with the publication industry, by both 
digitization and diversification of voices and players.

At the intersection of the afore-mentioned transformations in the publication industry and the global
media environment, this panel / roundtable is organized to have expert points of view when it 
comes to determining which could be the main issues of research and publication in international 
communication research, with the contribution of experienced European academics. They will 
exchange opinions and points of view with the editors of Global Media and China, a new Sage 
journal associated with the research of the dynamics of international communication in a digitized 
world, as well as the potential roles played by China in it.

Topics of discussion will include:
• Trends of international communication in a digitized world
• International communication and geopolitics
• Social media and its impacts on international communication
• The history and present of academic publication in international communication 
• De-Westernizing of international communication research and its impact
• Academic publication of international communication research from non-Western countries
• China’s media going global and the changing global media landscape
• The Role of IAMCR in diversifying international academic publication of media and 
communication research

Participants:

• John Downey, Professor and Director for the Centre of Research in Communication and Culture, 
Loughborough University
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• Karen Arriaza Ibarra, Professor, Universidad Complutense de Madrid and Chair of the INC 
Section at the IAMCR
• Anthony Fung, Professor, The Chinese University of Hong Kong, Editor-in-Chief, Global Media 
and China
• Lei Zhang, Professor, Communication University of China, Managing Editor, Global Media and 
China
• Deqiang Ji, Associate Professor, Communication University of China and Vice Chair of the INC 
Section at the IAMCR
• Xiao Han, Assistant Professor, Communication University of China, Commissioning Editor, 
Global Media and China 
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Abstract:  This panel will examine the emerging trends in international communication triggered 
by the profound and transformative changes in the media and communication sectors in large non-
Western countries – notably the BRICS (Brazil, Russia, India, China and South Africa) nations.  As 
a result of digital globalization, a new type of global connectivity has developed, creating 
possibilities of a new world communication order for the digital age. This is happening at a time 
when the West is experiencing anti-globalization tendencies exemplified by Trump’s presidency in 
the United States, as well as by Brexit (Britain’s plan to leave the European Union). On the other 
hand, within the BRICS grouping, China and India – with the world’s largest and second biggest 
internet populations as well as diasporas - have demonstrated impressive economic growth. 

The Belt and Road Initiative (BRI - formerly called One Belt, One Road), China’s ambitious 
developmental and geopolitical ‘going out’ project, is aimed at creating connectivity of capital and 
commerce in Eurasia and beyond. BRI also offers unprecedented opportunities for Chinese 
government and corporations to expand and amplify their communicative power within the 
countries involved in the projects. Due for completion in the next decade, BRI comprises more than 
900 infrastructure projects, ranging from ports and roads to digital infrastructure, valued at about 
$1.3 trillion, with the aim ‘to deepen economic integration and connectivity’. 

Will BRI undermine the BRICS grouping? Although in operation as a formal group since 2006 and 
holding annual summits since 2009, the BRICS countries represent five large and diverse nations 
with different political and media systems as well as stages of development.  Such a grouping, 
coinciding with the relative economic decline of the West, creates opportunity for non-Western 
powers, to influence global communication structures hitherto dominated by the US and its Western
allies. 

The rationale for this panel is that while the media and communication sector in the BRICS nations 
is rapidly expanding, their impact on broader international communication debates and discourses 
has received scant academic attention.  The five presentations will highlight the geo-political 
implications of these power shifts in international communication. The panellists suggest that the 
Chinese focus on BRI may be undermining the BRICS grouping. They will focus on different 
models of governance within the BRICS nations, the promotion of BRI, disagreements between 
China and India over BRI and the soft power perspectives from Brazil, a BRICS member not 
directly affected by the BRI. 
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The panellists explore how a new international communication order is being created by large non-
Western nations, increasingly dominated by the economic and political interests of China. They also
articulate the need to examine these developments within the context of the global communication 
order. The panel draws on empirical studies from multiple conceptual frameworks, methodologies, 
and levels of analysis to provide a comprehensive discussion of one of the most significant issues in
international communication. The panel also encourages the historicization of research on 
international communication, emphasising continuities and changes of communicative practices and
of production and reproduction of global power relations. 

Chair and Respondent: Daya Thussu
Speakers: Joseph Straubhaar, Kaarle Nordenstreng, Daya Thussu, Ji Diqiang, Colin Sparks 
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Abstract:  Democracy is a concept which is looming behind most international comparisons of 
media systems but is seldom thoroughly examined.  The BRICS countries introduce different ways 
of understanding and implementing democracy, ranging from the traditional multi-party electoral 
democracies of Brazil and India to China governed by a single party, with Russia and South Africa 
in between.

This paper will, firstly, show what is the official reading of democracy in each of the BRICS 
countries – as stipulated in the constitutions and practice in the prevailing political reality. Second, 
the paper will present a critical overview of existing models of democracy and the scholarly 
discussion around them. Thirdly, the paper will apply the academic theories to understand how 
media systems relate to democracy in the BRICS countries. Finally, the paper draws conclusions on
how to study media and democracy in general. 
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Abstract:  The economic development of China has reached the point where it is beginning to be a 
challenger to the USA in a range of areas.  It is following a classic imperialist path in being 
increasingly a net exporter of capital.  It is developing its military forces to ensure that it can 
exercise its power internationally.  It is developing an international cultural apparatus which is 
designed to present China and Chinese initiatives in a positive light to sections of the world’s 
population. In doing these things, it is doing in a conscious and deliberate manner many of the 
things that occurred in a rather more piecemeal fashion with the rise of earlier imperial powers.  If 
the old world communication and information order was dominated by the USA, China’s clear 
intention is make sure that the New World Communication and Information Order is dominated by 
China. China is still very much a junior operator and in finance, armaments and culture it is still 
vastly weaker than the USA, but it is growing year on year and a re-organization of global power 
relations seems more or less inevitable. This paper is concerned only with the cultural dimension of 
China’s rise.  It briefly reviews the state of its international media initiatives, including the well-
researched investments in Africa.  On the basis of what is known already about these developments 
and their reception, the paper considers the prospects of China’s success in forging a major place in 
international communication. 
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Abstract:  Since its announcement over five years ago, the Belt and Road Initiative (BRI) proposed
by China’s new leadership has been received with scepticism by Western mainstream media, as 
well as some BRICS countries - notably India - which see it as providing a new developmental 
model with possible geo-political ambitions. China’s self-driven mode of globalization has had to 
deal with the dynamics of the world political and economic order, in which both the decline of the 
West and the rise of the Rest co-exist. After surveying the theoretical discussion about how the BRI 
will shape both global and regional geopolitics and communication, this paper will shift attention to 
a transcultural communication approach in order to map out how BRI could facilitate, consciously 
or unconsciously, a multi-leveled communication, thus contributing to a new international 
communication order. A three-fold analysis will be deployed. First, at the level of meta narrative, 
the BRI resonates with people’s collective memories about the old Silk Roads that connected China 
and Eurasia via trade and cultural exchanges for many centuries. Though reframed by modernism, 
orientalism, and the 20th-century ideological antagonism, which together composed a West-East 
dichotomy, this imagined connection has never disappeared. The paper will examine how the BRI 
rhetoric revitalizes or appropriates this connection into today’s international environment in pursuit 
of communicative relations with countries alongside the BRI. Second, China’s legacy media is the 
major platform to tell the world about the BRI. The paper will summarize the dominant discourses 
on the making of the BRI by examining the websites of Xinhua and CGTN - designated official 
channels to carry the message to a global audience. Third, the role of social media and interpersonal
communication is becoming increasingly important to mediate the BRI between China and relevant 
countries. The increasing use social media and tourism and educational exchanges is creating news 
people-to-people communication. The paper, therefore, proposes a transcultural communication 
framework, instead of a media-centric perspective, to understand the BRI in a holistic manner. 
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Abstract:  The communication aspects of China’s ambitious economic and geo-political project the
Belt and Road Initiative (BRI - formerly called One Belt, One Road), also sometimes known as the 
New Silk Roads in the West, have largely been neglected within international communication 
research. This paper focuses on the communicative dimensions of BRI within the geopolitical 
framework of a transforming Asia. After examining the Western governments reservations about 
the geo-political implications of BRI, evident in various commentaries and concerns expressed by 
think tanks and government reports, the paper will focus on how the BRICS nations are reacting to 
arguably the biggest infrastructure project in the world. The paper suggests that two of China’s 
main BRICS partners – Russia and India – harbour reservations about BRI, while for the other two 
members (Brazil and South Africa) it is not of such geo-political significance. Many commentators 
in Russia view BRI as undermining Moscow’s traditional domination of its ‘near abroad’ – the 
central Asian nations - by Chinese growing investment and infrastructural presence in the region. 
As for India, the China-Pakistan Economic Corridor (CPEC) project - an integral part of BRI – 
makes politicians and analysts in New Delhi nervous about what many see as the ‘encircling’ of 
India by its eastern neighbour. There is also an issue of sovereignty involved as parts of the CPEC 
pass through territories claimed by both India and Pakistan. It is no coincidence that India was the 
only major country not to participate in the inauguration of BRI in 2017. The BRI issue has been 
compounded by tensions over border disputes (notably in summer 2017 which almost stymied the 
Xiamen BRICS summit). The paper suggests that such scepticism continues to characterise the 
coverage of China in the Indian media, which in any case remains very limited, generally negative 
and influenced by Western perspectives. The coverage of India in Chinese media is even scantier 
and more superficial. Such limited understanding between the two of the world’s largest 
civilizational powers, most populated countries and fastest growing economies (since 2015 India 
has been the world’s third largest economy after US and China in purchasing power terms) bodes ill
for the future of BRICS too. However, at the same time economic cooperation between the two 
Asian giants is growing rapidly – China is one of India’s largest trading partner (more than half of 
India’s smart phone market is now dominated by Chinese-made smartphones), while Bollywood 
films are widely appreciated among Chinese audiences. As the West proposes de-globalization, the 
paper asks, are China and India creating a new version of globalization and thus helping establish a 
new world information and communication order for the digital age: a NWICO 2.0? 
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Abstract:  This paper argues that Brazil has developed considerable soft power in the world, 
particularly from commercial cultural industries in television and music, but also from government 
initiatives like the building of its new capital Brasilia in the 1950s and the initiatives to host the 
World Cup and Olympics in the 2010s. It also argues that the soft power originating from Brazilian 
cultural industries has a distinct flavour, albeit it one similar to other Latin American countries, in 
the way that cultural industries have developed key export genres in a corporatist form of 
interaction with a series of national governments, where governments have delegated much of their 
internal ideological work on national identity  to cultural industries, particularly in music, from the 
1930s on, and television, from the 1970s on. Another distinct Brazilian (and Latin American) 
pattern is the way that its cultural industries have developed in hybrid form in interaction with the 
culture and industries of the U.S. so that its soft power reflects historical U.S. influence. 
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Abstract:  Long-distance and large-scaled human flows have always been one of the key driving 
forces of global connections. During past two centuries, life-changing convenience results from 
globalisation push migration behaviors into a situation of less cost for both time and money, like the
modern information networks and instant messaging technologies. Cross-border movements are no 
longer as treacherous as it was in the era of Marc Polo or Vasco da Gama. In this case, diversed 
migrants living in a nation-state together, and frequent human flows between national borders both 
become a daily and commonly seen spectacle in the globalised world. Therefore, migration and 
migrants draw highlighted attention from communication and media studies. In China, Chinese 
immigrants scatter into different corners around the globe, whom are stated as ‘overseas Chinese’ 
(华侨, hua’qiao) by Chinese government, have also been widely-discussed by academia, especially 
international communication scholars. According to the author’s review, the subjectivities of 
Chinese immigrants in these studies could be categorised into three patterns: 1. Chinese immigrants 
as the audience of international communication media contents. In this perspective, researchers 
want to figure out the effect of international communication practices, especially to understand how
well Chinese people overseas acquire the knowledge of Chinese society and Chinese culture via 
those media contents. By this taken, these studies aim to discuss how to better construct the 
audience an identity as a member of Chinese national community.  2. Chinese immigrants as the 
communication subjects or at least the ally of Chinese international communication, these studies 
indicate a default assumption that with their intercultural and transnational identities and life 
experiences, they have better capability to overcome culture barriers, even culture shocks in the 
process of international of intercultural communication practices.  3. Chinese immigrants as carriers
or performers of material culture that represent China, like Chinese restaurants, Chinese media 
group overseas, Chinese art performing organisations, by whom those studies think could better 
spread Chinese culture to other civilisations. In the epistemological perspective, these studies 
followed the traditional approach nation-state frame, which is commonly seen in most international 
communication studies. However, considering the basic character of migrants, mobility, it appears 
to be a paradox—many activities conducted by migrants group could not be comprehensively 
acquired in the nation-state approach. Many studies focused on migration and diaspora have 
approved that the flexibility and mobility, coming alone the complexity of identity, have profoundly
challenged the nation-state approach’s adaptability in current globalised context. This paper tries to 
rethink the role of Chinese migrants in international communication studies in the way of 
transnationalism, which now is the most widely accepted theory in migration and diaspora studies, 
emphasising migrants’ own subjectivity in their daily behavior. The study will discuss the topic in 
three leads: mobility of behavior, identity hybridity and transnationality of space. And finally tries 
to seek new theoretical imaginations on future possibilities for Chinese international studies. 
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Abstract:  Introduction & Purpose:
To survive in a rapidly changing international and global business environment, marketers must be 
aware of the cultural sensitivities, diverse nature, and socio-economic settings of their audiences in 
various markets around the globe. Diaspora marketing is a lucrative business, and companies often 
use suitable national, cultural, and religious symbols to get their message across various 
international markets to target particular groups of audiences.  The current study examines the 
process of consumer decision-making, when exposed to a variety of favorable, and sometimes, 
conflicting symbols in advertising messages containing religious and cultural connotations in highly
diverse markets often found in migrants supporting countries like the United States, and the United 
Arab Emirates. 

Literature Review & Theoretical Framework 
Social identity theory of inter-group behavior proposed by Tajfel and Turner (1986) provides the 
basic theoretical framework for this study. However, the interdisciplinary nature and the use of 
multiple variables allow room to explain and predict the study outcome within the premises of the 
cultural meaning theory as proposed by McCracken (1986).  

Method: 
A true experiment will be conducted with factorials: 2 locations: (U.S. vs. UAE) x 2 symbol type: 
(religious vs. culturally specific) x 2 Symbol: (Present vs. Absent) x 2 Ethnic Affiliation of the 
respondent (South Asian or the Indian sub-continent vs. the Middle Eastern ancestry) 
         Hypothetical ads will be developed by a professional graphic designer to enhance the face-
validity of the experimental stimuli. Pre-tests will be conducted before initiating the main 
experiment in the two selected geographic locations to test the intended effect of the stimuli. 
Professional research companies (Qualtrics in the USA; and PARC/TGI in the UAE) will be 
deployed to conduct experiments. Collecting data with the help of professional companies would be
the cornerstone and critical component of this study. It is imperative to employ a truly 
representative sample to increase the generalizability of the results. 
Study sample 
        The study employs (N = 720) representative sample from UAE and USA comprised of 
respondents from Middle Eastern and Indian-subcontinent (India, Pakistan, Bangladesh, Srilanka) 
descent. 
The key independent variables deployed by the study are:
• Location   (the U.S.A. vs. U.A.E) 
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• Symbol type ( Religious vs. Cultural) 
• Symbol Presence  ( Absent vs. present) 
• Ethnic affiliation of the respondent  (Indian Sub-continent vs. Middle Eastern ) 
The dependent variables are:
• Purchase Intention 
• Favorable attitude 
• Perceived quality 
• Skepticism of the marketers 
• Product Recall 
The proposed moderating variables:
• Religiosity 
• The strength of Ethnic Identification 
• Collectivist and Individualist aptitude 
The fixed variables: 
• Religious Affiliation 
• Length of Stay at their Current Place of Residence 
• Age
• Gender 
• Income 
• Education

Results, and Discussion 
Data collection underway. 
The study will be completed by March 31, 2019. 
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Abstract:  Competing Nationalisms:
Biography as sites of memory and contest in the social media era

This paper presents an analysis of competing visions of “nation” and “nationalism” under the 
influence of new media and social networking, as evidenced in textual analyses of contests over the 
biographies of two medieval and two modern political leaders in India and the European Union. 

India and the European Union are politically integrated, yet linguistically- and ethnically-diverse, 
with numerous separatist tendencies, exemplified most dramatically in the case of Europe by Brexit.
Social media have provided a forum for the articulation of competing visions of political unity and 
separatism, often aiding the emergence of ethno-nationalism and xenophobia, and demands for 
border controls and limits to immigration.

In this context, we conduct a textual analysis of contested biographies of national leaders in India 
and the European Union. Our analysis is based on a theoretical premise that biography is not a 
straightforward recording of historical fact, but the outcome of active and contested selection, 
suppression and interpretation within a socio-political context (Pierre Nora’s lieux de memoire, 
cited in Talbot, 2016). Social media, due to audience fragmentation, absence of formal gatekeepers 
(but subtle forms of controlling content such as shadow banning, removal of posts etc.), the 
impermanence of text, lack of accountability for content etc., seem to be perfect forums for the 
dynamic re-invention of biography. However, we also seek to demonstrate that though social media 
appear to have accelerated the trend, this is by no means historically unique: contested biographies 
have been used as tools of political mobilization since the pre-modern period.
To substantiate this, we conduct textual analyses of biographies of four political leaders, two 
medieval and two modern. The two medieval leaders are Prithviraj Chauhan and Charlemagne, 
respectively from India and Europe. In the case of Chauhan, we trace his evolution from sectarian 
Rajput chieftain to national leader in texts such as the Taj al-Maasir and the Prithviraj Raso (Talbot,
2016). In the case of Charlemagne, contrasting visions have been articulated in Einhard’s medieval 
Life of Charlemagne, the Chanson de Roland and Primat’s Grandes Chroniques de France 
(Morrissey, 2003). The modern leaders studied are India’s Narendra Modi and the French Jean-
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Marie Le Pen, both polarizing figures. The biographies of both have undergone significant 
contestation, as both rose from partisan leaders to national prominence. Texts for analyses will be 
provided by online forums such as bharatrakshak.com, as well as news reports. 
The outcome of this paper will be to explore “biography” as a locus and catalyst for the emergence, 
maturation and transmutation of competing visions of ‘nation’ and ‘nationalism,’ and to compare 
how this process is influenced by the characteristics of social media: impermanence, lack of formal 
gatekeepers, audience fragmentation, etc.
References:
Morissey, R. (2003). Charlemagne and France: A thousand years of mythology (trans. C. Tihanyi). 
Notre Dame, IN: University of Notre Dame Press.
Talbot, C. (2016). The last Hindu emperor: Prithviraj Chauhan and the Indian past, 1200-2000. 
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Abstract:  This paper is based on a comparative analysis of journalism cultures in Western and 
Muslim majority countries. I identified three major comparative elements of journalistic cultures:  
editorial autonomy, influences and professional roles. The selection of countries employed the 
model of the most different systems design in order to account for cultural diversity(Hantrais 2009).
Where journalism values, norms and practices in Western countries are rooted in the liberal theories
of journalism, in Muslim majority countries, they are shaped by the repressive political, economic, 
and socio-cultural contexts.  The investigated countries include 24 countries of the worlds of 
journalism study divided equally between the two groups of cultures.  Muslim countries group 
includes Egypt, Sierra Leone, Sudan, Bangladesh, Indonesia, Malaysia, Oman, Qatar, Turkey, 
United Arab Emirates Albania and Kosovo. The Western countries group includes USA, Canada, 
UK, Germany, France, Spain, Italy, Switzerland, Norway, Denmark, Belgium and Sweden.
The design, statistical analysis and findings of this study provides unique implications for the 
international comparative studies of journalism cultures.   
 References quoted:
Hantrais, Linda. 2009. International Comparative Research: Theory, Methods and Practice. New 
York: Palgrave Macmillan. 

Page 67



Id:  21917

Title:  Migration Coverage: Different approaches to a common challenge in media from 15 
European countries and the USA 

Session Type:  Individual submission 

Authors:  
Name: Marcus Kreutler 
Email: marcus.kreutler -at- tu-dortmund.de 
Country: DE (Germany) 
Affiliation: TU Dortmund University 

Name: Susanne Fengler 
Email: susanne.fengler -at- tu-dortmund.de 
Country: DE (Germany) 
Affiliation: TU Dortmund University 

Abstract:  Migration and the rise in migration figures has been a defining topic for news coverage 
in recent years, and its representation in the news may be seen as a major case for human dignity in 
the media. The paper presents results of a content analysis into migration coverage in 32 opinion-
leading media from 15 European countries and the USA in the years 2015-2018.

Background
While the coverage of migration has been investigated in some detail for several countries (for an 
overview see Hovden et al. 2018), comparative data for a larger number of countries with different 
levels of exposure to migration flows is sparse.  Especially the representation of migrants and 
migration in different Eastern and Central-Eastern European states has received little attention so 
far.

Methodology
The content analysis included migration coverage from two text-based media (print or online) from 
Albania, Belarus, Czech Republic, France, Germany, Hungary, Italy, Poland, Portugal, Romania, 
Russia, Spain, Switzerland, the UK, Ukraine and the USA. Based on a keyword-based pre-study of 
coverage peaks in 2015-2018, six weeks of coverage were included in the analysis, leading to a total
of 2381 articles. Media-selection, article retrieval and content analysis were conducted by country-
specialists fluent in the respective languages.

Results
Some general trends in the coverage confirm and deepen prior research:
- Speakers quoted in migration coverage are ten times more likely to be non-migrants than 
migrants. Some Eastern European media do not quote migrants at all.
- Large, anonymous groups of migrants are the most frequent main actor in the analysed 
articles (17.0 %), followed by the German government (9.1 %). Individual migrants make up 6.0 
percent, with male adults being represented about four times more frequently than females.

Page 68



- Migration is mostly covered as a political issue, followed by descriptions of the situation of 
migrants. Articles covering problems with migrants outnumber personal stories that portray 
migrants as individuals.

But migration coverage takes different forms and emphases in the countries included in this project:
- For most media under study, the dominant origin of migration is the Middle East and 
particularly Syria, but migration from Africa (in Italian and French coverage), from European 
countries (in Russian, Belorussian and Albanian media) and the Americas (in the USA) is in fact 
predominant in some countries. 
- Most media focus on migration flows into other European states, not into their country of 
publication – migration coverage is mostly foreign coverage. Exceptions include both German 
media, Corriere della Sera, Washington Post, and Kommersant.

Finally, differences in the coverage are not only visible between countries. Where the two media in 
one country can be attributed to political orientations, this seems to be reflected in their coverage:
- In Germany, France, Poland, Spain and the UK the more conservative publications tend to 
cover problems with migrants more intensively than the situation of migrants, while their more left-
leaning counterparts have opposite preferences.
- This pattern continues when more conservative papers quote less migrants, and non-migrant 
speakers critical towards migration are more visible than those defending it. 
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Abstract:  As the digital world is coming, the world political and economic situation and the order 
of information and communication is in the process of new adjustment and transformation. The 
ecology of information and communication has become more open, interconnected, and transparent.
Domestic issues are internationalized and international issues are internalized. the public is more 
global, participatory and initiative.  The external publicity is not only the work of specific 
departments and professional media, but also a multi-level interactive compound system of the 
government, media and the public. Since the 18th national congress of the Communist Party of 
China, great changes have taken place in the concepts, principles and methods of both external and 
internal communication in the digital China. As a result, the international communication discourse,
especially the principle of internal and external differentiation (nei wai you bie) that the state has 
always followed since its foundation have also changed. 
From the perspective of historical changes, this paper sorts out the brief evolution and trend of the 
international communication discourse, emphatically analyzes the problems and challenges of the 
internal and external differentiation (nei wai you bie), and then explores the integration of internal 
and external communication discourse in the digital China. the internal and external differentiation 
was originated in Yan 'an period, formed in the early days of the People's Republic of China, 
perfected in the 1980s and 1990s, and expanded to "the outside is different"(wai wai you bie). At 
present, China's international status, role and responsibility have undergone great changes, and 
China's issues are often intertwined with international affairs and human propositions. Meanwhile 
the internal and external differentiation have the problems of narrowness, one-sidedness and 
extreme, so it’s time to rethink the internal and external differentiation. 
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Abstract:  To many reporters and journalists working around the world from their desks with 
access to immediate online sources, information and social media, the concept of the foreign 
correspondent seems redundant. Journalists can reach any source they want through online calling 
tools such as Skype, Facetime or Zoom. Crowdsourcing has replaced vox pops on the streets 
through social media such as Twitter. And any information – almost any – can be accessed online. 
Willaims (2011) comments on this noting that ‘[t]he growth of the internet, with its provision of 
instant access to databases and information around the world, reinforces the “stay at home 
tendency” of modern foreign reporting […] foreign editors are more reliant on their online sources 
of information’ (139). Furthermore, trusted bloggers and citizen journalists can provide unique 
footage from any location and even report on events on the ground, as seen through the ‘Arab 
Spring’ protests where major media outlets were partnering up with prominent citizen journalists on
location. So the whole ‘why be there at all’ argument is a valid one, and the question of whether a 
foreign correspondent is still required in today’s media environment continues to persist, especially 
in light of the financial restrictions facing many media organisations which are tightening their 
budgets, and where foreign correspondents are the first to go when financial cuts are made. 

This paper will include a discussion on various scholarly debates in relation to this, arguing that 
there still is a need for reporters on the ground to report on events, albeit that the concept of the 
foreign correspondent might need to be transformed and reconceptualised within an ever-changing 
media environment. Specifically, there is a greater need for cultural connection that needs to be 
reflected in foreign reporting. This paper, therefore, will first unpack the role of the foreign 
correspondent as traditionally practiced, and discuss some limitations to the role. It will then outline
some current issues that are entrenched in international reporting in relation to pre-conceived story 
ideas, parachute journalism, the local vs foreign reporter, and citizen journalism. This will be 
followed by a discussion on what the future of the foreign correspondent might need to entail based 
on these issues.

This discussion will be based on observations stemming from the Foreign Correspondent Study 
Tour (FCST) which is a project that has been funded by the Australian government through the 
Council for Australian-Arab Relations (CAAR) to the Middle East and the Australia-India Council 
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(AIC) to India, part of the Department of Foreign Affairs and Trade (DFAT). The lessons learnt 
from training participants during the FCST iterations are strong examples of how future foreign 
correspondents need to be trained to focus on intercultural reporting that is often missing from the 
training they receive when reporting in their home countries. 
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Abstract:  Transnational family is described as family members spread across national and cultural 
borders due to the intersection of individual and collective aspiration and needs, as well as structural
opportunities and constraints ( Bryceson and Vuorela, 2002). Very often transnational families 
comprise of individuals from different linguistic, cultural/religious backgrounds forging new 
identities and cultural practices.  In this paper I describe the private sphere of transnational family 
networks and how family members transcend locality, negotiate distance to construct familial 
relationships across national and cultural frontiers. My purpose is to trace the ways globalization is 
embodied within the domains of family life, and personal affect; and show how the linkages of 
‘informal’ global networks in this private sphere constitute the micro-processes of globalization and
social transformation. 
With the aid of first hand perspectives provided by ethnographic interviews with ten transnational 
families residing in the United States, with heritage from culturally different regions (South Asia; 
Asia; Latin America; Eastern Europe) I address the following questions: 
What does cross-border communication mean in relationship to transnational families? How is 
migration and subsequent family relationship helped and or hindered by mediated communication 
(for example, using internet-based communication technologies)?  How do members sustain ties of 
‘belonging’ across national borders? How are identities (often hybrid or hyphenated) experienced or
expressed in family life and cultural life? How are relationships ( such as among parents and adult 
children; spouses ) constructed, managed, repurposed or sometimes broken down in transnational 
families? What role do national policies (specifically, policies of immigration/emigration) play in 
facilitating, hindering or altering family life? 
The in-depth ethnographic interview methodology of the study works to provide an experiential, 
narrative driven account. Transnational families are not generic homogenous cultural groups. Their 
experiences are not generalizable but vary due to geographical contexts and differing levels of 
literacy and socio-economic ladder. To emphasize the heterogeneity, my investigation avoids 
standardized questionnaire and favors open ended questions that encourage reporting of unique 
experiences. 
Theories of globalization point to Ethnoscapes - the landscape of people who constitute the 
contemporary world:  immigrants, refugees, exiles, guest workers, international students and other 
moving groups (Appadurai, 2000). As people move across borders and experience the realities of 
long term or permanent separation from their family, heritage and nation, the private spheres of 
family constellations and practices become fluid and shifting.  Every day communicative practices, 
via electronic technologies/media, strewn across borders constitute the active process of 
globalization from below and from within. As Beck and Beck-Gernsheim (2014) suggest, “Just as 
there are transnational firms, organizations and transnational states (such as the EU), so too we are 
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witnessing the birth of transnational families.” (p, 12).  The communicative activities in familial 
networks point to how a reconstitution of identities – local, national, global – takes shape; how 
national identities are refracted through other identities such as religious, linguistic; and how the 
transnational people reshape or at the least, temper the defined or imagined unified culture of 
families, the city, nation. My paper situates personal accounts of transnational families in this 
context. 
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Abstract:  Information Communication Technologies open great opportunities to the public 
enabling, engaging and empowering to participate in social debates (Macintosh, 2004; Carpini et 
al., 2004; Anduiza, Cantijoch & Gallego, 2009). On the contrary, the social consequences digital 
technologies would lead are still facing challenges because of several kinds of pessimistic paths, 
such as disinformation/fake news (Wardle & Derakhshan, 2017), information cocoons (Sustein, 
2008), and opinion polarization (Lee et al., 2014). However, no matter the optimistic or the 
pessimistic, most of the arguments are contextualized in country and social wide, where the 
participants are connected dividedly, the issues have the lack of common values, or the processes 
are without orders and rules.

Compared to the country and social wide, communication in a specific community seems provide a 
quite ideal environment for social discussion, with relatively fixed members, closed physical 
spaces, long-term development of both values and rules. Therefore, exploring the process in the 
community communication approach could provide basic conditions and paths where public 
deliberation would successfully form, which would be expected to help us find out the key factors 
moderate the benefits or the defects ICTs bring to social issues.

This paper made a qualitative comparative analysis (QCA) of 40 public events in a university 
community from 2014 to 2018. The expected independent variables were constructed through five 
aspects, including issue attribution, public participation, analyzing process, social process, and 
policy process; the dependent variable was deliberating result. Using the tool of fm-QCA (fully 
functional multi-value QCA), we found out that radical media/individuals and organizational 
mediatized frameworks jointly influenced the change of public policy in the community. As a 
specific community, the common values of community members in the university were also 
conducive to the deliberating result. Common values helped the to reach reasonable policies in the 
end, which were highly endorsed by the community members. In another word, facts could not 
independently lead to deliberation without common values. 
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Abstract:  Abstract: 
As of January 2019, China has 816,307[ Sources: China Ministry of Civil Affairs statistics. ] Social 
Organisations[ Social organisation: a Chinese term more or less equivalent to civil society, 
including NGOs, INGOs, Funds, Charity and other civil society groups; either government owned 
NGOs or none governmental ones.], including 5,285 registered Charity orngisations to more than 
8,000 NGOs, among which 441 registered INGOs with the earliest operations dated back to the 
1980s. Over the past 30 years, NGO sector (both local and international NGOs) have experienced 
considerable development in China. Getting themselves to be heard or advocacy is NGOs and 
INGOs’ major work through which they communicate to the local public their mandates, values and
key messages. WeChat, as the current most powerful social media in China which reaches 1 billion 
active users in January 2019, has increasingly becoming one of the most important means of 
organisting one’s personal and work life as well as an effective organisational communication 
channel for both governmental and none governmental organsions in China. Thus this paper will 
take a look at whether WeChat also impacts profoundly NGOs and INGOs’ communication and 
advocacy work? What is the current overall picture of NGO and INGO’s WeChat communication in
China? Is there any trend? Which organisations perform well WeChat-wisely and why?

Meanwhile, the author had the pleasure to work as a UN staff member and with other international 
organisations in China for many years during which participated in the substantial work of country 
program and communication strategies formulation and implementation. These experiences have 
also intrigued the author to think about questions such as: which one, local NGOs or INGOs, 
performs better in terms of WeChat communication? What are the key messages they deliver via 
WeChat to Chinese audience and which messages attracted or mobilised the audience the most? 

Having these questions in mind, this article first reviews the current Chinese literature regarding 
NGO and INGO communication and advocacy via WeChat in China. Then it retrieved the 2018 
Weekly List of China’s Top 20 NGO WeChat Accounts, collected a pool of all Top 20 NGOs and 
INGOs and ranked them on yearly basis against an index (such as WeChat accounts user 
subscription, number of publications and frequencies, highest number of viewers and comments etc)
to arrive a 2018 List of Top 10 Local NGOs and INGOs; next it further compared these 
organisations WeChat performance and explored these WeChat contents to see what were the key 
messages delivered to and most welcomed by the audience. The article then drew the conclusion on 
the status quo of NGOs and INGOs’ WeChat communication and advocacy, the trends exhibited, 
and which NGOs and INGOs perform the best in their WeChat strategy delivery as well as whether 
the INGOs were more effective than the local NGOs. Next, employing relevant Organisational 
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Communication theories and combined work observation, the article explored the possible reasons 
why some organisation seem to perform better than others. It also summarized the WeChat 
communication strategies of those most successful orngaisations as case studies and offered some 
suggestions for future work. 

Key words: 
NGO, INGO, WeChat, advocacy, organisational communication 
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Abstract:  This study analyzes the transnational success of Turkish television series. With their 
recent success around the World, they are called in many different ways such as soap opera, drama, 
telenovela, series or dizis (Turkish name already accepted by many) and this overcategorization is 
worth analysis alongside with the cause and effect of this global flow. This study aims to have a 
look at the current situation of the transnational spread of Turkish television series through case 
studies. The research is mainly conducted in Latin America which is a surprising location where 
Turkish television series has become a phenomenon. The main focus is analyzing television series 
within the cultural context with an emphasis on international communication, popular culture, and 
global media flow. 
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Abstract:  In recent years, questions around truth, veracity and deception have been receiving an 
‘extraordinary’ amount of attention in journalism scholarship as well as in public debates. This can 
be attributed to their centrality in debates about the role of “fake news” in the 2016 US presidential 
election, as well as US President Donald Trump’s use of the term to dismiss his critics. However, it 
would be erroneous to circumscribe issues of truth, veracity and deception to the United States. 
After all, according to the United Nations Educational, Scientific and Cultural Organization 
(UNESCO), disinformation is an “emerging global problem”. Like elsewhere in the Global South, 
misinformation in Africa has often also taken on the form of extreme speech that have incited 
violence or spread racist, misogynous xenophobic messages, often on mobile phone platforms such 
as WhatsApp. Misinformation campaigns have been used to influence political agendas in African 
countries and governments have responded by restricting online spaces or embarking on other 
countermeasures. To date, there has been especially little scholarly attention paid to how African 
audiences actually engage with misinformation and disinformation, how prevalent the notion of 
‘fake news’ is among African media users, and how African media users navigate notions of truth, 
mis- and disinformation and news.

With the aim of filling in this knowledge gap, this study uses data from a two-wave survey in 
Kenya, Nigeria and South Africa to offer an overview of the prevalence and impact of “fake news”. 
The first wave (N = 752) was fielded in late 2017, while data for the second wave was collected (N 
= 750) in early 2018. Our data, the first to explore the issue using a cross-country comparative 
approach, offers evidence of the high prevalence of “fake news” in the three countries, as well as 
alarming levels of sharing dis- and misinformation deliberately. Based on existing literature that 
suggests the potential impact of high levels of perceived exposure on levels of media trust, we also 
explore how public’s trust in different type of media is affected by the prevalence of “fake news”. 
Not only, this is found to be true, but the impact appears to vary across countries and types of 
media. In a context where the mainstream media have long struggled to gain its independence and 
freedom, and where state control over media remains strong – either through ownership or 
suppression – these findings raise important concerns for the ability of the media to exercise its 
duties of truth-telling, dissemination of information and holding power to account. We conclude by 
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proposing ways forward in the study of dis- and misinformation in Africa, with a particular focus at 
understanding the cultural, social and political factors facilitating their prevalence. 
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Abstract:  the “knowledge” production in social media is affected by the user's knowledge 
contexts, logic, text, cultural differences and other factors. In order to explore the difference of 
"knowledge" in the cross-cultural context, this study adopted the grounded theory as the research 
method, and selected the 20 most agreed texts from the discussion on the Chinese website zhihu and
the English website Quora about "German refugee policy". The open & axial coding includes 
defining the problem, diagnosing the cause, making moral evaluation and predicting results. The 
study found that zhihu users thought the "German refugee policy" was wrong and gave a 
pessimistic view on it. Quora users see it as an adjust policy and give a optimistic view on it. Zhihu 
users tend to criticize the liberal left of German and worried about German social security. Quora 
users are more concerned with human rights issues, and tend to praise on German political 
correctness and its international reputation. 
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Abstract:  En 2016 analizamos el impacto de las crisis sobre las empresas de diseño nórdico 
arraigadas en España, en el que una de las conclusiones fue que sus efectos variaron según el 
tamaño de la empresa, su capacidad de reaccionar y renovarse, sus cambios de estrategia comercial 
y de modelo de producción. Como consecuencia de la crisis, las empresas se vieron obligadas a 
aplicar diversas medidas para paliar los efectos de esta. El objetivo de esta nueva investigación 
sobre el tema es demostrar cómo el proceso de democratización ha ido en aumento, a la vez que las 
empresas han apostado por una diversificación de su marca. Las marcas han elegido apostar por una
estrategia que por un lado contemplaba mantener un vínculo con su esencia y que, por otro, a la vez 
se centrase en ofertar productos novedosos. Las principales empresas han decidido renovar su 
oferta, incluyendo productos más acordes a los gustos y a los cambios que se están dando en la 
sociedad. Al mismo tiempo, las principales marcas del diseño nórdico, como Tiger, Ikea y H&M 
entre otras, están planteándose adoptar nuevas estrategias para contrarrestar el posible agotamiento 
de su modelo, exitoso hasta la fecha, planteando alternativas tanto de productos como de 
comercialización. Esta propuesta pretende, por lo tanto, reflexionar sobre los cambios que se están 
dando tanto en el diseño como en el modelo de negocio. 
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Abstract:  In April 2016, Alibaba successfully acquired the South China Morning Post (SCMP), a 
well-known English-language newspaper based in Hong Kong. Alibaba announced that SCMP’s 
new mission is to “lead the global conversation about China”. The acquisition had sparked concerns
around its editorial autonomy and objectivity. In March 2018, SCMP launched an online news site 
called Abacus with an aim to “unbox China,” giving many the impression that Abacus is a tool for 
painting a positive picture of China’s technological advancement. It is worth examining if there are 
changes in SCMP’s news content and stance as a result of the acquisition. 

The present study focuses on SCMP’s recent change in coverage on China news and how Abacus 
works as a new branch to promote China. Changes in three aspects were analyzed, namely (1) the 
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number of China news covered, (2) the content about special events, and (3) the commentaries. We 
also read articles and watched videos in Abacus to decipher what impressions its content would 
give to the readers. By using data in “Factiva,” we located relevant articles in SCMP with the 
keyword “China” in the headlines and lead paragraphs from October 2014 to September 2018. 

There were more short local spot news stories which had little to do with national issues or policies.
SCMP had been covering more news on the relationship between China and the US after the 
acquisition and the news mostly mentioned US President Donald Trump. China’s diplomacy has 
also been another focus such as the “One China Policy” to Taiwan. 

We analyzed two significant events over the recent years, namely Occupy Central and HKSAR 
establishment day (the handover). There were more news coverage on both topics since 2015, and 
the reports tend to be more pro-government. The year 2017 marks the watershed for SCMP’s 
coverage on the Occupy Central movement, as its voice changed from being neutral to framing the 
movement as “unrests” and put blames on the protesters. In 2018, there was a stronger focus on the 
celebration activities and positive evaluation on the performance of the chief executives. 

There were more articles on China’s diplomatic relations and economy, but increasingly fewer 
articles on its domestic politics since the change of ownership. Even if there were negative 
comments about China, many of them put their foci on the Chinese financial market and suggest 
how China can improve. 

Abacus can still uphold core news values such as objectivity, comprehensiveness and fairness. It 
has not refrained from reporting sensitive issues in China, and also reports on tech-related 
irregularities in China. Macroscopically Abacus is able to showcase China’s soft power to the 
world. 

In conclusion, while the coverage adopted in SCMP’s stories might have shifted towards a more 
pro-China angle, it is unlikely that SCMP will play the role of a blatant mouthpiece for the Chinese 
authorities. Otherwise SCMP would lose its credibility and cannot fulfill its goal to lead the global 
conversation about China. 
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Abstract:  This research attempts to analyse how ‘Oriental Framing’ got mediated by the two 
leadingEnglish private television news channels CNN-IBN and NDTV 24*7 in the representation of
the death of Gaddafi by collecting stories from their respective websites. This research builds its 
arguments based on framing studies that have shown that the Western news agencies use the 
Oriental frames in the coverage of the Arab world. The research uses six interpretive packages: 
‘Gaddafi, the dictator'; ‘Gaddafi, the eccentric’; ‘Libya, a nation without democracy'; ‘Protesters as 
revolutionaries'; ‘NATO as positive interventionist’ and ‘Death of Gaddafi, a nemesis’. Employing 
qualitative framing analysis, this research inductively employs the six packages using semantic and 
reasoning tools. The research argues that ‘Oriental’ frames of the West that define the East in 
‘disparaging’ tone were used in the narratives of the stories from both the channels. This was due to
the dependency on Western news sources. Though both channels show similarity in the use of 
Oriental frames, there are differences as well owing to origin and ownership of the two channels. 
Gaddafi as a leader was depicted as a dictator who was potentially dangerous for Libya and the 
world. The comparison of Gaddafi with Saddam Hussien constructs an appropriation that justifies 
militant protests by Libyans and military interventions of NATO. The representation of Gaddafi’s 
rule as a dictatorial regime has been used as a justification for ousting and eventually killing of  
Gaddafi. Democracy has been pitched as the only alternative to the regime and the eventual solution
to all things ailing Libya. 
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Abstract:  With the global consolidation of on-demand audiovisual consumption, the international 
SVoD players have become one of the main cultural intermediaries of audiovisual flows. With 
commissioning and acquisition decisions across the world, they influence which local television 
content is available for consumption. Therefore, their role in media flows has become more relevant
than the international purchasing decisions of traditional broadcasters due to the scope of their 
decisions. This is especially relevant for serialized fiction titles, the main genre of their catalogues.

At the same time, local broadcasters attempt to use these platforms to sell a second exploitation 
window for their fiction titles and benefit from international impact. However, the largest portion of
the SVoD services libraries are still produced in the United States, the hegemonic player of 
television flows since the beginning of the media. The European Union is trying to counteract this 
with the establishment of a European minimum works quota of 30% of the catalogue for 
programmes either directly commissioned or acquired by the service, legislation that it is set to be 
approved during 2019. This measure has been actively opposed by the SVoD platforms, especially 
Netflix, claiming that they already have a diverse catalogue from around the world. 

The main objective of this study is to analyse the presence of European serialized fiction on the 
European catalogues of the main SVoD platforms which are Netflix and Amazon Prime Video, 
distinguishing between those series commissioned directly by the SVoD platform and those titles 
firstly aired on linear television. Since the catalogues from the services differ slightly in each 
market and time periods, the Spanish catalogue from the beginning of 2019 has been chosen. The 
quantitative content analysis of all series available on these two catalogues is focused on the origin, 
the production companies, the genre, the year of production and the original language of the titles.

The preliminary results show that original productions on the platforms coexist with titles 
previously broadcast, but particularly produced in the UK, the main European market in canned 
television flows. Nevertheless, to a lesser extent there is also the presence of titles produced in 
regional European markets in minority languages. In addition, there is a growing tendency by 
Netflix of commissioning new seasons of already popular European series directly for its platform. 
This paper also concludes on the importance of the alliances among European markets and these 
international digital players due to their role as cultural intermediaries to promote and diversify the 
flows even among European countries. 
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Abstract:  El propósito de esta investigación es analizar la gestión de comunicación y los procesos 
de sostenibilidad en un grupo de organizaciones ecuatorianas, colombianas y chilenas para 
establecer relaciones entre el trabajo que se desarrolla en tales disciplinas y la influencia de las 
culturas nacionales en esos resultados. Se trata de un estudio descriptivo, basado en una 
metodología cualitativa y cuantitativa, desarrollado en tres fases: en primer lugar, una indagación 
bibliográfica y documental que permita, por un lado, discutir el modelo de convergencia propuesto 
por Durán y Mosquera (2016) para fundamentar la relación entre la gestión de la comunicación y el 
avance de los procesos de sostenibilidad y, por otro, describir el entorno cultural y legal del sector 
empresarial en los tres países.  
En una segunda fase se aplicará la encuesta propuesta dentro del modelo, basada en características 
observables y tangibles de la organización que permiten identificar la orientación teórica que tienen 
los procesos de sostenibilidad, según lo propuesto por Garriga y Melé (2004) y el modelo de 
relaciones públicas que aplican, según la teoría de la excelencia de Grunig y Hunt (2000).  La 
muestra será de 48 organizaciones pertenecientes a los distintos sectores empresariales, 
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seleccionadas entre las empresas mejorar ubicadas en el ranking empresarial de los tres países y la 
aplicación se hará a través de la plataforma Survio. En una tercera fase se trabajará sobre los 
resultados de las encuestas, detectando convergencias y complementariedades entre el ejercicio de 
las Relaciones Públicas y la gestión de la sostenibilidad y se efectuará un análisis comparativo entre
los tres países para establecer diferencias y analizarlas a la luz de los factores culturales particulares 
que diferencian al sector empresarial de Ecuador, Chile y Colombia.  Las conclusiones y 
recomendaciones que se propongan contribuirán a una gestión efectiva de la comunicación para 
afianzar los procesos de sostenibilidad de las empresas para su propio beneficio, el de los distintos 
sectores involucrados con ellas y la sociedad en general. 
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Abstract:  As globalization continuing at strength, student migration have also intensified world-
wide. International students and their left-behind mother face the challenges of maintaining close 
relationship with each other from a long distance. Mobile communication technologies, in particular
mobile instant messages, provide ‘connected presence’ as a new mode of interpersonal 
communication assist the management of the relationship between migrant students and their 
geographically distant mother. 

Focusing on the WeChat, the most popular mobile instant messages application in China which 
integrated with multimedia instant messaging and a social network service called Moments, this 
study investigated the patterns of mobile instant messages interactions for managing close 
relationships in transnational settings through communicative behavior records and semi-structured 
in-depth interview. Communication behavior contains the use of all WeChat functions, such as text 
messaging, voice messaging, emoji and photo sharing, voice call, video call, and interactions ‘likes’
and comments within the Moments. With contextualized accounts of 10 Chinese migrant students’ 
phone use over one semester (14 weeks), research data also include continued 14 interviews (every 
two weeks): 7 interviews with these students who have lived in New Zealand for at least one year 
and 7 interviews with their ‘left-behind’ mother who stay in China.

This study proves that WeChat’s wide functionality enabled multimodal communication in varying 
situations. Nine modes of WeChat interaction were identified: general information forwarding, 
check-in, performance, cross-checking, money transfer, experience articulation, emotions display, 
technical support, and sympathetic companionship. The study also analyzes how user construction 
attaches social meaning to certain communicative practices between mother and children on 
WeChat. It revealed that WeChat could sustain more diverse communication modalities, with 
varying levels of cue richness and need for synchronicity. 

Findings also confirm the interaction patterns of ‘connected presence’ and further suggest an 
emerging ‘panoptic-presence’ consciousness among the young adults, leading to a performative 
mode of interaction with their parents. Meanwhile, though individualism prevails among the 
younger generation, family values and norms rooted in traditional Chinese culture are found to be 
both explicitly and implicitly practiced. Overall, this study enriches our understanding of the impact
of mobile communication technologies on the management of family relationships. 
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Abstract:  This paper introduces an Afrokology approach to the Internet, focusing on Africa’s 
emerging digital communication practices as a gateway towards analysis of the complexities and 
contradictions of the digital ecosystem in local contexts. For example, while Africa leads the world 
in the use of mobile phones for money transfer,  it is simultaneously notorious for politically 
motivated Internet shutdowns and censorship. Hence, it should come as no surprise that discussions 
on Africa’s digital ecosystem tend to focus on issues of access, digital divides and communication 
rights.  This paper addresses the question of who has access to the African digital ecosystem but 
also asks a critically important second question, i.e. what happens after people get access to 
technology and broadband? It is indisputable that digital divides remain an ongoing concern for 
African people of the world, for even though it is bridging the gap quite rapidly, Africa still lags the
rest of the world in Internet penetration. Yet its ability to meaningfully participate in and benefit 
from the Internet in future will likely be determined by more than the sheer ability to connect.  If the
Internet is to fulfil the potential towards intensified audience participation, African audiences, users 
and communities should gain understanding in the unique capabilities and affordances of 
technology and broadband. This paper argues that, while the increasing connectivity and reach 
enabled by the Internet and its associated digital media has great democratic potential, in Africa 
deep divides remain between those who have resources, skills and education to reap the benefits of 
the information technologies and those who do not.  The digital ecosystem concept will be 
unpacked from an Afrokology perspective, focussing on the ability of digital ecosystems to help 
build connections between people, communities, municipalities and governments. Establishing a 
digital ecosystem can help members of a community interact with each other, those outside the 
community and hold municipalities and governments accountable. While the phenomenal growth in
ownership and usage of mobile phones in Africa means that even the continent’s poor can 
potentially engage ICTs, there is still a “digital divide,” especially when we consider that divide as 
encompassing both access to technology and the opportunity to create digital media. To truly 
understand this phenomenon, it will be argued that we must reexamine the digital divide to focus 
not only on issues of access but also on issues of content creation and digital literacy (Clark, 2017, 
p.252). Here, it will be argued, a focus on a so-called “have-not” Africa  as primarily end users in 
closing the digital divide, is insufficient. Instead, invoking Afrokology theory, the paper argues that 
it would be useful to cast an eye towards Africa’s emerging digital communication practices both in
relation to Africans as consumers and producers.  As such, the paper will unpack the African digital
ecosystem in relation to three issues, i.e., (1) access to technology, (2) opportunity to create digital 
media and (3) digital connectivity and acts of social exchange, which links creation to production 
and the exercise of power.
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Abstract:  The field of Information and Communication Technologies for Development (ICT4D) is
being driven by the conviction that ICTs can foster development and improve the lives of people 
around the world. However, critical research points out a large variety of detrimental effects, 
indicating that ICTs are indeed harmful for international development, as they are closely linked to 
issues such as economic inequalities or environmental pollution. Clearly, the two sides do not 
represent a techno-deterministic dichotomy of whether ICTs themselves are good or bad for 
development. Much rather, we must discuss how we can actually utilize ICTs for development, 
meaning that they are more help- than harmful for the international development agenda. In order to
do so, however, we must holistically conceptualise ICTs potential impact taking into account their 
positive and negative implications alike.

This article argues that the Sustainable Development Goals (SDGs) present a framework that can be
a basis for holistically conceptualising impact in ICT4D, wherein potential effects and side-effects 
of ICTs on the various integrated development objectives can be mapped and juxtaposed. Based on 
a literature review, we translate the novelties of the SDGs, in particular their network architecture of
interdependent targets, onto the field of ICT4D. Acknowledging the complex interdependencies 
between the various areas of sustainable development allows us to apply a cost-benefit approach 
towards ICT4D’s positive and negative effects. This would include not only a project’s impact on 
its target area, but at the same time its various secondary impact fields, such as the environmental 
harm resulting from the technology’s production and eventual disposal or the labour conditions 
along its value chain.

After outlining the scope of implications that the use of ICTs can have for the holistic landscape of 
sustainable development, this article accordingly analyses to which extent the impact assessment 
(IA) frameworks commonly used in ICT4D take account of these complex interrelations. 
Identifying the shortcomings and mismatches between IA frameworks and the nature of sustainable 
development, this article discusses how our conceptualisation of ICT4D impact should adapt in 
order to do justice to the multidimensional impact areas of ICTs in the framework of the 
environmental, economic and social dimensions of sustainable development. 
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Abstract:  Rising diesel fuel prices initially sparked the gilets jaunes (yellow vests) movement in 
France in November 2018. Since then, hundreds of thousands of people took part in massive street 
protests across France, wearing yellow vests to demonstrate their anger at economic and social 
inequality and political immorality. The movement draws international attention due to some of the 
most violent street clashes the country has witnessed in decades. Unlike other populist movements 
spreading recently in Europe, the yellow vests phenomenon is neither party nor elite driven and can 
be considered a truly grassroots movement. The yellow vests' rejection of leadership and its 
decentralized organization reflects the mistrust in the capability of the government, parties, unions 
and other organizations to solve economic and social grievances.  
Comparing German and French media coverage of the yellow vests seems pertinent under various 
aspects. Germany does not share France´s deep tradition of revolutionary uprisings and both 
countries differ in their journalistic culture and journalistic role perceptions (Hanitzsch, Steindl & 
Lauerer, 2016; Mercier, Frost & Hanitzsch, 2017). This leads to our assumption of a differing 
media coverage of the yellow vest movement. At the same time, the German media generally show 
great interest in French politics, which seems to have heightened since Macron became president, 
promising to break with the old structures of the traditional party system and bringing in fresh ideas.
The violent revolt of the yellow vests against his politics and the classic clash of citizens vs. elite 
represent strong news factors. This might explain the vivid discussion of the protests in the 
neighbouring country by German media. Some German politicians even warned of the possibility of
a similar movement in Germany relating to the current discussion on fuel prices and bans of diesel 
vehicles. Finally, the fact that the yellow vests' anger is aiming not only at politics but also at the 
established media, (who they see as part of the system they are fighting) represents another reason 
to study the movements' media coverage. 
In a two-level content analysis, our study examines the coverage of the yellow vest movement in 
German and French newspapers. At the first level an automated content analysis delivers the basis 
for the content analysis which identifies frames based on Entman´s (1993) approach. The 
comparison shows how the German and French press frame the ongoing social unrest in France to 
promote “a particular problem definition, causal interpretation, moral evaluation, and/or treatment 
recommendation” (Entman, 1993, p. 52, emphasis in original) for the yellow vests´ movement. By 
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means of his concept we evaluate whether the German and/or the French press use negative framing
to “weaken the influence of social protests in public opinion” like Xu (2013, p. 2412) finds for the 
coverage of the 2011 Occupy Wall Street (OWS) movement. The demands and the structure of the 
yellow vests´ movement are very similar to the OWS movement. Therefore, we take the coverage 
of OWS as a reference to test if similar negative frames lead to a marginalization of the yellow vests
´ protest. 
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Abstract:  Despite the fact that the Belt and Road Initiative (BRI) has attracted enormous public 
and media attention since it was unveiled by president Xi Jinping in 2013, there is surprisingly little 
research examining its implications for China’s evolving media and communication sector, 
especially in relation to the country’s other eye-catching yet controversial initiative, namely the 
“Going out” project, also known as China’s “soft power” project. The latter has since early 2000s 
prompted a number of leading state-owned national media organisations, such as Xinhua News 
Agency and China Central Television, to go global with the state’s generous financial and policy 
support. Is China under the BRI initiative aiming to further stimulate the globalising tendencies of 
China’s state-owned national media? If so, are there any other driving forces behind this process? 
And what are the main implications for China’s national media? This paper will discuss these issues
based on the evidence derived mainly from policy analysis and documentary study in combination 
with interviews with media executives and journalists based in Beijing. 

The paper also aims to engage with a deeper academic issue concerning how Chinese media in 
general and its state-owned leading national media in particular should be conceptualised under the 
two ongoing initiatives. The Chinese state’s efforts to project its soft power through state-owned 
central media has become a popular research subject in recent years (Zhao, 2015). It seems that 
every step that a central media institution like Xinhua takes towards conglomeration, marketisation 
and globalisation can now be explained and justified in relation to the Chinese state’s soft power 
ambitions. However, the “soft power” concept itself is not without theoretical flaws. Thus, I would 
argue, alongside scholars such as Yuezhi Zhao (2013) and Colin Sparks (2015), that looking at 
contemporary developments exclusively through the soft power theoretical lens has prevented us 
from gaining a more nuanced understanding of the changes happening to Chinese media and 
journalism. This “soft-power-for-all” approach, though popular, certainly does not help gain a full 
picture of the Chinese media, consisting of “a huge and complex set of institutions” (Sparks, 2012: 
65). Instead, it tends to oversimplify the functioning of China’s media system and policy decision-
making in the country. In order to advance our understanding of the ongoing transformations of 
China’s national media, we need to move beyond seeing it through the narrow lens of soft power. 
Instead, we need to critically examine it from a historical perspective as well as in relation to 
ongoing processes of media marketisation, conglomeration, financialisaton and digitalisation within
and outside China. This paper will do so as a starting point for such an academic endeavour. 
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Abstract:  As the Internet has made cross-broader communication much easier, its impact on the 
users’ perception of the world has attracted considerable attention. On one hand, the wide adoption 
of algorithm and use of social media create an online space where people are more likely than ever 
to be exposed only to information they like to see and interact only with people who share same 
ideas and interests (Just & Latzer, 2017). Thus, users of Internet are consciously or unconsciously 
being segmented into different “worlds”. On the other hand, however, the connectivity enabled by 
the Internet is global in nature. With the free flow of information about distant places, it is easier for
people to realize that “local happenings are shaped by events occurring many miles away and vice 
versa.” (Giddens, 1990, p.64) Therefore, many studies (Verboord, 2017) have emerged which 
explore whether the Internet has contributed to the rise of cosmopolitanism – the worldview and 
ideology that all humans belong to a single community (Appiah, 2007). 
 
This study joins the discussion about the role of Internet on the perception of the world. The 
research question it seeks to answer is: does the use of Internet contribute to the worldview that all 
humans are part of the same community? To answer this question, an empirical analysis will be 
conducted using 3 years of data (1990, 1999, and 2008) from the European Value Surveys. The 
percentage of the respondents who believed that they first belonged to the world as a whole rather 
than their own countries will be calculated for 26 participant countries as an indicator of the 
country’s cosmopolitanism orientation. Based on previous studies about nationalism and 
cosmopolitanism (Steenkamp, 2009; Lan & Li, 2015; Verboord, 2017), several socioeconomic, 
demographic and cultural factors will be identified as control variables. The impact of Internet 
penetration, the data of which will be obtained from ITU databank, on the cosmopolitanism 
orientation will be analyzed. In order to tackle the potential endogeneity issue, fixed effect 
estimation and the generalized methods of moment technique will be used in the regression. Given 
that large differences exist among the surveyed countries, cluster analysis will be conducted to 
show if the effect of Internet varies across countries.  

Although the discussions about Internet use and cosmopolitanism abound, to the best of the author’s
knowledge, there are very few studies which examine the relationship empirically using national 
level data. Therefore, this study can provide the much-needed empirical evidence to further the 
discussion.  Also, since the study will conduct cluster analysis, the result will shed light on the non-
uniform and complicated impact of Internet on the forming of worldviews. 
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Abstract:  Big Data specialists claim that we are experiencing a new stage in science, which finally
announces the “end of theory”: “The big data enterprise claims that rather than testing a theory by 
analyzing data, the new analytics seeks to gain insight ´born from the data´” (Završnik, 2018, p. 5). 
Therefore, there would be no need for a priori theories anymore. At the same time, we live in a 
post-truth environment, where new community of practices based on “tribalist” beliefs (see 
Crawford, 2018) create speech acts (which turn out to be securitization processes), reaching digital 
media, public opinion by steering, e.g. sentiments like hatred. Based on this recent context, what are
the consequences of these “new” communication practices, both in science and in society in 
general, for social control practices in an information era? How social control, their forms, 
possibilities and limitations, may be impacted and affected by the practices of this new stage in 
science claimed by big data scholars and, at the same time, by the social communicative practices of
speech acts which might gain the status of truth and real policies just by their continuous replication
through social media? Based on Chriss´ (2016) framework for a social control theory, a tripartite 
division of social control types, we seek to theoretically understand how each of these 
communication practices of this new era are connected to (re)definitions of kinds of social control 
in the current information society ranging from the most informal to formal ones (Chriss, 2016). We
are also based here on Beniger (1986), who understands that no control works separately from 
communication in societies. Our claim, however, is that much is talked about social control, but 
little is done in Communication and Media Research to directly identify, within a theoretical 
framework, the types of social control that communicative practices create. This is based on the fact
that social control has become a catch-all phase with no meaning and content throughout social 
sciences, and especially in Communication Science (Chriss, 2016). We know, however, that 
concepts are the building blocks of theories (Shoemaker, Tankard and Lasorsa, 2003) and by taking 
for granted old sociological concepts like social control we might be losing much of the 
accumulated knowledge about it, specially when we talk about types of social control, many 
thoroughly theorized since the foundations of the American Sociology (see Ross, 1901) and 
Criminological studies. Our understanding is that the observation of communicative practices, 
which are the constant object of research of communication and media scholars, have much to 
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contribute to the theorization of new forms of social control colonizing science, digital media and 
the sociopolitical world. And it is through the identification of forms of social control that we might
contribute to think of steering social change and reaffirming human rights. 

Page 98



Id:  23331

Title:  Writing online novels to deliberate on environmental change and citizenship and social 
change 

Session Type:  Individual submission 

Authors:  
Name: Ingrid Volkmer 
Email: ivolkmer -at- unimelb.edu.au 
Country: AU (Australia) 
Affiliation: University of Melbourne 

Name: Anthony Fung 
Email: anthonyfung -at- cuhk.edu.cn 
Country: CN (China) 
Affiliation: The Chinese University of Hong Kong 

Abstract:  This paper examines one of the most popular forms of youth entertainment in China, 
namely, online fiction. For this new form of literature, netizens are not only readers or fans; they 
can be amateur or full-time professional writers. Based on in-depth interviews with writers and fans 
and the study of text of online novels, this paper focuses on a particular genre of online novel that 
reflects social and environmental change in China. The analysis of the cultural production and 
consumption of online fiction not only reflects how the authors and readers co-create their 
identities, but also reveals narratives of their perceptions of social change in a related closed 
political and social environment, yet, a globalized risk environment. These readers, through active 
reading, adopt cultural content that exhibits rich imagination and occasionally goes beyond the 
confined hegemonic discourse of the Internet and official media, which are closely monitored by 
the state. For writers, they narrate their perception of China relatively freely to express their 
personal frustration, imagination,  utopia and ideals as they enjoy a degree of creative freedom. In 
theoretical terms, this project will examine the new digital habitat of online fiction as a deliberative 
dimension to possibly challenge and change the social reality, and it can be regarded as an 
alternative form of protest and citizenship to engage with globalized climate issues. 
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Abstract:  Globalized 'risks,' such as climate change, are emerging as new conceptual and 
empirical domains. For example, approaches in sociology and political science begin to 
conceptualize the globalized dimension of climate change to define the emerging fine lined 
transnational axes of democratic structures, for example in terms of globalized ‘geopolitan 
democracy’ (e.g Eckersley, 2017). However, compared to social sciences, theoretical and 
methodological debates of globalized 'risk' communication are only on the periphery of media and 
communication scholarship. While some studies exist, these are situated (1) on the periphery of the 
discipline and assess climate change through (2) a focus on one country or adopt a  (3) transnational
comparative approach, yet, compare these national perspectives. Furthermore, most studies 
investigate climate change communication in (4) mainly Western countries  while research in non 
Western/ developing regions is still rare. 

However, discursive dimensions addressing globalized risks can no longer be investigated through 
such a national focus. Climate change communication is no longer 'just' about addressing climate 
'issues' within bounded publics but we need to conceptualize climate change communication in 
broader terms as transnational ‘risk discourse,’ including developing and developed countries, 
conveying the cosmopolitan reality of climate crises., enabling to assess new deliberative practices. 
In this sense, climate change communication needs to be conceptualized as cosmopolitanized risk 
discourse in order to assess the complex processes of civic deliberation across countries which is 
necessary for the  legitimacy and accountability of no longer just national but sustainable global risk
governance. We argue that new methodologies are required to assess climate change discourse in 
the perspective of dense 'risk' interdependence, unfolding in digital civic interaction across 
developing and developed world regions. This panel outlines five approaches for a much needed 
methodological debate of transnational research of risk discourse.

Reference:
Eckersley, Robyn (2017) ‘Geopolitcal Democracy in the Anthropocene,’ Political Studies 65(4) 
983-999. 
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Abstract:  This paper examines one of the most popular forms of youth entertainment in China, 
namely, online fiction. For this new form of literature, netizens are not only readers or fans; they 
can be amateur or full-time professional writers. Based on in-depth interviews with writers and fans 
and the study of text of online novels, this paper focuses on a particular genre of online novel that 
reflects social and environmental change in China. The analysis of the cultural production and 
consumption of online fiction not only reflects how the authors and readers co-create their 
identities, but also reveals narratives of their perceptions of social change in a related closed 
political and social environment, yet, a globalized risk environment. These readers, through active 
reading, adopt cultural content that exhibits rich imagination and occasionally goes beyond the 
confined hegemonic discourse of the Internet and official media, which are closely monitored by 
the state. For writers, they narrate their perception of China relatively freely to express their 
personal frustration, imagination,  utopia and ideals as they enjoy a degree of creative freedom. In 
theoretical terms, this project will examine the new digital habitat of online fiction as a deliberative 
dimension to possibly challenge and change the social reality, and it can be regarded as an 
alternative form of protest and citizenship to engage with globalized climate issues. 
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Abstract:  Citizens’ engagement with climate change is mainly addressed in a national focus and in
the context of the Western world. The majority of research on public deliberation about climate 
change considers deliberation as a ‘mechanism’ for democratic policy-making to sustain national 
risk governance.
The national focus is also used when assessing climate debates in digital spheres. Processes of civic 
deliberation  (1) in the global South but also (2) cross-national deliberative talks around the globe 
are left unnoticed.  However, this paper argues that nation-state-centred research tends to overlook 
the specifics of unprompted, transnationally powerful deliberative action, emerging in a ‘fluid’ 
transnational digital sphere. However, a focus on globalised digital risk communication, 
transcending nationalistic presuppositions allows to identify emerging communicative forms and 
practices, arising in globalized public spheres, including spontaneous deliberation on climate 
change. Comparative research on public deliberation about climate is needed to assess civic 
interaction in spheres of fine lined transnational dimensions of  “reflective interdependence” 
(Volkmer 2014). Such an assessment allows to identify deliberation on climate change no longer in 
national terms but in contexts of subjective civic risk identity. This paper argues that comparative 
analysis of transnational ‘fluid’ civic interaction could reveal the commonalities and specificities of 
citizens’ self-identification in relation to global climate risks - from a globalised communication 
perspective. Overall, this paper proposes a conceptual outline for ‘global risk citizenship’ in 
contexts of climate change as the existential threat to each member of the global citizenry.

Reference:
Volkmer, I. (2014). The global public sphere: public communication in the age of reflective 
interdependence. Cambridge, UK; Malden, MA: Polity. 
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Abstract:  After the enactment of Law of the People’s Republic of China on Administration of 
Overseas Non-Governmental Organisations in the Mainland of China, in April, 2016, the number of
international NGOs began to decrease in China. International NGOs had to now find a ‘supervisory 
unit’ within the institutional system, register with the police and be under constant surveillance. 
Domestic grassroot organisations, engaging with international environmental issues were unable to 
receive funding from unregistered international groups. The Chinese authorities’ crackdown on 
international NGOs further worsened the conditions for China’s environmental civic associations 
addressing transnational climate issues. They are left fragile with insufficient resources in terms of 
financial support, staff, volunteers, and members. Yet, these environmental civic associations did 
not choose to keep silent and withdraw from public life; rather, they continued to use their social 
media platforms to ‘tell stories’ of their suppression, angry, and ‘fighting-against’ activities. In this 
context, environmental civic associations can be seen as storyteller, using social media to express 
their emotions, affect sentiments of followers, and seek for solidarity with supporters. More 
importantly, it seems that environmental civic associations have, to a larger extent, realised the 
potential of social media to share their stories to promote an action for maximal effect; i.e., to have 
appropriate rights to give voice in the online public realm. 

Drawing on outcomes of my ethnographic study, this paper investigates digital storytelling practices
before and after the new foreign NGOs law to shed light on how ‘old’ and ‘new’ media 
characteristics blend, overlap, and coevolve for green movement in the Chinese society. The 
empirical data is mainly derived from in-depth interviews with core organisers of representative 
environmental civic associations, as well as critical discourse analysis of the groups’ posts in their 
both public and private social media accounts. Irrespective of whether or not storytelling needs to 
be seen as ‘new’ communicative practices, this paper specifically focuses on the design, format, and
display of the groups’ selected posts and the contexts where the international environmental issues, 
values, and beliefs can be properly circulated through Chinese online spaces, albeit accompanied by
censorship. 
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Abstract:  It is surprising that still today, at a time of advanced climatic transformation, climate 
change journalism has still a marginal role. Despite the urgent need to communicate implications of 
climate change on all sectors of societies, climate change journalism is marginalized in most 
countries. For example, journalists who cover climate change are forced to ‘squeeze’ the issue into 
the traditional ‘foreign’ and ‘domestic’ news agenda. Furthermore, as journalists rarely have a 
science background they are left alone to develop their own subjective ‘logic’ of producing climate 
change stories. This is also a reason why - despite the globalized interdependent scope of climate 
change - journalism mainly adopts a national angle in most countries, framed along the – again - 
national policy agenda by governments. 
In consequence, climate change is only vaguely seen as globalized dimension by citizens but mainly
perceived as a national phenomenon. Studies show that, for example, in Sweden climate change is 
related to the melting of polar caps, in Germany associated with national industrial emissions while 
in Australia and the USA, the issue is addressed by journalists, yet, politically neglected. In 
Indonesia and Pakistan, climate change issues are assigned to junior journalists, while senior 
journalists cover more ‘serious’ newsbeats, such as ‘terrorism’ or the ‘economy’ and – in  
consequence – climate change is is rarely included in the news agenda. In today’s advanced stage of
climate change with implications on all continents,  journalists across societies need to take on new 
active roles not only in a national context but also as transnational  'cosmopolitan actors' to open the
perspectives of citizens towards an understanding of climate change no longer in national 
boundedness but within increasingly dense globalized 'interdependent' risk spheres. Overall, we 
require a new paradigmatic approach to understand journalistic practice vis-a-vis globalized ‘risks’ 
within a globalized sphere of  globalized  interdependence. This paper outlines a new transnational 
dimension ‘risk journalism’ and defines journalists cosmopolitan actors addressing globalized risks.
Risk journalism is suggested as a third dimension of journalistic practice, besides traditions of 
‘domestic’ and ‘foreign’ journalism which are insufficient for engagement in globalized climate 
change. 
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Abstract:  It is estimated that roughly 244 million people (or 3.3% of the world’s population) 
reside outside their countries of origin (UNFPA, 2016). In an increasingly interconnected and 
transnational world, it now means that more people are scattered across the globe under different 
circumstances, facing voluntary or forced migration. In many cases, those migrating are often 
separated from some members of their family, losing their ability to “do family” and physically 
maintain a sense of community with them. However, in order to communicate with these physically
separated family members and maintain a sense of community across borders, migrants have to use 
certain technological tools. Such methods of keeping in touch have not only become common but 
have also shaped the communication systems in migrants’ countries of origin (Vertovec, 2009). 
Today’s increasingly inexpensive and widely accessible forms of communication technology have 
allowed individuals to “do family” and be co-present in spaces aside from the physical; a process 
that was both expensive and difficult earlier. Although there has been a great deal of literature about
labour migrants and how they communicate with their families physically separated from them 
(Baldassar, 2016; Madianou, 2016; Constable 1997; Nedelcu, M. and M. Wyss, 2016), not much 
has been written about financially well-off mobile family units, and especially migrant children 
from such families (henceforth called “Third Culture Kids”).

“Third Culture Kid” (TCKs), a term coined in the 1950s by Ruth Hill Useem refers to “a person 
who has spent a significant part of his or her developmental years outside the parents’ culture” 
(Pollock & Van Reken, 2009). TCKs often move several times in their lives, shuttling from country 
to country. As children of voluntary short-term migrants, they are also financially well-off, which 
changes the way they communicate with family members they have left behind in their countries of 
citizenship. In order to understand the communication practices of former TCKs who are now 
adults (aged 25 to 35), this paper analyses various levels of “doing family” by drawing from first-
person interviews. It firstly focuses on generational aspects by understanding how the 
communication practices of the interviewees differ presently from the time they were highly mobile
children (both pre-new media and post-new media). This represents not only a generational shift in 
the understanding of technologies but also access to such technology. Secondly, this study maps the
change in communication technologies themselves: their accessibility and cost (for example, pay 
phones versus mobile technologies). Thirdly, the study draws from the physical location and 
situations under which the interviewees practised “doing family” with their extended family 
members (their countries of residence and citizenship, political situations, etc). 

The study found that various factors affected the interviewees’ ways of “doing family”, such as age 
of access (which impacted their means to communicate), cost (the higher the cost, as in decades 
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ago, the more infrequent the communication), as well as physical location (the further away from 
major cities, the more difficult to find appropriate communication technology). 

Page 106



Id:  23467

Title:  Digital development imaginaries, informal business practices and the platformisation of 
digital technology in Zambia 

Session Type:  Individual submission 

Authors:  
Name: Wendy Willems 
Email: w.willems -at- lse.ac.uk 
Country: GB (United Kingdom) 
Affiliation: London School of Economics and Political Science 

Abstract:  Digital development imaginaries continue to vest much hope in the ability of technology
to transform economies in the Global South. Tech hubs and start-ups are presented as key to 
promoting innovation, investment and wider economic growth on the African continent, reflected 
by terms such as Kenya’s ‘Silicon Savannah’, Nigeria’s ‘Silicon Lagoon’ and Cameroon’s ‘Silicon 
Mountain’. Digital technology is not only treated as a crucial growth sector in its own right but is 
also seen as a means to transform existing businesses, entrepreneurs and economic practices. 
Mobile phones are considered to be vital in the business practices of farmers, small-scale traders 
and market vendors. For some, they have enabled small businesses to communicate more 
effectively with customers or suppliers or made it possible for farmers to access market price 
information on livestock or agricultural commodities. 

However, in focusing attention on the contribution of digital technology to economic change, 
scholars often fail to examine the way in which the internet itself is changing, slowly giving way to 
a space that is largely controlled by global social media platforms. This paper aims to situate 
informal business practices within the wider context of the growing ‘platformisation’ of the global 
mobile internet which does not only violate net neutrality but also raises concerns about the 
growing datafication of the Global South and threats to privacy. Against this background of global 
power relations which increasingly shape the nature of the internet, I examine how informal traders 
and vendors in New Soweto Market in Lusaka, Zambia make use of digital technology in their 
working lives and the extent to which smartphones have transformed their business practices. 

Drawing on semi-structured interviews with informal traders and vendors, I argue that smartphones,
mobile internet and social media offer a number of opportunities to small-scale informal businesses,
such as the ability to efficiently communicate with customers, to cheaply and instantly share 
information (e.g. images of goods) with traders in neighbouring countries, or to quickly transfer 
money to suppliers. However, technology does not radically transform informal businesses as face-
to-face contact as well as building trust remain important preconditions for the scaling up of 
informal business networks. Furthermore, the growing ‘platformisation’ of Zambia’s mobile 
internet marginalises local technology firms, is likely to reinforce user dependency on global 
corporate platforms and poses risks to traders’ and vendors’ privacy. 
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Abstract:  Since 2007, Irish public service broadcasting has encountered a ‘perfect storm’ of 
challenges. Encompassing economic, technological, and regulatory elements, these developments 
have weakened the long-term capacity of the sector to provide a distinct Irish cultural space, and 
tended to hasten media concentration within the sector. 

2007/ 2008 marked a high point of the Irish economic boom, with a sudden crash following shortly 
thereafter. The paper examines the tension and interplay between market participants and state 
actors, offering a political economic analysis that examines industry data for Irish audio-visual 
media from 2007 through to 2017. Thus, looking at this period shows the previous high-water mark,
as well as covering the period of the crash and subsequent ‘recovery’ to date.

The downturn in the Irish, and global, economy, coincided with a key period in audience 
fragmentation, as Irish audiences were targeted ever more directly by largely UK-based media 
conglomerates. Interventions, both by central government and sector-specific regulatory bodies, 
have been focused on short-term fiscal goals, and acted, in several instances, to weaken the long-
term capacity of indigenous broadcasters, particularly in the not-for-profit sectors.

The findings included in this paper highlight the extent to which the Irish media market is tied into 
and subject to shifts in international markets, with, for example, shifts in international investment 
patterns having a significant impact on levels of activity in the domestic film production business, 
and on the threat provided by the development, by British broadcasters, of opt-out advertising 
streams (on pre-existing television channels) aimed at the Irish market. Government policy plays a 
key role. This may be most evident in the longstanding commitment, across several changes in 
government, to an essentially open economic policy, heavily reliant on foreign direct investment 
(FDI).

A key development identified in the project is the delay in implementing a free-to-air digital 
television (DTT) platform, which has had significant impacts on subsequent development of the 
broadcasting sector, and which looks likely to have long-term consequences for the efficacy of 
cultural interventions by indigenous public service operators.

This paper provides insights into the changing fortunes of Irish public service broadcasters over the 
past decade, coupled with a political economic analysis that identifies and teases out the key issues 
shaping that experience. 
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Abstract:  China and India are developing countries in Asia- known for their large population as 
well as a larger share in the global digital media landscape. A young and growing population in 
China and India plays a significant role in the use of digital media for health-related information 
consumption. This paper provides a comparative study between Chinese and Indian young adults’ 
in trying to explore their reflections on the popularity of health-related practices online which in 
turn has implications on their lifestyle in the offline lives that they lead.
The exploratory research includes two focus groups among six Indian University students and two 
in-depth interviews of two participants from China. All participants are between the age of 18-24 
years old and active in searching for health-related information online. According to the 
participants, there is a rising interest in health-related activities among their peers in both online and
offline environment. The most popular activities are the creation and consumption of fitness related 
online information, which include physical exercises, developing healthy-eating habits as well as 
pursuing a well-shaped body. Although digital media provides these youth with the convenience in 
online information sharing and consumption, they also raise different concerns. For instance, young 
Chinese adults’ concern is primarily about the rising social comparison among peers which has 
implications on the possible financial cost of pursuing a healthy lifestyle in the offline environment,
as well as the difficulties in identifying the credibility of online healthy-related information. Indian 
young adults are much more concerned about the negative influence of celebrity endorsements, for 
instance celebrities who blatantly endorsed health or hair-regrowth supplements. Despite of this is 
being a small-scale exploratory research, the research findings shed light on the popularity of health
communication among youth through their use of social media. Therefore, future research as part of
this study will focus on investigating the popularity of healthy lifestyle among Chinese and Indian 
youth from a socio-cultural and media perspective. 
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Abstract:  This paper examines the changing value proposition of Asian universities as it is 
presented in the digital discursive space of the Internet. In an analysis of keywords and semiotic 
resources explaining what it means to “go global” at Chinese universities, I argue that concepts 
related to global connectedness, inclusivity and citizenship are marginalized by discourses built 
around market-framed needs and further contextualized by a uniquely Chinese definition of global 
participation. While the primary methodology was drawn from Norman Fairclough’s three-
dimensional framework for critical discourse analysis, Zhang and O’Halloran’s “hypermodal" 
approach was extended and applied to an examination of the mediating influence of the web 
browser and search engine software on practices of digital production and consumption. At the 
micro-level, a social semiotics approach was applied to draw an interpretative reading of meaning-
making practices embedded in the Internet. 
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Abstract:  As the second largest economy in the world today, China has made great progress in its 
economic development in the past 30 years. Especially after it launched the belt and road initiative, 
overseas investment and corporate development have made great growth. The issue of "Chinese 
corporate go global" has become a hot research topic in China corporate communication literature.
Chinese corporate go global are not only capital go global, but also include the corporate brand go 
global. Under such a context, an increasing number of Chinese corporates are investing abroad and 
building subsidiaries and factories in other countries. In particular, the most significant development
of Chinese corporates is found in Africa. For the time being, Chinese corporates focus more on 
economic interests and growth than on their "image" in the foreign audience. As a result, their 
reputation does not match the corporate's hard power, especially in corporate brand building. The 
strategy by some of Chinese corporates branding efforts by mergers and acquisitions of famous 
local brands have worked in some countries. This strategy, however, cannot always solve the 
problem. Therefore, how to promote their own brand overseas become Chinese corporate's 
opportunities and challenges.
The purpose of the paper is to provide recommendations and references for Chinese corporate go 
global in brand communication. Taking an in-depth analysis and study of a Chinese corporate in 
Ethiopia as a case, combined with interviews and analysis with other Chinese corporates in 
Ethiopia, to explore the problems encountered in corporate communications. It mainly includes the 
following aspects:1) corporate ignore the brand building; 2) The corporate's own identity is not 
clearly defined; 3) Corporate communication lacks cross-cultural communication strategies and 
cannot tell one's own story with international discourse or local discourse. At the end of paper 
concludes author's opinions on how to brand communication and brand building. Including how 
corporate define core value; How corporate make brand slogan overseas; How corporate promote 
the management of public relation with local media and community. 
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Abstract:  In this paper we offer and justify an expanded definition of violence against journalists 
and journalism as an institution. The preferred approach in academic research has been to 
conceptualize violence against journalists narrowly as “attacks,” or verbal, psychological or 
physically intimidatory behaviours directed toward journalists, associated media workers and 
independent news bloggers. Arguably, physical attacks are the most visible and extreme form of 
violence, understood as deliberate harm inflicted upon an individual or a group. This type of 
violence hampers journalistic professional practice, produces a chilling effect upon colleagues and, 
ultimately, limits press freedom and the right to information. As important, the definition of 
violence as direct attacks misses indirect or diffuse forms of violence, including structural, cultural 
and symbolic violence, which also harm journalists’ occupational performance and wellbeing. 
Structural, cultural and symbolic violence manefest as economic inequality and vulnerability 
materializes as working in conditions of precarity or labor informality, both in economically 
developed and less-developed countries. Studies from health fields document that institutionalized 
racism and sexism, trauma from historical cultural marginalization, and economic vulnerability can 
produce significant physical and psychological harm. In journalism studies, abundant literature has 
shown that women journalists’ occupational status and wellbeing are harmed by these forms of 
indirect violence. While there is less empirical work on the harmful personal consequences of 
unequal newsroom structures and ideologies on ethnic minority and LGBQ journalists, the results 
there are suggest the effects of indirect violence are similar. We thus propose an omnibus definition 
of violence against journalists and the press which encompass actions and conditions that injure or 
increase the risk of physical, psychological or occupational harm to journalists as human beings and
as institutional actors. We define violence against journalists as both direct and indirect aggressions 
that may cause harm to journalists’ occupational performance or individual wellbeing. Besides 
encompassing the various dimensions of violence against journalists, this conceptualization 
highlights the deleterious effects of violence to journalism as a source of societal improvement and 
to journalists’ human rights. 
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